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Local  News  Supremacy  Prime  Essential 
to  Newspaper  Leadership  and  Profit 

Survey  of  Score  of  Morning  and  Evening  Newspapers  in  Large  Cities  Shows  Advertisers  Choosing  the 

Papers  Which  Have  Most  Direct  Editorial  Appeal  ,  _  -  -.a  . 


'■1L\T  is  the  formula  for  newspaper 


By  S.  P.  WESTON 


In  eve‘ry  other  industry  there  have  been  underlying  factors  employed  in  common  fields,  each  paper  included  in  the  group 
nrartirps  nr  far-  throughout  this  group  of  papers.  being  a  leading  and  successful  paper  m 


developed  definite  fixed  practices  or  fac-  ^n^ugnom  rnis  group  o,  papers.  .  e.ng  a  .eau.ng  aiiu  =»U^‘UI  paper 

Zrs  through  the  utilization  of  which  the  survey  was  made  at  the  request  its  held  and  operated  under  the  same  own- 

success  of  an  enterprise  stands  or  falls,  m  co-operation  with  a  leading  sue-  ership  and  management  over  a  of 

u  •  u  •  'A  *  cessful  American  newspaper  publisher,  ten  or  more  years.  The  papers  included 

But  here  is  a  business,  an  inaus  ry,  mechanics  of  the  survey  were  to  take  were  about  equally  divided  between  morn- 

profession,  or  more  ^cura  e  y,  a  com  i-  entire  group  of  papers  for  in  ?  and  afternoon  newspapers,  week  day 

nation  of  all  three,  which  is  in  one  ^ase  February.  May,  July  editions  only. 

a  highly  technical  manu  ac  unng  o^  -  and  October.  The  papers  were  carefully  The  cities  included  in  the  survey  were; 


a  highly  technical  manu  ac  u  g  ^  '  and  October.  The  papers  were  carefully  The  cities  included  in  the  survey  were; 

tion,  producing  a  commodity  V  measured  and  checked  individually  and  Xew  York.  Chicago,  Philadelphia,  De- 

a  commodity,  but  rather  a  s  '  combined  in  a  group.  Determination  of  troit,  Cleveland,  Boston,  Los  Angeles,  St. 

good  will,  measurab  e  n  y  .  7  reader  interest  was  obtained  by  the  usual  Louis,  San  P'rancisco,  Spokane,  St.  Paul, 

able.  It  IS  a  most  impor  an  methods.  The  basis  of  the  survey  was  20  Minneapolis,  Milwaukee,  Memphis,  At- 

factor  and  coincidenta  y  a  po  i  c  gy^gg^gfuj  papers  selected  from  30  major  lanta.  Birmingham,  New  Orleans,  New- 

social  force.  Its  success  to  the  highest  _ _ ’ 


42.03% 


AO/KTISiriG 


social  force.  Its  success  to  the  highest  _  _ _ _ 

degree  is  based  upon  individual  person¬ 
ality  and  brain  force,  yet  in  its  technique 
of  mechanical  production,  it  is  as  com¬ 
monplace  and  standardized  as  the  manu- 
factiirer  of  textiles  or  shoes.  It  is  de-  COnP03ITC^  AHALTSli)  OF' 

pendent  for  its  financial  success  upon 

TwfnTr  aucce55ruL  new&PAPe-BS 

upon  good  will. 

Obviously  there  are  many  common  fac-  _ 

tors  or  practices  which  competent  man- 

agement  in  a  sustaining  field  is  employ-  ^ - - - 

ing  as  the  base  of  the  newspaper  opera-  /  EfADinG 

tions.  At  the  outset  of  anv  survey  to  find  / 

these  factors  you  are  confronted  with 
the  manifest  impossibility  of  reducing  to 

concrete  factors  the  human  equation,  the  |i 

individual  activity  which  stands  behind  I  in.  ilii . ,  .  - 

success  in  newspaper  operation.  I  uiin 

Thus,  any  dogmatic  statement  that  this  \ 

or  that,  or  anv  single  factor  or  group  of  iii' !  w/.^O  1 

factors  has  been  responsible  for  the  sue-  >L/ 1  'iP'riFniillilli' 'fl' 

cess  of  any  particular  newspaper  or  group  ii'l  ri|i||| ■! 

of  newspapers,  is  a  dangerous  proposition 
to  advance.  It  is  self-evident,  however, 

that  certain  definite  general  factors  or  ADVUPTISII" 

characteristics  do  obta'"  and  are  common 

to  successful  newspapers  in  all  parts  of  LOCAL  riATiotiAL 

the  country  and  that  the  utilization  of 
these  practices  or  business  codes  or  fac¬ 
tors  is  the  main  contributing  element  of 
success. 

An  English  judge  is  said  to  have  de¬ 
clared  that  the  three  main  elements  of 
value  in  a  newsnaper  property  are  “field, 
franchise  and  management.” 

Whether  such  a  decision  was  handed  PrADItlG 

down  or  not  is  unimportant.  It  is  obvious  ^ 

that  for  a  newspaper  to  be  successful,  it  LOCAL  WIBC  rniTDOini 

must  be  published  in  a  field  of  sufficient  MtWS  nrw3  rDITOBIflL 

population,  gainfully  employed,  as  a  basis 
on  which  to  do  business.  “Franchise” 
should  be  broadened  to  mean  more  thaq 
telegraph  service  and  to  include  the  pres¬ 
entation  of  all  the  news  of  the  field. 

“Management”  is  self-evident  and  does 
'  not  need  explanatory  definition. 

Therefore,  the  newspaper  business,  it 

iMy  be  assumed,  is  predicated  on  iden-  rv* 

tically  the  same  general  factors  that  create  Hverage  riO,  Oj  pa 

success  in  any  other  industry,  and  it  may  Aveiaae  Tlaof  Colui 

literally  be  said  that  a  newspaper  is  in  ®  / 

the  last  analysis  a  “commodity.”  - - — -■„  - — - - — - - 

The  analytical  survey  and  composite  an-  Copynnht,  S.  P.  iPeston  and  Editor  &  Pubi  isher 
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j  s  alysis  of  twenty  successful  American 
[  >  I  nwspapers  which  is  briefly  outlined  here¬ 
in  'with,  was  undertaken  for  the  purpose  of 
■  ascertaining,  as  nearly  as  possible,  the 


Plate  I  shows  the  total  space  of  a  composite  average  of  the  20  newspapers 
surveyed  broken  down  first  into  its  main  divisions — reading  matter  and  adver¬ 
tising;  then  further  analyzed  into  the  chief  components  of  each  main  division, 
ascertaining,  as  nearly  as  possible,  the  The  large  circle  expresses  percentages;  the  smaller  circles  in  terms  of  columns 


ark,  Baltimore,  Washington,  Denver, 
Portland,  Ore. ;  Buffalo,  Cincinnati, 
Louisville,  Dallas,  Pittsburgh,  Kansas 
City,  Mo.;  and  Indianapolis. 

None  of  the  newspapers  is  operated  as 
part  of  a  group  or  chain. 

At  the  outset  of  the  survey,  the  factor 
of  “field”  was  clearly  defined  as  the  first 
and  most  important  consideration.  Vol¬ 
ume  of  newspaper  circulation  and  adver¬ 
tising  is  based  upon  the  population  unit 
served.  The  profit  structure  of  the  news¬ 
paper  operation  is  affected  by  the  unit 
earning  capacity  and  literacy  of  the  popu¬ 
lation.  Therefore,  it  was  developed  that 
in  different  fields  of  approximately  the 
same  population,  the  earning  capacity  of 
the  newspapers  varied  in  degree  in  direct 
ratio  to  the  variation  in  the  percentage 
of  literacy  and  the  population  unit  earn¬ 
ing  capacity. 

In  a  field  where  the  population  is  gain¬ 
fully  employed,  i.e.,  a  city  of  diversified 
industrial,  commercial  and  general  re¬ 
sources,  the  same  rule  as  to  population  as 
a  mass  applies  to  newspaper  business  vol¬ 
ume  that  applies  to  any  other  trade  or  in¬ 
dustry.  The  percentage  of  literacy  of 
population,  however,  has  a  special  im¬ 
portant  bearing  upon  the  newspaper  op¬ 
eration.  This  element  not  only  affects 
the  volume  of  circulation  and  advertising, 
but  also  percentage  of  net  profit.  There¬ 
fore,  newspaper  earnings  vary  in  differ¬ 
ent  fields  in  degree  with  the  variation  in 
the  literacy  and  the  earning  capacity  of 
the  potential  or  actual  readers. 

No  attempt  will  be  made  in  this  article 
to  cover  many  of  the  interesting  features 
which  were  developed  and  which  are  still 
under  consideration,  beyond  making  the 
statement  that  a  fairly  accurate  per  capita 
unit  of  net  newspaper  earnings  was  de¬ 
termined. 

As  a  working  basis  for  comparison  with 
other  lines  of  business,  it  was  decided  to 
consider  a  newspaper  (the  combined  unit 
of  circulation  and  advertising)  as  a  com¬ 
modity  and  apply  the  same  general  rules 
that  have  been  developed  in  mercantile 
lines. 

Considering  a  newspaper  as  a  commodi¬ 
ty,  its  purchase  by  the  buyer  (subscriber) 
is  based  upon  its  value  to  him.  This  value 
may  be  segregated  into  business  value,  in¬ 
formation  value,  and  entertainment  value. 

The  first  and  main  factor  evidenced  in 
each  of  the  newspapers  in  this  group  was 
the  extent  and  character  of  local  and  field 
news.  The  general  charts  reproduced  on 
this  and  the  next  pages  do  not  show  the 
final  segregation  of  what  may  be  called 
“field  newjs.”  Certain  amounts  of  field 
news  are  included  under  “wire  news”  and 
under  “business”  and  “financial.”  The 
broad  statement  will  suffice  that  local  field 
news  or  reading  matter,  of  specifically  lo¬ 
cal  interest  constituted  more  than  50  per 
cent  of  the  entire  reading-matter  struc¬ 
ture. 

C)n  the  accompanying  charts  the  segre- 
<  gat  ion  as  between  advertising  and  reading 
is  ^ven  in  percentages;  all  other  segre¬ 
gations  are  on  the  l»sis  of  columns.  In 
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Plate  II  shows  a  more  detailed  analyses  of  the  reading  matter  circles  appearing  on  page  29,  »howing  the  segregation  of  reading  components  under  the  headings 
of  “Local,”  “Wire,”  “Features,”  “Editorial,”  and  “Business  and  Financial.”  Plate  III  follows  a  similar  procedure  on  the  advertising  columns.  Local  Advertising 
being  analyzed  into  its  chief  sub-classifications — ^“Classified,”  “Department  Store,”  “Specialty  Shops,”  “Amusements”  and  “Miscellaneous”  to  show  a  parallel  between 
certain  classes  of  editorial  appeal  and  certain  advertising.  Both  of  these  plates  are  shaded  to  show'  the  appeal  to  reader  classes. 


segregation  of  reading  matter  under  the 
heading  of  local  news  on  Plate  II,  politi¬ 
cal  and  semi-political  municipal  news  is 
included  under  the  classification  of  gen¬ 
eral.  Political  news  is  segregated  to 
cover  state  or  political  news  outside  of 
that  concerning  the  city  administration. 

The  main  feature  of  each  of  the  papers 
considered  was  the  quantity,  character  and 
presentation  of  matters  of  local  import 
and  interest.  In  this  connection,  there  is 
also  another  apparently  general  character¬ 
istic — the  number  of  items  and  amount  of 
space  given  to  minor  local  events  and  in¬ 
dividuals.  For  lack  of  a  better  name, 
this  might  be  classified  as  “small-town” 
news. 

The  majority  of  newspapers  appear  to 
handle  local  news  on  number  rather  than 
length  of  articles.  As  a  rule,  the  presen¬ 
tation  of  the  news  is  more  on  basis  of 
news  fact  rather  than  on  that  of  sensa¬ 
tionalism. 

Two  further  distinct  elements  are  evi¬ 
denced — integrity  and  kindliness  of  intent 
in  news  presentation.  The  main  factor, 
in  a  successful  newspaper,  therefore,  is 
the  thorough  coverage  and  presentation  of 
local  news.  The  balance  of  the  reading 
structure  appears  to  be  in  the  following 
order:  telegraph,  editorial,  sports,  busi¬ 
ness  and  financial  and  features.  The  re¬ 
lative  amount  of  space  allocated  in  the 
various  subdivisions  of  reading  matter 
may  possibly  indicate  the  importance  each 
bears  the  total  reading  structure. 

A  number  of  very  interesting  reactions 
were  indicated  on  advertising  volume  and 
on  circulation.  Out  ^  of  the  group  of 


papers,  appro.ximately  two-thirds  of  the 
number  were  leading  their  fields  in  na¬ 
tional  advertising.  These  papers  indi¬ 
vidually  devoted  a  maximum  amount  of 
space  to  business  and  financial  matters 
and  to  sports.  A  somewhat  similar  reac¬ 
tion  was  shown  on  circulation.  The 
papers  which  cover  their  local  and  subur¬ 
ban  field  news  in  an  intensive  manner  ap¬ 
pear  to  have  a  more  concentrated  local 
and  suburban  circulation  and  a  propor¬ 
tionately  smaller  outside  general  circula¬ 
tion. 

In  other  particulars  also  indicated 
reader  interest  was  reflected  on  definite 
classifications  of  advertising. 

In  this  brief  outline  of  the  survey  it 
will  be,  of  course,  apparent  that  there  are 
a  number  of  supplementary  details  which 
have  not  been  covered.  The  survey 
simply  reiterates  the  old  truth — ^that  to 
succeed,  the  paper  must  fully  occupy  its 
local  field  and  present  the  news  fully  and 
satisfactorily  to  its  clientele.  Revert¬ 
ing  again  to  the  underlying  theory  sug¬ 
gested  elsewhere  in  this  article,  it  would 
seem  that  to  consider  the  newspaper  as  a 
commodity,  while  it  may  be  theoretical, 
also  is  essentially  practical.  A  given 
unit  of  population  will  buy  a  certain  num¬ 
ber  of  pairs  of  shoes  or  consume  a  cer¬ 
tain  amount  of  foodstuffs,  etc.  Where 
the  manufacturer,  producing  these  com- 
mi^ities,  secures  a  maximum  sale  leader¬ 
ship  in  a  given  field,  he  does  so  by  the 
quality  and  character  of  his  commodity, 
plus  price,  plus  business  ability.  It  is  not  a 
wide  stretch  of  imagination  to  translate 
these  essentials  back  to  the  factor  of  local 


news,  and  to  assume  that  all  other  things, 
being  equal,  that  the  newspaper  which 
best  presents  the  local  news  of  its  field  in 
a  fair,  impartial,  and  dependable  manner, 
plus  management  should  maintain  a  rec¬ 
ord  of  success. 

To  outline  the  component  parts  of  the 
local  news  make-up  is  not  practical 
within  the  scope  of  this  article.  It  is 
generally  indicated  in  the  accompanying 
charts. 

Plate  I  indicates  the  principal  and 
several  important  subdivisions  of  reading 
matter  and  advertising  for  the  composite 
of  the  20  newspapers  analyzed.  Plate 
II  shows  the  general  classifications  of  the 
composite  reading  structure,  the  shading 
indicating  the  reader  interest  for  men  and 
women  in  each  classification.  Plate  III 
shows  the  general  classifications  of  ad¬ 
vertising  with  reader  interest  indicated 
by  the  same  shading  as  in  the  preceding 
charts. 

Certain  elements  of  the  survey  show  a 
wide  differentiation  of  reader  interest  in 
various  classifications  of  reading  matter. 
Often  a  direct  relation  and  reaction  can 
be  traced  between  the  volume  and  quality 
of  news  matter  serving  a  certain  sec¬ 
tion  of  the  newspaper’s  readers  and  the 
volume  of  advertising  designed  to  ap¬ 
peal  to  the  same  class  of  the  paper’s 
clientele.  A  close  parallel  in  this  respect 
will  be  observed  between  the  two  prin¬ 
cipal  classes  of  shading  on  both  the  read¬ 
ing  matter  and  advertising  charts.  The 
newspaper’s  sales  force,  as  a  general  rule, 
can  go  only  where  the  editorial  force  has 
carried  the  flag. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  11-12 — International  Adver¬ 
tising  .Assn.,  Fourth  District,  an¬ 
nual  convention,  Daytona  Beach, 
Ha. 

April  12-13 — New  York  Stale  Cir¬ 
culation  Managers’  Assn.,  meet¬ 
ing,  Syracuse,  N.  Y. 

.4pril  19 — Associated  Press,  direc¬ 
tors’  meeting.  New  York. 

.4nril  22-23 — Panhandle  Press  Assn., 
20th  annual  convention,  Ama¬ 
rillo,  Tex. 

April  24-30 — American  F  o  r  e  s  t 
Week. 

April  25-26 — Associated  Press,  an¬ 
nual  meeting.  Waldorf-Astoria, 
New  York. 

April  25 — Annual  Luncheon  of 
Associated  Press. 

April  25 — National  Advertisers’ 
Day,  sponsored  hy  Association 
of  National  Advertisers,  and  In¬ 
ternational  Advertising  Assn. 

April  25 — President  Coolidge  at 
20th  anniversary  banquet  of 
United  Press,  Biltmore  Hotel, 
New  York. 

April  25 — ^“Garden  Lark,”  King 
Features  Syndicate. 

April  27-29 — American  Newspaper 
Publishers’  Assn.,  annual  conven¬ 
tion,  Waldorf-Astoria  Hotel,  New 
York  City. 


INVENTION  MAKES 


Arthur  S.  Ford  Perfecting  Process  to  Code  Any  Photograph,  Send  It  by  Wire  Or  Radio,  and  Repro¬ 
duce  Original  on  Type-setting  Machines — Uses  “Picture  Alphabet” 

”  be  sent 


minutes,  according  to  the  inventor’s  esti¬ 
mation.  This  estimate  is  based  on  the 
supposition  that  the  picture  to  be  put 
into  type  measures  four  by  five  inches. 
There  are  12  linotone  characters  to  the 
linear  inch.  That  will  amount  to  a  total 
of  2,880  ems,  which  should  be  set  in  15 
minutes  as  no  justifying  of  the  line  is 
necessary. 

The  picture  Mr.  Ford  has  used  most  in 
his  experimentations  is  a  photograph  of 
the  Prince  of  Wales.  It  required  300  six- 
character  words  to  express  this  picture. 

It  could  therefore  be  sent  from  Shanghai 
to  New  York  at  a  cost  of  only  $7.^. 

The  natural  questions  of  one  who  has 
been  told  so  far  about  telegravure  are ; 

“How  are  the  pictures  coded?  How  are 
they  translated  from  the  atoms  into  the 
code  symbols  invented  by  Mr.  Ford?  How 
are  they  broken  up  into  atoms  in  the  first 
place?” 

Answers  to  these  questions  leads  to  one 
of  the  fundamental  parts  of  the  invention. 

Mr.  Ford  has  developed  a  special  kind 
of  plate  which  must  be  used  in  taking 
pictures  which  are  to  be  translated  or 
coded.  These  plates  can  be  used  in  any 
camera.  If  the  photograph  to  be  coded  is 
taken  on  an  ordinary  plate  it  must  be  re¬ 
photographed  on  to  Mr.  Ford’s  special 
plate. 

The  Ford  plate  is  so  treated  that  in¬ 
stead  of  reproducing  an  ordinary  tone 
photograph,  it  shows  the  characteristic 
formation  of  the  dots  which  forms  the 
basis  of  the  picture  code.  The  plate  is 
also  charted  into  squares  with  10  dots  to 
.  the  square  making  it  easy  for  the  coder  to 
;  translate  the  picture  to  be  sent  or  set  on 
the  linotype. 

.  “Yes,  you’ve  got  to  learn  my  alphabet, 
there’s  no  getting  around  that,”  Mr.  Ford 
I  said  this  week.  “But,”  he  added,  “it  is 
^  no  harder  to  learn  than  stenography.  And 
equipped  with  my  code  book,  any  amateur 
can  work  out  a  picture  in  a  very  short 

z  time. 

g  “That’s  the  great  beauty  of  my  inven¬ 
tion.  It  requires  no  new  machine  of  its 
own  for  transmission  of  a  picture.  Any 
‘gob’  on  a  battleship  off  Shanghai  who 
has  my  code  book  in  his  pocket  and  a 
camera  equipped  with  one  of  my  plates, 

■  can  take  a  picture,  code  it,  and  put  it  on 
_  the  cable  to  reach  New  York  in  a  few 
Z  hours’  time.” 

At  Mr.  Ford’s  studio  I  looked  at  pho- 
=  tographs  taken  on  his  special  plate.  So 
enlarged  were  they  that  the  different  char¬ 
acters  could  be  easily  distinguish^le. 
They  are  ruled  with  mathematical  pre- 
cisbn,  making  it  easy  to  count  the  char¬ 
acters.  I  tried  my  hand  at  coding.  While 
I  did  not  have  time  to  do  much,  I  did 
enough  to  convince  me  that  $18  a  week 
girls  will  be  able  to  memorize  Mr.  Ford’s 
code  and  translate  pictures  as  easily  as 
they  now  do  stenography. 

Then  I  sat  down  at  the  Elliott-Fisher 
typewriter,  which  Mr.  Ford  has  had 
equipped  with  five  characters  out  of  the 
;  total  of  26  and  batted  away  at  a  code  rep- 
;  resenting  the  photograph  of  the  inventor. 

'  In  a  little  while,  I  could  see,  the  written 
'  code  would  be  transformed  by  the  type- 
f:  writer  into  a  picture. 

K  The  typewriter  only  makes  a  single 

dot  at  each  punch  of  a  character  key. 

^  The  linotype  will  make  SO  dots.  The 

fwork  of  the  linotype,  therefore,  will  be 
when  set  equal  to  a  halftone,  while  the 
-*  typewritten  picture  now  must  be  engraved 
►  before  reproduction. 

N  The  linotype  characters,  or  linotones, 

r  are  at  present  being  made  in  sixpoint. 

r  Fonts  of  8,  10  and  12  point  will  be  made 

y  later,  Mr.  Ford  expects.  With  these 

Jl  different  sizes  of  linotones,  pictures  can 

be  set  from  one  to  six  columns  in  size. 
Each  six-point  em,  as  stated  before, 
,  contains  50  dots,  and  since  there  are  12 

!  six-point  ems  to  the  inch,  there  will  be 

600  dots  to  the  linear  inch. 

I  Mr.  Ford  showed  me  a  number  of 

I  (Continued  on  page  72) 


By  PHILIP  SCHUYLER 


WHAT  IS  TELEGR.AVURE? 

By  .Arthur  S.  Ford 

(Written  for  Editor  &  Publisher) 

Telegravure  is  a  system  of 

making  printing  plates  at  a 
distance. 

This  is  accomplished  by  break¬ 
ing  any  desired  picture  up  into 
“atoms,”  which  are  coded  accord¬ 
ing  to  their  special  formation  and 
given  an  alphabetic  letter. 

The  code  made  up  of  these 
letters  is  transmitted  by  cable, 
telephone,  letter,  orally,  by  radio 
or  by  any  other  means,  and  the 
original  picture  is  re-created  by 
assembling  duplicates  of  these 
characters  on  a  typewriter,  type¬ 
setting  machine,  or  any  other 
convenient  way. 


Arthur  S.  Ford 


^  characters  themselves  are  ^oups  of  “I’ni  ashamed  of  that,”  he  said.  “It  halftone.  No  make-ready  will  be  needed, 
me  dots,  50  to  a  character,  which  when  doesn’t  begin  to  show  what  I  can  do.”  The  five  characters  already  made  by  the 

rinted.  reproduce  in  the  same  manner  as  True,  it  was  a  little  crude.  Only  five  Mergenthaler  linotype  company,  called 
he  fine  dots  on  a  copper  half  tone  plate,  out  of  a  possible  26  different  varieties  of  linotones,  represenN.the  five  solid  colors, 
fhere  will  be  26  characters,  which  will  tone  representations  were  being  used,  and  are  coded  as  A,  B,  C,  D  and  E. 
epresent  all  the  variations  of  tone  now  There  were  no  softening  tones,  easing  the  The  remaining  21  characters  will  be  vari- 
ihown  in  halftone  plates,  Mr.  Ford  de-  eye  from  dark  to  light.  The  picture  ants  of  these  solids,  such  as  dark  shading 
dared.  looked  somewhat  like  “cubist”  work,  off  into  light,  etc.,  and  will  be  given  other 

To  quote  the  inventor ;  But  it  was  unmistakably  the  picture  of  letters  of  the  alphabet,  so  as  to  be  oper- 

“Poj*  rbe  first  time,  to  my'  knowledge,  Mr.  Ford.  I  thought  it  was  better  than  ated  w'ith  ease  from  the  present  linotype 

pictures  have  been  broken  up  into  atoms,  the  pictures  he  has  “written”  on  his  type-  key-board. 

The  iconoclastic  spirit  of  the  age,  which  writer,  w’hich  likewise,  has  only  five  let-  A  picture  coded  to  be  sent  by  telegraph 
so  delights  in  breaking  up  everything  into  ters  of  the  picture  alphabet.  The  inven-  or  on  a  Morkrum  printer  tnachine  directly 
its  smallest  atoms  has  at  last  attacked  the  tor,  however,  was  willing  to  show  pub-  into  newspaper  offices  will  look  some- 
old  masters.  Once  a  picture  has  been  licly  only  those  pictures  he  has  typewrit-  thing  like  i:-?  ui-i  t  oi  n 

broken  up  into  its  characteristic  atoms,  ten,  preferring  to  hold  back  the  ones  he  A7  B4  C32  D14  E7  Hl-^  1-21  Bz  (z 

it  becomes  easy  to  draw  up  code  terms  to  can  produce  on  the  linotype  machine  un-  meaning  to  repeat  the  character  to  the 

represent  those  different  atoms.  .And  til  the  Mergenthaler  Company  has  manu-  of  t-,  ai<  t 

when  pictures  have  once  been  reduced  to  factored  all  his  26  characters.  _  B14  C12  Dll  L12  K1  A14  Jz,  continu- 

an  alphabet  they  may  be  passed  along  by  The  inventor’s  26  characters,  he  be-  ing  thus  for  about  400  words  counting 
anyone  knowing  the  code  by  flag  signals,  lieves,  will  serve  to^  reproduce  a  picture  six  characters  to  the  word, 
mail,  telegraph,  cable  or  radio  to  any  part  with  more  satisfaction  than  can  be  ob-  It  will  be  hand^  to^  the  linotype  opera- 
of  the  world,  and  when  received  may  be  tained  now  from  halftones.  The  dots^on  tor  whose  machine  is  supplied  with  a 

set  in  the  same  way  as  text  upon  type¬ 
setting  machines.” 

The  haze  of  fanciful  dreaming  hovers 
over  the  invention  as  it  is  thus  stated,  but 
after  six  years  of  working  on  the  dream 
Mr.  Ford  now  sees  it  rapidly  approaching 
reality. 

He  has  devised  a  code  of  21  different 
characters  with  which  to  write  his  pic¬ 
tures.  Five  of  these  characters  have  been 
added  to  the  keyboard  of  a  typewriter. 

And  at  the  plant  of  the  Mergenthaler 
Linotype  Company  in  Brooklyn,  matrices 
have  been  made  representing  these  five 
characters,  and  their  engineers  are  work¬ 
ing  on  the  remaining  letters  of  the  picture 
alphabet,  which  are  promised  in  90  days. 

It  is  expected  by  some  that  they  will  be 
ready  for  demonstration  at  the  Waldorf- 
Astoria  hotel  during  the  conventions  of 
the  Associated  Press  and  the  American 
Newspaper  Publishers  Association  in  the 
week  beginning  April  25. 

When  these  characters  are  all  made, 

Mr.  Ford  is  confident  that  he  can  take  a 
picture,  put  it  into  his  code,  give  it  to  any 
jinotype  operator,  who,  in  faster  time  than 
H  takes  to  set  an  ordinary  400  word  story, 
will  put  the  picture  into  type  which  will 
reproduce  on  newsprint  like  a  125  line 
screen  halftone. 

At  Mr.  Ford’s  New  York  studio  this 
week,  I  saw  a  picture  of  himself  which  he 
W  coded  with  the  five  characters  out  of 
the  26  which  have  been  prepared  by  the 
linotype  company  and  had  set  as  a  two 
colunui  cut  at  the  Mergenthaler  plant.  I 
thought  it  was  good. 

But  Mr.  Ford  showed  it  to  me  under 
protestation. 


Copyright  Fordograph 


How  a  picture  looks 
when  it  comes  from  a 
typewriter  equipped 
with  five  characters  of 
the  Ford  code  (at  the 
right).  When  reduced 
hy  line  engraving  the 
dotted  effect  gives  the 
appearance  of  a  half¬ 
tone.  'The  code  of  the 
top  line  reads:  DIO 
C  A13B2  CDS.  TTie 
complete  code  is  be¬ 
ing  cut  on  Linotype 
matrices.  It  includes 
26  characters. 


MONTANA  SENATE  QUASHES  CONTEMPT 
CHARGE  AGAINST  GREAT  FALLS  DAILY 


HERALD  TRIBUNE  WINS 
$250,000  LIBEL  SUIT 


CHICAGO  VOTE  ACCURATELY 
PREDICTED  BY  DAILIES 

Both  the  Chicago  Daily  Journal 
and  the  Chicago  Tribune  ac¬ 
curately  predicted  the  outcome  of 
the  city’s  mayoral  election  April  5, 
in  straw  ballots  conducted  by  the 
papers. 

The  final  vote  in  the  Journal’s 
poll  as  published  the  day  before 
the  election  showed  that  William 
Hale  Thompson  would  get  52.90 
per  cent  of  the  total  vote  cast.  In 
the  election  Thopipson  actually  re¬ 
ceived  51.60  per  cent. 

The  Tribune's  straw  ballot  pre¬ 
dicted  that  Thompson  would  get 
51.20  per  cent  of  the  votes  cast. 


Jury  Favors  Daily  in  Action  Brought 
by  Mme.  Gadski,  Former 
Metropolitan  Opera 
Soprano 


Unusual  Case  Ended  with  Vote  of  Censure  —  Tribune  Had 
Commented  Editorially  on  Impeachment  Charges 
Against  Secretary  of  State 


'T'HE  dignity  of  the  state  senate  of  although  President  Johnson  was  ac- 
Montana,  ruffled  by  editorial  com-  quitted." 
ment  in  the  Great  Falls  Tribune  during  Before  die  senate  also  Mr.  Freeman 
the  time  the  senate  was  sitting  as  a  court  took  occasion  to  refute  the  suggestion  of 
of  impeachment  in  the  case  of  Charles  T.  George  Hurd,  chief  counsel  for  Stewart, 
Stewart,  secretary  of  state,  was  vindicated  mafle  to  the  court  when  he  complained  of 
by  that  tribunal  on  March  31,  when,  after  the  Tribune's  editorial,  that  the  article 
liaving  cited  three  of  the  executives  of  perhaps  been  inspired  because  Stew- 
the  Tribune  to  show'  cause  why  they  art,  as  a  member  of  the  State  Board  of 
should  not  be  punished  for  contempt,  it  Examiners  had  trimmed  expense  ac- 
salved  its  wounds  by  adopting  a  resolu-  counts  submitted  by  Mr.  Warden,  man- 
tion  of  censure  and  then  purged  the  ager  of  the  Tribune,  who  is  a  member  of 
Tribune  of  the  contempt  charge  by  dis-  the  State  Highway  Commission.  Assert- 
missing  proceedings  by  a  unanimous  vote,  nig  that  Mr.  \\  arden  had  not  even  known 
The  officials  of  the  Tribune  cited  were  about  the  editorial  until  he  saw  it  in  the 
W.  M.  Bole,  editor;  O.  S.  Warden,  man-  Tribune  Mr.  Freeman  stated  that  ex- 
ager,  and  Leonard  Diehl,  business  man-  amination  of  the  records  in  the  office  of 
ager.  The  contempt  proceedings  were  State  Highway  Commission  in  the  Capi- 
dismissed  following  a  motion  to  quash  tol  Building  showed  that  “there  never 
and  a  statement  of  counsel  that  while  the  "as  a  five  cent  piece  ever  deducted  from 
Tribune  felt  that  it  was  within  its  rights  any  bill  that  he  (Mr.  Warden)  ever  filed 
in  publishing  the  comment  complained  "hh  the  State  Highway  Commission.” 
of  that  it  had  not  done  so  with  any  in-  Mr.  Freeman  charged,  and  it  was  not 
tention  of  influencing  the  court  or  of  denied,  that  the  aspersion  thus  made  upon 
bringing  that  body  into  contempt.  The  the  character  of  Mr.  Warden  had  been 
Tribune  offered  no  apology  and  made  no  made  by  the  Stewart  lawyer  when  in  the 
retraction.  depths  of  despair  of  the  overwhelming 

Thus  the  Tribune’s  escutcheon  remains  evidence  that  had  been  produced  against 
unsullied,  for  during  the  35  years  that  the  his  client  and  had  been  intended  to  dis- 
paper  has  been  owned  by  Mr.  Bole  and  tract  the  attention  of  the  court. 

Mr.  Warden  no  verdict  for  libel  or  dam-  While  the  Tribune  was  F  T - 

ages  has  ever  been  returned  ag^ainst  it.  fight  the  case  had  the  motion  to  quash 
The  day  following  the  dismissal  of  the  contempt  proceedings  Jieen  overruled  by 
contempt  proceedings  the  Tribune  in  a  the  court,  it  ??  F-"--  tr  br";  tr 
column  editorial  in  which  the  editor  the  resolution  of  censure  owing  to  the 
claimed  that  his  head,  though  “bloody”  fact  that  the  constitution  of  Montana  pro- 
was  still  “unbowed,”  remarked  concerning  vides  there  shall  be  no  appeal  from  any 
the  resolution  of  censure  adopted  that  decision  of  the  senate  when  sitting  as  a 
“the  admonition  of  the  senate  cuts  the  court  of  imtieachment. 
ground  from  under  the  feet  of  the  senate.  The  Judiciary  Committee  of  the  senate, 
so  far  as  any  charges  of  contempt  is  con-  in  drafting  rules  for  the  contempt  pro- 
cerned,  for  it  admits  that  the  article  did  ceeding,  had  arbitrarily  fixed  the  maxi- 
not  influence  the  vote  of  any  senator  and  mum  punishment  m  case  the  Tribune 
was  more  intended  to  influence  the  views  were  found  guilty  at  $500  fine  for  the 
of  the  reading  public  than  the  senate.”  individuals  or  five  days  in  jail,  or  both. 

Incidentally  it  may  be  said  that  the  - 

Secretary  of  state  charged  w'ith  “high  A.  N.  A.  TO  MOVE  APRIL  14 
crimes  and  misdemeanors  on  a  dozen  Association  of  National  Adver- 

oounts_  preferred  by  the  house^of  repre-  {jsei-s  y^-in  move  its  New  York  head- 
sentatives,  was  found  guilty  by  a  ^te  quarters  office  .April  14  from  17  W.  46th 
of  50  to  5  and  the  suspension  from  office  street  to  the  Gravbar  Building, 
which  became  effective  when  the  im¬ 
peachment  charges  were  preferred,  was  I 


in  the  New  York  Tribune  Feb.  2S, 
1923.  It  was  written  by  the  late  Henry 
Krehbiel,  noted  music  critic,  and  ex¬ 
plained  the  policy  of  the  Tribune  toward 
German  artists  and  German  music  dur¬ 
ing  the  war. 

The  article  recalled  the  activities  of 
Mme.  Gadski’s  husband,  a  former  captain 
in  the  Imperial  German  army.  It  said 
in  part: 

“Why  give  financial  aid  and  comfort 
to  the  enemy  of  our  country  when  at 
the  home  of  a  singer  of  the  opera  the 
sinking  of  the  Lusitania  was  celebratd 

-  _ ,...  _ o  -r  -  amidst  the  clinking 

Herald  and  Dubuque  Tinies-J oumal  were  •  of  glasses.  The  husband  of  the  singer 
consolidated.  The  new  newspaper  is  was  arrested  for  violation  of  our  laws 
known  as  the  Telegraph-Herald  and  for  acts  of  conspiracy  against  Great 

Times-J ournal  and  will  be  issued  from  Britain  although  he  was  acquitted  under 
■  '  “  ■  ■  Con-  circumstances  which  called  forth  open 

,  _  _ „  _  denunciation  from  the  government  coun¬ 
given  as  the  reason  for  the  sel  in  the  court  room,  and  the  singer 

~  ...  ^Y’oodward,  pub-  hersHf  was  quoted  in  the  columns  of 

_  .  o  -r'-  2.1..  the  Tribune  as  saying  she  was  willing 

Woodward  will  continue  to  serve  in  the  to  go  in  person  and  blow  up  the  am¬ 
munition  factories  in  New  Jersey. 

“The  husband  was  permitted  to  leave 
wires,  the  this  country  when  the  German  Ambas- 

the  United  Press,  and  sador  was  officially  invited  to  defart 

News  Service.  A  from  it  and  the  wife  was  invited  to  sing 

will  supply  at  German  functions.  She  maintained 

her  home  in  New  York,  was  lionized 
!.  when  she  gave  a  concert  after  the  sign¬ 

starting  ing  of  the  Armistice,  and  this  season 

. .  „  . . . . . .  _ _ ;;  when  a  contract  for  a  concert  was  can- 

daticn  the  Dubuque  newspapiers  published  celled  in  Los  Angeles  is  said  to  have 
afternoon  editions  only.  wept  and  complained  of  injustice  to  one 

.All  the  equipment  of  the  Times-Jour-  "'ho  during  the  war  had  been  a  guest 
nal  was  taken  over.  The  majority  of  the  of  the  country.” 

members  of  the  editorial  staff  of  the  The  Herald  Tribune,  through  its 
Times-Joiirnal  will  be  retained  by  the  special  attorney  McDonald  DeWitt,  of 
new  newspaper.  DeWitt  &  Van  Aken,  maintained  that 

_  the  article  was  true  in  its  entirety  and 

I  that  publication  was  made  without  malict 
The  jury  was  out  only  15  minutes. 

Two  newspaper  men,  Ralph  Renaud, 
managing  editor  of  the  New  York  Eve¬ 
ning  Post,  formerly  with  the  Herald 
Tribune,  and  Lester  Markel,  Sunday 
editor  of  the  A'ew  York  Times,  appeared 
as  witnesses. 

William  L.  Wemple  appeared  as  at- 


DUBUQUE  AFTERNOON 
PAPERS  COMBINED 


Telegraph-Herald  and  Times-Journal 
Now  Issuing  Morning-Evening  Com* 
bination  from  Former’s  Plant 
— Woodward  Publisher 


In  Pit 
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his  good 
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Never 
various 
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Prince 


the  plant  of  the  Telegraph-Herald. 

While  the  Tribune  was  prepared  to  t*nual  rising  costs  of  ^pr^ucing  news- 

fight  the  case  had  the  motion  to  quash  papers  was  g:::  :  *  - 

'  •  •  y  consolidation  by  F.  W 

the  court,  it  was  compielled  to  bow  to  ‘^’f  .  _  Telegraph-Herald.  Mr. 

capacity  of  publisher  of  the  newspaper. 

The  consolidated  newspaper  is  being 
served  by  three  day  leased 
.Associated  Press, 
the  International 
night  .Associated  Press  wire 
the  general  news  also. 

The  new  paper  will  print  both  after¬ 

noon  and  morning  editions,  s  ’  ^ 
within  a  week.  Previous  to  the  consoli- 
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BRIGGS  SAYS  FAREWELL  TO  OPERA  STAR 


torney  for  the  plaintiff. 


NELSON  TRUSTEES  PAID 


Volker,  Jones  and  Nichols  Allowed 
$40,000  for  1926  Services 

William  Volker,  Herbert  V.  Jones  and 
J.  C.  Nichols,  trustees  of  the  VVilliain 
Rockhill  Nelson  trust,  have  been  allowed 
$40,000  for  their  services  for  the  year 
ending  December  31,  1926.  The  award 
was  voted  last  week  by  the  university 
trustees,  meeting  in  Kansas  City,  Mo. 

During  the  year  specified,  the  trustees 
sold  the  Kemsas  City  Star,  invested  assets 
in  interest  bearing  securities,  reorganized 
the  Sni-a-Bar  farms  and  planned  for  the 
development  of  the  Rockhill  district. 
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PAPER  MEETING  IN  RICHMOND 

Nearly  600  leaders  in  the  paper  indus¬ 
try.  representing  1,400  paper  mills  and 
385  pulp  mills,  are  expected  to  attend 
the  eighth  annual  convention  of  ^ 
-American  Pulp  &  Paper  Mill  Superin¬ 
tendents’  Association  to  be  held  in  Rich¬ 
mond,  May  26,  27  and  2&.  Fred  C 
Rooney,  of  the  Upson  Company,  hoA- 
port,  N'.  Y.,  is  president  of  the  associa¬ 
tion. 


Photograph  shows  Claire  Briggs,  famous  cartoonist,  bidding  bon  voyage  to 
Mary  McCormick,  opera  star,  who  sailed  recently  from  New  York  to  fulfill 
an  opera  engagement  in  Paris. 


Editor  &  Publisher  for  April  9,  1927 
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NON-ADVERTISER  PAYS  FOR  ADVERTISING 

Increased  Sales  Volume  of  Advertised  Products  Comes  Largely  from  Non- Advertising  Firms,  Snod¬ 
grass  Declares — Paid  Space,  Rightly  Used,  Is  an  Investment,  Not  a  ^^Purchase” 


ATR-^VELLING  salesman  covers  40 
towTis  within  his  territory  and  out 
of  them  gets  a  volume  of  $100,000  in  a 
year.  On  this 


By  RHEY  T.  SNODGRASS 

Advertising  Director,  St.  Paul  Dispatch  and  Pioneer  Press 


The  following  article  was  delivered  in  the  form  of  an  address  by  Mr.  Snod-' 
‘business  his  house  grass,  before  the  annual  convention  of  the  Sixth  District  of  the  International 
makes  a  profit  of  Advertising  Association  at  Mihvaukee,  recently. 

$10,000.  For  the 


Rhey  T.  Snodgsass 


following  year  celebrated  Ingersoll  dollar  watch,  of 
the  house  fur-  which  some  30  or  40  million  had  been 
nishes  him  an  sold  at  the  time  the  war  jostled  the 
auto  mobile.  In  manufacturing  cost  of  all  of  our  goods, 
this  car  he  keeps  Where  could  you  get  a  better  watch 
within  the  same  for  a  dollar?  Where  could  you  get  as 
territorial  limits  good  a  watch  for  less  than  a  dollar? 
but  is  able  to  Going  right  down  the  line  with  the 
eighty  towns  and  well  known  and  thoroughly  established 
obtain  a  volume  brands  of  advertised  merchandise,  take 
of  $150,000  within  Palmolive  Soap,  Ivory  Soap,  and  Camp- 
the  year.  On  this  bell’s  Soup.  Do  not  take  them  together 
business  the  house  as  they  might  not  mix  palatably.  Where 
makes  a  profit  of  can  you  get  better  soap  or  soup  for 
the  price?  Take  Kodak.  Plenty  of 

people  can  make  cameras.  Lots  of 
people  have  done  so.  Some  other  good 


$17,000.  Who  pays  for  the  car  ? 

In  Pittsburgh  a  man  named  Heinz  had 
a  little  pickle  shop.  He  made  good 
pickles  and  a  poor  living.  Believing  that  makes  are  on  the  market.  Some  have 
his  go^s  were  worthy  of  a  wider  market,  been  well  advertised  and  widely  sold. 


he  advertised  them.  In  a  few  years  he 
had  a  large  trade.  In  a  few  more  years 
he  had  an  enormous  world-wide  trade. 
He  died  a  millionaire  and  one  of  the 
country’s  great  manufacturers.  His 
goods  were  in  daily  competition  with 
those  of  other  manufacturers  who  did 
not  advertise.  Who  paid  for  Heinz’s 
advertising  ? 

Down  in  North  Carolina  there  was  a 
town  called  Winston-Salem.  Never 
heard  of  it.  In  that  town  was  a  tobacco 
manufacturer  named  R.  J.  Reynolds. 
Never  heard  of  him  either.  Among  his 
various  lines  was  a  brand  of  smoking 
totacco  which  just  happened  to  be  called 
Prince  Albert.  It  was  good  tobacco. 
Mr.  Reynolds  thought  it  was  good 
enough  to  sell  everywhere  in  the  open 
market  against  the  brands  of  the  to¬ 
bacco  giants.  And  so  he  advertised  and 
told  the  world  about  it.  Prince  Albert 
tobacco,  advertised,  was  fully  as  good 
as  die  former  obscure  product.  The 
price  remained  the  same.  A  world-wide 
trade  was  built  up.  In  fact,  when  Uncle 
Sam  in  war  time  called  for  the  records 
of  tobacco  production,  Prince  Albert 
tonnage  excelled  all  other  brands  of 
smoking  tobacco  packed  in  tin  combined. 
Who  ^id  for  the  advertising? 

Up  in  St.  Paul  a  Scotchman  started 
a  little  general  store  25  years  ago.  From 
the  very  first  day  he  advertised  liberally 
in  his  local  newspaper  and  has  kept  it 
up  ever  since.  He  now  has  the  largest 
retail  establishment  in  the  Twin  Cities 
and  a  very  profitable  business.  He  sells 
everything  in  sharp  competition  with 
many  other  concerns.  Who  pays  for 
his  advertising? 

About  15  years  ago  the  American 
Telephone  &  Telegraph  Company,  which 
is  the  parent  company  of  the  Bell  Sys¬ 
tem,  entered  into  a  campaign  of  adver¬ 
tising  which  is  commonly  regarded  as 
the  pioneer  of  so-called  institutional  cam¬ 
paigns.  One  purpose  of  this  campaign 
was  to  develop  more  traffic  over  the 
long  distance  lines  which  had  always 
been  operated  at  a  heavy  loss.  In  less 
than  two  years  of  advertising  these  lines 
were  showing  a  substantial  operating 
profit.  There  were  other  objects  and 
other  benefits  of  this  campign,  which, 
by  the  way,  is  still  running.  But  if 
the  total  cost  of  the  campaign  were 
assessed  against  the  long  distance  lines 
without  any  reference  to  the  other  bene¬ 
fits,  the  enterprise  would  have  proved 
more  than  profitable.  Who  paid  for  the 
advertising  ?  • 

Suppose  the  consumer  pays  for  the 
advertising.  If  this  be  true,  then  the 
price  which  he  pays  for  a  given  value 
fit  merchandise  must  be  higher  than  he 
would  pay  if  that  merchandise  were  not 
advertised.  If  the  price  were  just  the 
»me  then  the  unadvertised  value  must 
M  greater  than  the  advertised  value. 
Is  this  the  case?  You  remember  the 


But  who  offers  an  unadvertised  camera 
as  good  as  a  Kodak  at  the  same  price? 
You  may  consider  as  many  advertised 
brands  of  goods  as  you  will  take  time 
to  consider.  You  might  find  here  and 
there  an  apparent  or  temporary  con¬ 
tradiction  ;  but  in  almost  all  cases,  cer¬ 
tainly  enough  to  thoroughly  establish 
the  rule,  you  will  find  in  the  advertised 
goods  better  service  for  the  same  money 
or  the  same  service  for  less  money  than 
you  will  find  among  the  non-advertisers. 

Certainly,  therefore,  the  advertising 
does  not  cost  the  consumer  money. 

Now  suppose  it  costs  the  advertiser 
money.  If  this  were  true,  then  the 
prosperous  business  would  be  the  non¬ 
advertiser— the  one  whose  resources  were 
saved  instead  of  spent.  And  the  more 
money  a  business  put  into  advertising 
the  poorer  it  would  become.  This,  of 
course,  is  too  ridiculous  for  serious  con¬ 
templation,  because  it  is  contrary  to  all 
the  history  of  American  business  whether 


manufacturing,  wholesaling,  or  retailing. 
Since,  therefore,  both  of  these  supposi¬ 
tions  are  clearly  contrary  to  fact,  then 
the  money  for  advertising  must  have 
some  original  source  other  than  from 
the  pocketbook  of  the  advertiser  or  the 
consumer. 

Here  are  two  shoe  stores  on  the  same 
street  side  by  side.  They  are  alike  in 
size,  general  appearance,  general  char¬ 
acter  of  stock,  and  general  conduct  of 
business.  They  give  equal  values  to 
their  customers  per  dollar  of  sales.  Both 
are  doing  a  fair  business  but  neither 
one  has  been  advertising.  .After  a  while, 
one  of  these  shoe  merchants  enters  upon 
a  regular,  consistent  campaign  of  ad¬ 
vertising  in  his  daily  newspaper.  You 
know  exactly  what  happens.  The  adver¬ 
tised  store  not  only  develops  trade  from 
customers  who  have  not  been  patronizing 
either  store,  but  also  absorbs  a  consid¬ 
erable  share  of  the  volume  from  the 
non-advertised  store.  The  one  becomes 
a  fine,  growing,  profitable  business.  The 
other  loses  ground,  loses  money  and 
probably  ultimately  fails.  Who  pays  for 
the  advertising? 

From  these  several  questions,  asked 
in  reference  to  several  commonly  ob¬ 
served  business  experiences,  it  is  clear 
that  the  real  and  original  source  from 
which  money  for  advertising  is  derived, 
is  not  the  purse  of  either  party  to  the 
transaction  of  buying  and  selling.  The 
money  comes  from  volume.  This  is  a 
very  definite  and  tangible  source.  As 
long  as  a  merchant  or  manufacturer  can 
keep  increasing  his  volume  without  a 
proportionate  increase  in  his  fixed  ex¬ 
penses,  he  is  not  only  adding  profits  but 
increasing  his  percentage  of  profit.  This 
is  common  economic  law. 


C.  K.  Woodbridge  (left),  president  of  the  International  Advertising  Association, 
meets  Governor  Fred  Zimmerman  of  Wisconsin,  at  the  recent  meeting  of 
Sixth  District  I.  A.  A.  Clohs  in  Milwaukee. 


Well,  where  does  the  increased  volume 
come  from?  It  may  come  from  one  or 
more  of  many  sources  but  there  are 
four  principal  ones: 

1.  Direct  Competitors.  By  this  is 
meant  those  dealing  in  the  same  general 
class  of  merchandise.  This  operation 
quite  commonly  occupies  a  great  deal 
of  the  attention  of  business  people  and 
is  often  resolved  into  what  may  be  called 
trade  battles.  It  is  what  economists  are 
apt  to  call  the  life  of  trade.  It  is  the 
commonest  and  most  obvious  manner  of 
increasing  business. 

2.  Other  Kinds  of  Goods.  Some 
jewelers  will  tell  you  that  their  trade 
is  suffering  because  of  the  automobile. 
Perhaps  butchers  and  clothiers  will  say 
the  same  thing.  Perhaps  these  merchants 
entirely  overlook  the  fact  that  this  same 
automobile  also  widens  the  possible  area 
of  their  trade  and  may  be  made  the 
means  of  increasing  their  volume  instead 
of  lowering  it.  Perhaps  people  can  be 
induced  to  buy  chewing  gum  instead  of 
cigarettes,  or  tea  instead  of  coffee. 
Every  dollar  held  by  the  consumer  is 
the  object  of  competition  on  the  part 
of  all  classes  of  business.  Volume  in 
any  line  may  be  developed  by  diverting 
dollars  from  entirely  different  lines. 

3.  Increasing  Wants.  Before  radio 
arrived,  the  consumer  had  no  dollars  of 
appropriation  for  radio  equipment.  Sud¬ 
denly  he  had  many  such  dollars.  In  just 
this  manner,  though  not  always  with 
such  dramatic  suddenness,  new  wants  are 
created  and  volume  developed  for  many 
new  things.  This  is  the  story  of  our 
rapidly  advancing  civilization.  Through 
advertising  we  are  taught  new  desires 
and  needs.  Our  process  of  satisfying 
them  is  the  process  of  building  volume 
for  new  manufacturers.  Most  goods  be¬ 
gin  their  hjstory  as  novelties,  then  be¬ 
come  luxuries,  then  staples.  Some  pass 
on  into  the  field  of  necessities.  .All  of 
which  makes  the  possibility  of  volume. 
This  volume  is  very  apt  to  flow  in  the 
direction  of  the  advertiser. 

4.  From  Non-Advertisers.  This  is 
one  of  the  most  fruitful  sources  of 
volume.  It  may  not  occur  to  the  non¬ 
advertiser  that  he  is  paying  for  adver¬ 
tising  without  enjoying  its  benefits. 

From  these  four  sources  and  perhaps 
some  others  volume  may  be  and  is  in¬ 
creased  through  the  process  of  sound 
advertising.  The  advertising  not  only 
develops  volume  but  also  generally 
shortens  the  period  required  for  such 
development.  It  has  been  truly  said  that 
advertising  is  to  merchandising  what  the 
element  of  time  is  to  banking.  Just  as 
interest  accrues  to  invested  capital,  so 
profits  accrue  to  advertised  merchandise. 
The  more  powerful  the  advertising,  the 
greater  the  profits  and  the  shorter  time 
required  to  make  a  small  business  into 
a  large  one. 

Since,  therefore,  the  cost  of  advertis¬ 
ing  comes  not  as  an  extra  price  from 
the  consumer  nor  as  a  tax  upon  the 
manufacturer,  but  as  an  economic  return 
upon  the  development  of  volume,  it  will 
not  do  to  regard  advertising  as  an  ex¬ 
pense  item.  We  advertising  men  should 
not  use  the  word  “appropriation.”  When 
you  put  a  thousand  dollars  in  the  savings 
bank  do  you  call  it  an  appropriation? 
Advertising  is  an  investment.  It  should 
always  be  so  called,  particularly  by  us 
advertising  men.  We  should  by  our 
very  terminology  teach  the  business  men 
of  America  to  think  of  advertising  in 
terms  of  investment. 

Don’t  buy  advertising — don’t  sell  it — 
don’t  have  anything  to  do  with  it  unless 
you  can  regard  it  as  an  investment  and 
a  very  sound  investment. 

If  we  will  train  ourselves  and  our 
customers  to  think  along  these  lines,  then 
their  constant  question  will  be  not  how 
little  advertising  they  can  get  along  with, 
nor  how  cheaply  they  can  buy  it  but — 
how  much  can  they  wisely  invest  in  ad¬ 
vertising? 
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NOYES  STATES  ADMINISTRATION  VIEWS 
ON  A.  P.  BOND  AND  PROTEST  TOPICS 


In  Letter  to  Members,  Press  Service  President  Urges  Personal 
Attendance  at  Annual  Convention  April  25-26 — Offers 
Opportunity  to  Cancel  Hearst  Proxies. 


A  PLEA  for  thorough  consideration 
and  discussion  of  the  bond  vote  and 
protest  rights  scheduled  to  come  up  at 
the  annual  meeting  of  the  Associated 
Press  was  made  this  week  to  A.  P.  mem¬ 
bers  by  Frank  B.  N’oyes,  publisher  of 
IFashingtofi  Star  and  A.  P.  presulent. 

In  a  letter  addressed  to  the  members 
dated  March  31,  he  urged  them  to  attend 
the  annual  Xew  York  convention  April 
25-26  in  person  if  possible.  The  letter 
follows  in  full : 

“During  the  past  six  weeks  many  let¬ 
ters  from  members  have  been  receivetl 
by  the  general  manager  and  the  staff 
stating  that  representatives  of  Mr.  Will¬ 
iam  R.  Hearst  had  solicited  proxies  from 
them  to  be  voted  at  the  annual  meeting 
favoring  amendments  to  the  By-Laws  of 
the  Associated  Press  that  would  do  away 
with  or  nullify  the  bond  vote  and  make 
a  wholesale  enlargement  of  protest  rights. 

“Inasmuch  as  practically  all  of  these 
letters  asked  for  information  or  advice 
I  deem  it  my  duty  to  make  a  brief  state¬ 
ment  regarding  this  involved  subject. 

“The  Board  of  Directors  has.  of  course, 
no  connection  with  this  campaign  for 
proxies. 

committee  of  the  Board  and  the 
Board  itself  has  been  considering  the 
bond  question  and  proposes  to  lay  before 
the  membership  at  the  annual  meeting  the 


"If  you  have  already  given  a  proxy  to 
Mr.  Hearst’s  representatives  or  to  the  so- 
called  'Pro.w  (.'ommittee'  and  desire  to 
cancel  this  and  substitute  some  other 
member  or  members  you  will  note  that 
the  enclosed  pro.xy  form  revokes  such 
previously  given  proxies  as  apparently  the 
attempt  has  been  made  to  date  the  re¬ 
quested  proxies  far  in  advance  of  the  ac¬ 
tual  signature  or  to  leave  the  date  blank 
so  that  it  could  be  filled  in  as  of  a  later 
date  than  that  of  the  actual  signature. 

“If  you  gave  another  proxy  which 
you  desire  to  revoke  by  signing  the  en¬ 
closed,  1  will  be  obliged  if  you  will  give 
me  such  particulars  as  you  can  concerning 
the  date  and  the  name  or  names  men¬ 
tioned  in  the  proxy  you  signed. 

“Very  sincerely, 

“Fr.xnk  B.  Xoves, 
“President.” 

As  first  published  in  the  Feb.  26  issue 
of  Editor  &  Publisher  members  of  the 
proxy  committee  referred  to  by  Mr. 
Xoyes  in  his  letter  are  Col.  Robert 
Ewing,  New  Orleans  States;  .Arthur  H. 
Vandenberg,  Grand  Rapids  (Mich.) 
Herald;  and  John  Francis  Xeylan,  San 
Francisco  Call. 

The  history  of  the  campaign  they  are 
conducting  dates  back  several  years  but 
began  really  in  earnest  after  the  last  an¬ 
nual  convention  in  New  York  in  April, 


bonds  of  the  association,  amounting  to 
$103,575  are  held  by  144  members, 
entitling  them  to  extra  votes  to  such  a 
number  that  this  single  group  outvotes 
the  entire  membership  four  to  one  in  elec¬ 
tion  of  directors.  The  proxy  committee 
also  alleges  that  the  right  of  protest  is 
held  by  20i)  members  against  l,b00  who 
are  “subject  to  the  unrestricted  will  of 
the  board  of  directors.” 

BAKER  ASKS  DISMISSAL 
OF  SCRIPPS  SUIT 


KROCK  LEAVING  WORLD  I 
TO  JOIN  N.  Y.  TIMES 

Will  Assume  Editorial  Duties  May  _ 

Supervised  6  Departments  on  World 
— Came  to  New  York  from  Louis* 
ville  Courier- Journal 


Files  Motion  in  Cincinnati  Contending 
Mrs.  Josephine  Scripps  Has  Not 
Sufficient  Cause  for  Action 
in  Will  Controversy 


Charging  that  no  valid  cause  of  action 
was  involved,  Xewton  D.  Baker,  former 
Secretary  of  War,  and  attorney  for 
Robert  Paine  Scripps,  executor  under 
the  will  of  Edward  W.  Scripps,  former 

head  of  the  Scri^pps-McRae  league  of  ^e  served  respectively  as  Washing- 

Newspapers,  has  filed  a  motion  in  Lnited  _ _ 


.Arthur  Krock,  one  of  the  executives  of 
the  New  York  World  and  Ez-enin 
lYorld,  lias  resigned  to  join  the  staff  of 
the  Neil’  York  Times  and  will  go  to  hi$ 
new  connection  May  1.  Under  the  divi- 
sion-of-control  system  existing  at  tht 
World  among  its  executives,  Mr.  Krock 
is  the  supervisor  of  six  dejartments  and, 
by  proxy  from  Ralph  Pulitzer,  its  con¬ 
tact  officer  with  the  North  Amerieja 
Newspaper  .Alliance.  He  is  also  a  mem¬ 
ber  of  the  council  of  the  World  and  the 
Evening  World. 

Mr.  Krock  came  to  Xew  A’ork  in  1923 
from  Louisville,  and  in  October  of  that 
year  joined  the  World  staff  as  assistant 
to  the  president,  Mr.  Pulitzer.  In  Loan- 


States  District  Court,  Cincinnati,  to  dis¬ 
miss  the  suit  filed  recently  by  Mrs.  Jose¬ 
phine  G.  Scripps,  executrix  of  the  estate 
of  James  G.  Scripps,  son  of  E.  W. 
Scripps. 

In  the  motion.  Baker  alleged  the  suit, 
which  seeks  an  accounting  under  a  trust 
agreement  of  the  late  James  G.  Scripps, 
does  not  state  sufficient  facts  to  warrant 
the  court  in  granting  any  relief.  The  suit 
was  filed,  Baker  avers,  solely  for  the  pur- 
IKise  of  having  certain  conveyances  to 
Robert  Scripps,  as  trustee  under  the 
trust  agreement,  set  aside,  as  in  fraud  of 
Mrs.  Josephine  Scripps’  “alleged  rights.” 
He  further  asserted  that  the  suit  makes 


ton  correspondent,  managing  editor 
general  editorial  manager  of  the  Courvf. 
Journal  and  the  Louisville  Times,  and  as 
eilitor-in-chief  of  the  Times.  It  was  ht 
who  suggested  the  purchase  of  control 
in  these  papers  by  Robert  W.  Bingham 
from  the  Haldeman  and  Wattersoa 
families,  and  he  was  the  liaison  during  the 
negotiation. 

During  the  Peace  Conference,  Mr. 
Krock  represented  his  Louisville  papers 
and  obtained  the  first  exclusive  interview 
granted  by  Marshal  Foch.  He  also,  with 
Herbert  Bayard  Swope  and  John  Nevin, 
represented  the  American  press  in  the 
framing  those  international  press  resob- 


entire  subject,  including  the  very  serious  1925.  Then,  when  Mr.  Neylan  was  pro-  claim  or  showing  that  any  judgment  inLy'^Ssio^s”  of  th^^ 

legal  questions  involved,  for  full  discus-  testing  the  election  of  the  Rochester  decree  has  been  had  m  favor  of  Mrs.  k-onterence  to  the 

Times-Union  on  behalf  of  the  Rochester  Josephine  Scripps,  as  a  basis  preliminary 
Journal  and  Post  Express,  a  Hearst  ^  cause  of  action 


Sion. 

“I  therefore  suggest  to  you  that  it 
would  be  most  unfortunate  if  any  con¬ 
siderable  number  of  members  give  proxies 
to  Mr.  Hearst’s  representatives,  who  ap- 
liarently  have  reached  definite  conclu¬ 
sions  as  to  a  right  and  feasible  course 
with  no  proper  consideration  of  the  legal 
or  equitable  questions  involved  and  before 
open  discussion  of  the  questions  with  all 
tbe  members  at  the  annual  meeting. 

“Concerning  Mr.  Hearst’s  proposal  to 
extend  the  protest  right  to  all  members  I 
wish  to  say  that  no  new  protest  rights 
have  been  granted  for  27  years,  and  that 
such  as  exist  are  modifications  of  rights 
in  the  old  Illinois  corporation.  For  years 
your  Board  of  Directors  and  the  officers 
of  your  organization  have  sought  waivers 
limiting  the  field  of  these  protest  rights 
and  this  effort  has  met  with  almo.st  entire 
success.  There  is  a  certain  humor  in  the 
fact  that  for  some  12  or  15  years  of  this 
period  your  officers  were  fighting  in  the 
courts,  at  great  money  cost  to  the  mem¬ 
bership.  Mr.  Hearst’s  attempt  to  force  ad¬ 
mission  into  the  Associated  Press  on  the 
ground  that  it  was  a  common  carrier  and 
that  the  .Associated  Press  could  not  deny 
its  service  to  any  applicant  who  would 
pay  a  proper  charge  for  it.  If  Mr. 
Hearst  had  been  successful  in  his  effort 
the  value  of  your  membership  would 
have  been  largely  impaired. 

“In  my  judgment,  no  action  could  be 
more  for  the  benefit  of  the  privately 
owned  news  services,  including  Mr. 
Hearst’s  (who  assert  that  they  make  no 
exclusive  contracts  hut  serve  all  appli¬ 
cants),  than  this  proposed  amendment,  and 
no  action  could  more  surely  be  designed 
to  check  and  confine  the  growth  of  the 
Associated  Press. 

“Feeling  a  definite  responsibditv  in  this 
matter  because  of  the  length  of  my  official 
connection  with  the  organization  I.  there¬ 
fore,  strongly  urge  you  to  be  present  at 
the  annual  meeting  in  Xew  York  on 
.April  25  and  26,  and  to  participate  in  the 
vital  discussions  and  conclusions  that  will 
be  reached  at  that  meeting. 

“If  you  cannot  be  present  I  urge  that 
your  name  as  a  proxy  to  vote  for  you  on 
the  bond  and  protest  questions  some 
member  who  will  be  present  who  you 
feel  will  meet  these  auestions  with  an 
open  mind,  and  having  heard  the  discus¬ 
sions  will  vote  for  the  best  interest  of  the 
organization — as  he  sees  it. 


paper,  it  was  remarked  on  the  convention 
floor  that  Mr.  Hearst  himself  held  ^.5 
bond  votes. 

Mr.  Neylan  respnded  that  Mr.  Hearst 
would  gladly  sacrifice  these  votes  if  by  so 
iloing  he  could  preserve  the  value  of  the 
protest  right. 

The  committee  of  which  Mr.  Neylan 


A  second  motion  seeking  to  have  certain 
portions  of  the  petition  stricken  out  also 
was  filed. 


newspapers. 

He  is  the  author  of  numerous  political 
articles  and  one  book,  a  compilation,  wMi 
notes,  editorials  of  Henrv  Watterson. 


NEW  TEXAS  DAILY 


The  Childress  (Tex.)  Index,  founded 
as  a  weekly  in  1888,  became  an  afternoon 
daily  this  week.  It  is  owned  by  F.  E. 
member  maintains  that  outstanding  and  Fred  L.  Haskett. 


j^ET  loss  of  355,254  agate  lines,  or  2.2  per  cent,  was  shown  in  advertising  volume 
of  New  York  city  dailies  during  March,  according  to  figures  compiled  by  the 

The  comparative  figures 


New  York  Evening  Post  Statistical  Department,  Inc. 
follow : 


, - Pages - , 

Percentage  of 

1927 

1926 

Total  Space 

1927 

1926 

Gain 

1,456 

1,350 

American  . 

7. 

1.064.310 

1,116,226 

1,656 

1,592 

Herald  Tribune . 

11. 

1,681,246 

1,598,302 

82,944 

2,112 

1,986 

Times  . 

16.7 

2,560,242 

2,549,226 

11,016 

1,256 

1,398 

World  . 

8.7 

1,328,506 

1.513,760 

948 

892 

•Mirror  (Tabloid).... 

1.8 

275.650 

311,086 

U564 

1,384 

News  (Tabloid) . 

5.3 

814,968 

669,454 

145,514 

1,054 

1.192 

*Ev’g  Graphic  (Tab.). 

2.1 

314.976 

353,884 

1.236 

1,194 

•Evening  Journal _ 

8.4 

1.287,516 

1,421,098 

864 

806 

•Evening  Post  . 

3.3 

512,260 

455,162 

57,098 

836 

900 

•Evening  World . 

5.8 

879.004 

950,296 

1,156 

1,100 

•Sun  . 

10. 

1.524.650 

1,499,546 

25,104 

700 

642 

•Telegram  . 

3.5 

534,980 

522,470 

12,510 

1.200 

1,212 

Brooklyn  Eagle . 

9.5 

1.456,854 

1,517.864 

754 

764 

Brooklyn  Times  .... 

3.8 

574.358 

652.828 

458 

576 

Standard  Union . 

3.1 

477,486 

511.058 

17.2.50 

16,988 

Totals . 

15,287.006 

15.642.260 

*N 

0  Sunday  edition. 

1927  1926 

1925  1924 

1923 

1922 

Loss 

51,916 


TO  SELL  PORTLAND  TELEGRAM 

Permanent  Receiver  Appointed — Le^ 
ing  $17,000  a  Month,  Attorney  Sayt 

(By  Telegraph  to  Editor  &  Publishu) 

Portland,  Ore.,  April  5. — Amadec  M. 
Smith,  business  man  and  chairman  of  the 
Multnomah  County  Commissioners,  was 
named  receiver  for  the  Portland  {On.) 
Telegram  Tuesday  succeeding  McDonald 
Potts,  business  manager  of  the  paper,  and 
W.  P.  Briggs,  bank  official  who  had  p^^ 
viously  been  appointed  temporary  r^ 
ceivers. 

It  was  agreed  at  the  receivership  hear¬ 
ing  that  the  Telegram  should  be  adver¬ 
tised  for  sale  as  soon  as  details  for  that 
purpose  can  be  arranged.  Counsel  for 
J.  E.  Wheeler,  owner  of  the  Telegram, 


*2.944  .  recommended  the  sale  on  the  ground  that 

the  newspaper  is  losing  from  $17,000  to 
$20,000  a  month. 


185,254 

35,436 


38,908 

133,582 


71,292 


61,010 

78,470 

33,572 

355.254 
Net  loss 


EXPOSES  TRAFnC  “nXING” 


.\mer-can  .... 

Iterald  . 

Herald  Trib .  1.681.246 

Times  .  2,560,242 

World  .  1,. 328,506 

Mirror  (Tab.) .  275.650 

News  (Tab.)  .  814.968 

F.ve.  Craphic  (Tab.)  .  314.976 

Eve.  Journal .  1.287.516 

Eve.  Mail  . 

Eve.  Post  .  512.260 

Eve.  World  .  879,004 

Globe  . 

Sun  .  1, 524.6.50 

Telegram  .  534.980 

B’ldyn  E.agle  .  1.456.854 

B’klyn  Times  .  5'34.358 

Stand.  Union  .  477,486 


1,064.310  1.116.226  1,372,006 


1.373,160 

2,480.584 


1 .598.302 
2.549.226 
1.513,760 
311.086 
669.454 
353,884 
1,421,098 


1921 

1,339.480  937.158  925,828  856,818 

557.648  969.060  992,714  1,052,778 

1.071.024  8.51,612  828,442  800.714 

2,327,798  2.153.096  1.982,392  1,850.914 

‘•312:890  "  Wdin^to  i^e  E7p7es 

i82.i84 


455,162 

950.296 

1.499.546 

522.470 

1.517.864 

652,828 

511.058 


627.340 

126.290 

1,367,792 

420.562 

734,020 


488,578  413,020  295,616 


1.158.524 

622,882 

1,496.418 

405,776 

594,062 


1.215.144 

tt . 

356.170 

664.718 

t . 

1.201.912 
897.080 
1.493  646 
407.854 
660.402 


1.2.38.116 

584.840 

349.926 

816.196 

841,576 

898,566 

556.912 

1.310.716 

3'>2.794 

690.628 


1,104.012 

560.298 

.3.30.822 

847.952 

662,010 

869,620 

596,050 

1,.303,.366 

331,756 

701.148 


999.764 

582.872 

529,218 

890.608 

614..304 

742.456 

56R.682 

1.183.906 

27.3.268 

638.376 


Grand  Jury  to  Invectigate  Situation  R*- 
vealed  by  Los  Angeles  Express 

A  grand  jury  investigation  of  an 
alleged  political  plot  in  Los  Angeles,  Cal, 
recently  exposed  by  the  Los  Angeles  Eve¬ 
ning  Express,  in  which  the  newspaper 
charged  that  an  organization,  known  as 
the  “Twelfth  Ward  Republican  Guh," 
sought  to  build  up  vote-gaining  prestige 
by  “fixing”  traffic  ordinance  violation  tags 
for  motorists,  has  been  ordered  by  Dis¬ 
trict  Attorney  Asa  Keyes. 


torists  who  had  been  “ta.gged”  by  a  traffic 
officer  for  an  alleged  violation  could  be 
relieved  of  their  tag  and  promised  im¬ 
munity  from  prosecution  by  officers  of  the 
“club”  providing  they  would  agree  to  sup¬ 
port  candidates  for  municipal  and  county 
offices  who  had  been  endorsed  by  the  or- 


. 15,287,006  15,642,260  14,595,228  14.183.716  14.433.758  13,661,622  13.028.340 

tSun  and  Globe  combined  June  4,  1923;  name  chanced  to  Sun  March  10.  1924. 
ItTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18.  1925. 


ganization.  , 

Police  in  raiding  the  offices  of  tue 
“club”  at  the  request  of  the  Expre^ 
after  evidence  had  been  gathered  by  its 
reporters,  found  121  traffic  tags  filed  in 
the  organization’s  downtown  offices. 


E  di  t  o  r  &  P  ub  I  i  sh  er  j  or  A  p  r  il  9 ,  1  9  2  7  35 

N.Y.  STATE  COMMITTEE  HITS  CRIME  NEWS 

Censorship  Not  Far  Off  It  Suggests  at  Conclusion  of  Pessimistic  Survey — Says  Press  Makes  Heroes  of 
Criminals^  Tries  Cases  in  Its  Colunms,  and  Influences  Moral  Weaklings  to  Emulate  **Bad  Men” 

tiWrH  may  yet  be  forced  to  the  con-  press  them  to  a  greater  extent  than  their  that  he  had  si^nt  most  of  his  life  since  reduced  in  their  objectionable  features  to 

”  elusion  that  newspaper  censorship,  more  intelligent  brothers  and,  as  a  result,  becoming  a  criminal  in  custody,  that  he  the  level  of  the  least  public-spirited  and 

although  undesirable,  is  not  the  worst  of  the  flood  of  crime  news  which  flows  had  been  caught  many  times  rather  the  least  acceptable  paper  of  all.” 
jvils.”  from  the  modern  press  gives  sinister  in-  easily,  and  that  he  ought  really  to  be  The  report  takes  up  “bias  in  the  Hall- 

With  this  assertion  the  sub-commis-  clinations  to  minds  that  otherwise  would  classified  as  a  rather  blundering  and  in-  Mills  case,”  alleging  that  the  New  York 

sion  on  causes  of  crime  of  the  New  York  be  occupied  with  very  harmless  in-  competent  member  of  his  class.  Daily  Mirror  showed  a  bias  against  the 

Sute  Crime  Commission  closes  a  40-  terests.  "Warden  Lawes  of  Sing  Sing,  who  is  defendants,  while  the  New  York  Graphic 


the  state  of  New  York,  says  the  follow¬ 
ing  in  this  connection : 


It  points  out  that  the  jury  system  is 
based  on  “conditions  existing  in  a  civili¬ 
zation  in  which  it  was  possible  to  secure 


page  mimeographed  report  on  “The  Re-  “A  New  York  lad,  having  been  ar-  probably  as  familiar  with  the  actual  facts  took  the  defendants’  side, 

l^n  of  the  Daily  Press  to  Crime  and  rested  for  stealing  an  auto  asked  eagerly,  concerning  such  criminals  as  anyone  in  It  points  out  that  the  jury  system  is 

the  Administration  of  Justice.”  The  re-  ’Did  they  get  my  name  in  the  paper?’  the  state  of  New  York,  says  the  follow-  based  on  “conditions  existing  in  a  civili- 

port  has  just  been  made  public.  “Warden  Lawes  tells  of  a  young  man  ing  in  this  connection :  zation  in  which  it  was  possible  to  secure 

It  is  the  opinion  of  the  three  members  now  in  Sing  Sing  prison  who  when  ar-  “  ‘  For  the  past  two  or  three  years,  the  people  whose  minds  were  not  influenced 

of  the  commission  who  prepared  the  re-  rested  had  in  his  pocket  a  clipping  giv-  public  press  has  regaled  its  readers  with  by  information  concerning  the  case  under 

port,  William  Lewis  Butcher,  chairman;  ing  an  account  of  a  crime  similar  to  the  pseudo-heroic  stories  of  certain  criminals  consideration.” 

jiie  M.  Hoey  and  Joseph  A.  McGinnies,  one  he  was  committing  when  caught  which  they  choose  to  class  as  master  Then,  as  "a  test  of  the  effect  of  bias” 
that  there  is  a  “new  yellow  journalism”  “Such  examples  might  be  multiplied  minds,  and  so  forth  ad  nauseam.  These  two  men  were  employed  on  Nov.  18,  19 

with  which  the  public  now  must  deal.  indefinitely.  In  fact,  the  danger  of  this  men  were  not,  in  fact,  ‘master  criminals’  and  24  to  present  to  a  number  of  news- 


jiie  M.  Hoey  and  Joseph  A.  McGinnies,  one  he  was  committing  when  caught  which  they  choose  to  class  as  master  Then,  as  "a  test  of  the  effect  of  bias” 
that  there  is  a  “new  yellow  journalism”  “Such  examples  might  be  multiplied  minds,  and  so  forth  ad  nauseam.  These  two  men  were  employed  on  Nov.  18,  19 
with  which  the  public  now  must  deal.  indefinitely.  In  fact,  the  danger  of  this  men  were  not,  in  fact,  ‘master  criminals’  and  24  to  present  to  a  number  of  news- 
The  sub-committee  is  one  of  a  number  is  so  well  known  that  many  papers  have  because  such  a  criminal  rarely  gets  paper  readers  questions  on  the  Hall-Mills 

jppointed  to  work  with  the  New  York  specific  rules  regarding  the  publication  caught  and  more  rarely  gets  convicted;  case  before  a  verdict  was  returned. 

State  Crime  Commission  in  making  a  of  details  concerning  crimes  and  other  but  the  stories  find  lodgment  in  the  A  total  of  122  readers  of  eight  New 

survey  of  the  crime  situation  in  the  state,  tragedies.  For  example,  that  the  exact  minds  of  many  impressionable  boys  ap-  York  newspapers  were  question^  and  of 

The  Commission  was  appointed  by  Gov-  kind  of  poison  used  in  a  suicide  should  proaching  manhood  and  have  been  a  the  total  72  expressed  the  opinion  one 


emor  Alfred  E.  Smith. 


not  be  named.  This  danger  of  sugges-  greater  factor  in  the  increase  of  the  of  the  three  defendants  was  guilty,  while 


“The  old  objections  to  censorship,”  the  tion,  while  its  results  have  always  Ixen  sensational  type  of  crimes  than  most  32  declared  for  innocence  and  28  for 


committee  states,  “were  based  upon  con-  realized,  is_  rendered  much  more  acute  people  would  assume.’  doubtfulness. 

ditions  which  were  simple  and  fairly  in-  by  the  coming  of  the  tabloid  newspaper,  “The  desire  of  newspapers  to  print  The  number  of  doubtful  cases  was 
offensive  as  compared  with  the  present  which  reaches  strata  of  population  which  every  possible  piece  of  information  con-  consider^  particularly  important  by  the 
Greater  literacy  on  the  part  of  have  never  read  papers  in  former  gen-  cerning  the  commission  of  crimes  often  commission,  which  said_  it  was  a  tribute 


the  public  has  opened  the  gates  to  vast  erations. 


results  in  the  publication  of  facts  which 


masses  of  the  population  that  were  never  “Another  kind  of  suggestion  is  con-  on  their  face  are  valuable  to  criminals 


to  the  paper  presenting  the  news  if 
“prior  to  the  end  of  the  trial  a  large 


reached  by  newspapers  before.  The  psy-  veyed  by  newspaper  accounts  which  glor-  who  are  seeking  to  avoid  capture.  Often  number  of  readers  were  doubtful  as  to 
chdogical  effect  of  modern  news  is  more  ify  crooks  and  crookdom.  To  a  large  times,  there  will  appear  detailed  accounts  the  guilt  of  the  accused.” 

Important  than  any  publications  of  the  extent  because  it  makes  more  interesting  of  clues  which  have  been  discovered  and  Many  quotations  from  newspapers  on 
past.”  reading,  newspapers  are  in  the  habit  of  statements  of  the  time  and  place  when  the  Hall-Mills  story  are  contained  in  the 


The  specific  offenses  of  “the  new  yel¬ 
low  journalism”  the  commission  lists  as 
coverage  of  the  Browning  divorce  suit 


adding  a  dash  of  romance  to  their  ac-  certain  clues  will  be  investigated, 
counts  of  criminal  exploits  by  applying  “It  is  probably  true  that  the  exigen- 


report,  cited  as  examples  of  bias. 

The  commission  also  obtained  opinions 


some  attractive  phrases  and  nicknames  to  cies  of  the  newspaper  business  which  is,  questionnaire  sent  to  616  officials  who 


and  the  Hall-Mills  trial.  The  general  certain  known  criminals.  Thus  we  have  of  course,  highly  competitive,  compel  all  come  into  direct  contact  with  crime, 
charges  five  in  num^r  rallied  against  ‘bobbed  hair  bandit,’  ‘the  master  papers  to  use  information  that  they  se-  One  hundred  and  eleven  replies  were  re- 

the  daily  press,  after  the’  commission  has  bandit,’  and  other  nicknames.  Moreover,  cure  in  every  conceivable  way  and  that  ceiv^. 

plainly  stated  in  an  introduction  that  the  press  is  all  too  likely  to  ascribe  heroic  little  would  be  gained  except  to  penalize  The  question  asked  was; 

they  have  limited  themselves  to  the  city  oualities  to  ban^ts  which  they  do  not  the  better  papers  if  some  papers  refused  '  Do  you  consider  that^  the  methods 


“Do  you  consider  that  the  methods 


uicy  UAVC  iiiiiiicu  liiciiiscivca  iu  me  . -  . — •  —  .  ;  K  i .  —  Z  * — ----- — l  c  •  j 

of  New  York  in  their  deliberations,  not  really  possess.  The  impression  was  ere-  to  publish  information  of  this  sort  while  “sed  by  the  newspapers  of  securing  and 
because  “newspapers  of  the  metreipolis  by  the  newspapers,  for  example,  others  did.  It  illustrates,  however,  a  presenting  crime  news  are  in  any  way  a 

are  the  only  offenders,  but  because  they  *bat  Gerald  Qiapman  was  a  sort  of  fact  that  is  characteristic  not  only  of  this  factor  of  the  present  crime  situation, 
have  a  tendency  to  set  the  standard  for  super-bandit  and  that  he  possessed  an  in-  factor  in  the  relation  between  the  news-  1  ‘  so,  can  you  cite  specific  cases  ^  that 
the  oress  in  other  oarts  of  the  coiintrv"  tclligence  greatly  superior  to  that  of  the  paper  and  crime,  but  in  others,  namely,  have  come  under  your  observation? 


are  listed  as  follows : 

“1.  It  is  said  that  the  constant  publi¬ 
cation  of  detailed  news  of  commission  of 
crimes  suggests  criminal  practices  to 
persons  who,  because  of  these  sugges¬ 
tions.  develop  criminal  tendencies  them¬ 
selves.  This,  it  is  said,  is  particularly 
true  of  those  of  subnormal  intelligence. 

“2.  The  complaint  is  frequently  made 
that  newspapers  secure  information  con¬ 
cerning  the  activity  of  police  and  prose¬ 
cuting  officers  concerning  the  measures 
which  are  being  taken  to  apprehend 
crainals  who  are  still  at  large  and  thus 
give  information  to  the  criminal^  them- 
sdves  which  assists  them  in  their  efforts 
to  avoid  capture. 

“3.  It  is  also  charged  that  the  news¬ 
paper  accounts  of  crimes  and  of  trials 
of  crimes  are  often  so  biased  in  favor  of 
or  against  the  accused  that  a  pulilic 
opinion  is  developed  which  seriously  im¬ 
pairs  Ae  fairness  of  a  trial  by  jury. 
This  is  the  practice  familiarly  called 
‘tiTnng  a  case  in  the  newspapers.’ 

‘‘4.  It  is  also  said  that  the  newspapers 
often  create  in  the  public  mind  a  false 
impression  of  the  amount  and  importance 
of  crime  because  of  the  fact  that  there 
IS  no  definite  relation  between  amount  of 
crime  news  and  the  actual  amount  of 
enme. 

.  “S.  Perhaps  the  most  common  charge 
B  that  the  ‘yellow  press’  by  the  constant 
plication  of  the  sensational,  the  mor- 
W,  the  salacious  and  the  suggestive  ef- 
1*^.  a  positive  undermining  of  the  moral 
**^c  of  the  community.” 

The  report  continues: 

The  power  of  suggestion,  according  to 


average  person.  The  fact  was,  however,  that  newspaper  accounts  of  crime  are 

GROUND  BROKEN  FOR  NEW  HOME  OF  I 
PASSAIC  (N.  J.)  DAILY  NEWS 


The  replies  to  this  question  were  sum¬ 
marized  in  the  following  table  listing 
both  those  who  gave  specific  answers  and 
those  who  were  non-committal  or  irrele¬ 
vant  : 


Non- 

Committal 


*he  psychologists  is  very  ’ great  espe-  ^  ROUND  was  broken  Monday  for  the  high,  modern  in  every  detail  and  fireproof 
o»lly  when  persons  of  subnormal’ intelli-  '^new  home  of  the  Par^atc  (N.  J.)  DotVy  throughout.  .... 

Kcnce  arc  concerned.  In  fact,  there  is  Nefvs  in  Prospect  street,  adjoining  the  The  building  will  house  the  business 


w  so-called  ‘criminal  tendency’  at  all  in  Prospect 


Christian  Reformed  and  editorial  departments  and  also  pro- 


*hose  unfortunates  whose  minds  remain  Church  and  directly  in  back  of  the  pres-  vide  for  expansion  in  the  mechanical  de 


the  age  of  ten  or  twelve.  The  diffi- 
™ty,  however,  arises  in  connection  with 
the  ease  with  which  impressions  are  made 


Yes 

Imlges  of  the  Su¬ 
preme  Court  ....  7 

Other  Judges .  12 

District  Attorneys.  8 

Chiefs  of  Police _  6 

Officials  of  N.  Y. 

City  Police  Dept.  9 

C  aptains  of  State 
Troopers .  0 


“Quantitatively,  these  results  are  in¬ 
conclusive,”  the  report  states.  “It  indi¬ 
cates  clearly  that  this  group  of  more 
than  100  representative  public  officials 
are  by  no  means  so  certain  that  the  daily 
press  is  a  ‘cause’  of  crime  as  some  of 
the  critics  of  the  newspapers.  It  also 
shows  that  there  is  by  no  means  agree¬ 
ment  with  the  apologists  for  yellow  jour¬ 
nalism  that  the  presentation  of  crime 
news  in  the  manner  now  common  is  an 
imi»rtant  deterrent.  In  fact,  an  exami¬ 
nation  of  the  detailed  replies  conveys 
definitely  the  impression  that  there  have 
been  within  the  rich  experience  of  those 
replying  many  instances  of  a  very  posi¬ 
tive  effect.  They  show  very  challenging 
criticisms. 

“Some  of  the  criticisms  may  he  sum¬ 
marized  as  follows; 

“That  the  defendant  in  a  brutal  murder 
was  pictured  as  a  hero. 

“That  the  papers  suggest  the  idea  of 
crime  for  profit  to  those  who  commit 
•  crime. 

“That  the  giving  of  so  much  publicity 
to  criminals  leads  persons  to  commit 
crime  for  the  sake  of  the  publicity. 

“That  the  news  of  young  criminals 
being  placed  on  probation  leads  those 


BPon  such_  individuals.  Newspaper  ac-  on  Aug.  1. 


ent  Daily  News  building.  The  new  plant  partments.  Upon  completion  of  the  new  who  have  never  committed  crime  to  be- 
is  expected  to  be  completed  for  the  home,  the  present  building  will  be  sold.  Ijeve  that  ‘first  offenders’  are  never  pun- 
golden  anniversary  of  the  newspaper  R.  E.  Lent  is  publisher  and  general  isbed. 


manager  of  the  News  and  H.  F.  Buono- 


founts  which  they  read  of  crimes,  im-  The  new  structure  will  be  two  stories  core,  advertising  manager. 


“Printing  details  of  crime  teaches 
criminal  methods.” 
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SMILEY  IS  NEW  N.  A.  N.  A.  MANAGER 
SUCCEEDING  MAJOR  PICKERING 

Former  Editor  of  Curtis  Newspapers  Will  Direct  Feature 
Service — Began  Newspaper  Work  at  18  On 
Philadelphia  Evening  Star 


—“AND  I  LIKE  KIDSr’ 


David  E.  Smiley 


rjAVID  E.  SMILEY  has  been  ap- 
^  pointed  general  manager  of  the 
North  American  Newspaper  Alliance  to 
succeed  Maj . 
Loring  Picker¬ 
ing,  resigned,  ac¬ 
cording  to  an  an¬ 
nouncement  made 
this  w  e  e  k  b  y 
George  E.  Miller, 
Detroit  N  e  w  s  , 
and  X.  A.  N.  A. 
president. 

In  his  state¬ 
ment  Mr.  Miller 
said ; 

“Mr.  Smiley, 
who,  for  the 
past  10  years  has 
been  editor  of 
the  Curtis  news¬ 
papers  in  Philadelphia  and  New  York, 
assumes  his  new  duties  at  once,  ami, 
under  the  inspiration  of  his  leadership, 
the  Alliance  confidently  expects  to  go 
forward  in  the  field  of  news  features 
with  an  aggressiveness  that  will  prove 
eminently  satisfactory  to  its  members. 

Mr.  Smiley  began  his  newspaper  career 
on  the  Philadelphia  Evening  Star  under 
John  .Russell  Young  and  James  Rankin 
Young  in  1897.  He  was  18  then.  Be¬ 
fore  he  was  19  he  was  made  city  editor 
of  the  Star.  . 

In  1899,  he  went  to  the  Philadelphia 
Evening  Bulletin  as  assistant  city  editor. 
He  covered  the  Pennsylvania  Legislature 
for  this  newspaper  in  1901  and  wrote 
politics  in  general.  .  . 

During  the  local  campaign  in  191).^, 
Mr  Smiley  was  writing  politics  for  the 
Philadelphia  North  American,  and  de¬ 
cided  to  study  law.  He  asked_  for  and 
obtained  an  assignment  on  the  night  tele¬ 
graph  desk  of  the  Philadelphia 
post  which  he  held  until  September,  1903, 
when  he  passed  the  State  bar  examina¬ 
tion  and  was  admitted  to  practice  in  the 
Supreme  and  local  courts. 

After  three  years  as  a  lawyer,  he  il- 
turned  to  newspaper  work  on  the  night 
copv  desk  of  the  Philadelphia  Public 
Ledger.  He  was  promoted  to  night 
city  editor  of  that  paper  in  1907  and  to 
city  editor  in  1909.  He  held  the  latter 
position  three  years. 

At  the  end  of  this  period,  1912,  he  re¬ 
turned  to  the  Philadelphia  Bulletin  as 
editorial  writer  and  dramatic  editor,  re¬ 
maining  until  March,  1916,  when  he  was 
invited  to  return  to  the  Public  Ledger 
to  reorganize  the  local  staff  and  becorne 
managing  editor  of  the  morning  Public 
Ledger  under  Cyrus  H.  K.  Curtis. 

Two  years  later,  Mr.  Smiley  was  ap¬ 
pointed  editor-in-chief  of  the  Evening 
Public  Ledger,  and  in  1922  he  became 
editor-in-chief  of  all  editions  of  that 
newspaper.  When  Mr.  Curtis  purchased 
the  New  York  Evening  Post  on  Jan.  1. 
1924,  he  was  made  editor-in-chief  of  that 
newspaper.  He  continued  as  editor-in- 
chief  of  the  New  York  Evening  Post 
for  two  and  a  half  years  as  well  as  edi¬ 
tor  of  the  Philadelphia  papers,  resigning 
from  the  Curtis-Martin  newspapers  last 
November. 

Mr.  Smiley  had  a  great  deal  to  do  with 
organization  of  the  Public  Ledger’s  for¬ 
eign  service.  He  spent  three  months  in 
Europe  for  this  purpose  in  1923.  He  in¬ 
terviewed  the  heads  of  the  governments 
of  England  and  France  and  was  per¬ 
mitted  to  cable  an  important  exclusive 
interview  with  Premier  Poincaire  on 
France’s  debt  to  the  United  States. 

21  MONTHS  OF  GAINS 

The  Seattle  Post-Intelligencer  has  ad¬ 
vised  Editor  &  Publisher  of  an  error 
which  occurred  in  the  tabulation  of 
February  newspaper  linage  compiled  _bv 
the  New  York  Evening  Post  Statistical 
Elepartment  and  printed  in  these  columns 
last  week.  The  Post-Intelligencer  was 
shown  as  taking  a  loss  against  February. 


1926,  whereas  that  newspai^r  continued 
unbroken  its  21 -month  series  of  gains. 
The  correct  figures,  as  supplied  by  the 
Post-Intelligencer,  are :  Feb.  1927 — 
781,872  lines;  Feb.,  1926 — 749,896  lines; 
gain  31,976  lines. 


AUTO  INSURANCE  MEN 
USING  NEWSPAPERS 


Cooperative  Adverticing  Being  Placed 
— Agents  in  102  Mid-west  Cities 
— Called  Largest  Agent 
Campaign 


-Automobile  liability  agents  in  three 
states,  Illinois,  Indiana  and  Michigan,  in 
April  inaugurated  a  drive  for  new  busi¬ 
ness,  which  has  been  called  the  greatest 
single  co-operative  movement  in  the 
history  of  the  insurance  business  to 
educate  the  public  through  the  news¬ 
papers.  The  agents  in  these  states 
opened  the  movement  with  102  separate 
co-operative  advertising  campaigns  in  as 
many  separate  cities,  according  to  the 
Casualty  Information  Clearing  House, 
Chicago,  which  prepared  the  nine  pieces 
of  copy  for  use  by  individual  agents. 

Of  the  102  co-operative  advertising 
campaigns  which  are  already  assured  and 
now  running,  fifty-three  were  placed  in 
Illinois,  twenty-three  in  Indiana  and 
twenty-six  in  Michigan. 

In  some  cities,  Rockford  for  example, 
the  agents  went  even  farther  than  the 
nine  advertisement  insertions  suggested 
by  the  Casualty  Information  Gearing 
House.  In  Rockford  the  agents  are  run¬ 
ning  the  ads  in  three  different  news¬ 
papers  and  have  increased  the  number 
of  insertions  to  15. 

The  mats  and  advertising  copy  were 
furnished  the  local  agents  by  the  Casualty 
Information  Clearing  House-  Speakers 
from  the  Clearing  House  visited  various 
cities  in  the  three  states  in  behalf  of 
the  drive.  A.  L.  Kirkpatrick  and  George 
Edgar  Turner,  secretary  and  general 
counsel,  respectively,  of  the  Clearing 
House  toured  Indiana  and  Michigan. 
Leo  E.  Thieman,  also  of  the  Clearing 
House,  spoke  at  the  Illinois  meetings. 

Among  the  cities  in  Illinois  in  which 
agents  united  in  cooperative  advertising 
campaigns  were  the  following:  Lincoln, 
Rockford,  Chicago,  Belleville,  Galesburg, 
Ottowa,  Pontiac,  Peoria,  Paris,  Quincy, 
Danville,  Centralia,  Kewanee,  Springfield, 
Decatur,  Paxton,  Lewistown,  La  Salle, 
Morris,  Amboy,  Berrington,  Rock  Island, 
East  St.  Louis,  Herrin,  Cairo,  Aurora, 
Elgin,  Olney,  Savanna,  Polo,  Sterling, 
Waukegan,  Kankakee,  Libertyville, 
Evensville,  Marengo,  Dixon,  Belvidere, 
Joliet,  Freeport,  Bloomington,  Vandalia, 
Murphyshoro,  Mount  Vernon,  Cobden, 
Anna  and  Brimfield.- 

.Among  the  co-operative  advertising 
movements  in  Michigan  are:  Grand 
Rapids,  Excanaba,  .Ann  .Arbor,  Ypsilanti, 
St.  Joseph,  Jackson  and  Charlevoix. 

In  Indiana.  La  Porte,  Union  City!, 
Indianapolis,  Rockville  and  Lawrence- 
burg. 

WOMEN  ASK  CENSORSHIP 


I  like  men. 

They  stride  about. 

They  reach  in  their  pockets 
And  pull  things  out; 

They  look  important. 

They  rock  on  their  toes. 

They  lose  all  the  buttons 
Off  of  their  clothes; 

They  throw  away  pipes. 

They  find  them  again. 

Men  are  queer  creatures. 

I  like  men. 

DoaoTHY  E.  Reid,  in  Poetry, 


I  like  girls. 

They  like  to  bluff; 

All  they  have  in  their  purse 
Is  a  powder-puff. 

They  look  so  attractive, 

Thev  walk  on  their  toes. 

They’re  always  complaining 
They  have  no  clothes. 

One  week  they  are  bobbed. 

The  next  they  have  curls; 

Girls  are  queer  bimboes. 

I  like  girls. 

W.  A.  O’Neill  in  Conning 
Tower,  Sew  York  U'orld. 


I  like  kids. 

They  don’t  bluff; 

They  keep  in  their  pockets 
All  sorts  of  stuff. 

Thev  look  at  you  straight 
.And  tell  you  the  fact; 

They  never  complain  and 
.Are  unspoiled  by  tact. 

Life  is  mostly  for  fun; 

They  ride  through  on  skids; 
More  than  men  or  girls 
I  like  kids. 

M.  E.  P. 


OIL  BRINGS  RICHES  TO 
WOMEN  EDITORS 


Cara  Mae  and  Leila  McKee,  Publishers 
of  Frankston  (Tex.)  Citizen,  Will 
Forego  Trip  Abroad  to  Buy 
New  Plant  Equipment 


(By  Telegraph  to  Eoirca  &  Publisher) 

F'r.axkstox,  Tex.,  .April  6. — For  14 
years  Misses  Cara  Mae  and  Leila  McKee 
have  struggled  along  with  their  little 
weekly  newsi»per,  the  Prankston  (Te.x.) 
Citicen,  writing  copy,  setting  type  and 
running  the  presses  to  keep  the  paper 
going  and  to  earn  enough  to  retain  pos¬ 
session  of  an  800-acre  farm  which  their 
father  bought  40  years  ago  at  40  cents 
per  acre. 

The  other  day  they  awoke  to  learn 
that  a  well  drilled  by  the  Humble  Oil 
Company  two  miles  from  their  land  had 
come  in  as  a  10,000  barrel  gusher.  Since 
then  Cara  Mae  McKee,  elder  of  the 
sisters,  has  refused  $100,000  for  a  lease 
on  the  land,  which  is  four  miles  from 
Frankston. 

For  years  they  have  been  the  only 
Texas  newspaper  women  with  the  entire 
editorial  business  and  mechanical  work 
of  a  paper  in  their  own  hands.  The 
young  women  have  now  the  distinction  of 
being  among  the  wealthiest  small  town 
publishers  in  the  State. 

“We  are  going  to  stay  right  here  and 
go  on  with  the  paper  and  the  town,”  they 
said,  when  asked  if  they  might  spend 
some  of  their  new  riches  on  a  trip  to 
Europe.  Moreover,  they  plan  to  acquire 
a  new  press,  a  new  typesetting  machine, 
and  other  needed  equipment  and  erect  a 
new  brick  building.  ' ' 

The  McKee  girls’  first  newspaper  ven¬ 
ture  was  at  Dumas,  Tex.,  15  years  ago. 


Canadian  Group  Would  Ban  Unwhole¬ 
some  Books  and  Periodicals 

The  National  Council  of  Women  Ex¬ 
ecutives  at  its  closing  business  session 
has  expressed  Itself  as  being  strongly 
in  favor  of  the  appointment  of  a  board 
of  censors  upon  whose  recommenda¬ 
tion  the  publication  or  .sale  of  any 
periodical  mav  be  made  illegal,  and  that 
by  order  of  this  board  any  book, 
pamphlet  or  periodical  may  be  ex¬ 
cluded  from  the  mails  and  from  importa¬ 
tion  if  published  outside  of  Canada. 


People  will  buy  anything  on  install¬ 
ments  except  a  savings  account. — Flor¬ 
ence  (.Ala.)  Herald. 


DAILY  ENLARGES  STAFF 

New  staff  members  of  the  Springfield 
(O.)  Daily  News  include  Otho  L.  Schea- 
rer,  telegraph  editor;  Miss  Opha  F. 
Wren,  schools  and  home  service  depart¬ 
ment,  and  T.  W.  Haas,  police  beat.  The 
changes  were  necessitated  by  the  addition 
of  a  new  department  and  bv  the  death  of 
Roger  W.  Foster,  former  telegraph  editor. 


PRESSMEN  LOCKED  OUT 
BY  SHOPPING  NEWS 


Cleveland  Merchant*’  Paper  Refuses  to 
Sign  Union  Contract  and  Dis¬ 
charges  Men  Effective 
April  4 

The  Clez'eland  Shopping  News,  which 
moved  into  new  and  larger  quarters 
several  months  ago  and  installed  new 
presses  and  other  equipment,  locked  out 
union  web  pressmen,  .April  4.  The  lock¬ 
out  came  after  a  dispute  as  to  whether 
web  pressmen  who  ojierate  newspaper 
presses  or  commercial  pressmen  sliould 
control  the  shop,  according  to  Herman 
Donner,  president  of  the  web  pressmen’s 
local  union. 

The  management  of  the  News  served 
notice  on  the  web  pressmen,  who  have 
been  getting  out  the  twice-a-week  issue, 
that  their  services  would  cease  April  4. 

The  controversy  began  six  weeks  ago. 
Decision  was  left  to  George  L.  Berry, 
president  of  the  International  Printing 
Pressmen  and  .Assistants’  Union.  No 
decision  was  received  from  him  before 
the  lockout  notice  was  served.  The 
News  pressmen  were  working  under  an 
oral  agreement,  the  management  refus¬ 
ing  to  sign  a  contract  in  keeping  with 
their  labor  policy.  Two  pressmen  were 
employed  regularly,  but  on  Tuesdays  and 
Fridays  the  force  was  increased  to  nine. 

Sam  B.  Anson,  publisher,  refused  to 
comment  on  the  situation. 

MARKET  REJOINS  DUPLEX 

Chicago  Man  Was  Associated  With 
Late  1.  L.  Stone  25  Years 

Col.  E.  L.  Markey  of  Chicago,  who 
for  25  years  was  associated  with  the 
late  I.  L.  Stone  in  the  sale  of  Duplex 
Printing  Press  Company  products,  has 
rejoined  the  firm  as  a  vice-president, 
Irving  K.  Stone,  president  of  the  firm, 
announced  this  week. 

Col.  Markey  left  the  Battle  Creek, 
Mich.,  headquarters  of  the  press  com¬ 
pany  a  few  years  ago  to  aid  in  the  sales 
and  promotion  of  the  Shur-Loc  elevator 
device. 

I.  C.  Squier,  New  York  manager,  has 
also  been  named  a  vice-president. 

Officers  of  the  Duplex  Company,  in 
addition  to  Mr.  Stone,  Col.  Markey  and 
Mr.  Squier  are:  H.  F.  Bechman,  vice- 
president  and  superintendent ;  Marcus 
Farley,  secretary;  C.  G.  Mechem,  treas¬ 
urer. 

WINS  LIBEL  SUIT 


Amarillo  (Tex.)  News-Globe  Get*  Ver¬ 
dict  in  $30,000  Action 

A  jury  in  district  court  at  Amarillo, 
Tex.,  returned  a  verdict  in  favor  of  the 
News-Globe  Publishing  Company  in  the 
$30,000  libel  suit  filed  against  that  com¬ 
pany  by  Mr.  and  Mp.  W.  H.  Redwine  in 
connection  with  articles  relative  to  their 
arrest  for  alleged  theft. 

Several  police  officers  testified  Mrs. 
Redwine  confessed  she  stole  silk  cloth¬ 
ing  while  working  in  a  Houston  store. 
She  denied  having  made  such  a  confe^ 
sion.  She  and  her  husband  were  re¬ 
leased  by  police  without  formal  charges 
having  been  preferred  against  them. 


PARSONS  TAKES  NEW  POST 


Joins  Curtis-Martin  Organization  as  As¬ 
sistant  to  John  C.  Martin 

Irving  R.  Parsons,  advertising  director 
of  the  New  York  Telegram  prior  to  its 
recent  sale  to  the  Scripps-Howard  News¬ 
papers,  has  joined  the  Curtis-Martin 
newspaper  organization  and  will  be  lo¬ 
cated  in  Philadelphia. 

Mr.  Par.sons  will  be  an  assistant  to 
John  C.  Martin,  vice-president,  with  no 
special  assignment  as  to  duties.  He  will 
take  his  new  post  April  18. 

The  Philadelphia  Public  Ledgers  the 
PVtiladelphia  Sun,  tabloid,  and  the  Nett 
York  Evening  Post  are  published  by  the 
Curtis-Martin  organization. 
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The  inherent  advantages  of  the 
Detroit  market  are  enhanced 
for  the  advertiser  because 
all  classes  read  The  News 


NY  attempt  to  create  a 
mass  and  class  division 
of  Detroit  newspaper 
circulation  must  meet  the  ob¬ 
stacle  of  Detroit's  stupendous 
growth  in  population.  Detroit 
has  increased  500,000  in  10 
years.  There  is  no  class  of  de¬ 
cades’  old  wealthy  in  Detroit. 
Those  who  have  reached  the 
stage  of  the  chauffeur  and  butler 
regime  were  themselves  clerks, 
workingmen  or  moderate-sala¬ 
ried  executives  10,  15,  or  20 
years  ago. 


Then  as  now  The  Detroit  News 
had  the  greatest  circulation 
and  was  the  home  newspaper — 
a  position  that  it  has  main¬ 
tained  with  every  new  accre¬ 
tion  of  population.  Survey  after 
survey  of  all  sections  of  Detroit, 
including  the  wealthiest,  re¬ 
veals  the  fact  that  The  News 
is  read  by  90%  of  the  families, 
and  emphasizes  what  every 
local  advertiser  well  knows — 
that  The  News  is  the  one  news¬ 
paper  no  family  will  do  with¬ 
out. 


The  Detroit  News 

The  HOME  Newspaper 

365,000  Sunday  Circulation  330,000  Week  Day  Circulation 
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HIGHAM  PREDICTS  ANOTHER  5-YEAR  TEA  DRIVE 


Success  of  India  Tea  Growers*  Campaign  in  U.  S.  Dailies  Forecasts  Continuance  of  $200,000  Yearly 
Expenditure — British  Agent  Presents  Tapestry  to  N.  Y.  Advertising  Club 


CIR  CHARLES  HIGHAM.  British  ad- 
vertising  man  who  represents  the 
India  Tea  Growers  in  the  United  States, 
arrived  in  New  York  this  week  from 
London  bringing  with  him  a  promise,  a 
gift,  an  invitation  and  several  ideas. 

The  promise  was  that  the  India  Tea 
Growers  Association  was  so  satisfied  with 
the  results  obtained  from  the  first 
three  years  of  the  five-year  $1,000,(XK) 
campaign  to  popularize  tea  in  America 
that  .Sir  Charles  was  confident  they 
would  continue  the  campaign  another  five 
years  when  the  present  period  terminated. 

His  gift  was  a  beautiful  old  Flemish 
tapestry  of  16th  century  workmanship, 
which  he  presented  to  the  Advertising 
Qub  of  New  York  on  Thursday  of  this 
week,  at  a  luncheon  at  which  the  Six 
Point  League  and  the  club  were  joint 
hosts. 

The  itivitation  was  for  all  advertising 
nVifen  in  America  to  attend  the  third 
British  advertising  exhibition  at  Olympia 
to  be  held  beginning  July  18,  and  the 
annual  convention  of  the  British  district 
of  the  International  Advertising  Asso¬ 
ciation,  scheduled  for  the  same  date. 

Sir  Charles  Higham  expressed  the 
ideas  when  he  was  interviewed  by  re¬ 
porters  in  his  suite  at  the  Ritz  on  Tues¬ 
day  this  week.  Jonquils,  tuberoses,  and 
other  cut  flowers  in  vases  about  the 
room  added  to  the  spring-like  atmosphere. 
First,  naturally.  Sir  Charles  must  talk  of 
tea. 

“This  is  the  fourth  year,’’  he  said,  “in 
which  I  have  spent  approximately  $200,- 
000  in  newspapers  exclusively  in  the 
United  States  to  popularize  tea  drinking 
in  this  prohibition  land. 

“The  campai^  has  been  exceedingly 
successful,  proving  once  again  the  power 
of  newspaper  advertising.  _  I  estimate 
that  the  number  of  tea  drinkers  in  the 
United  States  has  doubled  in  the  last 
three  years.  We  can  now  safely  say 
that  your  country  is  a  tea  drinking  na¬ 
tion.  Your  people,  I  estimate  on  a  basis 
of  the  tea  imports  to  this  country,  drink 
one-sixth  of  the  supply  of  tea  produced 
in  the  world. 

“I  believe  it  is  a  safe  prediction  to 
state  that  in  10  years  tea  will  be 
America’s  national  drink._  I  see  prohibi¬ 
tion  gaining,  and  knowing  that  tea  is 
the  only  non-alcoholic  drink  that  is  also 
stimulating,  I  consider  its  popularity  is 
bound  to  increase.” 

Sir  Charles,  it  seems,  has  a  penchant 
for  burbanking  British  habits  on  Amer¬ 
icans.  Satisfied  that  soon  Americans  will 
be  buzzing  about  busily  at  afternoon 
teas,  he  is  making  ready  to  see  that  they 
use  the  correct  jam  for  their  toast.  He 
continued : 

“Crosse  &  Blackwell,  Ltd.,  of  London 
and  one  of  the  largest  manufacturers  of 
marmalades  and  jams  in  the  world,  are 
building  an  American  factory  in  Balti¬ 
more.  They  are  one  of  my  clients  and  I 
expect  they  will  be  ready  to  advertise  in 
a  large  way  in  American  newspapers 
next  year.  I  have  handled  this  account  in 
England  only  since  the  first  of  the  year. 
The  first  thing  I  did  was  to  switch  the 
bulk  of  the  appropriation  over  into 
newspapers.  You  will  be  interested  m 
hearing  that  there  has  been  a  100  per 
cent  increase  in  sales  as  a  result.” 

On  this  trip  Sir  Charles  has  a  ques¬ 
tion  he  wants  to  ask  newspaper  adver¬ 
tising  managers.  The  question,  he  said, 
was: 

“Don’t  you  want  to  increase  your  tea 
linage?”  . 

“I  want  to  get  every  American  dis¬ 
tributor  of  India  tea  to  run  his  adver¬ 
tisement  beside  mine  in  the  newspapers. 
Sir  Charles  explained.  He  pointed  out 
that  he  had  sent  a  complete  schedule 
showing  what  newspapers  were  carrying 
India  tea  advertising  to  tea  distributors 
to  try  to  wake  them  up  to  their  oppop 
tunity.  This  list  was  published  in 


Editor  &  Publisher,  March  12.  Now 
Sir  Charles  wonders  why  the  local  soli¬ 
citors  of  American  newspapers  haven’t 
sold  local  merchants  on  this  tie-up  idea. 

For  the  convenience  of  these  solicitors, 
Sir  Charles  listed  the  names  of  Ameri¬ 
can  tea  distributors  which  occurred  to 
him. 


necticut  says  she  is  103  and  has  been  a 
consistent  tea  drinker.” 

.Another  idea  which  Sir  Charles  is 
planning  to  present  to  the  .American  pub¬ 
lic  is  a  plan  which  he  describes  as  a 
method  of  “putting  cheer  into  charity.” 

“Ye  .Ancient  Order  of  Tea  Tasters,” 
he  explained,  has  been  organized  in  Leeds, 


Sir  Charles  Higham 


country.  You  gave  me  my  chance  and  I 
took  it. 

“The  successful  advertising  I  wrote 
during  the  World  War  for  the  British 
Government  was  .American  learned  ad¬ 
vertising.  I  received  my  knighthood  for 
advertising  work,  and  I  am  proud  of  be. 
ing  an  advertising  man.  I  decided  18 
years  ago  to  concentrate  on  newspapers 
as  the  medium  for  my  clients  and  I  was 
right.  It  has  helped  me  to  make  their 
fortune  and  mine.  The  fact  that  I  can 
afford  to  give  this  Club  this  gift  is  the 
result  of  buying  newspaper  space  and 
tilling  it  properly.” 


“Tea  for  two  grows  cold,”  was 
an  aphorism  hy  Sir  Charles  Hig¬ 
ham,  included  in  a  privately 
printed  hook  which  he  brought 
with  him  to  this  country  on  this 
trip. 

He  is  not,  however,  allowing  the 
cooling  process  to  touch  his  tea 
campaign. 

“I’m  as  enthusiastic  as  ever  over 
newspaper  space,”  said  Sir  Charles. 


MISSOURI  JOURNALISM 
WEEK  MAY  8-13 


Missouri  Press  Association  amd  Writsn’ 
Guild  to  Hold  Sessions — Speakers 
Are  to  Be  Named 
Later 


“The  advertising  which  I  like  to  see 
next  to  ours,”  he  said,  “include  Liptons, 
Salada,  Tetleys,  Banquet,  A.  &  P.,  Tao, 
Monarch,  and  American  Stores.  Mc¬ 
Cormick’s  of  Baltimore,  distributors  of 
the  Monarch  Brand  are  advertising  next 
to  our  ads  in  southern  newspapers  dur¬ 
ing  the  year.  I  think  this  idea  is  worthy 
of  being  copied  elsewhere.” 

Sir  Charles  elaborated  on  this  tie-up 
idea  in  a  session  held  with  the  Six  Point 
League  following  the  Thursday  luncheon. 
Before  the  meeting  he  said  to  Editor  & 
Publisher  : 

“I  want  to  discuss  with  the  newspaper 
representatives  ways  and  means  of  help¬ 
ing  increase  tea  sales  without  free  puffing, 
which  I  do  not  believe  in. 

“I  am.  of  course,  very  grateful  to  the 
editors  for  the  large  amount  of  space 
they  have  given  me  on  my  arrival  in  this 
country.  I  want  to  thank  them  for 
their  courteous  treatment  of  me. 

“This  space  has  been  given  me,  I  be¬ 
lieve,  not  because  I  handle  a  $200,000 
newspaper  appropriation,  but  because  I 
have  something  new  to  say,  perhaps,  or 
because  I  say  the  old  things  in  a  new 
way. 

“There  is  no  connection  between  the 
notices  I  obtain  in  the  news  columns  of 
the  newspapers  and  the  advertising  I 
place.  I  always  make  a  point  of  drawing 
up  my  newspaper  schedule  and  closing  it 
definitely  at  least  two  months  before  I 
sail  for  this  country  each  year.” 

One  of  the  new  things  or  the  old  thing 
said  in  a  new  way.  Sir  Charles  pointed 
out  to  his  interviewers,  was  the  announce¬ 
ment  he  made  upon  landing  from  the 
Leviathan  on  Monday  that  he  was  willing 
to  give  $500  to  the  oldest  person  to  be 
found  in  the  United  States  who  has 
been  drinking  tea  all  his  or  her  life.  He 
had  discovered  a  tea  drinker  154  years 
old  in  India,  he  told  reporters,  and  he 
wanted  to  know  whether  that  ripe  old  age 
could  be  bettered  in  this  country. 

“I  have  already  received  one  applica¬ 
tion  for  the  award,”  Sir  Charles  said  on 
Wednesday.  “.A  woman  living  in  Con- 


England,  in  opposition  to  “Ye  Ancient 
Order  of  Froth  Blowers.” 

The  idea  of  the  order,  according  to 
.Sir  Charles,  is  to  make  it  easier  to  col¬ 
lect  money  for  charity.  Instead  of  ask¬ 
ing  for  money  for  such  and  such  a 
cause,  the  collector  will  simply  ask  the 
prospect  if  he  or  she  doesn’t  want  to  be¬ 
come  a  “tea  taster.”  Local  chapters  of 
the  ancient  order  may  be  formed  for 
raising  money  for  charity  by  afternoon 
teas  Sir  Charles  is  planning  to  suggest. 

Despite  its  name,  the  “ancient  order” 
was  only  organized  a  few  months  ago. 
Sir  Charles  said. 

In  the  interim  since  his  last  visit,  cables 
have  come  from  London  telling  about  his 
belief  that  women  would  oust  men  from 
the  field  of  business  unless  the  latter 
stirred  themselves.  He  was  asked  by 
one  of  the  interviewers  to  elaborate  on  his 
views.  He  acquiesced  willingly. 

“A  woman  buys  all  my  space  in  news¬ 
papers,”  Sir  Charles  said.  “Her  name 
is  Dorothy  Cleverly,  but  many  are  the 
letters  she  receives  addressed  Mr.  Clever¬ 
ly,  Dear  Sir.” 

Sir  Charles  s^id  that  in  buying  space 
he  judged  newspapers  first  of  all  by  their 
circulations,  and  secondly  by  the  class  of 
advertising  they  carry. 

The  titled  British  advertising  man  is 
planning  to  sail  from  New  York  on  his 
return  to  London  on  April  30.  Mean¬ 
while  he  expects  to  address  the  Wash¬ 
ington  Advertising  Qub  on  April  19, 
Baltimore  Advertising  Qub  on  April  20, 
Poor  Richard  Club  of  Philadelphia 
April  21,  and  the  Boston  Advertising 
Club  April  26. 

In  presenting  the  tapestry  to  the  New 
A’^ork  Advertising  Club  Thursday,  Sir 
Charles  said,  in  part: 

“The  tapestry  I  have  the  honor  to 
present  to  your  Qub  today  is  given  as 
a  small  token  in  remembrance  of  the 
great  kindness  and  help  extended  to  me 
over  many  years  by  American  advertising 
men  and  women.  All  I  know  of  my  pro¬ 
fession  I  learned  as  a  youth  in  this 


Eighteenth  annual  Journalism  Week  at 
the  School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri  will  be  held  May 
8-13,  the  school  has  announced. 

The  Missouri  Writers’  Guild  of  which 
J.  Breckenridge  Ellis,  of  Plattsburg,  is 
president  and  P.  Caiper  Harvey,  of  Lib 
erty,  is  secretary-treasurer,  meets  on 
Monday.  The  program  of  that  day  will 
be  of  particular  interest  to  writers.  On 
Monday  evening  the  Guild  will  hold  its 
annual  dinner. 

On  Tuesday  there  will  be  a  program 
of  special  features  in  newspaper  and 
literary  work. 

The  Missouri  Press  Association  of 
which  C.  L.  Hobart,  of  the  Holden  Pro- 
Rress,  is  president,  will  hold  its  sessions 
Wednesday,  Thursday  and  Friday.  The 
other  officers  of  the  association  are: 
Frank  W.  Taylor  of  the  St.  Louis  Stm, 
vice-president ;  Mrs.  W.  B.  Midyette,  Hft 
IVashington  News,  recording  secretary; 
J.  S.  Hubbard  of  Columbia,  executhe 
secretary;  and  Maxfield  Jones,  Ploitt 
City  Landmark,  treasurer. 

The  Association  of  Past- Presidents  of 
the  Missouri  Press  Association  will  hold 
its  annual  meeting  on  Wednesday.  The 
meeting  will  be  held  iii  Columbia  but  the 
meml^rs  of  the  association  will  dine  at 
six  o’clock  Wednesday  evening  with  C 
M.  Harrison  at  Boonville.  Mr.  Harrison 
was  president  of  the  Missouri  Press  As¬ 
sociation  in  1910. 

Special  group  meetings  will  be  held 
by  publishers  of  Missouri  dailies  and 
publishers  of  Missouri  weeklies. 

Thursday  will  be  Journalism  Alumni 
Day.  Among  the  speakers  for  that  day 
will  be  men  and  women  graduates  of  the 
School  of  Journalism  who  have  achieved 
journalistic  distinction. 

_The  annual  Journalism  Week  banquet 
will  be  Friday  evening,  the  climax  of 
the  week.  The  list  df  speakers  will  be 
announced  later. 


CORRECTION 


In  the  March  12  issue  of  EDI¬ 
TOR  &  PUBLISHER  the  headline 
over  a  story  announcing  the  India 
Tea  schedule  in  U.  S.  newspapers 
erroneously  stated  “Higham  Prints 
Lipton  Tea  Schedule  "iro  Aid  Tie- 
Up  Advertising.” 

Sir  Charles  Higham,  the  British 
advertising  agent  in  charge  of  the 
India  Tea  campaign  does  not 
handle  the  Lipton  Tea  account  and 
the  article  in  no  way  referred  to 
that  account.  The  story  was  cor¬ 
rect  in  its  entirety,  the  headline 
was  in  error. 
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Average  Circulation 
Daily  and  Sunday 


1927  I  F-400,000 


1918  |F-300,ooo 


1912  I  h2oo,ooo 


1901  IF- 100,000 


1896  1^10,000 


thoughtful 

VWEW/ 


Vindicating 
Newspaper  Readers 

The  steady,  continuing  growth  of  the  circulation  of  The  New  York 
Times  is  a  vindication  of  the  newspaper  reading  public;  and  an 
answer  to  the  question  “Is  this  a  jazz  age  also  for  newspapers?” 

I  \ 

The  increasing  circulation  of  The  Times,  strictly  a  newspaper,  refutes 
pessimists  who  think  that  there  is  a  diminishing  interest  in  accurate,  full 
information  of  what  is  going  on  in  the  world. 

The  New  York  Times  is  designed  for  intelligent,  thoughtful  people — a  ^ 
newspaper  with  dependable  news,  impartial  and  non-partisan — surpassing  ■ 
and  excelling  all  others. 

414,990 

Average  Daily  and  Sunday  Sale — 
a  new  high  record  for  The  New  York  Times 

This  total  of  414,990  has  never  been  equaled  or  approached  by  a  newspaper  of  quality 
circulation,  morning  or  evening,  in  the  City  of  New  York  or  anywhere  else  in  the  world. 

NET  PAID  SALE  AVERAGE  DAILY  AND  SUNDAY 

as  reported  to  the  Post  Office  Department  March  31,  1927 

Average  for  six  months  ended  March  31,  1927  -  414,990 
Average  for  six  months  ended  March  31,  1926  -  392,695 

Average  daily  and  Sunday  gain  in  one  year  22,295 

Daily  Sunday 

Average  Average 

Net  paid  sale .  375,249  653,437 

Gain  over  average  of  preceding  year  *18,778  *43,396 

*  Of  the  gain  in  the  daily  sale  83  per  cent.,  or  15,570  copies  was  in  New 
York  City  and  suburbs  ;  of  the  gain  in  the  Sunday  sale  72  per  cent.,  or 
31,210  copies,  was  in  city  and  suburbs. 


Ntttr  Jlurk  elmt^ 

**All  the  News  That's  Fit  to  Print** 


NEWSDEALERS  CAJAnOT  RETURN  UNSOLD  COPIES  OF  THE  NEW  YORK  TIMES 
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Editor.  &  Publisher  for  April  9,  1927 


SPACE  BUYER  TELLS  DATA  WANTED  FROM  DAILIES 

Of  First  Importance  Is  Circulation  as  It  Applies  to  Specific  Product,  Says  Agency  Man — Considers 

Linage  Records  and  Merchandising  Service 


"pX^R  any  one  man  who  occupies  the 

space  buying  desk  of  an  agency  to 
try  and  frame  an  article  to  cover  the 
subject  of  what  information  space  buyers 
want  from  newspapers  would  be  like  a 
piano  player  trying  to  play  all  the  in¬ 
struments  of  the  orchestra  at  the  same 
time — it  just  can’t  be  done.  Therefore, 
any  references  or  opinions  expressed  are 
purely  personal. 

The  information  concerning  a  market 
can  vary  and  the  manner  in  which  com¬ 
peting  papers  present  it  can  vary  to  a 
great  degree. 

The  first  thing  I  want  to  know  about 
is  circulation  and  kind— quantitative  or 
qualitative.  The  man  with  the  greatest 
circulation  will  say,  “we  lead”  and  the 
fellow  whose  paper  has  the  smaller  cir¬ 
culation  will  say  his  paper  is  a  better 
buy. 

But  let’s  ask  some  questions  concern¬ 
ing  that  larger  circulation.  Where  is  it  ? 
E^s  it  blanket  the  product’s  distribu¬ 
tion?  What  kind  of  a  coverage  are  we 
after,  city  proper,  suburban  or  country? 

We  find  circulation  being  built  up  and 
stimulated  through  the  use  of  premiums 
and  a  barrel  of  money  being  expended 
by  the  competing  newspaper  to  get  up 
on  even  terms  with  the  leader.  I  am 
told  that  there  is  a  circulation  war  now 
being  waged  in  one  of  our  cities  where 
$100,000  is  only  a  drop  in  the  bucket. 

Just  stop  and  think  how  much  more 
good  that  publisher  could  do  by  putting 
this  premium  money  into  the  newspaper 
itself  by  publishing  better  news  features, 
better  sport  page,  better  food  page,  and 
what  not  in  order  to  create  better  reader 
interest. 

I  first  waiit  to  know  how  circulation 
has  been  obtained,  that  is,  subscription 
rates,  premiums,  clubbing,  contests  and 
other  sources — then  I  will  weigh  its 
value  to  the  product  being  sold. 

We  check  the  newspaper’s  influence 
with  its  readers,  its  reader  interest  as 
shown  by  arrears  or  by  the  renewals. 
We  judge  a  newspaper  by  its  physical 
appearance,  that  is,  its  makeup,  its  con¬ 
tents  such  as  editorial  and  feature  arti¬ 
cles,  its  policy  both  political  and  busi¬ 
ness,  the  advertisers  of  the  same  line 
and  other  lines. 

Sometimes  the  newspaper  with  the 
smaller  circulation  can  do  a  better  job 
than  the  fellow  with  the  larger  coverage 
— it  all  depends  upon  the  product  being 
advertised  and  the  market  conditions. 

Secondly,  I  consider  linage  figures  and 
how  they  are  obtained. 

We  have  made  our  selection — the  rep¬ 
resentative  of  the  paper  not  selected 
comes  in  for  his  solicitation. 

He  at  once  produces  reams  and  reams 
of  linage  figures — ^they  show  his  paper 
the  leader — you  are  forced  to  spar  for 
time  and  tell  him  you  want  the  other 
paper,  or  the  one  you  selected,  to  pro¬ 
duce  its  figures.  You  dig  in  and  find 
that  totals  in  certain  classifications  have 
been  obtained  in  various  manners. 

Take  local  linage  totals — we  find  cer¬ 
tain  friendships  and  likes  and  dislikes 
will  give  and  take  away  lines  that  rightly 
should  go  to  the  other  newspapers.  So 
figures  built  up  on  this  basis  are  not 
worth  much.  It  presents  the  choice  of 
the  local  dealers  in  the  wrong  light. 

Recommendations  made  by  local  deal¬ 
ers  as  to  what  paper  to  use  for  placing 
national  copy  sometimes  cannot  be  con¬ 
sidered  seriously  because  they  do  not 
want  to  get  in  wrong  for  recommending 
one  paper  and  not  the  other,  so  they 
adopt  a  policy  of  neutrality.  I  have  re¬ 
ceived  telegrams  from  dealers  saying  to 
use  the  local  (we’ll  call  it)  Windjammer 
and  telegrams  signed  by  these  same  deal¬ 
ers  to  use  the  other  paper,  the  local 
Breeze. 

“Make-good”  linage  and  trade  deal 
linage  should  not  be  counted  in  the  total, 
and  if  they  are,  they  should  be  so  classi- 
fied. 

Each  newspaper  has  certain  points  of 


By  H.  R.  SCHAEFFER 

General  Manager,  Wm.  H.  Rankin  Company 


Strength  and  usefulness.  These  should 
be  pointed  out. 

A  selection  is  influenced  by  the  price 
of  the  product,  the  weakness  of  the  prod¬ 
uct  in  the  market  and  whether  it  is  a 
quality  or  price  appeal. 

The  newspaper  that  most  adequately 
and  at  least  expense  covers  the  market 
is  the  one  that  should  be  selected. 

The  policy  of  the  paper  should  be  made 
known  as  to  the  restrictions  it  places 
on  advertising.  Some  papers  won’t  ac¬ 
cept  cigarette  copy  and  so  its  tobacco 
linage  suffers. 

Sometimes  a  newspaper  will  lose 
national  linage  due  to  its  editorial  policy 
and  a  hundred  and  one  other  reasons. 
You  have  to  dig  below  the  surface  in 
getting  the  lowdown  on  the  linage  ques¬ 
tion. 

Thirdly :  Newspaper  Representation. 

Publication  representation  today  is  .on 
a  very  high  plane.  The  old  methods  of 
years  ago  won’t  do  nowadays.  Competi¬ 
tion  between  newspapers  is  too  keen. 
They  must  have  the  best  salesmen  that 
money  can  buy.  One  has  only  to  look 
around  and  see  the  organizations  that 
representatives  have  built  around  them, 
reaching  from  coast  to  coast,  in  order  to 
sell  the  markets  to  an  advertiser.  The 
data  and  service  these  organizations 
furnish  are  very  valuable  and  appreciated 
by  both  agency  and  advertiser. 

The  man  who  comes  in  and  can  in¬ 
telligently  discuss  marketing  methods 
and  market  data  with  respect  to  the  par¬ 
ticular  account  he  is  soliciting  and  pre¬ 
sents  his  story  in  a  clean-cut.  impressive 
manner  is  the  fellow  we  all  like  to  meet. 

I  like  to  see  and  carefully  examine  a 
copy,  or  copies,  of  the  newspaper  so  I 
can  see  the  kind  of  paper  it  really  is. 
It  will  many  times  save  time  by  having 
a  few  late  copies  of  the  newspaper  with 
you  when  calling  upon  a  space  buyer. 
You  can  picture  the  market  with  facts 
and  figures  so  why  not  picture  the  news¬ 
paper  by  showing  copies  of  it,  thereby 
getting  the  story  across  much  quicker. 

Examination  of  actual  copies  of  news¬ 
papers  has  been  known  to  switch  busi¬ 
ness.  I  like  to  know  what  the  buyer  on 
the  street  thinks  of  a  newspaper  and  why 
he  buys  it. 

Advertisers  have  been  educated  by  the 
newspapers  and  their  representatives  to 
expect  certain  merchandising  help  and 
the  representatives  should  be  prepared  to 


answer  the  following  questions  concern¬ 
ing  just  what  their  papers  will  do: 

W  ill  you  help  establish  local  dealer 
connections  ? 

Will  your  men  introduce  advertisers’ 
representatives  to  leading  retail  buyers? 

Will  your  men  present  this  campaign 
to  the  trade? 

Will  you  make  limited  market  surveys 
before  space  contracts  are  signed? 

Do  you  have  trade  route  lists  for  dis¬ 
tribution  to  advertisers’  salesmen? 

Will  you  make  personal  calls  upon  the 
dealers  who  stock  the  products? 

Will  you  go  out  and  get  local  tie-ups 
with  national  advertising  campaign? 

Will  you  continue  to  keep  in  touch 
with  dealers  during  the  life  of  the  cam¬ 
paign  in  order  to  let  us  know  if  the  ad¬ 
vertising  is  effective? 

Have  you  a  window  for  display  of  an 
advertiser’s  product? 

Do  you  publish  a  trade  paper?  If  so, 
what  is  its  circulation? 

It  is  our  policy  never  to  ask  a  news¬ 
paper  to  do  anything  in  the  way  of  mer¬ 
chandising  service  that  it  is  not  ready, 
willing  and  anxious  to  do  for  the  adver¬ 
tiser.  It  is  this  extra  help  that  counts 
very  strongly  in  the  success  of  newspaper 
campaigns.  Since  many  publications  are 
spending  thousands  upon  thousands  of 
dollars  each  year  maintaining  engraving 
plants  for  the  purpose  of  putting  the 
right  dress  upon  advertising  illustrations 
inserted  in  their  publications  and  to  keep 
a  uniformity  of  tone  values,  it  is  vital 
that  the  representative  know  his  paper’s 
mechanical  limitations,  that  is,  the  rulings 
covering  reverse  plates,  solid  black  areas, 
and  the  various  screens  acceptable  to 
their  columns,  such  as  those  tone  limita¬ 
tions  as  set  forth  by  the  New  York  Sun, 
New  York  Times  and  Philadelphia 
Bulletin. 

In  passing  I  want  to  say  that  the  work 
being  done  by  the  newspapers  that  com¬ 
prises  the  100,000  group  should  receive 
the  approval  of  every  man  interested  in 
advertising. 

The  information  that  a  space  buyer 
wants  will  vary  with  each  account.  So 
many  different  angles  present  themselves 
in  the  picture  concerning  the  product  and 
the  man  who  is  buying  that  no  two  space 
buyers  will  think  alike.  No  set  rules  can 
be  formulated. 

W'hat  we  are  all  interested  in  most  is 
to  make  sure  that  advertising  in  news- 


Sir  Thomas  Lipton  and  H.  R.  Schaeffer 


H.  R.  SCHAEFFER  IS  FRIENDLY 
TO  SPACE  SELLERS 

lyTOST  representatives  in  solid* 
ting  space  present  true  facts 
to  advertising  agency  space  buyers. 

Herbert  R.  Schaeffer,  quoted  as 
stating  the  opposite  in  EDITOR  & 
PUBLISHER  of  April  2,  this  week 
expressed  regret  that  the  first  state¬ 
ment  attributed  to  him  had  ap¬ 
peared.  This  week  he  said: 

“Just  at  the  time  of  the  interview 
with  EDITOR  &  PUBLISHER, 

there  was  a  fight  on  between  two 
newspapers  and  one  representative 
accused  the  other  of  lying  like  a 
horse  thief.  This  was  on  my  mind 
when  I  talked  to  the  reporter.  I 
had  no  real  thought  of  generalizing 
for  publication. 

“It  represented  an  exceptional 
case.  I  have  found  the  newspaper 
specials  as  a  whole  trustworthy  and 
truthful,  but  there  are  exceptions 
even  in  the  representative  field. 
As  a  rule  we  get  splendid  co-oper¬ 
ation  and  help  from  the  publishers’ 
representatives  and  I  regret  that 
the  first  statement  credited  to  me 
ever  appeared  in  print.” 


papers  pays  the  advertiser  and  as  long 
as  we  keep  that  uppermost  in  our  mind 
we  will  all  benefit  thereby. 

GALESBURG’S  DAILIES 
ARE  COMBINED 

Evening  Maul  and  Republican-Regutar 

Merged  April  1  with  O.  N.  Cutter 
at  Generad  Mamager  in 
Active  Charge 

The  Galesburg  (Ill.)  Evening  Mail, 
established  35  years  ago,  was  merged 
.^pril  1  with  the  Galesburg  Republican- 
Register  and  the  combined  paper  now 
appears  as  the  Register-Mail.  Omer  N. 

C  uster,  former  state  treasurer  was  pub¬ 
lisher  of  the  Republican-Register  and 
Fred  R.  Jelliff,  editor.  Robert  .A 
t_  handler  for  20  years  past  has  been  pub¬ 
lisher  of  the  Mail.  The  paper  is  printed 
at  the  Republican-Register  plant.  Nego¬ 
tiations  have  been  on  a  month  and  mem¬ 
bers  of  the  Mail  staff  were  notified  at 
tliat  time  of  the  pending  consolidation. 
Only  a  few  of  them  have  joined  the 
Republican-Register  staff. 

The  Mail  was  the  early  training 
ground  for  a  group  of  newspapermen 
who  later  became  famous  in  literary  and 
other  fields.  Among  them  were  George 
Fitch,  John  H.  Finley,  Eiarnest  Elmo 
Calkins,  George  Stephens,  Ben  Hampton, 
now  a  movie  magnate,  and  Frank  H 
Sisson,  New  York  banker. 

Publishers  of  the  Register-Mail  an¬ 
nounced  appointment  of  O.  N,  Custer  as 
general  manager  in  active  charge  with 
H.  T.  Custer,  advertising  manager; 
Fred  R.  Jelliff,  editor  of  the  Republican- 
Register,  editor-in-chief  and  Richard  F. 
Jelliff,  associate  editor.  Walter  W. 
Whipple,  formerly  managing  editor  of 
the  Mail,  becomes  managing  editor  and 
F'mil  Dahlberg,  city  editor  of  the  Repub¬ 
lican-Register,  remains  city  editor.  The 
Repster-Mail  will  be  served  by  the 
United  Press,  dropping  the  .Assr^iated 
Press  membership  held  by  the  Mail. 

The  Republican-Register  is  60  vean 
old.  In  1901  it  passed  to  the  ownership 
of  Mr.  Custer,  (jeorge  A.  Perry  and 
Fred  R.  Jelliff.  Mr.  Perry  died  a  year 
ago  and  Mr.  Custer  became  business 
manager  of  the  paper. 

The  Rev'ister-Mail  is  now  the  only 
daily  in  the  Galesburg  field. 


2Si.¥-S 
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Informal  Notes 


HAL  C.  MITCHELL. 

MmiX/'CImU  e-uHajK, 

UETRoir  FREE  PRESS: 

The  fact  that  your  auto.nobile  editor,  Mr. 
McDonald,  ordered  our  “Automobile  Edi¬ 
tor's  Service"  is  highly  flattering  to  us. 
Motor  sections  of  Motor  City  newspapers 
are  naturally  of  great  interest  to  editors  in 
other  cities.  It  pleases  us  immensely  to 
think  that  our  service  is  of  such  character 
as  to  meet  with  the  approval  of  the  Free 
Press. 


W.  W.  KNORPP, 

GENERAL  MANAGER. 

PHOENIX  REPUBLICAN: 

Our  Mr.  Tinzmann,  who  knows  about 
every  paper  in  the  United  States  and 
Canada,  says  that  the  REPUBLICAN  and 
its  staff  is  one  of  the  livest  and  most  enter¬ 
prising  in  the  land.  He  says  it  “without 
hope  of  favor  and  without  fear  of  success¬ 
ful  contradiction.”  Perhaps  that  is  one 
reason  why  you  recently  ordered  our  weekly 
“Boys’  and  Girls’  Page.”  The  children  of 
your  community,  the  future  readers  and  ad¬ 
vertisers  of  the  Republican,  will  appreciate 
the  action  of  yourself  and  Mr,  Stauffer. 


JAMES  M.  NORTH.  JR., 

EDITOR, 

FORT  WORTH  STAR-TELEGRAM: 

Tinzmann  came  in  today  and  suggested 
that  we  “congratulate  The  Star-Telegram 
on  the  fact  that  it  has  the  loudest  radio 
station  in  the  South.” 


J.  O.  LIEBIG, 

CLASSIFIED  MANAGER. 

LANCASTER  INTELLIGENCER  & 
SUNDAY  NEWS: 

Thanks  for  sending  us  your  March  31st 
issue,  which  contains,  as  you  point  out,  the 
largest  volume  of  Classified  and  Classified 
Display  which  you  have  ever  run  at  this 
season  of  the  year.  We  note  with  interest 


your  observation  “Our  Classified  is  ob¬ 
tained  a  great  deal  by  the  amount  of  per¬ 
sonal  effort  put  into  it  by  our  department. 
We,  of  course,  realize  that  your  promotion 
material  which  we  use  constantly  is  cer¬ 
tainly  having  its  effect  upon 
the  readers  of  our  paper.”  ^ 

No  doubt  the  fact  that  you 
are  constantly  on  the  alert 
accounts  for  your  having  run 
a  million  and  a  quarter  lines 
of  classified  last  year,  16.74% 
of  the  total  linage  of  your 
paper — a  remarkable  showing  for  any  city 
the  size  of  Lancaster, 


L.  C.  ELBERT, 

GENERAL  MANAGER, 

GALVESTON  NEWS: 

We  offer  our  best  wishes  for  your  success 
in  your  race  for  the  mayoralty  of  your  en¬ 
terprising  gulf  port.  We  hope  it  is  not  pre¬ 
mature  to  offer  a  suggestion  to  the  next 
mayor  of  Galveston:  As  soon  as  you  are 
firmly  seated  in  the  chair,  get  rid  of  the 
garbage  lots  that  greet  the  tourist  along  the 
interurban  right  of  way  and  that  make  such 
an  unfavorable  first  impression  on  those 
who  visit  your  otherwise  beautiful  Treasure 
Island. 


RALPH  S.  THOMPSON, 

PROMOTION  DIRECTOR, 

THE  OREGON  JOURNAL: 

I  have  looked  over  with  very  great  in¬ 
terest  the  printed  material  which  you  sent 
me  and  which  you  used  in  promoting  your 
“green  tag”  sale  of  used  cars  through  your 
classified  columns.  I  was  particularly  im¬ 
pressed  with  the  excellence  of  your  direct 
by  mail  literature.  You  evidently  know 
how  to  buy  printing. 


MERLE  SLANE, 

MANAGING  EDITOR. 

PEORIA  JOURNAL-TRANSCRIPT: 

When  it  comes  to  coining  slogans  for  use 
in  political  battles,  you  have  a  good  claim 
to  the  honors.  “Stone  or  concrete,”  epito¬ 
mizing  the  recent  central  Illinois  fight 
between  Justice  Stone  and  Scholes,  Sm^l’s 
hard  road  candidate,  is  a  masterpiece. 


H.  R.  KENVYN, 

MANAGING  EDITOR. 

VANCOUVER  PROVINCE: 

We  congratulate  you  on  having  com¬ 
pleted  on  March  18th  twenty  years  of 
continuous  service  with  the  Vancouver 
Province.  May  the  years  continue  to  pile 
up  for  many  more  to  come. 


M.  F.  WALSH. 

EDITOR. 

HARVARD  (ILL.)  HERALD: 

I  want  to  pass  on  here  what  you  were 
tdling  me  the  other  evening  about  the 
“flivver”  tourist  being  one  of  the  most 
important  new  sources  for  news  for  com- 
munity_  weeklies  and  dailies.  It  is  indeed 
a  credit  to  you  that,  after  having  edited 
the  Harvard  Herald  for  forty-five  years, 
you  are  far  more  energetic  in  developing  and 
using  new  sources  of  news  than  are  the  ma¬ 
jority  of  ambitious  young  men  in  the  busi- 


Happy  Easter! 


By  J.  H.  STRIEBEL 

“Americans  Foremost  Tiny  Tots  Artist' 


If  you  would  like  to  have  this  picture  to  publish  Easter 
morningy  wire  us  and  we  will  send  a  mat  with  our  compli¬ 


ments. 


Newspapers  using  J.  H.  Striebel’s  sketches  of  babies 
and  little  children  get  appealing  drawings,  such  as  this, 
every  day  of  the  year. 


Single  column  daily 
3,  4  or  5  column  Sunday 


Associated  Editors,  inc. 

JOHN  H.  MILLAR.  President 

440  S.  Dearborn  St.  CHICAGO 

**  Ideas — not  merely  big  names/* 
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EMPLOYE-OWNERS  OF  NEW  YORK  SUN 
RECEIVE  THEIR  HRST  DIVIDENDS 


Preferred  Stock  Issue  Pays  Eight  Per  Cent  to  500  Holders 
Under  Mutualization  Plan,  Dividends  Applying 
Also  Against  Partial  Pajrments 


N  April  1  every  employe  owner  of  fact  that  the  Sun  is  your  newspaper,  and 
the  lirst  preferred  stock  of  the  New  to  do  anything  you  can  to  make  it  greater 
York  Sun  received  tangible  evidence,  in  and  more  successful. 


o 


form  of  a  dividend  check,  that  the  mu 
tualization  of  the  Sun  was  an  accom¬ 
plished  fact.  There  was  also  credited  to 
the  account  of  each  employe  buying  stock 
on  the  weekly  payment  plan,  the  differ¬ 
ence  between  the  amount  of  the  divi¬ 
dend  on  that  stock  and  the  interest  on  the 
unpaid  balances,  at  the  rate  of  six  per 
cent  a  year. 

When  Frank  Munsey  died  in  Decem¬ 
ber,  1925,  William  T.  Dewart,  for  many 
years  Mr.  Munsey’s  general  manager, 
said  tliat  it  had  been  Mr.  Munsey’s  in¬ 
tention  to  mutualize  the  Sun  and  allow 
every  active  worker  to  become  a  part 
owner.  The  details  of  the  plan,  however, 
had  not  been  completed,  and,  of  neces¬ 
sity,  the  accomplishmeilt  of  that  idea  was 


“Very  sincerely, 
“WiLLi.\M  T.  Dewart, 
“President.” 


HUBERT  WALTER  RESIGNS 

London  Time*  Man  Quit*  Pre*idency 
of  Pari*  Group  to  Regain  Health 

{St'ccial  to  Editor  &  Publisher) 
Paris,  March  25. — Hubert  Walter, 
Paris  correspondent  of  the  London 
Times,  has  resigned  as  president  of  the 
.^nglo-.^merican  .Association  at  the  regu¬ 
lar  weekly  luncheon  meeting  at  the  Hotel 
Petrograd  today  and  announced  that  he 
will  leave  immediately  for  the  Riviera 
to  regain  his  health.  A  resolution  ex- 


DAILY  APPEALS  TO  COURT 
TO  GET  STORY 

T>  ECORDS  of  arresting  oflScers 
in  North  Carolina  are  public 
documents  and  newspapermen  have 
a  right  to  demand  access  to  them, 
Superior  Judge  T.  B.  Finley  of 
Charlotte  decided  .April  6.  The 
judge's  action  sets  a  precedent  in 
North  Carolina. 

The  ruling  was  made  in  issuing 
an  order  to  the  .Alexander  county 
sheriff  to  turn  over  to  a  reporter 
for  the  Charlotte  News  the  names 
of  six  men  arrested  at  Taylorsville 
last  Monday  on  liquor  charges. 
The  newspaper  had  been  infornie<l 
of  the  arrests  but  the  .Alexander 
county  authorities  refused  to  di¬ 
vulge  the  names.  The  News  im¬ 
mediately  appealed  to  the  court  for 
an  order  making  the  records 
available  for  inspection. 


TO  TAKE  TESTIMONY  IN 
AGENCY  SUFI  APRIL  11 


Addison  of  Federal  Trade  Commisaiaa 
Will  Launch  Proceeding*  Against 
Publisher*  and  Agency  Group* 
in  Chattanooga 


THUGS  SEARCH  EDITOR’S  HOME 


.  .  -  ,1  „  pressing  regret  at  Mr.  Walter’s  decision 

and  appreciation  of  his  services  was 
adopted  unanimously. 


hands  of  the  executors. 

Mr.  Dewart  felt  that  there  was  an  im¬ 
plied  obligation  to  bring  about  the  mu¬ 
tualization  of  the  Sun,  and  on  Oct.  1, 
1926,  Mr.  Dewart  purchased  the  Sun 
from  the  residuary  legatee,  the  Metro¬ 
politan  Museum  of  Art.  A  few  weeks 
later  every  employe  of  the  Sun  was  in¬ 
vited  to  subscribe  to  an  issue  of  8  per 
cent  cumulative  first  preferred  stock  at 
par  in  the  New  York  Sun,  Inc.  The  re¬ 
sponse  was  immediate. 


An  election  to  name  his  successor  will 
be  held  at  the  regular  meeting  on 
Wednesday,  April  13. 

Mr.  Walter  took  over  the  duties  of 
president  from  Wilbur  Forrest,  Paris 
correspondent  of  the  New  York  Herald 
Triljune  following  his  election  at  the  first 
regular  meeting  in  January. 

H.  S.  Daniels,  recently  in  Berlin,  for¬ 
merly  a  corresiwndent  for  the  Reuter 
-Agency,  will  succeed  Walter  as  the  Lon- 


My*teriou*  Vi*it  Made  to  Re*idence  of 
C.  E.  Morri*,  Mellett’*  Succe**or 

“Jungle”  thugs  made  a  mysterious 
search  of  the  home  of  Charles  K  Morris, 
publisher  of  the  Canton  (O.)  Daily 
News,  disturbing  only  revolvers  and 
private  papers. 

Canton  police  are  undecided  whether 
to  interpret  the  raid  as  an  indication 
of  violence  against  Mr.  Morris,  succes¬ 
sor  last  fall  to  Don  R.  Mellett,  former 
editor,  who  was  murdered. 


^By  telegraph  to  Editor  &  Publisher) 

Chattanocga,  Tenn.,  April  6. — Testi¬ 
mony  will  be  taken  before  Examiner 
John  \V’.  .Addison  in  Chattanooga  begin¬ 
ning  April  11,  in  the  suit  of  the  Federal 
Trade  Commission  against  the  Southern 
Newspaper  Publishers  Association,  the 
.American  Association  of  Advertising 
Agencies  and  other  organizations  involv¬ 
ing  alleged  conspiracy  in  the  relations 
of  advertising  agents  and  daily  news¬ 
paper  publishers. 

Subpoenas  have  been  served  upon 
Cranston  Williams,  manager  of  the  S. 
N.  P.  A.,  and  Walter  C.  Johnson,  chair¬ 
man  of  board  and  former  secretary-man¬ 
ager.  A  number  of  out-of-town  witnesses 
are  expected  to  testify. 

James  F.  Finley  of  Chattanooga  is 
representing  the  publishers  and  Clark 
McKercher,  attorney  for  the  advertising 
agents,  is  in  Chattanooga.  Prominent 
figures  in  the  newspaper  publishing  and 
advertising  agency  world  are  expected 
to  be  present  when  the  hearings  start 
next  Monday,  among  them  being  Janies 
O’Shaughnessy,  secretary  of  the  A.  A. 
.A.  A.,  and  L.  B.  Palmer,  manager  of 
the  .American  Newspaper  Publishers  As¬ 
sociation. 

The  case  has  attracted  national  atten¬ 
tion,  according  to  Manager  Williams, 
because  it  involves  the  structure  and  rela¬ 
tionship  between  publishers  and  agents 
which  has  grown  up  through  more  than 


It  was  soon  found  that  many  employes  don  Times’  Paris  correspondent. 


were  anxious  to  become  part  owners, 
but  for  various  reasons  were  unable  to 
buy  stock  on  a  cash  basis.  Arrangements 
were  then  made  for  accepting  subscription 
to  the  stock  on  a  weekly  payment  plan  on 
the  basis  of  $2  a  week  for  each  $100 
share  of  stock.  This  plan  widened  the 
field  of  ownership  and  gave  to  these  sub¬ 
scribers  the  advantage  of  receiving  the 


Several  recent  changes  in  the  crops  of 
British  correspondents  in  Paris  has 
brought  about  an  influx  of  English 
newspaper  men  from  Berlin,  who  will 
now  represent  their  papers  in  the  French 
capital.  Besides  Mr.  Daniels,  others 
transferred  from  Berlin  are  George  Ben- 
wick,  of  the  London  Daily  Chronicle, 
succeeding  Martin  Donahue,  deceased. 


The  house  raiders  broke  in  when  Mr. 
and  Mrs.  Morris  and  their  daughter,  years.  The  first  steps  to  bring  abort 
Marion,  were  away,  their  absence  being  tfie  suit  came  as  an  effort  of  direct 


News,  succeeding  H.  \V.  Smith,  trans¬ 
ferred  to  London. 


eight  per  cent  dividend  while  paying  six  ^nd  J.  C.  Se^ue,  of  the  l^ndon  Daily 
per  cent  interest  on  the  unpaid  portions  ’  ^  ’ 

of  their  stock  subscription. 

Since  the  payment  of  the  first  dividepd 
numerous  requests  have  been  received  for 
stock  both  on  the  cash  basis  and  the  in¬ 
stallment  plan.  These  requests  have  been 
granted  and  the  number  of  Sun  owners 
still  grows. 

Enclosed  with  each  dividend  check  was 
the  following  letter  from  Mr.  Dewart: 

“To  the  Stockholders  of  the  New  York 
Sun,  Inc. : 


of  short  duration. 

The  thieves  took  an  automatic  re¬ 
volver  which  Mr.  Morris  had  been  carry¬ 
ing.  and  removed  the  chamber  from  an¬ 
other  revolver  he  kept  in  the  house. 
Two  suit  cases  full  of  papers  were  ran¬ 
sacked.  Jewelry  and  watches  left  in 
plain  view  were  not  taken. 

Mr.  Morris  has  never  ceased  in  his 
efforts  to  follow  un  the  work  under¬ 
taken  by  his  predecessor. 


advertisers  to  obtain  the  same  commis¬ 
sion  allowed  agents  by  publishers.  It 
is  claimed  by  the  publishers  that  firms 
starting  investigation  were  Firestone  Tire 
&  Rubber  Companv  and  Vick  Chemical 
Company,  and  others. 


STAR  BALL  PLAYER  WINS 


NEW  YORK  CIRCULATIONS  SHOW  11  PER  CENT 
GAIN  OVER  LAST  MARCH 


Patent  Suit  Brought  by  Playograph 
Company  Di*mi**e<l  by  U.  S.  Judge 

The  suit  of  the  Playograph  Company 
of  New  Jersey  against  the  Star  Ball 
Player  Company  of  New  York,  for  in¬ 
fringement  of  patents  was  dismissed  on 
April  1,  by  Federal  Judge  Runyon.  The 
two  companies  manufacture  baseball 


jVEW  A  ORK  daily  newspaper  circula-  were  shown  by  12  of  the  15  newspapers  player  boards  used  by  newspapers  and 
^  tions  increased  from  4.509,893  net  listed,  one  morning  and  two  evening  others  for  showing  play-by-play  reports 

paid  copies  daily  average  for  the  six  newspapers  failing  to  show  an  increase.  . 

Gains  by  the  three  tabloid  newspapers. 


months  ending  Mar.  31,  1926,  to  5,025,867 


of  baseball  games. 

On  July  14,  1914,  the  original  Playo- 


“The  check  enclosed  is  the  first  divi-  copies  daily  average  for  the  six  months  the  News  and  Mirror  in  the  morning  and  graph  Company  of  Connecticut  brought 
dend  on  the  preferred  stock  of  the  New  ending  Mar.  31,  1^7,  a  gain  of  515,974  the  Graphic  in  the  evening  field,  amount  to  suit  against  the  Star  ^11  Player  Corn- 


copies.  or  11.4  per  cent.  435,184  copies  per  day,  or  84  per  cent  of  pany,  claiming  infringement  of  the  mov- 

Evening  newspaper  circulation  increased  the  total  gain.  The  largest  gain  in  the  ing  ball  under  the  Henry,  Wilson,  and 
from  1,830,097  copies  a  day  to  2,073,451  r<Tiod  was  shown  by  the  Graphic,  with  an  Parkers  patents,  and  for  almost  six  years 
copies,  a  gain  of  243,354  copies,  13.3  per  advance  of  192,930  copies.  Of  the  stand-  the  suit  dragg^  its  way  until  June  1, 
cent.  ard-sized  newspapers,  the  largest  gains  1920,  w’hen  it  was  dismissed. 

Morning  newspaper  circulation  in-  were  shown  by  the  Times  in  the  morning  The  bill  of  complaint  in  the  present 
creased  from  2,679,796  copies  to  2.952,416  and  Sunday  field,  w’ith  22.295  copies,  and  action  was  filed  June  5,  1923,  and  was 


copies,  a  gain  of  272,620  copies,  or  10.1  the  Evening  Post,  with  16,232  copies. 


per  cent. 

Gains  over  the  Mar.,  1926,  statement 


1925,  to  Mar.,  1927,  follow : 


AVERAGE  NET  PAID  CIRCULATION  FOR  SIX  MONTHS  ENDING 


York  Sun,  Inc.  You  have  no  greater 
pleasure  in  receiving  it  than  I  find  in 
sending  it. 

“I  am  taking  advantage  of  this  occa¬ 
sion  to  make  a  request  of  every  stock¬ 
holder.  Give  your  ideas  to  your  news¬ 
paper.  Whenever  you  think  of  some  fea¬ 
ture,  some  change,  some  addition  or 
elimination  that  might  help  the  Sun  to 
reach  more  readers,  attract  more  adver¬ 
tising,  reduce  costs,  or  improve  any  page 
in  any  way,  please  let  us  hear  from  you. 

Do  not  be  afraid  that  the  idea  may  be 
too  trifling — we  need  the  perfection  that 
comes  from  trifles.  .And,  although  the 
suggestion  you  make  may  not  be  adopted, 
you  may  be  sure  that  it  will  be  respect¬ 
fully  considered.  Whatever  it  is,  send 
it  to  your  department  head  or  to  me. 

“Another  thought :  There  are  more 
than  500  of  our  stockholders,  and  their 
homes  are  scattered  over  the  metropolitan 
district.  If  each  stockholder  would  ap¬ 
point  himself  or  herself  an  unoflficial  in- 
spector  of  newsstands  and  report  to  the 
circulation  department  when  and  where  Total  Morning 
the  Sun  is  not  on  sale  or  is  not  properly  xotai  nafiv'"* 
displayed,  I  am  sure  we  should  have  good 
results  from  this  vigilance.  You  can  also 

help  to  increase  the  circulation  of  the  v«,i,  vr _ ; _ u  •  j  •  •  •  •  ,  » 

C,.n  -i  *  1  L  ,  *°rk  Morning  World  increased  city  circulation  price  from  2  to  3  cents  Tan.  1.  1925: 

bun  by  recommending  it  to  people  who  decreased  city  circulation  -  '  '  ■  -  .  ~  .  - 


based  upon  the  three  above  mentioned 


Figures  for  each  period  from  Mar.,  patents  together  with  the  Baker  patent. 


Newspaper 

Mar.  31, 

Sept.  30,  . 

Mar.  31, 

Sept.  30, 

Mar.  31, 

1927 

1926 

1926 

1925 

1925 

Daily  News  . 

.  1,145.481 

1,082,976 

998,617 

920,956 

795.160 

*Tournal  . 

686,740 

677,844 

696.447 

635,805 

649.072 

Times  . 

414.090 

391,465 

392,695 

382.005 

387.9.34 

*Mirror  . 

411,808 

379,396 

316.418 

249,649 

218.431 

World  . 

34.t.247 

322,464 

329.860 

342,928 

381,536 

American  . 

.3.^6  2«0 

341,225 

347.771 

362,862 

379,975 

•Ciraphic  . 

334.795 

242.508 

141,865 

96.998 

95,697 

•Evening  World  . 

305.404 

295.732 

294.442 

311,933 

310,850 

Herald  Tribune  . 

300  610 

298.090 

294..327 

287,386 

283.197 

*Sun  . 

267,520 

265.000 

259,351 

256,2.34 

247.370 

•Telegram  . 

196,329 

207.706 

182,489 

199,566 

190.519 

Brooklyn  Eavle  . 

79.783 

76,711 

75. .395 

71,912 

72,493 

Brooklyn  Standard  Union.. 

77.227 

80.862 

63,010 

61,742 

64.339 

Brooklyn  Times  . 

73.896 

78.533 

81.573 

80,081 

65,471 

Evening  Post  . 

51.757 

34,127 

35,525 

32,415 

35,501 

Total  Morning  . 

2,952.416 

2.815,616 

2,679.796 

2,545,786 

2,446,233 

Total  Eveninic  . 

2.073,451 

1,959,023 

1,830,097 

1,746,686 

1,731.312 

Total  Daily  . 

5,025,867 

4,774.639 

4,509,893 

4,292,472 

4.177.545 

and  the  bill  was  filed  by  what  is  now 
known  as  the  Playograph  Company  of 
New  Jersey,  which  company  had  ac¬ 
quired  the  title  to  the  patents. 

Paul  C.  Oscanyan  is  president  of  the 
Star  Ball  Player  Company. 


•  No  Sunday  edition. 


are  not  now  reading  it. 


,  , - from  3  cents  to  2  cents  Jan.  1,  1927.  Brooklyn  Times  increased 

price.  from_l  to_3  cents  Feb.,  1926.  Brooklyn  Standard  Union  decreased  price  from  2  to  1  cent 


“I  ask  you  always  to  bear  in  mind  the  Aug'*’i92l*‘  Evening  Post  decreased  price  from  5  to  3  cents,  daily  except  Saturday,  stiH  ^contributes  a  column  to  the  Char- 


CANADIAN  VETERAN  HONORED 

J.  E.  B.  McCready,  of  Charlottetown, 
dean  of  Canadian  journalists  and  only 
surviving  member  of  the  press  gallery 
of  the  Confederation  Parliament  in  1867, 
with  Mrs.  McCready,  was  at  home  April 
5,  on  the  occasion  of  his  89th  birthday. 
The  Lieutenant-Governor  presented  the 
veteran  journalist  a  set  of  table  silver. 
Mr.  McCready  represented  a  group  of 
daily  newspapers  in  the  Press  Gall^ 
at  Ottawa  when  the  first  Confederatioo 
Parliament  opened  on  Nov.  6,  1867,  and 
sat  in  the  Gallery  for  various  newspapers 
for  nineteen  sessions  thereafter.  He 
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LINOTYPE 


TRADE 


MARK 


easing  tlie  iLtiectiveness 
Classified  Advei'tisins: 


Inconspicuous  little  want-ads  produce  results  in  spite  of  their  ob¬ 
scurity,  but  when  made  more  cons})icuous  by  a  lew  lines  of  display  and 
by  better  copy  treatment,  their  productiveness  is  greatly  increased. 

The  Distinguished  INewspaper  regards  its  classified  section  as  a  de¬ 
pendable  source  of  revenue;  as  an  exclusive  service  for  the  interchange 
of  diversified  wants;  as  a  builder  of  circulation. 

Its  first  consideration  is  to  make  the  section  as  easy  to  read  as  the 
limitations  of  space  will  permit.  It  encourages  users  to  be  complete 
and  specific  in  the  wording  of  their  copy  and  helps  them  to  make  it  so 
by  assisting  them  in  its  preparation.  It  places  at  their  disposal  a  choice 
of  several  styles  of  display  type  which  increases  the  restfulness  of  the 
sjiace  and  brings  added  lineage  and  higher  rates. 

An  example  of  how  better  copy  and  typographic  treatment  will 
swell  the  columns  of  the  classihed  section  is  shown  on  the  inside  spread. 
From  its  perusal  may  come  a  suggestion  that  will  be  profitable  for 
})ublishers  and  helpful  to  want-ad  users.  W  e  will  gladly  send  reprints 
of  this  insert  to  any  pa})er  that  desires  it  for  use  at  the  classified  counter 
in  hehiing  clerks  and  advertisers  in  the  preiiaration  of  advertisements. 


MERGENTHALER  LINOTYPE  COIMPANY,  BROOKLYN,  N.  Y, 


mm 

1^1 

/  / 


The  specimen  advertisements  on  this  page 
total  approximately  280  lines 


THE  ORDINARY  NEWSPAPER 


REAL  ESTATE 


HELP  \r ANTED— FEMALE 


50-Acre  fruit  and  truck  farm,  finest 
quality  fruit,  6-room  frame  house,  bath, 
furnace,  electric,  large  barn;  A-1  condi¬ 
tion,  cement  road;  located  Mt.  Pleasant 
township;  Huy  this  money-making  bar¬ 
gain  at  $11,500.  Greensburg  Realty  Co. 
511  Western  Av’e. 


Girls — Over  17  for  permanent  positions; 
good  working  conditions;  high  school 
girls  preferred;  state  age,  education  and 
salary  expected.  Harrison  Life  Insur¬ 
ance  Company,  412  Madison  St. 


AUTOMOBILES 


HOUSEHOLD  GOODS 


For  Sale  —  Studebaker  touring  car.  I 
Reasonable  price.  Phone  Atwater  1636. 


For  Sale — 4  lots  on  Scott  Street, 
.sewered,  $450.  each;  3  lots  on  Duquesne 
Avenue,  all  improvements.  Priced  to  sell; 
terms  given.  Phone  Keysport  3572-W. 


Stenographer  and  Underwood  opera¬ 
tor;  young  woman  about  30  years  of 
age;  must  be  neat,  rapid  and  accurate. 
Address,  stating  age,  experience,  salary 
expected.  Room  1410  Stuart  Building, 
163  Market  St.,  Newark,  N.  J. 


For  Sale — Ford  Coupe.  No  offer  near 
reason  refused.  Must  sell.  1906  Lind  St. 
after  6:30  p.  m. 


For  Sale.  Foster  piano,  Victor  vlctrola, 
davenport  suite  and  radiant  stove,  1224 
Evans  Avenue. 


Franklin,  demi-sedan;  mechanically 
excellent:  private  owner.  Call  Henschel, 
Bingham  8254. 


Homey,  well-built  eight-room  house,  3 
baths,  big  plot,  central;  reason  for  big 
price  reduction,  moving  to  St.  Louis; 
possession  June  1.  Phone  Pelham  10. 
F.  L.  Lincoln. 


.‘SITUATIONS  WANTED— MALE 


Hudson  1924  sedan,  excellent  condi¬ 
tion  throughout:  all  equipments.  Call 
or  write  owner,  E.  Pierson,  1538  Bergen 
Street. 


Must  rent  or  sell  at  once  my  six-room 
corner  hou.se,  with  garage,  on  large  plot; 
$28,000;  accept  reasonable  offer  without 
delay.  Phone  Boulevard  2094. 


Credit  man,  office  manager,  experi¬ 
enced,  tactful;  available  immediately. 
H.  L.  Brown,  47a  Park  Avenue. 


Carpenter,  A-1,  wants  work,  build 
frame  houses.  J.  Hoffman,  192  Eighth 
Avenue. 


Jewett-brougham;  five-passenger,  bal¬ 
loon  tires,  four-wheel  brakes,  original 
finish,  $850.  Jensen,  1949  Broadway  (be¬ 
tween  55th  and  56th). 


BUSINESS  OPPORTUNITIES 


Will  sell  on  easy  terms,  plot  ideally  lo¬ 
cated  at  seashore;  close  to  ocean,  front¬ 
ing  60  feet  on  boulevard.  Moderate  re- 
■strictions.  Principals  only.  Address 
C.  A.  T.  Tribune. 


Chauffeur,  22,  wishes  position,  private, 
commercial,  reference.  H.  Johnson.  154 
Lafayette  Boulevard. 


For  Sale — Meat  and  Grocery  store. 
Good  reason  for  selling.  Inquire,  Man¬ 
ager.  1261  Market  Street. 


6-room  house,  all  improvements,  closed 
porch,  steam  heat,  convenient  to  rail¬ 
road  and  bus  lines  to  New  York;  lot 
73x125;  first  mortgage;  price  $10,000;  no 
agents.  Owner  62  Montgomery  Street, 
Orange.  N.  J. 


j  Employment  Manager,  6th  Ave.  Ex- 
I  perience;  best  agency;  good  salesman. 
W.  L.  Hendricks,  P.  O.  Box  242. 


Colonial  home  of  10  rooms,  3  baths: 
beautiful  plot,  approximately  one-half 
acre;  quick  sale,  $26,500,  Good  terms  to 
right  party.  Thos.  B.  Marvin,  Larch- 
mont,  N.  Y.,  Telephone  Larchment  1070. 


Superintendent;  elevator  apartment  in 
New  York  or  suburbs;  experienced,  high- 
class  mechanic;  collect  rent.  Write,  H. 
F.  O'Neill,  119  W.  141st.  Street,  Audubon 
4040. 


Associate  desired,  join  new  corpora¬ 
tion,  actively  exploit  unusual  novelty; 
ready  market;  demand  already  created: 
small  investment  required;  chance  of 
life  time  for  live  wire;  immediate  action; 
references  exchanged.  Address,  A.  O.  R. 
Box  28  News. 


Clearance  Sale  of  Furniture  at  less 
than  wholesale  prices. 

Overstuffed  velour  or  tapestry  living- 
room  set,  loose  cushions,  3  pcs. ;  bedroom 
sets,  special  4  pieces;  bedroom  sets, 
American,  French,  antique,  ivory,  birch, 
mahogany  fin.;  dining-room  sets,  Ameri¬ 
can,  7  pcs.;  dining-room  sets,  French 
walnut  or  American  walnut  color,  10 
pieces;  dining-room  Italian  Renaissance; 
mohair  sets,  loose  cushions;  beedroom 
set,  figured  wood;  dining-room.  Mar¬ 
quetry  inlaid,  new  Huguenot  walnut 
color,  10  pieces;  dining-room,  Spanish, 
10  pcs.;  mohair  needlepoint  sets;  twin 
bedroom  sets;  Kroehler  Davenport  bed 
sets;  Davenport  beds,  best  quality;  day- 
beds:  gateleg  tables;  Windsor  chairs; 
end  tables;  secretaries;  4  poster  beds, 
birch  mhg.  finish;  Englander  couch  beds; 
wood  beds;  china  closets;  desks;  Daven¬ 
port  tables;  breakfast  sets;  rugs  9  x  12; 
Cogswell  chairs;  easy  chairs;  Simmons 
beds  and  springs:  arm  chairs;  chests  of 
drawers;  twin  beds;  vanities;  mohair 
carved  living-room  set;  beautiful  lac¬ 
quered  bedroom  set.  Woodward  Furni¬ 
ture  Co.,  197  Central  Avenue. 


INSTRUCTION 


Rutherford,  Bergen  County — Free  pic¬ 
ture  list  of  houses  for  sale  and  rent. 
Write  Van  Dyke  Co.,  Rutherford,  N.  J. 


Sales  Manager,  experienced  in  sales 
organizing,  promoter  advertising,  in¬ 
structing,  manufacturing,  merchandis¬ 
ing.  H.  L.  Forbes,  117  Riverside  Terrace, 
Tampa,  Fla. 


Automobile  Mechanic  as  partner  in 
well-going  garage,  best  location  in  town; 
small  investment.  Address  N.  P.  R.  Box 
160  News  office. 


For  Sale — New  5-room  hou.se  with  bath 
and  furnace.  Reasonable  price  to  quick 
buyer.  Phone  Asfiwood  1756. 


Secretary  -  Stenographer.  23,  experi¬ 
enced;  drive  automobile;  willing  to  take 
moderate  salary  to  start.  S.  2316  East 
187th  St. 


Confectionery  store  for  sale;  estab¬ 
lished  15  years.  106  Main  Street,  Eliza¬ 
beth,  N.  J.  Phone  Trinity  5916. 


BUSINESS  SERVICES 


E.VRX  .MOKE  .MONEY 
Learn  fa.scinating,  profitable  business 
making  candy  at  home.  Complete  courses 
offer  new  field  for  women.  Under  the 
personal  supervision  of  Elinor  G.  Harris, 
Director  (formerly  with  Page  &  Shaw). 
Exhibition  of  students’  work  on  display. 
Resident  and  correspondent  courses. 
Send  for  Booklet  H-T.  The  Candy  In¬ 
stitute,  6  West  50th  St.  Circle  6086. 


HELP  WANTED— FEMALE 


Shipping  Clerk;  thoroughly  experi¬ 
enced;  married;  foreign  and  domestic: 
excellent  references;  take  charge.  Bruno, 
211 — Eighth  St.,  Elmhurst.  L.  I. 


Lady  for  selling.  Call  after  10  A.  M.  Young  man,  24, desires  affiliation  where 
Room  521,  154  W.  34th  St.  initiative  and  ability  will  assure  future; 

- stenography,  typewriting,  correspond- 

Wanted— Lady  for  housework.  Best  ence,  .seven  years’  experience;  excellent 

wages.  Reference  required.  150  E.  57th  references.  Harry  Gordon.  48  Roosevelt 

St..  Apt.  10-B.  St-.  Phone  Brook  1895. 


Let  a  reliable  firm  do  your  decorating; 
We  owe  our  continued  success  to  our 
own  customers  who  feel  so  satisfied  with 
our  work  that  they  recommend  us  to 
their  friends  and  neighbors.  We  furnish 
labor  and  material  for  one  room  12  x  12 
complete  for  $9.45.  Estimates  promptly 
submitted.  Newkirk  Wall  Paper  House, 
Peter  E.  Bradley,  Manager.  Formerly 
with  Blanton  Paint  Store,  30  Newkirk 
Avenue,  Phone  Mitchell  1264.  near  Broad 
St. 


Special  Notice — Our  Fall  Terms  begin 
September  7th.  We  teach  all  Business 
College  subjects.  Day  and  Night  school. 
Write,  telephone,  or  call  for  circulars, 
and  full  information.  Address.  C.  H. 
Nixon,  Prin.  care  Tri-City  Business 
School,  512  Market  St.,  Phone  Ludlow 
6021. 


Wanted — Pupils  to  take  piano  lessons. 
Reasonable  rates.  Phone  2978-R. 


Completeness  of  Wording  and 
A  Few  Lines  of  Display  Type- 


Strengthen  the  Palling  Power  of  Classified  Advertisements 


Be  Complete  and  Specific  in  the  wording  of  adver¬ 
tisements.  It  is  much  better  to  say  “1925  Stude- 
haker  Sedan,  run  3600  miles”  than  “Studebaker, 
closed,  low  mileage,”  Readers  like  to  have  enough 
information  to  he  able  to  form  a  mental  picture 
of  the  article  or  service  offered.  The  slight  extra 
cost  will  be  more  than  balanced  by  the  increased 
number  of  responses. 

Address:  Give  number,  street  and  town.  If  you 
want  the  reader  to  call  and  your  location  is  not 
well  known  explain  how  to  reach  it,  for  instance: 
“112  Forsythe  Street  (take  No.  15  car  to  Adams 
Street,  walk  2  blocks  north).” 


Telephone  Numbers:  When  a  phone  number  is 
mentioned  for  the  purpose  of  receiving  a  reply 
through  that  means  try  to  fix  a  time  when  you  will 
be  on  hand  to  receive  the  calls  and  mention  this  in 
the  advertisement.  Don’t  abbreviate  exchange  des¬ 
ignations.  Your  advertisement  may  be  read  by  a 
stranger  who  will  not  understand  what  the  abbre¬ 


viation  means. 


Prices:  State  prices  whenever  possible.  This  elimi¬ 


nates  those  who  are  looking  for  something  in  a 


different  price  class,  and,  if  the  price  is  an  attract¬ 
ive  one,  the  advertisement  is  further  strengthened 
by  this  added  selling  point. 


LINOTYPE 


I 


THE  distin(;lished  newspaper 


The  same  advertisements,  more  complete  and 
ivith  display,  make  slightly  over  500  lines 


REAL  ESTATE 


situations  wanted 


HELP  WANTED— FEMALE 


INSTRUCTION 


Cosy  little  5-room  cottage  that  is  plenty 
Urge  enough  for  a  small  family  and  so  well 
laid  out  that  half  an  houn  a  day  will  keep  it 
spick  and  span — just  the  thing  if  you  have 
been  accustomed  to  a  big  old  fashioned  place 
that  keeps  the  housekeeping  end  of  the 
family  constantly  on  the  job.  Two  bedrooms; 
living-room  14  x  20:  bath  with  tile  floors  and 
walls,  a  kitchen  tliat  you  don't  want  to  "come 
out  of"  and  a  cheerful  dining-room  and  en¬ 
closed  porch.  Phone  the  owner  between  5 
and  8— .\shwood  1756. 

FRUIT  FARM’" 


CREDIT  MAN  Seven  years  in  charge  of  STENOGRAPHER  Unusual  position  with  . 
i  credits  for  the  Blackwell  Oil  Company  manufacturing  organization.  applicant 

;  form  a  background  of  experience  that  will  must  have  personality  in  marked  degree,  be 
I  prove  valuable  to  any  concern  and  particu-  ;  efScient  in  stenography  and  have  good  poise 
larly  to  one  selling  to  garages,  service  sta-  i  and  appearance:  excellent  salary.  Apply  by 
1  tions  or  large  industrials.  Capable  through  ,  person  or  telephone  Friday  and  Saturday 
past  experience  to  take  charge  of  all  ofBce  mornings.  Room  1410  Stuart  Building.  163 
.  details.  Available  immediately.  H.  L.  i  Market  St..  Newark  N.  J.  Phone  Market  3891. 
Brown.  475  Park  Avenue.  Phone  Blythwood  I _ 


Tri=Oty  ftr; 


CARPENTER  Just  finished  building  a  house 
of  my  own:  now  ready  to  work  for  you — 
gladly  take  over  jobs  I  have  done:  specialist 
in  stair  building  and  interior  trimming.  J. 
HoSman.  192  Eighth  Avenue. 


BUSINESS  SERVICES 


WALirAPEMKG 


50-Acre  fruit  and  truck  farm,  finest  quality 
fruit.  6-room  frame  house,  bath,  furnace, 
electric,  large  barn;  A-1  condition,  cement 
road:  located  Mt.  Pleasant  township;  Buy 
this  bargain  at  $11,500.  Greensburg  Realty 
Co..  511  Western  Ave. 


CHAUFFEUR  Past  .seven  years  spent  driv-  Ttv  /n  q  a 

I  ini"1o'&'alff"or^!lf  S;^o‘%"eUi‘lt°  il?  Ole  1(0)111  COliplet 

‘  references  from  present  employer;  married  “ 

I  man  of  mature  years  and  steady  habits.  H.  driTil  ^  P 

I  Johnson.  154  Lafayette  Boulevard. 

^EMPLOYMENT  MANAGER  experienced  in  c//o'TfJ/ 

'  Placing  domestic,  restau-  This  price  includes  all  labor  and  material  I 

help,  four  sears  in  past  posi-  to  completely  paper  1  room  12  x  12.  Our  i 

J  ;  start  May  1.  reliability  is  vouched  for  by  hundreds  of  cus- 

I  W.  L.  Hendricks.  P.  O.  Box  242.  tomers  in  this  city  and  suburbs.  Estimates  I 

r  :  ■■  for  all  kinds  of  painting  and  decorating  sub- * 

SL PERINTENDENT  Experienced  in  manag-  mitted  without  any  obligation  attached. 


John  W.  Morgan,  of  512  South  Street 
writes:  "The  position  secured  for  me  by  the 
placement  bureau  of  Tri-City  Business  Col¬ 
lege  shows  every  indication  of  being  a  step¬ 
ping  stone  to  a  successful  business  career 
and  I  am  very  grateful  for  your  efforts." 

Students  are  completely  trained  in  all 
Commercial  branches  by  instructors  of  out¬ 
standing  ability  in  their  particular  field  and 
graduates  are  placed  in  good  positions. 
Write,  telephone  or  call  for  circular  C.  H. 
Hixon.  Principal  Tri-City  Business  School. 
512  Market  St.  Phone  Ludlow  5021. 


Buy  these  4  lots  on  Scott  Street,  sewered. 
$450  each;  3  lots  on  Dusquesne  Avenue,  all 
improvements:  priced  to  sell;  terms  given; 
You  can't  lose.  Phone  Keysport  3572-W. 

A  ioise  Yoi  W!!l  Be 
Froid  to  Call  Itome 

As  I  write  this  advertisement  the  cheerful 
warmth  of  the  log  fire  pervades  the  whole 
house.  I  would  never  give  it  up  except  for 
the  fact  that  my  business  takes  me  elsewhere 
and  when  I  start  to  look  lor  a  home  in  St. 
Louis,  where  my  firm  is  sending  me.  it  will 
be  with  the  idea  of  duplicating  this  one  as 
nearly  as  possible.  It  has  8  rooms.  3  baths; 
centrally  situated  on  a  plot  100  x  200.  The 
living  room  is  comfortably  large  and  the 
plumbing  and  heating  equipment  is  modern 
and  in  first-class  condition.  I  leave  for  the 
West  on  June  1.  The  price  is  set  low  enough 
to  move  in  before  that  time.  Phone  alter 
6  p.  III.  if  possible.  Keysport  3572-W. 


ing  high-grade  elevator  apartment;  ten 
years’  experience  in  building  construction  i 
work:  thoroughly  familiar  with  modern  heat¬ 
ing  plants  and  elevator  maintenance:  tact¬ 
ful  in  dealing  with  tenants;  consolidation  of 
three  buildings  under  new  ownership  reason 
for  seeking  change.  H.  F.  O'Neill.  119  West 
141st  Street.  Audobon  4040. 

SALES  MANAGER  Successfully  conducted 
campaigns  for  two  leading  realty  subdivi¬ 
sions;  handled  entire  advertising  campaign 
and  built  up  and  trained  sales  organizations 
to  high  degree  of  efficiency.  Contract  ter¬ 
minates  next  month:  consider  any  line  re¬ 
quiring  energetic,  intensive  sales  direction. 
H.  L.  Forbes.  117  Riverside  Terrace.  Tampa. 
Fla. 


Peter  E.  Bradley.  (Formerly  of  Blanton 
Paint  Store)  Manager 


AUTOMOBILES 


CAI^IDY  MAKING 

Learn  fascinating,  profitable  business  mak¬ 
ing  candy  at  home.  Complete  courses  offer 
new  field  for  women.  Under  the  personal 
supervision  of  Elinor  G.  Harris.  Director 
(formerly  with  Page  &  Shaw.)  Exhibition  of 
students'  work  on  display.  Resident  and  cor¬ 
respondent  courses.  Send  for  Booklet  H-T. 

TIE  CA®¥  KSTITOTE 

6  West  50th.  Circle  6086 


quiring  energetic,  intensive  sales  direction.  TCia  A  Mmrif  ifiw  DEMI-SEDAN;  winter  driv-  1 
H.  L.  Forbes.  117  Riverside  Terrace.  Tampa.  JTJPv AiN  ing  troubles  are  unknown 

*^1®-  '  to  Franklin  owners.  This  car  has  been  used 

-  -  -  - -  by  jbe  original  owner  and  given  excellent 

SECRETARY-STENOGRAPHER  Young  man;  care;  mechanical  condition  throughout  Is 
23;  rapid  and  accurate  stenographer:  likes  first-class.  Call  Henschel.  Bingham  8254. 
detail  work  and  confident  of  ability  to  re- - - - 


lieve  employer  of  many  routine  duties. 
Salary  requirements  moderate  if  possibilities 


COUPE.  1925  model  with  starter, 
balloon  tires,  spare  tire  and  rim: 


TaigM  hj  Meiry  Lewis  CMk 

formerly  of  the 

Centenary  Conservatory  of  Music 


***®*^'*’'**^  promising.  J.  A.  L.  Motor  runs  as  smoothly  as  the  day  it  w 


Box  149  News. 

SHIPPING  CLERK.  32;  married:  graduate 
I.  C.  S.  course  in  traffic  work:  familiar 
with  foreign  and  domestic  packing  and  ship- 


bought;  no  reasonable  offer  will  be  refused,  i 
1906  Lind  Street  after  6:30  p.  ni.  I 


SEDAN.  Late  1924  model.  Spe- 


Must  rent  or  sell  at  once  my  six-room  cor¬ 
ner  house,  with  garage,  on  large  plot:  worth 
$2^000.  accept  rea.sonable  offer  without  de¬ 
lay.  Phone  Boulevard  2094. 


SiiS  V%"am?emeSts?“gruno*’“lfi"l’i?h?h®‘’<i?*  I  cial  head  and  pillar  idmps; 

"'■“"O’  211  Eighth  St..  Lorraine  spotlight;  Taylor  carrier!  natural  I  . 
bimnurst.  u.  i.  wood  wheels,  snubbers,  etc.  A-1  meci'anical  | 

■vrxTTMr-  .1  < ^  condition.  Surely  a  bargain  at  $1.1.50;  cash  i 
YOUNG  MAN;  24.  high  school  graduate:  3  or  terms.  E.  Pierson.  1538  Bergen  St..  Phone  : 

years  with  wholesale  leather  house:  4  Mitchell  7500 
years  with  manufacturing  jeweler:  stenog-  — - - 

rapher  and  typist,  but  prefer  position  where  brottghaxt-  nniv  x  nmnth.:  i 

work  wiU  not  be  confined  entirely  to  writing  JE  W  ETT  oldPuns  ca^'d?n-en  on^v  2000 


HOUSEHOLD  GOODS 


Present  miles:  cannot  be  told  from  new;  fully  equip- 
P®d  With  everything  imaginable;  4-wheel  hy- 
Harrj  Gordon,  48  Roosevelt  St..  Phone  Brook  draulic  brakes:  balloon  tires;  only  $8.50. 

Jensen.  1949  Broadway  (between  55th  and 


Biv  Direct  Frai! 


Will  sell  on  easy  terms,  plot  ideally  lo¬ 
cated  at  seashore;  close  to  ocean,  fronting  60 
feet  on  boulevard.  Moderate  restrictions. 
Principals  only.  Address  C.  A.  T.  Tribune. 


HELP  WANTED-FEMALE  '  STUDEBAKER  L°^?™caA  Bu‘’lfx  i 

- - - - - - -  type:  has  duplex  top  and  is  as  comfortable  in 

HTt7/ni  liiiT  ir*  weather  as  a  clo.sed  car.  Let  me  take 

\W  I  lv\l  H  iv  I  ®  demonstration  ride  up  any  hill  ' 

VV'U'JlJllLfiV  you  select.  The  speedometer  has  been  in 

TO«vI-»Tr  IT  wvT->  V  V  working  order  all  the  time  and  only  shows 

SELL  RE  All  ESTATE  12500  mlles— and  Studebakers  have  been 

(SiJCiUJLT  JCCS  11 A  J1 JC  known  to  still  give  -satisfactory  service  after 

No  matter  what  your  previous  occupation  i  1*'®  50.000  mole-post.  Phone  Atwater  , 


>  6-room  house,  all  Improvements,  closed 
porch,  steam  heat,  convenient  to  railroad 
and  bus  lines  to  New  York;  lot  73  x  125;  first 
mortgage:  price  $10,000;  no  agents.  Owner 
62  Montgomery  St.  Orange.  N.  J. 


has  been,  whether  you  are  now  employed  or 
not.  this  opportunity  is  available  and  you 
should  take  immediate  advantage  of  it. 

Under  our  training  and  with  our  co-opera¬ 
tion,  you  can  soon  become  independent  and 
a  big  money  producer. 

All  our  present  force  are  enjoying  large  In- 
cemes.  as  the  smallest  commission  you  can 
earn  is  $120. 

I  We  are  an  old-established  realty  corpora- 


Home  of  10  rooms.  3  baths:  beautiful  plot 
of  approximately  One-half  acre;  5  minute.s' 
drive  to  station:  30  minutes  from  Grand 
Central:  20  trains  daily:  quick  sale.  $26,500. 
lO'T-  can  remain  on  mortgage.  Thos  B.  Mar¬ 
vin,  Larchmont,  N.  Y.,  Telephone  Larchmont 
1070. 


tion  selling  only  nearby,  fully  improved  ex  ension  aviAge  receipts  $60  daih^^ 
properties  on  easy  terms  and  payments  extension,  average  receipt.s  sou.  aam  .  settle- 


BfSl.VESS  Oi'l’ORTLMTlES 


MEAT-GROCERY 

in  section  near  recently  opened  real-estate  i 
development  and  on  line  of  proposed  trolley  1 


meiit  of  estate  forces  sale;  terms.  Inquire 


Manager,  1261  Market  Street 


and  we  teach  and  train  you  free,  and  experts 

give  you  individual  and  personal  assistance.  I  «Trv.vTTvr='iT  now"  surovrotirs  am 

34th  St®"’'  ^  NOVELTT  M  F  G  at^  if  vlLtld  in 

- ' _ I  a  recently  formed  corporation  that  already 

HOUSEWORKER _ excellent  rook  no  wnsh.  I  proven  its  possibilities  and  requires  ad- 

lng;  sSSlish^’‘'rerman  wooden  "n^^  dit ional  capital  and  services  of  a  man  quali- 


Wiierfwdo  N.  J,  'si; 


ine-  Sw#»rii«5h  nr  Oprmnn  «nn>an  nr®  Qiiionai  capiiai  ana  services  01  a  man  quail- 
fer?ld-  3*n  familv"  slelp  in"  refwen^es-  no  ®  novelty  of  universal  appeal, 

agency  Call  15^  East  57th  St  Ant  10  B  Investor  will  be  given  opportunity  to  share 
a^cy.  can  150  East  5.th  St.  Apt.  10-B.  _  management  of  business  and  in  the  han- 

Gtt  X.  dhng  of  funds.  Present  members  of  com- 

11  III)  If  ■5?  pany  men  of  high  standing  in  the  community, 

li  M-lLo*  Address  A.  T.  R.  Box  38.  News. 

Experieice  Kecessaiy  ;AUTOAMEClAMCmobiii°‘s"aiesman 

.  J  ®nd  busine.ss  executive  in  the  operation  of 

Girls  17  years  of  age  and  over  wanted  for  i  the  best  situated  garage  in  a  near  by  town  of 

permanent  positions.  No  business  experience  '  40.000.  Only  a  small  investment  necessary 
required.  as  evidence  of  good  faith.  Address  N.  P.  R. 


China  closets . $28  up 

Davenport  tables . $39  up 

End  tables . $8  up 

Breakfast  sets.  50  pieces . $16 

Rugs.  9x12  Wilton . $58 

Cogswell  chairs . $32  up 

Easy  chairs . $18  up 

Simmons  beds  and  springs  complete  $44 

Arm  chairs . $30  up 

Chests  of  drawers . $50  up 

ALSO  twin  beds  complete  with  .springs  and 
mattresses  at  less  than  manufacturers’ 
cost. 

Beautiful  lacquered  bedroom  set  of  10 

pieces — only  one  left . $350 

Secretaries . $45  up 

Overstulled  velour  or  tapestry  living 

room  set,  loose  cushions . $185 

Bedroom  sets,  special.  4  pieces . $160 

Gther  Bedroom  .sets  in  French  and  Ameri¬ 
can  styles,  furnished  in  antique,  ivory. 

birch  and  mahogany . $150  to  $4'75 

American  walnut  dining  room  set.  7 

pieces . $310 

French  or  American  walnut  dining  room 

sets.  16  pieces . $375 

Italian  Renais.sance  dining  room  sets.  10 

pieces . $465 

Mohair  sets,  loose  cushions,  3  pieces. $250 
Figured- wood  bedroom  set.  special. .  .$585 
Marquetry  inlaid  dining  room  set.  new 

Huguenot  design,  walnut . $745 

Spanish  dining  room  set.  10  pieces. .  .$9.50 

Twin  bedroom  sets . $485 

Mohair  needlepoint  sets . $575 

Kroehler  davenport  bed  sets . $610 

Davenport  beds,  complete . $90 

Day  beds . $18 

Gate  leg  tables . $32 

Windsor  chairs . $7.50 

Wood  beds . $18  up 


Free  Booklet  and  Listing  of  Property 


required. 

Hours  9:00  to  4:30 
Saturday  9:00  to  12:00 
Luncheon  served  free.  Free  classes  in  type¬ 
writing,  stenography  and  dictaphone  oper¬ 
ating.  Apply  between  9  and  4, 

'Harris®!  Life  Imsiranss  C®< 

I  412  Madison  Street 


COaMPAaW 

197  Central  Ave. 


!  CONFECTIONERY  ®LTl^gb®So^'!  I -  ^^*^_«ntral  Ave. 

carries  full  line  of  best  known  brands  of  V! v!tirin)liYl=El£iC;tiriC  TUF? 

candy  and  cigars:  in  business  15  years;  no  V  liJi/S 

competition  within  10  blocks;  $1,500.  cash  |  Also  Foster  Piano.  Davenport  Suite  and 
I  necessary  to  take  po.ssession.  balance  pay-  Radiant  Parlor  Stove.  Priced  at  ’i  of  actual 
;  able  out  of  profits.  106  Main  Street,  Eliza-  cost.  All  in  good  condition  having  been  used 


beth,  N.  J.  Phone  Trinity  5916. 


by  family  of  two  adults.  1224  Evans  Avenue. 


- - — — — — - —  -"1^ 


Linotype  Outline  l  aues 


LINOTYPE 


12  Point  DeVinnc  Outline  with  Italic  (12A108) 

INCREASED  classified  Un 


wmmsMaKLWSiamwammmiiimimi 


1  I  Point  DeVinne  Outline  with  Italic  (ll.^.'»2) 


INCREASED  classEfi© 
SNCRBASBD  das  si  use 


18  Point  DeVinne  Outline  (18A183) 


21  IVinl  DeVinne  Outline  (2lAin) 


INCREASED  cl 


10  Pt)inl  Condensed  Outline,  one-letter  (lOAlOl) 

IIXEBASSB  CLASSIFIEB  Ifceace  tt 


12  Point  Condensed  Outline,  one-lcttcr  ( 12A69) 


The  TTainl  That  Keeps  the  ^  orhl  Tnfornioil 


18  Point  Condensed  Outline  (18A75) 


21  Point  Condensed  Outline  I,2lA99) 

IMCtEASEi  Class! 

30  Point  Condensed  Outline  (30A53) 

IMiTiaiC  A  I’ll  A  C 


12  Point  Gothic  Condensed  Outline  tl2Al2.>) 

neiSEflSii  enassiFiEi 

18  Point  Gothic  Condensed  Outline  tl8A2l7) 


5V»  Point  Ionic  No.  5 


GARDENER -CHAUFFEUR,  married,  one  child: 

fifteen  years'  e.xperience  any  •  make  car. 
Grow  flowers,  vegetables,  out-  and  in-door, 
landscape  gardening;  capable  of  supervising 
estate;  wages  $150  month;  unfurnished  cot¬ 
tage  with  privileges:  highest  references.  L  146 
Herald  Tribune  Bldg. 


Increased  Efficiency 

in  Tl  ant-Ad  Composition 

Linotype  Outline  Faces  give  the  want-ad  user  an 
opportunity  to  get  greater  jiroininena* — at  a  higher 
rate — Init  witlioiit  affecting  the  appearance  of  tlie 
section.  All  the  faces  sliown  here  may  lie  quickly  set 
the  Linotype  way. 

Linotype  5f  2  Point  Ionic  Mo.  5  is  as  easy  to  read  as 
most  6  j)oint  faces,  yet  it  may  lie  set  I  t  lines  to  tlie 
inch,  saving  a  surjirising  amount  of  space  when 
com|)ute(l  in  terms  of  months  or  \ears. 

(c  TRADE  linotype 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


CHICAGO 


NKW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 

Representatives  in  the  I'rinripal  Cities  nf  tlie  World 
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NEWSPAPER  MAKERS  AT  WORK 


I  Joplin.  Mo.,  Cowgill  Blair,  publisher  Making  The  Globe-Herald  office  a  de- 
^  general  manager  of  the  Joplin  sirable  place  to  work  insures  permanence 
mnrning  paper,  and  the  News-  in  our  orga-'^ation  and  a  staff  of  able, 
Herdd,  evening  paper,  is  confronted  with  energetic  ain*  ‘good  fellow’  department 
-(ijeins  not  met  by  the  average  news-  heads  makes  it  easy  for  the  management 
publisher.  Both  of  the  Joplin  to  produce  a  good  paper  and  retain  the 

good  will  of  the  community  and  the  busi¬ 


ness  interests. 

"VV’e  are  conservative  in  our  editorial 
policies.  It  is  an  unusual  thing  to  find  a 
carping  or  critical  editorial  in  either 
paper.  But  when  the  pwblic  interest  de¬ 
mands  it  and  we  are  justified  in  going 
into  battle,  we  do  so  without  reservation 
and  have  yet  to  come  out  other  than 
victor.  I  think  the  public  confidence  in 
the  two  papers  has  much  to  do  with  this 
and  the  fact  that  we  are  not  continually 
assailing  something  or  someone. 

“Our  business  does  not  take  care  of 
itself,  naturally,  and  we  do  not  ignore  the 
fact  that  dividends  are  the  way  to  the 
heart  of  the  stockholders.  But  we  place 
other  considerations  ahead  of  net  returns 
so  that  the  value  of  the  property  is  en¬ 
hanced  rather  than  impaired  at  the  end 
of  each  year.  Our  dividends  have  been 
ample.  hoA-ever,  and  the  fiscal  manage¬ 
ment  shows  that  our  other  policies  are 
sound  and  permanent.” 

.  .  Mr.  Blair  is  37  years  old  and  was  born 

Lowgill  Blair  Carthage.  Mo.  He  was  educated  at 

Ohio  Wesleyan  and  at  the  University  of 
■cwspapers  arc  under  ihe  same  ownership  Missouri  school  of  journalism.  He  made 
ad  they  are  the  only  dailies  published  in  his  first  contribution  to  a  newspaper  when 
(lit  city.  1 1  years  old.  He  has  been  with  the  Jop- 

"The  situation  has  advantages  which  lin  'Globe  since  1908  except  for  brief  in- 
ire  fully  realized  and  appreciated,  but  tervals.  _  He  has  been  general  manager 
the  word  ‘monopoly’  in  the  past,  at  any  and  nublisher  of  Globe  and  News-Herald 
rate,  has  had  an  ugly  meaning  and  is  a  for  four  years. 


by  giving  full  service  to  the  community. 

The  fall  of  1924  was  the  first  year  in 
which  the  Globe  and  News-Herald  were 


source  of  potential  trouble  in  matters  of 

public  policy,”  Mr.  Blair  declared  in  an  SUES  OVER  NUDE  PICTURE 

interview  this  week.  lie  went  on  to  tell  - 

bow  the  papers  are  building  up  good  will  Berlin  Actress  Asks  Courts  to  Draw 
r  community.  Distinction 

The  fall  of  1924  was  the  first  year  in  t..  .  n  u  i.  j  . 

which  the  Globe  and  News-Herald  were  ^  asked  to 

the  ody  two  papers  in  Joplin  available  to  distinction  whether  pub- 

■othicians,”  he  said,  “and  their  independ-  Ijshers  can  use  a  picture  of  an  actress  in- 
ent  policies  would  not  be  received  favor-  t'^ating  that  it  was  posed  in  the  nude,  or 
ably  by  those  who  were  seeking  advan-  whether  jt  must  be  explained  that  she 
Bgts.  In  January  of  that  year  we  started  was  playing  a  part  in  a  theatrical  pro- 
a  aeries  of  full  page  advertisements  to  Auction  and  was,  merefore,  clothesless. 
appear  one  each  week  in  each  paper.  .  West,  a  Berlin  beauty,  appeared 

These  advertisements  sold  good  will  and  ^  tableau  as  a  statue  on  a  fountain  ac- 
nplained  the  publishing  business  to  the  f?  ^  dispatch  to  the  A  etc’ 

public  in  a  way  which  tended  to  familiar-  ^  Tunes.  The  photographer  who 
ize  the  readers  with  the  problems  of  made  the  picture  of  the  fountain  failed 
newspapers  and  their  intent  to  be  fair  and  mention  to  the  publishers  that  this  was 
nriiiased.  a  scene  from  a  play. 

Two  slogans  were  developed  in  this  ^I'ss  West  says  that  her  feelings  were 
campaign  ‘The  Sun  Rises  With  The  hm^t  because  of  the  reproduction  and  asks 
Globe  and  Sets  With  The  News- Herald’  court  to  punish  the  photographer  and 
and  Truth— Unadorned— W’ithout  Preju-  publishers.  Meanwhile,  she  is  ap- 

dice-Without  Fear.’  We  think  that  these  pearing  nightly  in  the  tableau  m  the  same 
slogans,  carried  in  every  advertisement,  undress, 
conveyed  the  idea  of  prestige  and  honest  ^ 

intentions.  A  later  campaign,  selling  EXPANDING  AMARILLO  PLANT 

Joplin  and  our  community,  has  brought  - 

forth  the  slogan  ‘The  Biggest  Little  Spot  News  and  Globe  Completing  One-Story 
m  United  States’  a  slogan  which  Addition— New  Press  Purchased 


EXPANDING  AMARILLO  PLANT 


in  United  States’  a  slogan  which 
Joplin  can  justify  by  the  hundreds  of 


millions  of  dollars  prcxluced  each  year  in  Amarillo  (Tex.)  Nnvs-Globe  is 

the  rich  arpa  making  improvements  costing  several 


the  rich  area  she  covers. 


“Our  public  relations  are  the  source  of  •’“"‘•'■ed  thousand  dollars, 
great  concern  and  we  give  them  everv  .  Completion  of  a  one-story  addition  be- 
consideration.  Free  concerts  by  metro-  the  present  building  will  be 

politan  orchestras  for  school  children,  free  ^«"owecl  by  installation  of  new  equity 
Christmas  parties  for  children,  co-opera-  ’neluding  a  32-page  high  speed 

tkm  in  school  enterprises,  all  are  em-  addition  to  the  news- 

Ployed  to  insure  our  prestige  in  the 

future.  This  vear  we  brought  H.  W.  . 

Stanley  of  the  American  Institute  of  ,  News-Globe  recently  added  the 
Business  to  Joplin  to  lecture  to  business  Cnited  Press  wire  service. 

a  servic_e  to  our  patrons  and  the  •mruu.Ac  TODo.iur^  .K>n.o.rrv 


business  public.  We  have  cooking  THOMAS  TOPPING  INJURED 
schools  for  the  benefit  of  the  women  Thomas  T.  Topping,  of  the  Paris 
oi.the  community.  In  community  enter-  bureau  of  the  Associated  Press,  who  was 
pris«  we  take  a  leading  part.  Our  recently  in  New  York,  met  with  a  serious 


mramg  editor  is  probably  as  well  re-  automobile  accident,  March  20,  on  his 
spected  an  authority  on  lead  and  zinc  return  to  France  while  driving  from 
*s,  iny  man  in  the  country.  Oiir  farm  Havre  to  Paris.  His  automobile  was 
^or  IS  a  practical  farmer  and  a  col-  run  into  by  a  lorry.  By  a  fortunate  co- 
l^c^ined  man.  capable  of  giving  aid  incidence,  a  friend  whom  he  had  last 
to  farmers.  seen  in  Syria  happened  to  be  passing  and 

The  Globe  and  News-Herald  have  identified  him.  He  was  taken  to  the 
All  are  associates.  Even  Beaujon  hospital,  where  he  lay  un- 
“W  ^e  boys  are  free  to  call  executives  conscious  for  two  hours.  Next  day  he 
By  their  first^  names.  The  executives  of  was  removed  to  his  home  at  Asnieres, 
w^lMimtion  are  its  keystones — and  just  outside  Paris.  Topping  will  be  on 
Bw  organization  has  several  keystones,  the  job  again  inside  of  three  weeks. 


No  extremes 
and  a  higher 
average 


A  Hoosier  who  became  Vice-President 
once  said,  'Tndiana  has  more  first-class 
second-rate  men  than  any  state  in  the 
Union.” 

We  have  few  millionaires  and  no  slums, 
no  mountains  and  no  subways,  we  take 
our  climate  for  granted — we  have 
neither  more  Fords  nor  more  Rolls- 
Royces  than  other  cities,  but  we  have 
more  fifteen-hundred  and  two-thou- 
sand-dollar  cars  per  capita — Indian¬ 
apolis  isn’t  the  richest  city  in  America, 
or  the  greatest  industrial  city,  nor  is 
it  a  bucolic  metropolis. 

Without  extremes  at  the  top  or  bottom, 
we’re  above  the  average  in  taste,  intelli¬ 
gence,  buying  power  and  standards  of 
living. 

This  is  the  most  American  market  in 
America.  The  2,000,000  Hoosiers, 
who  live  in  the  two-thirds  of  Indiana 
known  as  the  Indianapolis  Radius  and 
respected  as  one  of  the  primary  mar¬ 
kets  of  the  nation,  spend  three-quarters 
of  a  billion  dollars  a  year  with  fine 
discrimination  in  the  genial  business 
of  living. 

A  product  that  Indiana  accepts  has  a 
nation  for  its  market.  This  is  the  one 
great  proving  ground  of  product  and 
policies.  Try  it  out  in  the  Indian¬ 
apolis  Radius! 


‘Hhc  Indumapolls 


Frank  T,  Carroll,  Advertising  Director 

New  York  Office  Ckicego  Office 

Den  A.  Carroll  J.  E.  1 

110  E.  42<1  Street  The  Tower  Bldg. 
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Editor  &  Publisher  for  April  9 ,  1927 


E  D  I 

A  STRANGE  REPORT 

SUB-COMMITTEE  of  the  New  York  Crime 
Commission,  investigating  “causes,”  seems  pre¬ 
disposed  to  accept  the  proposition  that  the  pub¬ 
lication  of  crime  news  is  an  incentive  to  crime.  The 
report  of  the  committee  shows  nothing  to  justify 
such  position,  except  the  opinions  of  the  members. 

A  questionnaire  was  sent  to  616  judges,  district 
attorneys,  police  chiefs  and  others  who  deal  profes¬ 
sionally  with  crime.  The  question  was:  “Do  you 
consider  that  the  methods  used  by  the  newspapers 
of  securing  and  presenting  crime  news  are  in  any 
way  a  factor  of  the  present  crime  situation.” 

Only  111  replied  and  of  this  number  the  majority 
stated  they  did  not  believe  the  newspaper  w'as  a 
factor.  Despite  this  negative  showing  the  committee 
urges  legislation  to  “curb  the  press.”  It  wants  a 
law  to  punish  newspapers  for  “publishing  facts  which 
might  assist  in  the  escape  of  criminals”  (whatever 
that  may  mean),  and  asserts  that  New  York  news¬ 
papers  are  at  present  presenting  “more  objectionable 
facts  than  ever  before  in  history”  and  adds:  “We 
may  yet  be  forced  to  the  conclusion  that  newspaper 
censorship,  although  undesirable,  is  not  the  worst  of 
evils.” 

.Admitting  that  there  has  been  some  pretty  crazy 
newspapering  in  New  York  in  the  past  two  or  three 
years,  and  freely  acknowledging  that  the  committee 
has  mentioned  some  valid  press  weaknesses  in  its  long 
report,  still  we  must  say  that  we  are  not  a  little 
shocked  by  its  hysterical  near-conclusion.  If  the  com¬ 
mittee  believed  what  it  said  in  regard  to  press  censor¬ 
ship  it  would  not  have  qualified  the  statement.  It 
obviously  does  believe  that  press  censorship  would 
create  a  very  grave  evil.  Every  intelligent  member 
of  this  committee  is  aware  of  the  fact  that  social 
safety  depends  more  on  free  newspapers  than  upon 
any  other  factor.  Censorship  is  unnatural  in  a 
democracy  and  all  of  its  tendencies  are  evil.  The 
crimes  that  have  been  committed  in  its  name  make 
the  problem  that  this  committee  is  investigating  look 
insignificant  and  puerile. 

In  our  opinion  this  committee  has  failed  to  uncover 
the  causes  of  crime  and  vice  in  this  community.  It 
sees  in  the  mirror  that  the  newspapers  are  holding 
up  an  ugly  image  and  then  proposes  to  smash  the 
mirror.  A.  local  government  that  cannot  make  use 
of  such  a  sweeping  law  as  that  which  controls  the 
publication  of  “obscene,  lewd,  lascivious,  filthy,  in¬ 
decent  or  disgusting”  matter,  violation  of  which  is 
the  real  basis  of  the  committee’s  strictures  on  the 
press,  cannot  be  helped  much  by  a  censorship  law. 
even  accepting  the  committee’s  light  and  airy  version 
of  the  potentialities  of  such  a  statute.  .All  that  is 
needed  is  courageous  administration  of  existing  law 
to  curb  press  indecency.  The  producers  of  immoral 
plays  are  going  to  jail  in  this  city.  Send  editors  who 
corrupt  public  morals  to  keep  them  company! 

It  IS  a  fair  presumption,  we  think,  that  a  state 
committee  that  will  totally  ignore  what  the  news¬ 
papers  of  New  York  have  for  many  years  done  to 
expose  vice  and  crime  and  make  it  odious  in  the 
eyes  of  all  men  is  laboring  under  some  form  of 
prejudice. 


IV hen  the  lines  that  dizfide  advertising  and 
editorial  are  broken  doivn,  the  “commercialized 
press"  sneer  will  commence  to  hurt. 

WAR  PROPAGANDA 

RE.\T  excitement  in  China !  Three  hundred 
(count  ’em)  “armed”  military  and  police,  raid 
the  Russian  Soviet  embassy  premises  in  Peking 
and  find — what?  Red  flags  and  communistic  litera¬ 
ture  and  “plotters.”  Think  of  such  stuff  being  played 
as  scare  news  in  New  York! 

What  did  they  expect  to  find?  The  Stars  and 
Stripes  and  British  Jack  and  copies  of  the  Declara¬ 
tion  of  Independence  and  the  latest  pictures  of  the 
British  King  and  Queen? 

This  is  but  a  specimen  of  the  serio-comic  nonsense 
that  has  for  weeks  been  littering  sections  of  our  press 
from  certain  correspondents  in  China.  Dangerous 
jingo  propaganda  has  been  running  freely  in  our 
prints.  But  the  American  people  seem  not  to  have 
been  swept  from  base.  Correspondents  whom  we 
know  and  believe  have  told  their  readers  that  this  is 
a  civil  war  and  that  its  ideal  is  not  unlike  our  own 


ideal  when  we  sought  by  force  of  arms  a  new  and 
better  civil  order  in  our  own  land.  The  average 
American  does  not  believe,  in  our  opinion,  that  this  is 
a  war  between  Moscow  and  all  nations  that  disap¬ 
prove  of  communism.  The  propagandists  have  quite 
an  order  on  their  hands  if  they  are  to  drive  the 
United  States  into  a  war  on  the  “Chinese  front.” 

In  recent  years  we  have  seen  no  news  subject  that 
required  intelligent  and  conscientious  copy  reading 
quite  so  much  as  this  story  now  flowing  from  the 
Orient. 


The  craving  of  the  average  underprivileged 
person  for  sound  information,  calculated  to  put 
him  on  an  intellectual  footing  with  his  schooled 
associates,  creates  one  of  the  greatest  literary 
demands  of  the  day,  good  in  books  and  better  in 
newspapers. 

HOLDING  HANDS 

HE  newspaper  fraternity  must  have  received 
quite  a  thrill  from  last  week’s  news,  exclusively 
published  in  this  palladium  of  liberty  and  prog¬ 
ress,  that  the  higher  caste  in  press  agentry  is  pro¬ 
posing  to  organize  as  a  profession,  write  a  code  of 
ethics,  “clean  up  the  evil  practices  in  publicity,”  and 
in  general  make  the  fight  for  life  as  a  united  body, 
with  such  legitimate  advertising  affiliations  as  they 
may  be  able  to  form. 

Far  be  it  from  Editor  &  Publisher  to  discourage 
such  a  move.  It  is  high  time  that  evil  practices  in 
commercial  publicity  were  cleaned  up  and  those  of 
us  who  have  been  working  at  the  job  from  the  out¬ 
side  would  show  poor  judgment  to  oppose  any  dis¬ 
position  to  reform  from  within.  Whatever  evils  may 
remain,  and  some  of  them  to  us  seem  inherent,  after 
Dr.  Ivy  L.  Lee  and  Prof.  Edward  L.  Bernays  and 
their  distinguished  colleagues  have  mopped  up  the 
stables,  will  be  perfectly  clear  targets  to  shoot  at. 
After  the  public  relations  experts  have  formed  their 
union  we  hope  to  be  able  to  write  much  more  specifi¬ 
cally  and  therefore  much  more  fairly  than  we  have 
in  the  past  when  dealing  with  the  subject  of  com¬ 
mercial  propaganda  in  news  columns.  For  these  and 
other  obvious  reasons  we  welcome  the  project  with 
open  arms. 

Some  of  the  smaller  on  barnyard  variety  of  press 
agents,  who  scorn  to  dignify  themselves  as  “public 
relations  experts,”  although  they  may  do  much  less 
to  befuddle  newspaper  readers  and  prey  on  news¬ 
paper  advertising  columns,  are  also  encouraged  by 
the  news.  They  will  welcome  some  standards  of 
practice  among  the  higher  gentry.  For  instance,  if 
the  code  of  ethics  outlaws  such  deeeitful  methods  as 
the  writing  of  brand  merchandise  names  in  lower  case 
to  outwit  an  editor  and  fool  the  reader,  the  little 
press  agent  will  no  longer  blunder  on  that  score.  If 
the  “split”  with  the  advertising  agency  that  recom¬ 
mends  the  press  agent  is  the  regular  15  per  cent 
the  little  press  agent  will  not  in  future  be  content 
to  offer  up  to  50-50.  And  there  should  be  some 
standard  of  rates.  First  page  triumphs  should  be 
handsomely  paid  for  and  when  a  slicker  gets  into  the 
editorial  columns  he  should  collect  at  least  triple 
compensation.  There  should  be  a  definite  understand¬ 
ing  about  the  value  of  omission  service.  If  a  press 
agent  can  “keep  it  out,”  often  more  desirable  than 
“getting  it  in,”  he  should  receive  just  reward.  The 
fee  system  obviously  beats  the  space  system,  since 
press  agentry  is  becoming  more  and  more  hazardous. 
The  little  press  agents,  according  to  one  who  came 


I  A  E 

into  Editor  &  Publisher’s  office  with  flushed  fjc, 
and  eyes  sparkling  this  week,  have  long  wanted  tg 
get  in  on  the  “big  money”  in  the  fee  system  ami 
believe  that  the  way  is  now  opening  to  them.  Besido. 
as  our  friend  naively  remarked,  if  the  ethics  of  tl* 
new  profession  are  strong  enough  and  if  the  sincerin 
of  the  professionals  is  faithful  enough,  there  will  bg 
plenty  of  good  accounts  flying  about  from  concent 
that  are  perfectly  sure  that  any  old  thing  can  b, 
driven  in  or  pried  out  of  newspapers  if  strong  method, 
are  used.  So  the  little  fellows  have  no  fear  of  win 
they  are  pleased  to  call  the  “propaganda  trust” 
Our  own  view  is  that  press  agentry,  both  hitt 
and  low,  is  on  the  wane.  The  encouraging  fact,  jg 
our  view,  is  that  newspaper  managements  are  comin; 
more  and  more  to  understand  that  the  press  agent  i 
getting  the  advertising  dollar  that  belongs  in  the  till 
When  they  organize  against  this  abuse  somethint 
important  will  have  happened. 


IV atch  cooking  receipes  for  dangerous  free 
publicity.  The  American  woman  is  not  to  be 
trifled  ivith  in  such  matters. 

A  NEW  WONDER 

N  this  issue  of  Editor  &  Publisher  another  «. 
markable  development  in  the  amazing  art  oi 
transmitting  pictures  and  making  half-tone  an 
is  announced.  At  first  blush  the  claim  that  a  photo¬ 
graphic  reproduction  can  be  made  by  typewriter  or  i 
slug-caster  seems  fantastic,  but  an  inventor  appean 
to  have  made  the  fact  real.  If  this  invention  is  as 
practical  as  it  seems  to  be,  it  will  lead  to  revolu¬ 
tionary  changes  in  newspaper  mechanics.  Thert 
seems  to  be  no  limit  to  the  imagination  of  men  in  the 
realm  of  communications,  suggesting  again  the  manels 
that  our  children  are  to  behold. 


Vou  can  be  a  “good  feltou/’  if  you  publish 
uninteresting  puffs  for  your  friends,  but  it  will 
not  help  circulation  much. 


EQUITY  IN  POSITION 

LETTER  of  inquiry  came  to  Editc*  &  Poi- 
lisher  this  week  from  the  cashier  of  an  im¬ 
portant  banking  institution  which,  due  to  its 
general  application,  we  shall  answer  on  this  page 
Here  is  the  letter: 

For  sometime  I  have  been  a  subscriber  to  your 
periodical.  You  are  in  position,  I  believe,  to 
answer  my  question.  An  authoritative  reply  will 
be  helpful. 

A,  B.  C  and  D  are  four  competitive  units  in 
a  community.  A  and  B  use  approximately  an 
equal  amount  of  advertising  in  a  certain  publica- 
ti<n,  C  and  D  a  negligible  amount.  For  the 
purpose  of  this  question,  A  and  B  will  be  con¬ 
sidered  only.  Each  has  a  certain  position  and 
advertisements  of  the  respective  units  have  been 
run  in  the  two  positions  consistently  over  a  long 
period  of  time.  A’s  position  is  on  page  two  of 
the  Telegraph  Section  and  because  of  a  “must” 
element  in  the  streamer  make-up  of  that  particu¬ 
lar  page  whenever  A  wishes  to  use  space  which 
necessitates  the  use  of  full  columns  it  is  neces¬ 
sary  for  the  advertisement  to  be  run  in  some 
other  section.  A  full  page  is  run  by  A  in  an 
agreed  upon  position  in  the  local  section.  Queiy 
— is  it  reasonable  and,  as  a  matter  of  fact, 
ethical  for  the  paper  to  run  B’s  advertisement  on 
that  day  in  the  position  regularly  assigned  to  A. 

I  can  understand  the  placing  of  non-competitive 
advertising  in  A’s  position  for  that  particular  is- 
Eue.  but  it  would  seem  to  me  common  sense  would 
dictate  tbe  holding  for  A  the  accumulative  value 
which  comes  with  consistent  and  persistent  use 
of  a  certain  valuable  position. 

Whether  ethics  govern  the  situation  or  not,  it  is 
poor  business  for  the  newspaper  to  give  a  reguk 
advertising  space  to  a  competitor,  in  the  circumstance 
described  by  this  correspondent.  We  believe  a  con¬ 
sistent,  regular  position  advertiser  does  establish  some 
thing  akin  to  an  equity  in  a  space  while  he  meets  at 
the  conditions  the  newspaper  prescribes  and  to  giw 
that  space  to  a  rival,  because  of  a  limitation  fot 
which  the  paper  is  responsible,  seem  to  us  to  be  wholl? 
unjustified.  We  agree  with  the  banker,  if  his  story 
is  complete,  and  are  confident  that  most  of  our  readen 
will  concur. 


Louis  Blumenstock  truthfully  observes  that 
merchants  who  hamper  and  harrass  newspapers 
by  publishing  a  Shopping  News  are  hurting  the 
prestige  and  halting  the  progress  of  their  own 
towns. 
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PERSONAL 


recently  returned  from  San  Francisco 
where  he  studied  at  the  Mergenthaler 
linotype  school,  will  assume  charge  of  the 
job  department. 


FOLKS  WORTH  KNOWING 


TKVIXG  K.  stone,  president  of  the  pi,ii  Litman.  former  publisher  of  the  WHEN  the  members  of  the  Southern 
A  Duplex  Printing  Press  Company,  ac-  (Minn.)  CT/y  N»ii,  is  now  California  Eiditorial  .Association  met 


at  Los  .Angeles  for  the  annual  meeting, 
they  elected  as  its 


president  Harry 
S.  W  ebster,  busi¬ 
ness  manager  of 
the  Son  Ber- 
)iardino  Daily 
Sun  and  Evenin;’ 
Telegram,  and 
changed  its  name 


companied  by  Mrs.  Stone  and  their  two  with  the  Superior  (W'is.)  Evening  Tele- 
childrcii,  sailed  Tuesday  on  the  Beren-  gram  as  a  member  of  the  advertising 
foria  for  a  trip  abroad,  during  which  Mr.  staff. 

Stone  will  visit  all  the  European  q  Sprague,  former  editor  of  the 
branches  of  the  company.  Kitci'ille  (Wash.)  Journal -Times,  is  now 

E.  Logan  Payne  visited  New  York  business  manager  of  the  Corvallis  (Ore.) 
this  week,  golf-tanned  and  completely  re-  Gazette-Times. 

stored  to  health  after  a  winter  in  Florida.  - - - 

His  serious  illness  of  a  year  ago  is  now  IN  THE  EDITORIAL  ROOMS 

only  an  unha^y  memory  he  said.  OANFORD  JARRELL,  city  editor,  to  the  California 
Casper  S.  lost,  emtor  of  the  editorial  O  Orleans  Item  and  former  New  Newspaper  Pub- 

page  of  the  Globe-Democrat,  addressed  York  newspaper  man,  has  moved  with  his  lishers  Associa- 
the  luncheon  meeting  of  the  St  Louis  gt.  Louis,  on  the  Mississ-  tion. 

(^mber  of  Commerce  on  April  6  on  jj,pj  for  the  summer.  The  new  head 

-Things  otbpirit.  james  T.  Healey,  formerly  of  the  staff  organiza- 

Joseph  H  Appel,  advertising  dir^tor  Albany  (N.  Y.)  Times-Union,  be-  t'O"  grew  up  in 

of  W  anamaker  s,  N  ew  York,  is  making  (-ame  managing  editor  this  week  of  the  newspaj^r 

a  motor  tour  of  Northern  Africa.  Evangelist,  weekly  published  by  the  Al-  calling  in  the 

Herbert  F.  Gunnison,  president  of  the  bany  Catholic  diocese  ^'r'ce  coming  to  California  in 

Brooklvn  Daily  Eagle,  accompanied  by  i^ff  s®  engaged,  devoting  al- 

Mrs.  Gunnison,  returned  this  i^^eek  from  Iff  1  ‘hat  time  to  the  develop- 

rmonth’s  vacation  trip  to  Trinidad  and  nient  of  the  enterprises  owned  and 

other  points  in  the  West  Indies.  anroau.  operated  by  the  Sun  Company  at  San 

\lfrecl  Benson  nuhlisher  of  the  Eoi>crt  White,  real  estate  editor,  Los  Bernardino.  Mr.  Webster  was  first  ad- 
Anchorage  (Alaska)  ^Dai/y  Times,  has  (Cal.)  Tmcj,  has  obtained  a  two  vertising  manager  of  the  Sun,  then  its 

been  visiting  recently  in  Mt.  Vernon,  months  leave  of  absence  for  a  vacation  in  business  manager  for  five  years  until  in 

Hawaii.  April,  1921,  he  negotiated  the  purchase 

/-!  ..  ti,B  William  Leigh  has  been  placed  in  of  the  old  Evening  Index  and  transformed 

‘Charge  of  the  new  bureau  which  the  it  into  the  Evening  Telegram.  He  now 
n  Evming  Nezvs  has  opened  at  is  carrying  out  the  operation  of  two 

chosen  president  of  the  Chehalis  Oti-  xi  ^^a  Falls.  daily  newspapers,  morning  and  evening, 

rens  club.  Ellington  was  president  of  »  3.  j  u... 

the  Citizens’  club  during  1924-25  Joseph  O.  Haff,  formerly  with  the  independent  policies,  but  pro- 

r  A  L'  Ki- u  j  (  Nezv  York  Commercial  has  joined  the  duced  by  a  joint  mechanical  department. 

staff  ot  ff’e  P-hzabeth  (N.  ].)  Times  as  .  during  the  past  year  while  vice-presi- 
the  ijUMcy  (Australia)  Evening  News,  jr-  K-otUgr  Stenhen  Haff  has  dent  and  head  of  the  dailies  division  of 

[eT  thTf^c/ry^  the.old  Southern  ^ifornia  Editorial  As- 

to  L^ngiana.  sociation,  Mr.  vVebster  devoted  much  time 


Harry  S.  Webster 


.Arthur  M.  Howe,  editor  of  the 


reporter  on  the  Times. 


.....  ,ir  T7  T7  .  1  ^  r  ...  to  newsprint  and  labf>r  matters  and  an 

Brooklyn  Daily  Eagle,  arrived  home  Walter  K  Forbes  market  editor  of  the  elaborate  system  of  cost  finding  for  news- 
this  week  from  Europe,  where,  with  (Mim.)  Tributic,  is  seriously  papers  which  was  passed  on  to  the  mem- 

Mrs.  Howe,  he  spent  some  weeks  on  the  '  a‘  ‘  ^  a-^  hospital  in  Minneapolis,  hers.  This  research  covered  an  investiga- 

Riviera  and  also  visited  Spain,  Italy,  C.  M.  Ainsworth,  formerly  on  the  Hon  of  newspapers  all  over  the  country. 
England  and  France.  copy  desk,  Los  Angeles  (Cal.)  Times,  \ir.  Webster  is  also  president  of  the 

Junius  P.  Fishburne,  president  of  the  1?"  Southern  California  last  week  for  Towne-.AlHson  Drug  Company,  which 
Virginia  State  Chamber  of  Commerce  ^  ^  lex.  operates  a  chain  of  retail  drug  stores  in 

and  publisher  of  the  Roanoke  (Va)  Leicester  Wagner,  former  sports  edi-  San  Bernardino.  He  is  a  Rotarian— first 
Times  and  Roanoke  World-Nezvs,  will  p*"  Barbara  (Cal.)  Mornmg  president,  of  the  San  Bernardino  club- 

deliver  the  address  to  the  graduating  editor  a  Shriner,  and  was  exalted  Ruler  of 

Blass  of  the  Universitv  of  Virginia  during  Bulletin.  San  Bernardino  lodge  of  Elks  in  1924-25. 

u  illiam  Wilson,  chief  photographer  of 

the  Albany  (N.  Y.)  T'lWr-l/nfon,  visited  ,,,  ,  v-  ,  i-  •  j 

_  ,  „  .  ,.  f  -u  n  •.  ‘Le  plants  of  the  American,  Mirror  and  •. (\.  \ .)  Evening  .\ ac.s.  succeed- 

Carlton  S.  Shier,  editor  of  the  Detroit  jnurnal  in  New  Yorb  ritv  last  wppW  mg  Henry  Stock,  who  was  on  the  city 
Free  Press,  has  moved  with  his  family  Robert  Phillins  has  ioined  the  ritv  staff  ‘^csk  for  three  years.  Stock  has  joined 
from  Detroit  to  Ann  Arbor,  the  former  .r  advertising  department  staff, 

home  of  Mr,  Shier’s  father,  and  is  resid-  Douthit,  former  assistlit  sport-  Howard  E.  J^ill  has  resigned  as  sports 


class  of  the  University  of  Virginia  during 
the  final  exercises  at  Charlottesville  Tues¬ 
day  afternoon,  June  14. 


ing  at  1320  Olivia  Avenue. 


ing  editor  San  Antonio  Evening  News,  editor  of  the  Birmingham  Age-Herald  to 


Douglas  Gordon,  associate  editor  and  has  resigned  to  become  sports  editor  conduct  a  column  on  the  editorial  page 
chief  editorial  writer  of  the  Richmond  Te.rarkana  Gazette.  He  is  succeeded  bv  paper.  Robert  Phillips,  assistant 

(Va)  Times-Dispatch,  is  ill  at  his  home.  “Dutch”  Bass.  sporting  editor,  succeeds  Pill. 

William  T.  Baker,  former  publisher,  Lance  Heath,  former  assistant  city  edi-  Merle  Fiscus  has  been  appointed  city 
Utica  (N.  Y.)  Saturday  Globe,  observed  tor  of  the  Los  Angeles  ((3al.)  Evening  editor  of  the  Donora  (Pa.)  Evening  Her- 
his  82nd  birthday  anniversary  last  Fri-  Herald  has  been  retained  by  Gloria  Swan-  old.  succeeding  Charles  E.  Lewis,  re 
day.  Through  the  day  he  was  congrat-  son  as  her  personal  press  representative,  signed. 

ulated  by  many  friends.  Boh  Reeves,  copy  desk  and  feature  man  Proctor  Lincoln,  on  the  copy  desk  of 

J.  R.  Hinman,  editor  of  the  Inglezvood  has  been  made  assistant  city  editor  of  the  (Continued  on  page  50) 

((Tal.)  Morning  Gazette  ^nd  the  May- - - 

zvood-Fairvieze  (Cal.)  Gazette,  is  recu¬ 
perating  from  an  emergency  operation 
for  appendicitis. 


IN  THE  BUSINESS  OFFICE 

Joseph  MELLA,  advertising  manager 
"  of  the  Buffalo  Evening  News,  has  been 
appointed  chairman  of  the  new  board  of 
publications  of  the  Buffalo  Chamber  of 
Commerce. 

C.  I.  Dawdy,  formerly  advertising  so¬ 
licitor  for  the  Galesburg  (Ill.)  Evening 
Mail,  has  joined  the  Galesburg  Overland 
company  as  salesman. 

Steward  Young,  member  of  the  adver¬ 
tising  staff  of  the  Erie  (Pa.)  Dispatch 
Herald,  is  critically  ill  in  a  hospital  in 
that  city  suffering  from  an  infection. 

W.  L.  Murphy,  has  been  named  assist¬ 
ant  advertising  manager  of  the  Port  An¬ 
geles  (Wash.)  Evening  Nezvs.  Murphy 
comes  to  Port  Angeles  from  Tacoma 
T*here  he  was  on  the  business  staff  of  the 
Tacoma  Times. 

In  a  recent  reorganization  of  the  Roy- 
imoitd  (Wash.)  Herald  staff,  Harvey  W. 
Dodd,  formerly  with  the  South  Bend 
(Wash.)  Journal,  was  named  advertising 
™*t>ager.  Gifford  S.  Beall,  former  Iwisi- 
oess  and  advertising  manager,  who  has 
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{CoUitmed  from  page  49) 
the  Boston  Daily  Advertiser,  has  recently 
had  fiction  stories  appearing  in  Brief 
Stories,  Home  Friend  Magazine  and  Grit. 

Robert  Coulson,  formerly  of  the  Buf¬ 
falo  Times,  and  C.  E.  Good,  formerly  of 
the  Buffalo  Courier  and  Excess,  are  now 
doing  publicity  for  the  Buffalo  Chamber 
of  Commerce. 

Robert  T.  Corbell  has  been  added  to 
the  copy  desk  of  the  Richmond  (Va.) 
Times-Dispatch. 

Frank  Roden  has  joined  the  Elizabeth 
(N.  J.)  Times  staff. 

Charles  V.  Stansell  of  the  editorial 
staff,  Kansas  City  Star,  spoke  last  week 
before  high  school  students  in  Kansas 
City,  Mo.,  on  the  subject,  “Newspaper 
Work  as  a  Vocation.” 

Fred  Schader,  who  has  been  doing 
newspaper  work  in  New  York  City  for 
many  years,  leaves  this  week  for  Los 
Angeles,  where  he  will  direct  the  adver¬ 
tising  of  the  VV^est  Coast  Theatres,  Inc. 

John  W.  Love,  who  has  been  specializ¬ 
ing  for  several  years  in  industrial  work 
for  the  Cleveland  Plain  Dealer,  is  now 
conducting  a  column  under  the  heading 
“Byproducts — Comments  on  Business,  In¬ 
dustry  and  Activities  in  General.” 

James  S.  McCracken,  who  has  been  a 
member  of  the  New  York  Herald  Tri¬ 
bune  for  many  years,  is  recuperating  at 
his  home  from  a  serious  operation. 

D.  D.  Imus,  former  editor  of  the 
Kalavui  (Wash.)  Bulletin,  is  now  editing 
the  Cosmopolis  Times. 

Victor  E.  Fowler,  formerly  editor- 
manager  of  the  Chippewa  Falls  Telegram, 
is  now  with  the  Duluth  (Minn.)  News- 
Tribune. 


Mo.,  will  sail  April  12,  from  Seattle  for 
Shanghai,  for  the  A.  P.  Mr.  Harris 
spent  three  years  in  Japan  and  was  at 
Yokohama  in  1923  at  the  time  of  the 
disastrous  earthquake.  He  is  a  graduate 
of  the  University  of  Missouri. 

On  May  1  the  Associated  Press  will 
begin  serving  Brawley,  Cal.,  and  Arizona 
points  out  of  the  Los  Angeles  bureau  in¬ 
stead  of  the  Denver  office.  A  day  and 
night  printer  circuit  will  be  installed,  re¬ 
quiring  the  addition  of  two  editors  and 
two  operators  to  the  Los  .\ngeles  office 
under  the  direction  of  Correspondent 
Welland  R.  Gordon. 

Ellwood  City  (Penn.)  Ledger  began 
taking  the  International  News  Service  re¬ 
port  -\pril  4. 


ON  THE  MECHANICAL  SIDE 


HOLDING  NEW  POSTS 


"D  G.  CREEDON,  from  editorial  staff, 
Los  Angeles  (Cal.)  Exammer,  to 
feature  writer,  Los  Angeles  Ez'ening 
Herald. 

J.  C.  Safley,  from  chief  of  the  copy 
desk,  Santa  Ana  (Cal.)  Register,  to  staff, 
Glendale  (Cal.)  Evening  Nezvs. 

J.  C.  Fitzgerald,  from  Nezv  York 
Morning  Telegraph,  to  staff,  Elizabeth 
(N.  J.)  Times. 

James  Marlow,  from  Nezv  York  Eve¬ 
ning  IVorld,  to  staff.  New  Orleans  Morn¬ 
ing  Tribune. 

Paul  Conant,  from  telegraph  editor, 
Santa  Barbara  (Cal.)  Morning  Press,  to 
telegraph  editor,  San  Diego  (Cal.)  Inde¬ 
pendent. 

Ralph  N.  Swanson,  from  telegraph  edi¬ 
tor,  Te.rarkan-a  (Ark.)  Gazette,  to  Kan¬ 
sas  City  bureau,  United  Press. 

Charles  E.  White  from  rewrite,  Nezv 
Orleans  Item-Tribune,  to  copy  desk, 
Houston  Press. 

William  W'hittemore,  from  .dlbany  (N. 
Y.)  Times-Union,  to  staff,  Albany 
(N.  Y.)  Sunday  Telegram. 

Mark  Barron,  from  Newark  Ledger, 
to  copy  desk,  Neiv  York  Herald  Tribune. 

Robert  Simpson,  from  copy  desk,  Nezv 
York  Ez'ening  World,  to  New  York  Tele¬ 
gram  desk. 


CHANGES  OF  OWNERSHIP 


nURTIS  E.  BLIN-SINGER,  who 
founded  the  Marcus  Hook  (Pa.) 
Press,  weekly,  in  1917,  and  sold  the  paper 
in  1923,  has  repurchased  the  Press  and 
is  now  in  charge.  New  plant  equipment 
has  been  installed. 

George  E.  Tripp,  owner  of  the  Avoca 
(N.  Y.)  Press,  has  purchased  the  Az’oca 
Adz’ance  and  will  merge  the  two  weeklies 
into  a  single  publication  to  be  known  as 
the  Avoca  Advance-Press. 

Roy  Craft,  part  owner  of  the  McCleary 
(Wash.)  Stimulator,  has  bought  out  the 
interests  of  his  two  partners,  Robert 
Cooper  and  Ray  Craft,  and  will  be  sole 
editor  and  publisher  of  the  paper. 

Equipment  and  plant  of  the  Auburn 
(Wash.)  Sentinel,  which  recently  de¬ 
clared  itself  bankrupt,  has  been  purchased 
by  E.  W.  and  D.  .A.  Witten,  publishers 
of  the  Buckley  (Wash.)  Banner,  and  will 
be  used  by  them  as  a  job  printing  plant 
in  Auburn.  The  good  will  and  circula¬ 
tion  of  the  paper  was  sold  to  the  Auburn 
Globe-Republican. 


NEW  PUBUCATIONS 


been  made  by  the  following  newspapers: 
Lottg  Island  City  (N.  Y.)  Star;  Utica 
(N.  Y.)  Observer  Dispatch;  Jersey  City 
(N.  J.)  Journal;  Sanford  (Fla.)  Times 
(2  machines) ;  Omaha  (Neb.)  Daily 
Record;  Indiatiapolis  (Ind.)  Lwe  Stock 
Journal;  Boise  (Idaho)  Capital  News; 
San  Bernardino  (Cal.)  Sun;  New  York 
Times  (2  machines)  ;  Alva  (Okla.)  Re- 
z'iew;  Springfield  (Mo.)  Daily  News; 
Portland  (Ore.)  Telegram. 

Bridgeport  (Wash.)  Repziblican  has  in¬ 
stalled  a  new  Linotype. 


SCHOOLS 


^LIVER  B.  JAYNES,  manager  of  the 
Tucson  (.Ariz.)  Citizen,  to  Miss 
Frankie  Dale  of  Hollywood,  Cal.,  at 
Glendale,  Cal.,  March  21. 

Mrs.  Annie  L.  Blair  of  Parish,  N.  Y., 
who  was  associated  with  her  husband  in 
the  publication  of  the  Mexico  (N.  Y.) 
Independent  until  his  death  and  who  con¬ 
tinued  the  newspaper  later,  to  the  Rev. 
William  A.  Howes  of  Seneca  Falls,  N. 
Y.,  March  30. 

Walter  J.  Parker,  circulation  manager 
of  the  Chicago  Evening  American,  to 
Mrs.  Grace  Joyner  McMahon,  of 
Chicago. 


JOHN  H.  L.ARSON,  makeup  foreman 

nt  thp  ( wnIj*^hiir<T  ^'Tll  ^  \fntl 


of  the  Galesburg  (III.)  Ezrning  Mail, 
has  gone  to  the  LaSalle  (Ill.)  Post-Trib¬ 
une  as  general  foreman  of  its  composing 


'T^RINIDAD  (Tex.)  Times,  a  weekly, 
has  been  launched  with  P.  A.  Noble 


PHOTOGRAPHIC  reproductions  of 
the  Virginia  Gazette  of  1869,  telling 
of  the  establishment  by  General  Robert 

E.  Lee  of  a  school  of  journalism  at 
Washington  and  Lee  University,  at  Lex¬ 
ington,  Va.,  will  be  on  exhibit  at  the 
Southern  Interscholastic  Press  Associa¬ 
tion  convention  when  it  gathers  at  W'ash- 
ington  and  Lee  April  22  and  23. 

Students  of  industrial  journalism  of 
the  Oregon  .Agricultural  College  recently 
made  an  inspection  trip  to  the  plants  of 
the  Portland  Oregonian  and  the  Tele¬ 
gram.  The  trip  was  sponsored  by  Sigma 
Delta  Chi.  journalism  fraternity.  Pro¬ 
fessor  Frank  L.  Snow  was  in  charge  of 
the  party. 

Prof.  Joseph  S.  Myers  has  been  made 
director  of  the  school  of  Journalism  of 
Ohio  State  University,  Columbus.  Mr. 
Myers  was  formerly  managing  editor  of 
the  Pittsburgh  Post  and  Sun,  but  has  been 
with  the  university  13  years. 

H.  F.  Harrington,  dean  of  the  Medill 
School  of  Journalism,  Evanston,  Ill.,  will 
discuss  “The  Daily  Newspaper — a  Living 
Textbook,”  at  the  meeting  of  the  teachers’ 
section  of  the  Ohio  State  Journalism  As¬ 
sociation  in  Columbus,  April  8. 

Headed  by  two  faculty  members  and 
three  student  leaders,  a  party  of  25 
Oklahoma  City  University  students  will 
leave  Saturday,  April  16,  for  a  10- 
day  journalism  tour  into  Mexico  and 
principal  points  of  interest  along  the 
route  in  Texas.  Final  plans  for  the  pro¬ 
ject  have  been  completed,  according  to 
Thomas  J.  Nicodemus,  manager.  Stops 
will  be  made  at  Ft.  Worth,  San  Antonio, 
Corpus  Christi  and  Brownsville.  Texas, 
as  well  as  Monterey  and  Saltillo,  Mexico, 
on  the  2443-mile  journey. 

A  dozen  students  of  the  advanced  re¬ 
porting  class  of  the  University  of  Kansas 
department  of  journalism,  prepared  the 
news  and  editorial  material  for  the  Hor¬ 
ton  (Kan.)  Headlight-Commercial  for 
March  29.  Several  of  the  students  sold 
extra  advertising  for  the  issue. 

A  local  professional  journalistic  frater¬ 
nity  has  been  formed  at  Washington  and 
Lee  University,  Lexington,  Va.  The  or¬ 
ganization  is  called  the  Lee  Blue  Pencil 
Club. 

George  Kidd  of  Brazil  has  been  named 
editor  of  the  Daily  Student,  campus  pub¬ 
lication  of  the  Indiana  University  at 
Bloomington,  for  the  rest  of  the  school 


as  editor ;  Bertha  Moore,  associate  editor, 
and  Louise  Smith,  reporter. 


ASSOCIATIONS 


PRESS  ASSOCIATION  NOTES 


SPECIAL  EDITIONS 


lyjARVTN  WILL.ARD,  city  editor, 
Los  Angeles  bureau  of  the  Asso¬ 
ciated  Press,  recently  received  the  first 
“by-line”  on  an  .A.  P.  story  out  of  Los 
Angeles  on  an  interview  with  Jack 
Dempsey. 

Percy  B.  Scott,  manager  of  the  United 
Press  bureau  in  Albany,  N.  Y.,  is  deliv¬ 
ering  a  weekly  series  of  radio  talks  on 
state  government  over  WGY. 

Jacksonville  (Tex.)  Progress  started 
International  News  Service  report  out  of 
the  San  Antonio  bureau  April  6. 

J.  C.  Hardy,  formerly  Associated  Press 
correspondent  at  Newark,  N.  J.,  has  been 
filling  the  post  of  citrus  editor  of  the 
Associated  Press  in  the  Los  Angeles 
bureau  in  the  absence  of  Walter  B.  Clau¬ 
sen,  who  as  been  covering  the  State  legis¬ 
lature  at  Sacramento. 

Morris  J.  Harris,  29,  an  editor  in  the 
Associated  Press  office  in  Kansas  City, 


'T'ARPON  SPRINGS  (Fla.)  LEADER, 
special  edition  on  state  convention  of 


American  Legion,  March  29. 

Chatham  (Ont.)  Daily  Nezvs,  Building 
section,  March  31. 

Boston  (Mass.)  Herald,  16-page 
Spring  styles  section  in  rotogravure, 
March  27. 

Thdiith  News-Tribune,  a  Spring  Fash¬ 
ion  edition,  April  1. 

Superior  (Wis)  Ez’ening  Telegram, 
special  edition  in  honor  of  the  40th  an¬ 
niversary  of  the  fire  department,  March 
26. 


NEW  PLANTS  AND  EQUIPMENT 


CLEVELAND  NEWS  and  the  Cleve- 
land  Press  and  the  Akron  Beacon 


Journal  are  among  the  latest  Ohio  daily 
newspapters  to  adopt  the  new  Linotypte 
Ionic  No.  5  typte  dress. 

Intertype  installations  have  recently 


to  donate  $100  to  the  fund  for  the  con¬ 
vention  of  the  Workers’  Educational  Bu¬ 
reau  and  a  like  amount  for  the  fight  of 
the  Mailers’  Union  at  Detroit  to  appeal 
an  injunction  decisiem  from  the  Indiana 
Federal  Court  to  the  United  States  Court 
of  .Appeals.  J.  Arthur  Moriarty  was 
named  representative  of  the  local  to  the 
educational  convention. 


.Ad\-ertising  Club  of  Kansas  Cny, 
Mo.  last  Monday  elected  the  following 
directors:  F.  J.  Gable,  C.  E.  Griffin,  W. 
R.  Snodgrass,  William  H.  Desack,  W.  H, 
Holland,  N.  B.  Blackburn,  L.  E.  Rudd, 
Val  M  intun  and  Miss  Gladys  Rose. 

Maine  Legislative  Correspondents 
dedicated  the  new  rose  room  of  the  Hotel 
North,  .Augusta,  last  week  when  the  an¬ 
nual  banquet  was  held.  Governor  and  Mrs. 
Ralph  O.  Brewster  were  guests  of  honor. 
Those  in  attendance  were  Dan  Berran, 
news  editor  of  the  Augusta  Kennebec 
Journal;  Fred  K.  Owen,  Portland  Ex¬ 
press;  J.  Clement  Murphy,  Associated 
Press  and  Bangor  Commercial ;  Edwin 
C.  Burleigh,  Kennebec  Journal;  Cliff 
Somerville,  Portland  Express;  Stanley  B. 
.Atwood,  Lezviston  Sun;  Miss  Marian 
Brown,  Bangor  Daily  Nezvs;  H.  .Augus¬ 
tus  Merrill,  Portland  Press-Herald;  and 
Sam  E.  Connor,  Lezviston  Journal. 

Grover  Clark,  editor  and  publisher  of 
the  Peking  (China)  Leader,  the  largest 
English  newspiapter  published  in  that  coun¬ 
try,  predicted  a  Cantonese  sweep  in  a 
short  talk  before  the  Rhode  Island 
Branch  of  the  National  Foreign  Policy 
Association  in  Providence,  R.  L,  March 
26.  Mr.  Clark  pirophesied  that  the  Can¬ 
tonese  would  be  in  possession  of  Peking 
by  autumn,  this  year. 

.About  100  members  of  the  Boston 
(Mass.)  .Advertising  Club  made  a  tour 
of  inspiection  of  the  Gillette  Safety  Razor 
Company  plant  in  South  Boston,  March 
24,  the  visit  being  the  first  of  a  series  of 
“Business  Journeys”  for  the  club.  Frank 
J.  Fahey,  vice-president  and  general  man¬ 
ager  of  the  concern,  E.  D.  Thompson, 
vice-president  in  charge  of  manufactur¬ 
ing,  and  E.  D.  Copeland,  advertising 
manager,  addressed  the  members. 

Newspapermen  of  Brooklyn,  N.  Y.,  will 
go  to  Long  Beach,  L.  I.,  for  their  annual 
dinner,  entertainment  and  dance  sometime 
during  the  latter  part  of  May,  it  was  de¬ 
cided  Tue.sday  night  in  the  clubrooms  of 
the  Brooklyn  Newspapermen’s  Club. 


FLASHES 


.A  new  comet,  too  small  to  be  seen  by 
the  naked  eye,  has  been  discovered  by  the 
astronomers,  and  they  want  a  name  for 
it.  Why  not  call  it  “Farm  Relief.”— 
Chicago  Tribune. 


Personal  liberty  takes  its  half  of  the 
road  out  of  the  center. — San  Francisco 
Chronicle. 


WASHINGTON  PRESS  ASSOCIA- 
’’  TION  will  hold  its  annual  meeting 
at  Wenatchee,  Sept.  15,  16th. 

Richmond  Advtrtising  Club  will 
launch  a  membership  drive  in  the  near 
future,  it  has  been  announced  by  Clar¬ 
ence  Ford,  Jr.,  executive  secretary. 

S.  E.  Conybeare,  advertising  manager 
of  the  Armstrong  Cork  Linoleum  Com¬ 
pany,  of  Lancaster,  and  president  of  the 
-Association  of  National  Advertisers,  was 
the  speaker  at  the  first  noon  luncheon¬ 
meeting  of  the  Reading  .Advt.rtising 
Club  since  its  organization  recently,  held 
March  29. 

Ohio  Newspaper  Women’s  Associa¬ 
tion  will  hold  its  27th  annual  convention 
in  Toledo,  Nov.  4,  5  and  b.  Prizes  total¬ 
ing  more  than  $400  have  been  offered  in 
various  contests.  Among  those  who  are 
offering  prizes  are  Harry  E.  Taylor,  of 
the  Portsmouth  (O.)  Times-Sun,  and  W. 

F.  Wiley  of  the  Cincinnati  Enquirer. 

Boston  (Mass.)  Typographical 
Union  13  voted  at  its  meeting  March  27 


This  repxjrt  that  the  Soviet  government 
has  found  a  way  to  turn  watermelons  into 
vodka  has  all  the  earmarks  of  Communist 
p>ropaganda,  a  scheme  to  get  the  United 
States  to  recognize  Russia,  and  do  it 
quick. — Dayton  Nezvs. 


The  strain  of  business  life,  says  Dr. 
Morris  Fishbein,  is  cutting  .Americans 
off  in  the  prime  of  life.  There  is  no 
denying  that  a  strain  exists.  .And  it 
isn’t,  as  we  diagnose  the  case,  so  much 
the  committee  luncheons  themselves  as 
the  speeches  at  said  luncheons. — Spokane 
S  pokesman-Reznezv. 


Henry  Ford  must  be  particularly  glad 
now'  that  he  established  the  Ford  Hospi¬ 
tal. — Boston  Globe. 


It’s  funny  how  the  automobile  that  is 
ten  years  ahead  of  its  time  always  comes 
out  the  next  spring  with  a  greatly  im¬ 
proved  model. — El  Paso  Times. 


Contempt  of  the  Senate  is  a  crime  ac¬ 
cording  to  the  Supreme  Court.  This 
appears  to  indicate  that  Charley  Dawes 
will  come  to  no  good  end. — San  Diego 
Union. 
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Buffalo  the  Wonder  City  of  America 


The  Big  Parade 

An  average  of  four  readers  per  paper 
gives  News  advertisers  600,000  readers  daily 

Every  day  the  big  parade  slowly  passes  through 
the  columns  of  the  News — six  hundred  thousand 
strong,  men,  women,  children — receiving  impres¬ 
sions  from  the  advertisements  they  read,  develop¬ 
ing  desires  for  the  things  they  see  and  need. 

This  big  parade  is  the  advertiser's  big  opportunity 
in  the  Buffalo  market.  The  News  gives  all  of  its 
advertisers  an  economical,  effective  service  in  pre¬ 
senting  their  claims  to  this  vast  multitude. 

Cover  the  Buffalo  Market  with  the 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

A.  B.C.  Sept.  30,  1926, 

Editor  and  Publisher 

Present  Avermge 

144,040 

Over  150,000 

National  Representatives 

KELLY-SMITH  CWMPANY 


Graybar  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 
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BUILDING  NEWSPAPER  CIRCULATION 

Letting  the  Carrier  Keep  Track  of  Collections — Meeting  of  New  York 
Herald  Tribune  Circulators — Spokane  Spokesman  Review 
Conducts  a  Spelling  Bee 


Wilmington,  N.  C.  W.  E.  Pruitt,  cir-  bought  all  his  own  clothes  during  that 
culation  •manager  of  the  IVihningtcm  time. 


Star,  seized  a  nondescript  pup  after  he 
had  watched  the  animal  remove  four 


Eugene  M.  Richards,  of  the  circula- 


copies  of  the  paper  from  the  porches  of  tion  staff,  Los  Angeles  (Cal.)  Eicning 
subscribers.  Herald  in  the  Hollywood  branch  office, 

Docketed  at  police  headquarters  it  was  is  convalescing  from  lung  trouble  in  the 
discovered  that  Mr.  Dog  had  not  paid  U.  S.  Veterans’  Hospital  at  San  Fer- 


- - - - - - - - - - - his  ta.xes  for  the  current  year,  and  he  nando.  Cal. 

A  CLEVER  collection  card  which  in-  l-'irst  tests  in  the  “siMjlling  bee”  con-  was  detained  until  his  owner  could  make 

rlnsf  contict  between  carrier  ducted  by  the  Spokane  Spokesman-Re-  arrangements  to  have  him  meet  his  legal  w  iv, 
sXcriber^  S^ttse^^^^^^^  will  be  held  April  and  class  requirements.  He  was  then  released  with  McQUl. 

t  \'  ('1  '/  im.’f  winners  in  these  written  tests  will  pass  a  reprimand.  AX 


and  subscriber  is  bei 
I'illc  (N.  C.)  Times 


'  By  use  of  this  card  the  carrier  keeps  into  the  oral  semi-finals  and  iinals  to  be 
track  of  his  collections  by  punching  the  staged  publicly  April  29  and  April  30. 


McQUlSTON  TO  SPEAK 
AT  A.  N.  A.  MEET 


date  on  which  he  receives  payment  on  a  1  he  newspaiier  has  appointed  a  princi-  children  was  added  to  the  Albany 
calendar  printed  on  the  card.  The  card  P‘tls  coinmiUee,  made  up  of  the  super-  Y.)  Times-Union  on  March  26.  It 

which  measures  nine  by  three  inches,  is  intendaits  ot  all  the  grade  schools,  to  con-  ^  regular  feature,  edited  by  Wil- 

kept  at  the  home  of  the  subscriber  and  dtict  the  contest.  \\  ords  to  be  given  in  Allen  of  the  city  staff. 

is  arranged  with  a  hole  on  top  for  hang-  t^lie  spelling  bee  were  -iiblished  recently  - 

ing  in  a  convenient  place.  At  the  top  by  Spokesman-keyew,  and  the  page  Charles  Payne,  Indianapolis  Star,  and 
of  the  card  also,  space  is  left  for  the  was  in  such  demand  that  reprints  had  to  president  of  the  International  Circula- 
name  of  the  subscriber  and  his  street  be  made  for  distribution  at  the  schools,  Managers  Association,  announced 


A  Saturday  page  of  news  and  features  Westinghouse  Executive  Will  ExpUin 


Why  He  Switched  from  Maga¬ 
zines  to  Newspapers  in 
Detroit  May  9 

J.  C.  McQuiston,  advertising  manager 


address,  while  at  the  bottom  there  is  riT  /-ats  this  v 

space  for  the  name  of  the  carrier  and  his  nw-™bers  of  the  Lynn  (Mass.) 

a^ress.  The  card,  as  punched,  serves  Newslioys  Association  were  given  a  ban- 

the  subscriber  as  a  receipt.  The  calen-  Quet  last  week.  Ix'cause  they  sold  the  21-23. 

dar  is  divided  with  six  months  on  one  moft  tickets  to  the  association  s  recent 

side  and  six  months  on  the  other.  ball  for  the  scholarship  tund.  Eight 

W'hen  the  card  was  first  introduced  newsboys  will  be  sent  to  college  by  the  Th( 

in  Asheville  readers  were  told  that  for  fund  next  September.  Mera 


tion  Managers  Association,  announced  Electric  and  Manu- 

this  week  that  the  29th  annual  meeting  ?  I’ 

of  the  association  will  be  held  at  the  company  recently 


“perfect  service’’  they  should  jnsist  that 
the  carrier  make  his  collections  each 
week. 


V..  .....  Qj  jPg  association  wilt  oe  neid  at  the  r _  •  . 

Newstoys  Association  were  given  a  ban-  Biltmore  Hotel  in  Atlanta,  Ga..  June  T 

juet  last  week,  because  they  sold  the  21-’^3  ^  ‘  dressing _  the  annual  convention  of  the 

most  tickets  to  the  association’s  recent  “  '  _  Association  of  National  Advertisers  to 

ball  for  the  scholarship  fund.  Eight  be  held  m  Detroit,  May  9,  10  and  11, 

newsboys  will  be  sent  to  college  by  the  The  New  Bedford  (Mass.)  Standard-  A  champion  for  magazine  space  will 
fund  next  September.  Mercury  is  offering  every  boy  or  girl  appointed  later,  it  was  announced  at 

-  obtaining  20  new  six-month  subscrip-  New  York  A.  N.  A.  headquarters  this 

Members  of  the  Midwest  Circulation  tions  two  weeks  at  one  of  five  desig-  week. 

Managers  Association  have  decided  to  nated  summer  camps  to  be  selected  by  The  principal  subject  of  the  meeting 

J! _ xi _  _ _ :  . . ^1  _  _ _  h'Ua  _ _ a  Vioc  KAzm  “T _ : _ ..i 


week  You  can  make  complaints  or  tbird  of  March.  The  1928  convention  prizes  of  $200  for  the  greatest  number  of  'ng.  vice-president.  General  Motors 
rtianw  instriictinns  Never  nav  more  be  held  in  Kansas  City,  Mo.  Roy  Standard- Mercury  subscriptions  and  Corporation;  T.  O.  Grissel,  George 
ihan  fniir  weeks  in  advance  Don’t  oav  Ea'ley,  Salina  (Kan.)  Journal  is  asso-  $150,  $100  and  $50  for  the  winners  of  Batten  Company:  Claude  C.  Hopkins, 
the  office”  '  ciation  president;  and  G.  R.  Boyd,  hide-  second,  third  and  fourth  places  as  well  copy  consultant :_M.  H.  Ayles worth,  presi- 

It  was  explained  that  every  Asheville  pendence  (Mo.)  E.xamincr  is  secretary-  as  25  cents  for  each  bona-fide  subscrip-  dent  of  the  National  Broadcasting  Corn- 
Times  carrier  is  under  heavy  bond  to  treasurer.  tion  obtained  by  the  non-winners  of  the  P=*riy;  O.  C.  Harn,  managing  director 


Times  carrier  is  under  heavy  bond  to 
make  prompt  and  efticient  delivery  of  the 
paper  and  to  pay  his  account  to  the 


The  entire  wholesale  marble  supply  of  three  months. 


camp  trips.  The  contest  will  run  for  r>f  the  Audit  Bureau  of  Circulations;  and 


Asheville  Times  Company  office  in  full  Springfield,  Mass.,  was  exhausted  at  the 
each  week.  The  carrier  alone  has  the  official  opening  of  the  Springfield  Union’s 


Theodore  F.  MacManus  of  MacManus, 
Inc. 


Tin  Seattle  Post-Intelligencer  is  of-  Gordon  \\’  Kingsbury,  advertising 


account  of  each  subscriber,  and  this  ac-  marble  tournament  with  a  free  marble  fering  a  pri^e  of  $50  for  the  best  300  •  I  Kelymator  Corporation, 

count  with  ratings  (how  and  when  pay-  grab  at  a  downtown  department  store,  word  letter  telling  why  the  writer  came  ^ 

ments  are  made)  is  transferred  to  another  Two  million  “migs”  had  been  purcliased  to  Seattle  to  live.  verne  Burnett  ot  the  General  Moton 

carrier  whenever  a  subscriber  moves  to  by  the  store  for  the  grab  but  this  stock  -  Corporation  is  program  chairman. 

another  route.  went  like  water  through  the  hands  of  More  than  871  entries  had  been  re-  “ 

- -  6,000  boys,  who  were  in  line  at  opening  ceived  at  the  end  of  the  second  week  of  AN  EXTRA  “DIVIDEND” 

Cl  *  -f  -I..,-:.,,,  kmc.  A  hurried  canvas  of  wholesale  the  Chicago  Tribune’s  $5,000  home  »  .  ,  . 

Such  a  sysfem  of  collections,  p  ac  g  dealers  rounded  up  e\'erv  available  flower  garden  contest.  Contestants  have  *•  "'^nner  of  notifying  adver- 

lasilv^wwked'wL  ‘"’’C  to  enter  competition,  which  >ts  circulation  gain 

easily  worked  where  grown  men  are  used  sat,sdpd.  will  last  all  summer  ^ as  employed  this  week  by  the  Cleve- 

as  ‘■ather  than  boys  according  ^wo  brothers.  9  and  8  respectively,  '  - ^  "’^'ch  sent  out  its  govern- 

ar„»  3  a,  m..  a,»i.cla,Kd  .h.  a.oJe  The  SaalHa  T.Wa  rcceml.  es.taa.ad  “ 


went  like  water  through  the  hands  of  More  than  871  entries  had  been  re- 
6.000  boys,  who  were  in  line  at  opening  ceived  at  the  end  of  the  second  week  of 
time.  A  hurried  canvas  of  wholesale  the  Chicago  Tribune’s  $5,0(X)  home 


Sad,  a  ays«m  »f  edimions  placing  -J-  flo'wer  gkX  «  ConTarms  ha^ 


easily  worked  where  grown  men  are  used 
as  carriers  rather  than  boys,  according 


Two  brothers.  9  and  8  respectively. 


will  last  all  summer. 


at  3  a.  ra.,  and  clasped  ihe  store 


a-  ■  Vvi  hind  them  lengthening  every  minute,  and  0300.  This  service  has  been  maintained  sent  by  regis- 

Mor  Telegram,  ihe  Birmingham  {\\a.)  served  breakfast  bv  one  of  the  fam-  bv  the  Times  for  almost  12  vears  ^ ‘bond”  offered  adver- 

News,  and  the  Little  Rock  (Ark.)  Dem-  ,,.ho  brought  down'  the  meal  in  a  ior_aii^  years.  Bsers  and  space  buyers  a  “Three  Per 

Hi*  hoc  irrim  r*ir-  ’  «  _  I  Anf  _ j  t* 


ocrat.  He  has  now  retired  from  cir¬ 
culation  work. 

“I  can’t  understand  how  publishers  will 


paper  bag.  Eugene  Coiirtoin.  14,  of  Auburn,  has 

I  ~  won  the  Leulston  (Me.)  Sun  cash  prize 

The  first  four-Ie<TTcd  culprit  arrested  for  the  newsboy  who  saved  $100  from 


accept  or  tolerate  a  distributing  organ-  r  _  la-rpiiv  in  North  ramlim  hac  ntws'Doy  wno  savea  t^m  American  books  now  equal  the  best 

ization,  changing  continually  like  a  tak..n  into  during  Ih®  year.  The  anywhere,  says  a  publisher.  He  means  in 


ization,  changing  continually  like  a 
kaleidescope  with  no  stability,  nor  re¬ 
sponsibility,  and  very  little  care  as  we 
find  the  ‘little  boy’  carrier  system,”  Mr. 
Dunston  recently  asserted. 

Two  hundred  and  fifty  wholesalers  and 
retailers  of  the  Nexv  York  Herald  Tri¬ 
bune,  located  in  New  York  City,  the 
suburbs  and  several  large  cities  through¬ 
out  the  country,  gathered  with  members 
of  the  news  and  circulation  staffs  of  the 
newspaper  at  the  annual  Herald  Tri¬ 
bune  circulation  dinner  on  March  28,  at 
the  Hotel  Astor.  Dealers  came  from  as 
far  west  as  Pittsburgh  and  Chicago. 

Addresses  were  made  on  behalf  of  the 
Herald  Tribune  by  Arthur  S.  Draper,  as¬ 
sistant  editor;  Howard  Davis,  business 
manager,  and  Porter  Caruthers,  circula¬ 
tion  manager.  Members  of  the  news 
staff  present  included  A.  R.  Holcombe, 
managing  editor,  and  E.  G.  Rich,  city 
editor. 

.\mong  the  distributers  who  spoke  were 
Morris  CJinsberg,  wholesaler  for  West¬ 
chester  County;  J.  Weisgal.  retailer  at 
Columbia  University;  Max  Rudensky  re¬ 
tailer  at  Upper  Montclair,  N.  J.,  and 
former  State  Senator  Herman  Koppel- 
mann.  of  Connecticut,  wholesaler  in 
Hartford. 

John  Dixon,  a  Yonkers  retailer,  who, 
in  the  great  blizzard  of  1888,  toiled  forty- 
eight  hours  to  carry  the  Tribune  from 
Park  Row  to  Yonkers  was  introduced  to 
the  gathering. 


Cent  Extra  Business  Dividend.” 
American  books  now  equal  the  best 


taken  into  custody  on  Red  Cross  street,  schoolboy  not  only  saved  the  $100  but  manufacturing.— lUic/.i/a  Ea^e. 


are  is  to  KnowCertifieds 


Of  course,  the  Buffalo  Times,  Cleveland  Plain  Dealer,  Detroit  Times, 
Los  Angeles  Examiner,  San  Francisco  Examiner,  Neiv  Yorl{  Times,  Nexv 
York  World  use  Certified  Dry  Mats  exclusively. 

But  that  does  not  mean  that  only  the  larger  newspapers  use  our  product. 

The  fact  is  that  over  300  daily  newspapers  with  circulations  ranging  from 
3,000  up  use  Certified  Dry  Mats  exclusively. 

Our  experience  has  been  that  publishers  who  COMPARE  choose  Certi- 
fieds  to  help  them  produce  clearly  and  cleanly  printed  papers  day  in  and  day 
out. 

Have  you  compared  Certified  quality?  We  invite  your  comparison  at 
our  expense. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility— use  Certified!. 

MADE  IN  U.  S.  A. 


Our^olic 

f 


One  Size 
all  mats  20x24’ 

One  Quality 
only  the  best  ^ 
tarirnake 

OneVrice 

on  s tanking  onler 
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Space  Buyers  Prefer  Publishers’ 
Advertising  in  Trade  Papers 
Because— like  the  Radio— They 
Can  Turn  it  Off  if  They  Want  to 

Publishers  can  profitably  save  a  lot  of  their 
direct -by-mail  advertising  now  wasted  on 
agencies  and  advertisers.  Wasted  not  from 
lack  of  appreciation  but  from  sheer  lack  of 
time. 

It  is  better  to  publish  one  or  possibly  two 
expert  mailing  pieces  a  year  that  will  be  used, 
than  12,  26  or  even  52  flyers  that  go  straight 
to  the  waste  basket. 

Sell  yourself  on  the  value  of  advertising. 
Then  buy  a  planned  campaign  in  the  trade 
papers  or  metropolitan  newpapers  and  keep 
it  going  year  after  year. 

The  right  campaign  in  the  right  mediums 
will  eventually  yield  a  profit. 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Detroit  New  York  Kansas  City 

Atlanta  Chicago  San  Francisco 
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WOMEN  iN  ADVERTISING  AND  JOURNALISM 


Mrs.  Grace  Jewett  Austin  Covert  Society  in  Bloomington — Distinguished 
Visitors  Have  Been  Entertained  by  National  Woman’s  Press  Club^ 
Flapper  Reporter  Covering  Nevada  Gold  Rush 


CLASSIFIED  ADVERTISING 


What  Factors  Determine  Results  in  Classified  Advertising — Washingtog 
Sandwich  Shop  Recommends  Classified  to  Other  Businesses — Are 
You  Cashing  in  on  Houtecleaning  Time? 


jVTKS.  GRACE  JEWETT  AUSTIN, 
society  editor  of  the  Bloomington 
(Ill.)  Daily  Bulletin,  is  the  creator  of  a 
fa.shion  column. 
"Dame  Fashion 
Smiles",  which 
has  recently  been 
amplified  into  a 
daily  instead  of 
a  weekly  feature 
of  the  Bulletin's 
woman’s  section. 
She  mixes  fash¬ 
ion  and  philoso¬ 
phy  into  this 
chatty  quarter 
column. 

Mrs.  Austin  he- 

Mrs.  Grace  Austin  gan  news  paiKT 
work  live  years 
ago,  when  the  death  of  her  husband. 
Prof.  Francis  S.  Austin,  of  the  _  depart¬ 
ment  of  Latin  and  Greek,  Illinois  \\  es- 
lyan  University,  sent  her  into  the  busi¬ 
ness  world.  She  came  to  the  Bulletin 
with  no  actual  newspaper  e.xiierience.  but 
with  a  keen  sense  for  writing  and  an 
intimate  knowledge  of  the  social  life  of 
Bloomington. 

She  has  developed  the  Bulletin’s  society 
news  from  a  few  columns  to  almost  an  en¬ 
tire  page  daily.  Dame  Fashion  Smiles 
was  started  as  a  weekly  feature  soon 
after  she  got  her  stride  in  the  newspaper 
world. 

Mrs  Austin  is  the  mother  of  three 
daughters,  the  youngest  of  whom  she  is 
now  sending  through  college.  In  addi¬ 
tion  to  her  newspaper  work  she  has 
found  time  to  write  a  book  of  poems, 
three  novelettes,  two  of  which  have  been 
printed  in  newspapers,  and  a  series  of 
historical  dramas. 

The  National  Woman’s  Press  Club  on 
March  21  entertained  Mrs.  Calvin  Cool- 
idge  at  luncheon  in  Washington,  D.  C. 
“The  Capitol  Comet’’,  a  one-page  news¬ 
paper  was  issued  in  honor  of  the  event. 
Cora  Rigby,  of  the  Christian  Science 
Monitor  is  club  president  and  Miss  Wini¬ 
fred  Mallon  is  corresponding  secretary. 

Mrs.  Harriett  Lake-Burch,  formerly 
with  the  San  Bernardino  (Cal.)  Sun  and 
Redlands  ((3al.)  Facts,  is  now  city  editor 
of  the  Corona  (Cal.)  Indepetident ,  suc¬ 
ceeding  E.  F.  Lindenberger. 

Betty  Briggs,  described  by  NEA  Ser¬ 
vice,  Inc.,  as  its  “Flapper  Reporter”  was 
assigned  last  week  to  cover  the  Nevada 
gold  rush  for  the  syndicate. 

Elsie  Fitzmaurice  Dickson  has  written 
a  series  of  interviews  with  pioneer  men 
and  women  in  Oregon  for  the  Pendleton 
East  Oregonian. 


women  staged  the  entertainment,  present¬ 
ing  "A  Scene  in  a  City  Room.”  Marie 
Avery  Myers  of  the  Times-Union  was 
city  editor.  Others  who  took  part  were 
-May  McNulty  and  Marie  Bergan  also 
of  the  Times-l’nion ;  Janet  Scott,  Cath- 
leen  Driscoll,  Jo  Leonard,  Grace  Dollard, 
Evening  Se-us  and  Knickerbocker  Press; 
Anne  Birrell  Clark.  Marie  Tommaney, 
Sunday  Telegram. 

Miss  Helen  MeVey  has  been  suc¬ 
ceeded  as  society  editor  of  the  Leesburg 
(O.)  Citicen,  by  Miss  Wanda  Hiatt. 

Mabel  Brundige,  formerly  of  the  dra¬ 
matic  staff  of  the  Eos  Angeles  (Cal.) 
Flvening  Express,  is  now  director  of 
publicity  for  a  Hollywood  moving  pic¬ 
ture  company. 

Eleanor  P.  Spencer  is  doing  women’s 
features  for  the  new  Buffalo  Press,  a 
tabloid  daily,  publication  of  which  began 
recentlv. 


Mrs.  Irita  Van  Doren.  editor  of  “Books" 
the  A'c7£’  York  Herald  Tribune  literary 
magazine,  will  sail  on  the  Leviathan  on 
.April  9  for  a  six  weeks’  business  trip 
in  Europe.  Mrs.  Van  Doren  will  ar¬ 
range  for  next  year’s  visiting  critics  for 
“Books." 


Miss  Martha  Roberts,  society  editor, 
Richmond  (Va.)  Times-Dispatch,  has 
recovered  from  a  recent  severe  ill¬ 
ness  and  has  resumed  her  duties.  Her 
position  was  filled  during  her  absence  by 
Miss  Virginia  Terrell. 

Mrs.  Jessie  Ozias  Donahue,  society 
editor  of  the  Chicago  Daily  News,  has 
returned  from  Florida  and  Nassau,  the 
Bahamas. 


N.  Y.  ’HMES  CELEBRATES 

Luncheon  in  Honor  of  New  High 
Record  in  Circulation 

To  celebrate  the  attaining  of  a  new 
high  record  net  paid  sale  of  414,990 
copies,  Neii'  York  Times  held  a  luncheon 
in  the  club  room  of  the  Times  Annex 
on  Thursday,  attended  by  the  publisher, 
Adolph  S.  Ochs,  Louis  Wiley,  business 
manager,  and  ^  other  executives  of 
various  departments  and  members  of  the 
circulation  and  subscription  staffs.  The 
average  daily  and  Sunday  gain  in  one 
year  was  22,^5. 

A  feature  of  the  luncheon  was  a  visual¬ 
ization  of  circulation  growth — circulation 
since  1896,  when  Mr.  Ochs  became  pub¬ 
lisher.  Seven  varying  sizes  of  the  Times 
building  were  shown,  painted  on  canvas. 
Above  each  was  placed  a  card  bearing 
the  circulation  figures  for  the  different 
years.  Posters  further  portrayed  the 
growth.  Six  large  green  balloons  bore 
the  numbers  414,W0,  while  on  the  tables 
were  smaller  white  balloons  lettered  in 
green  also  giving  the  circulation  figures. 
There  were  addresses  by  Mr.  Ochs,  Mr. 
Wiley,  Rollo  Ogden,  Dr.  John  H.  Finley 
and  Charles  H.  Flanagan. 

We  are  beginning  to  suspect,  after 
reading  the  foreign  news,  that  there  are 
some  few  buildings  in  Cliina  which  are 
not  either  pagodas  or  hand  laundries. — 
New  York  Herald  Tribune. 


/'''OPY,  competition,  timeliness  of  appeal, 
marketability  of  the  product,  price 
and  word  values — these  are  listed  by  C. 
W.  Horn,  classified  advertising  manager 
of  the  Neio  York  American  as  the  “fac¬ 
tors  that  determine  results  in  classified 
advertising.” 

"You  can  explain  to  the  advertiser  that 
price,  his  valuation  on  the  article,  may  be 
too  high  in  competition  with  other  “ads 
in  the  classification”,  Mr.  Horn  tells  his 
classified  salesman.  “Point  out  other  ad¬ 
vertisements  that  same  day,  which  pre¬ 
sent  better  values  titan  his.  If  he  were 
a  reader,  which  would  he  choose,  is  a 
g(X)d  question  to  ask  him. 

“Take  real  estate,  for  example.  We 
found  that  the  following  plan  worked 
successfully : 

“There  were  times  when  real  estate 
brokers  wanted  to  advertise  houses  for 
sale,  and  the  market  being  off,  they  didn’t 
get  results.  We  would  check  up  on  other 
dealers  and  the  salesman  would  find  that 
business  property  was  doing  well.  The 
classified  salesman  then  suggested  busi¬ 
ness  property  items.  The  advertisers 
would  obtain  results  and  proof  would  be 
at  hand  that  the  marketability  of  prop¬ 
erty  has  much  to  do  with  the  results  in 
classified. 

“Then  there  is  the  all  important  ele¬ 
ment  of  word  values.  Some  words  ob¬ 
viously  are  more  appealing,  more  descrip¬ 
tive,  pull  better  than  others. 

“Advertisements  need  not  be  ‘wordy’ 
but  the  ‘right  word’  is  all-important  in 
classified.  .Any  newspaper  office  will 
have  plenty  of  examples  to  prove  this. 

“I  think  the  idea  in  an  advertiser’s  mind 
is  that  when  he  puts  an  advertisement  in 
the  paper  he  expects  to  get  results  from 
it.  But  results  from  ‘it’,  the  advertise¬ 
ment,  and  from  ‘it’,  the  newspaper,  are 
widely  separated  avenues  and  distinctly 


different  factors  in  advertising  resulu 

"What  we  want  to  point  out  to  an  ad. 
vertiser  is  that  he  may  not  get  resuh. 
from  that  classified  advertisement,  insttat 
of  leading  him  to  suppose  that  he  ml; 
get  results  from  the  newspaper.’’ 

Robert  L.  Pearson,  owner  of  the  Peat, 
sons  Sandwich  Service,  Washingtot 
D.  C,  has  written  Editor  &  Publishq 
to  recommend  classified  advertising  to 
other  businesses.  In  this  department  oo 
March  12  the  story  of  how  he  used  class¬ 
ified  was  first  told. 

“The  results  of  my  classified  advertb 
ing  are  astounding”,  Mr.  Pearson  wrote, 
“and  I  wish  to  recommend  this  method 
of  advertising  to  other  businesses  io 
similar  locations  everywhere. 

“I  wish  also  tliat  credit  be  given  when 
credit  is  due.  The  idea  for  advertisim 
in  the  classified  service  originated  with 
Harold  M.  Anderson  of  the  advertising 
staff  of  the  IVashington  Times  and  Hit- 
aid.  He  analyzed  my  problems  and  tht 
results  met  with  my  whole-hearted  appro¬ 
val.” 

Air.  Pearson  pointed  out  there  was  a 
slight  error  in  the  first  story  published 
in  Editor  &  Publisher.  It  was  then 
stated  that  the  sandwich  shop  offered  an 
office  delivery  service.  This  point  was 
denied  by  Mr.  Pearson. 

Are  you  cashing  in  on  the  Spring  house¬ 
cleaning  season  ? 

Some  classified  promotion  managers 
are,  as  witness  this  bit  of  copy  noted  this 
week : 

“Housecleaning  Time  often  brings 
to  light  many  things  not  used  in  your 
family,  but  good  for  years  of  service 

“.A  ‘for  sale’  ad  in  the . will  turn 

the.se  useless  things  into  money  for  yon 
and  help  some  one  else  who  needs  them." 


Mrs.  Minna  Hall  Carothers,  president 
of  the  Federation  of  Women’s  .Adver¬ 
tising  Clubs  of  the  World,  has  appointed 
as  Federation  secretary  for  the  Denver 
convention.  Miss  Rose  L.  Roche,  of 
Crane  and  Bowman  Company,  Denver. 
Miss  Marie  J.  Richey,  of  the  Daniels  and 
Fisher  Stores  Company,  Denver,  is  chair¬ 
man  of  the  advertising  women’s  com¬ 
mittee  for  the  convention. 


Newspaper  women  of  .Albany.  N.  A'., 
have  banded  together  for  increased  ac¬ 
tivity  as  members  of  tlie  Albany  Busi¬ 
ness  and  Professional  Women’s  Club. 
At  a  recent  meeting  the  newspaper 


254,962 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of 

March,  1927 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  March, 
1927,  was  200,117. 

Everything  in  Baltimore 
Revolves  Around 

THR  mmr  SUN 

Momlnf  Eveninf  Snnday 


NOW  ^ 

146,323  Copies  Daily 

New  peak»  in  circulation  were 
reached  by  the  Daily  and  Sunday 
Oklahoman  and  Oklahoma  City 
Times  in  February.  Here  are 
the  figures ; 

Daily  Oklahoman . 77,448 

Oklahoma  City  Times . 68,875 

Sunday  Oklahoman . 92,680 

The  Daily  Oklahoman  and  Oklahoma  City  Times  are  the 
greatest  morning  and  afternoon  newspapers  in  the  state. 
Thoroughly  and  alone  these  two  papers  cover  the  Oklahoma 
City  Market — an  area  with  an  A.  B.  C.  recognized  popu¬ 
lation  of  728,624. 

%Daily  Oklahoman 
Oklahoma  City  Times 

Represented  by  E.  Katz  Special  Advertising  Agency 
New  York,  Chicago,  Detroit,  Atlanta,  Kansas  City,  San  Francisco 


Editor  &  Publisher  for  April  9,  192 


Statement  of  the  Ownership,  Management 

CIRCULATION 

Etc.,  required  by  the  Act  of  Congress  of  August  24,  1912,  of 

p-THE  DETROIT  TIMES — n 

Published  Daily  and  Sunday  at  Detroit,  Michigan,  for  April  1st,  1927 


State  of  Michigan,  County  of  Wayne — ss. 

Before  me,  a  notary  in  and  for  the  State  and  County 
aforesaid,  personally  appeared  Clarence  R.  Lindner, 
who,  having  been  duly  sworn  according  to  law,  deposes 
and  says  that  he  is  the  General  Manager  of  The  Detroit 
Times,  and  that  the  following  is,  to  the  best  of  his  knowl¬ 
edge  and  belief,  a  true  statement  of  the  ownership,  manage¬ 
ment  and  circulation,  etc.,  of  the  aforesaid  publication  for 
the  date  showi\  in  the  above  caption,  required  by  the  Act 
of  August  24,  1912,  embodied  in  Section  411,  Postal  Laws 
and  Regulations,  to  wit: 

1.  — That  the  names  and  addresses  of  the  publisher, 
editor,  managing  editor,  and  business  managers  are: 

Publisher,  The  Times  Publishing  Co.,  Detroit, 
Michigan. 

Editor,  Harry  M.  Bitner,  Detroit,  Michigan. 

Managing  Editor,  Henry  A.  Montgomery,  Detroit, 
Michigan. 

General  Manager,  Clarence  R.  Lindner,  Detroit, 
Michigan. 

2.  — That  the  owner  is  William  Randolph  Hearst. 

3.  — That  the  known  bondholders,  mortgagees  and  other 


security  holders  owning  or  holding  1  per  cent  or  more  of 
total  amount  of  bonds,  mortgages,  or  other  securities,  are: 
William  Randolph  Hearst. 

4. — That  the  two  paragraphs  next  above,  giving  the 
names  of  the  owners,  stockholders  and  security  holders,  if 
any,  contain  not  only  the  list  of  stockholders  and  security 
holders  as  they  appear  upon  the  books  of  the  company,  but 
also,  in  cases  where  the  stockholder  or  security  holder  ap¬ 
pears  upon  the  books  of  the  company  as  trustee  or  in  any 
other  fiduciary  relation,  the  name  of  the  person  or  corpora¬ 
tion  for  whom  such  trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  embracing  affiant’s 
full  knowledge  and  belief  as  to  the  circumstances  and  condi¬ 
tions  under  which  stockholders  and  security  holders  who  do 
not  appear  upon  the  books  of  the  company  as  trustees,  hold 
stock  and  securities  in  a  capacity  other  than  that  of  a 
bona  fide  owner;  and  this  affiant  has  no  reason  to  believe 
that  any  other  person,  association,  or  corporation  has  any 
interest  direct  or  indirect  in  the  said  stock,  bonds,  or  other 
securities  than  as  so  stated  by  him. 

5. — That  the  average  number  of  copies  of  each  issue  of 
this  publication  sold  or  distributed  through  the  mails  or 
otherwise,  to  paid  subscribers  during  the  six  months  pre¬ 
ceding  the  date  shown  above  is 


SUNDAY .  326,875 

WEEKDAYS  -(.is.) . 294,183 

SATURDAY .  224,270 

Sworn  to  and  subscribed  before  me  this  second  day  of  April,  1927  Clarence  R.  Lindner,  General  Manager 
G.  O.  Markuson,  Notary  Public  (My  Commission  Expires  March  9,  1930) 


r 

Circulation  Growth 
of  The  Detroit  Times 
Six  Months’  Averages  Ending 
March  3lst 


Evening  Sunday 


(Except  Saturdaye) 


1922 

62,342  (  fVo  Sunday  Issues'^ 

1923 

156,125 

160,760 

1924 

197,224 

222,430 

1925 

220,243 

271,731 

1926 

241,481 

304,779 

1927 

294,183 

326,875 

In  comparison  with  the  corresponding  six  months’ 
period  ending  March  31,  1926,  the  average  net  paid 
circulation  of  the  Detroit  Times  shows  an 

INCREASE  of  22,096  Sundays 

AND  AN 

INCREASE  of  52,702  Weekdays 

(Except  Saturdays) 

AND  AN 

INCREASE  of 40,901  Saturdays 


The  Net  paid  averages  for  MARCH  ONLY 

SUNDAY-  -  -  337,520 
WEEKDAYS(s.^2:.)308,531 
SATURDAY  -  242,422 
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Editor  &  Publisher  for  April  9,  1927 


WITH  THE  GENERAL  ADVERTISERS 


English  Fruit  Business  Increased  $10,000,000  by  Advertising — George  A. 
Mott  Named  Advertising  Manager  of  Zonite — Auto  Dealers  Urged 
to  Rid  Themselves  of  “Free  Puff  Complex’’ 


CHINESE  NEWS  AGENCY 
IN  NEW  YORK 


A  BOUT  $194,000  was  spent  last  year 
by  the  Fruit  Traders  Federation  of 
England  to  advertise  "eat  more  fruit”  to 
the  British  public.  The  advertising  was 
worthwhile,  since  $10,tXX),000  more  was 
spent  on  fruit  in  1926  than  in  1925.  The 
figures  for  the  year  were  about  $169,- 
000,000  against  about  $159,000,000  in  1925. 

The  heaviest  increase,  both  in  consump¬ 
tion  and  expenditure,  was  in  apples,  the 
importation  value  of  this  fruit  being 
about  ^,000,000  in  1926  and  $36,000,000 
in  1925.  The  increase  in  consumption 
was  2,294,830  hundred-weight. 


Four  million  dollars  has  been  appro¬ 
priated  for  the  advertising  of  the  Inter¬ 
national  Apple  Trade  Association,  with 
headquarters  in  Indianapolis,  Ind.  The 
appropriation  is  to  be  spent  in  four  years, 
a  million  dollars  a  year.  The  account 
is  handled  by  the  Millis  Advertising 
Company,  Indianapolis.  Some  news¬ 
papers  are  expected  to  be  used,  although 
plans  are  still  indefinite.  The  advertising 
campaign  will  start  in  the  fall. 


Source  of  “Nationalist’’  Information 
Available  to  U.  S.  Newspapers  With 
E.  K.  Moy  in  Charge — Pro¬ 
tests  Against  Dispatches 


The  Nationalist  News  Agency,  with 
headquarters  at  Canton,  furnishing  news¬ 
papers  with  what  it  claims  to  be  cablj 
and  mail  news  from  China  of  the  Na¬ 
tionalist  side  in  the  present  revolution,  . 

has  established  offices  at  116  Broad  street,  report  of  the  United  Press,  declaring 
New  \  ork.  K.  K.  Moy,  correspondent,  ^  truthful. 


Nationalists.  One  of  their  leaders  is 
a  former  newspaper  man,  Thomas  Chao,  .i 
who  at  one  time  was  with  the  Denver  |1 
Rocky  Mountain  News  and  the  Universal 
Service. 

Last  week  the  students  held  a  mass 
meeting  to  protest  against  the  Nanking 
bombardment.  They  also  passed  a  reso¬ 
lution  opposing  the  dispatches  from 
Shanghai  of  Frederick  Moore,  New  Vork 
Times. 

Lewis  Gannett  of  the  Nation  address¬ 
ing  a  group  of  Chinese  students  this  week 
deplored  the  news  being  furnished  .\mer- 
ican  newspapers  from  China.  He  praised 


George  A.  Mott  has  been  appointed  ad¬ 
vertising  manager  of  the  Zonite  Products 
Company,  Inc. 


Most  motor  car  manufacturers  and  dis¬ 
tributors  now  realize  that  newspaper  ad¬ 
vertising  is  essential,  Frederick  Dickin¬ 
son,  advertising  and  assistant  sales  man¬ 
ager  of  the  Hupmobile  Motor  Car  cor¬ 
poration  of  Detroit  said  at  a  meeting  of 
dealers  in  Kansas  City  last  week. 

“Dealers  should  rid  themselves  of  the 
desire  for  mere  publicity,”  Mr.  Dickinson 
said,  “because  it  is  not  sound  business. 
Select  the  strong  point  of  your  product 
and  keep  hammering  at  it  through  adver¬ 
tising.” 

.A  comprehensive  advertising  campaign 
in  newspapers  and  national  magazines 
was  announced  this  week  by  Capt.  Wil¬ 
liam  Sparks,  president  and  general  man¬ 
ager  of  the  Sparks-Withington  Company, 
Jackson,  Mich.,  manufacturers  of  Sparton 
horns  and  Sparton  radios.  This  company 
has  appointed  Brooke,  Smith  &  French, 
Inc.,  Detroit  advertising  agency,  as  ad¬ 
vertising  and  merchandising  counselors. 


The  Mitchell-Faust  Advertising  Com- 
l)any,  Chicago,  will  use  a  list  of  news¬ 
papers  for  the  advertising  of  the  General 
Motors  Truck  Corporation,  Yellow 
Truck  &  Coach  Mfg.  Company,  Chicago. 
It  is  reported  that  this  will  be  on  a  fifty- 
fifty  basis  and  that  distributions  and 
dealer  towns  will  be  used  wherever  the 
fifty-fifty  arrangement  can  be  made.  The 
advertising  will  feature  light  and  heavy 
trucks. 


is  in  charge. 

l^st  week  the  agency  claimetl  to  have 
inside  facts  on  the  Bias  Bay  incident, 
during  which  British  navy  men  chased 
alleged  pirates.  The  version  given  out 
by  Mr.  Moy  was  that  innocent  Chinese 
were  killed  and  buildings  damaged  by 
the  British  but  no  pirates  captured. 

The  Nationalist  party  is  well  repre¬ 
sented  in  this  country,  with  the  north¬ 
erners  as  far  as  is  known  now  without 
any  news  outlets  in  this  country. 

Many  Chinese  students  at  Columbia 
University,  New  York  are  professed 


The  Nation  also  has  printed  a  new 
version  of  the  killing  of  Dr.  J.  E.  Wil- 
liams  at  Nanking.  Dispatches  from 
Shanghai,  delivered  to  American  co^r^ 
spndents  there  by  U.  S.  Naval  authori¬ 
ties  first  declared  Dr.  Williams  was  shot 
down  in  cold  blood.  The  Nation’s  ver¬ 
sion  w-as  to  the  effect  that  the  medical 
missionary  drew  a  gun  to  fire  at  the 
Chinese,  who  then  shot  him. 


The  worst  feature  of  an  epidemic  of 
suicide  is  that  it  never  affects  the  right 
people. — N'civ  York  Telegram. 


K.  C.  Shelburne,  Inc.,  of  Oklahoma 
City,  Okla.,  will  use  only  four  metropoli¬ 
tan  cities  on  the  advertising  account  of 
Oklahomans,  Inc.,  Oklahoma  City.  The 
cities  are  New  York,  Chicago,  St.  Louis 
and  Kansas  City.  Magazines  will  get  the 
balance  of  the  $100,000  appropriation. 

Frank  S.  Littlejohn  has  resigned  as 
vice-president  in  charge  of  advertising  of 
the  Gera  Mills.  He  plans  a  three  weeks’ 
vacation  and  is  e.xpected  to  announce  his 
future  plans  some  time  next  month.  Mr. 
Littlejohn,  before  joining  Gera,  was  for 
12  years  advertising  manager  of  Harpers 
Bazaar. 


The  Thompson  Malted  Milk  company 
of  Waukesha,  Wis.,  has  decided  to  use 
newspaper  space  exclusively  in  a  large 
national  advertising  campaign  for  its 
products  in  the  near  future,  according  to 
T.  T.  Boulware,  the  national  representa¬ 
tive  of  this  company,  who  was  a  recent 
visitor  to  the  northwest.  Mr.  Boulware 
stated  that  a  study  and  survey  had  con¬ 
vinced  his  company  of  the  fact  that  the 
tiaily  newspaper  was  the  best  medium  to 
carry  its  advertising  messages. 


Walter  S.  Bear,  assistant  advertising 
agent  of  the  Union  Pacific  railway  system 
in  the  Northwest,  has  been  promoted  to 
advertising  agent  of  this  system  to  suc¬ 
ceed  A.  C.  Jackson,  resigned. 


Fifteen  hundred  newspapers  are  being 
used  in  the  1927  campaign  of  the  Devoe 
&  Raynolds  Company,  Inc.,  New  York 
paint  and  varnish  manufacturers.  The 
number  is  nearly  100  per  cent  larger  than 
last  year.  All  cost  of  initial  advertising 
for  new  dealers  is  defrayed  by  the  Devoe 
&  Raynolds  Company,  which  pays  one- 
half  the  cost  for  old  dealers. 

Twenty  insertions  are  being  run 
annually  in  two  types  of  campaigns — the 
first  using  12  inches  each  time  and  the 
second  27  inches.  Twelve  of  the  inser¬ 
tions  in  each  campaign  appear  in  the 
spring  and  eight  in  the  fall. 

The  Ajax  Advertising  Agency,  New 
York,  handles  the  account.  This  agency 
is  planning  to  move  shortly  from  20 
X’esey  street  to  232  Madison  avenue. 


Communication 
for  a  Growing  Nation 

An  Advertisement  of 

the  American  Telephotie  and  Telegraph  Company 


W.  Russell  Green,  advertising  manager 
of  Charles  E.  Hires  Company,  spoke  be¬ 
fore  the  Advertising  Club  of  Worcester, 
Mass.,  on  “The  Common  Sense  of  Ad¬ 
vertising,”  on  .April  6. 


Between  $300,000  and  $400,000  will  be 
spent  on  newspaper  advertising  by  the 
Pittsburgh  Standard  Sanitary  Manu¬ 
facturing  Company,  of  Pittsburgh,  Pa., 
whose  account  has  just  been  taken  over 
again  by  Porter-Eastman-Byrne,  22  West 
Monroe  street,  Chicago.  The  company  is 
one  of  the  largest  manufacturers  of 
plumbing  equipment. 


Following  tbe  first  national  sales  con¬ 
ference  of  the  Electric  Refrigeration  De¬ 
partment  of  the  General  Electric  Com¬ 
pany  held  last  month,  a  large  advertising 
program  has  been  started.  P.  B.  Zim¬ 
merman,  sales  manager,  is  in  charge. 

The  Everite  Products,  Inc.,  Dayton, 
O.,  are  now  prepared  to  market  a  line 
of  cabinets  for  both  domestic  and  com¬ 
mercial  use  and  has  appointed  the  J.  Hor¬ 
ace  Lytle  advertising  agency,  Dayton,  to 
place  the  business. 

J.  C.  McQuiston,  advertising  manager 
of  the  Westinghouse  Electric  and  Manu¬ 
facturing  Company,  arrived  in  San  Fran¬ 
cisco  March  27  on  a  tour  of  the  coun¬ 
try.  _ 

The  annual  report  of  the  Brunswick- 
Balke-Collender  Company  for  1926  shows 
net  profits  after  all  charges,  including  in¬ 
come  taxes  of  $2,553,809.  Net  sales  were 
$29,017,124  against  $23,371,968  in  1925. 


The  Central  Manufacturing  District 
Rank,  Chicago,  has  elected  to  its  Board 
of  Directors,  Charles  P.  Wilson,  vice- 
president,  the  Great  Atlantic  &  Pacific 
Tea  Company. 


Mark  S.  Stanbro,  formerly  of  the 
Beaver  Products  Company,  has  been  ap¬ 
pointed  advertising  manager  of  The 
Todd  Company,  Inc.,  to  succeed  David 
R.  Osborne.  The  latter  resigned  re¬ 
cently  to  go  with  the  Studebaker  Corpo¬ 
ration  of  America. 


S.  E.  Conybeare,  adv'ertising  manager 
of  the  .Armstrong  Cork  Company,  Lan- 
epter.  Pa.,  and  president  of  the  Asso¬ 
ciation  of  National  Advertisers,  addressed 
the  annual  convention  of  the  Eastern  In¬ 
dustrial  .Advertisers’  Association,  in 
Philadelphia  on  Friday,  April  8. 

Yet  if  all  laws  were  rigidly  enforced 
it  would  be  necessary  to  build  a  fence 
around  America  and  call  it  a  jail. — New 
York  Telegram. 


The  first  telephone  call 
was  made  from  one  room 
to  another  in  the  same 
Iniilding.  The  first  advance 
in  telephony  made  possible 
conversations  from  one  point 
to  another  in  the  same  town 
or  community.  The  dream  of 
the  founders  of  the  Bell  Tele¬ 
phone  System,  however,  was 
that  through  it,  all  the  sepa¬ 
rate  communities  might  some 
day  be  interconnected  to  form 
a  nation-wide  community. 

Such  a  community  for  speech 
by  telephone  has  now  become 
a  realit) ,  and  the  year-by-year 
growth  in  the  number  of  long 
distance  telephone  calls  shows 
how  rapidly  it  is  developing. 
This  super-neighborhood,  ex¬ 
tending  from  town  to  town  and 


state  to  state,  has  grown 
as  the  means  of  com¬ 
munication  have  been 
provided  to  serve  its  business 
and  social  needs. 

This  growth  is  strikingly 
shown  by  the  extension  of  long 
distance  telephone  facilities.  In 
1925,  for  additions  to  the  long 
distance  telephone  lines,  there 
was  expended  ^37,000,000. 
In  1926,  $61,000,000.  During 
1927  and  the  three  follow¬ 
ing  years,  extensions  are 
planned  on  a  still  greater  scale, 
including  each  year  about  two 
thousand  miles  of  long  distance 
cable.  These  millions  will  be 
expended  on  long  distance  tele¬ 
phone  lines  tomeetthenation’s 
growth  and  their  use  will  help 
to  further  growth. 
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OLD. — 6  Point  Roman  No.  2,  enlarged  about  10  times. 


Compare 


NEW. — 6^  Point  Intertype  News,  enlarged  about  10  times. 


Compare  these  two  faces.  Note  that 
the  Intertype  designers  have  not  de¬ 
stroyed  the  general  character  of  the 
letters. 

Several  important  changes  have  been 
made  to  meet  the  strenuous  require¬ 


ments  of  newspaper  printing  and  to 
increase  legibility.  But  the  changes 
are  so  slight  that  to  the  reader’s  eye 
it  is  still  the  FAMILIAR  face  to  which 
they  have  been  accustomed  for  so 
many  years  —  and  far  easier  to  read. 


6^4  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meeting 
the  approval  of  all  those  who  beiieve 
that  types  should  be  made  for  the  needs 
of  the  newspaper  reader.  The  qualities 
which  make  the  Intertype  News  Series 
easy  to  read  are  not  free  from  the  usual 
mannerisms  of  the  standard  newspaper 
type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper  read¬ 
ers  are  accustomed,  and  yet  gives  a 
clearness  to  print  which  is  not  to  be  had 
by  the  use  of  ordinary  light-face  type. 
Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfa¬ 
miliar  type  quickly  tires  the  eyes.  Inter¬ 
type  then  set  about  to  improve  familiar 
type.  'The  changes  from  old  standards 
were,  in  most  instances,  not  of  great 
importance  but  most  of  them  were  in 
directions  that  have  heretofore  been 
avoided  by  type-makers.  The  hairlines 
of  Intertype  News  Series  show  a  dis¬ 
tinctly  visible  thickness.  The  serifs 


5%  Point  on  Solid  Slug 

84TH.  19  WEST— Gentleman  appreciating 

cleanliness;  electricity;  $7;  breakfast.  Haw- 

ley,  Schuyler  3155. _ 

84TH.  316  WEST  (Apt.  2E)— ^autitully  fur- 
nlshed  double  room;  near  bath;  reasonable. 
^TH,  342  WEIST  (Clarke  Studio),  professlon- 
al  people,  business  girl,  elevator;  references. 
85TH.  327  WEST — Large,  front;  every  convc- 
nience  housekeeping  privilege;  SIO.  Ludwig. 
85TH.  119  WEST— 2  rooms,  bath,  parlor  floor; 
desirable  front  basement  with  kitchenette 

privileges. _ 

85TH  (2.345  Broadway ) —Large  front;  private 
bath,  foyer;  kitchen  privileges.  Weaver) 46 >. 
85TH,  342  WEST — Lady  share  large  room 

lady;  piano,  twin  beds.  Hallock . _ 

85TH.  349  WEST— Charming  large,  sunny 

front  living  room:  smaller.  $8.  Nash. _ 

85TH.  349  WEST— Attractive  room,  private 
family;  student  or  business  women.  3W. 
86TH  (Riverside  Drive )— Artistically  fur¬ 
nished  room:  business  women;  references. 

Telephone  Trafalgar  9667. _ 

86TH.  11  WEST— Large,  double  rooms,  well 
furnished;  kitchen  privileges;  also  small; 

reasonable. _ 

87TH.  343  WEST — Large,  beautiful,  sunny 
front  room;  adjoining  private  bath,  refer¬ 
ences, _ 

87TH.  121  WEST — Large  room,  two  windows: 
semi-private  bath;  $12;  gentleman. 


7^  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  ususal  mannerisms  of  the 
standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  newspa¬ 
per  readers  are  accustomed,  and  yet 
gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light- 
face  type.  Intertype  established  the 
fact  that  easy  to  read  type  is  familiar 
type.  Unfamiliar  type  quickly  tires 
the  eyes.  Intertype  then  set  about  to 
improve  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  great  importance  but 
most  of  them  were  in  directions  that 
have  heretofore  been  avoided  by  type- 


Intertype  Matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


I  N  T  E  RT  Y  P  E 


Designed  in  5J4» 
614. 7  and  8  Point 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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DePUY,  N.  Y.  VETERAN, 
DIES  SUDDENLY 


Times  Man  Served  Half  Century  in 

Newspaper  Work — Was  a  Charter 
Member  of  Gridiron  Club 
of  Washington 

Frank  A.  Dei’uy,  73,  a  New  York 
newspaper  man  for  almost  halt  a  century, 
died  suddenly  at  his  home  in  the  Bronx 
on  April  5.  At  the  time  of  his  deatli 
lie  was  on  the  editorial  staff  of  the  A'cu’ 
i  1  iiiu’s. 

^Ir.  DeFuy  was  one  of  the  founders 
of  the  Gridiron  Club.  The  only  sur¬ 
viving  founder  now  is  Col.  O.  O.  btealey, 
former  W  ashington  correspondent  of  the 
Louisfiili’  (Ky.;  Couricr-J ounuil,  who 
now  lives  in  retirement  in  Ocean  Springs, 
Mass.  I’erry  S.  Heath,  a  third  charter 
member  of  the  famous  club,  died  a  week 
ago  in  Washington. 

Born  in  Lima,  N.  Y.,  Mr.  DePuy  was 
educated  at  Union  College,  Schenectady, 
where  he  was  graduated  in  1877.  Almost 
immediately  he  came  to  New  York  to  join 
the  staff  ol  the  Times. 

-After  several  years  as  a  reporter,  Mr. 
DePuy  was  sent  as  a  staff  correspondent 
to  Washington.  He  arrived  there  in  a 
time  of  stirring  events  and  soon  after¬ 
ward  chronicled  the  election  of  Grover 
Cleveland.  Until  Mr.  Cleveland’s  death 
the  two  were  firm  friends. 

Mr.  DePuy  during  most  of  his  service 
at  the  capital  reported  the  proceedings 
of  the  Senate.  He  had  the  reputation  at 
W^ashington  of  being  an  active,  brilliant 
reporter.  As  a  political  writer  he  had 
wide  connections  among  the  public  men 
of  that  day. 

It  was  a  year  before  the  panic  of  1893 
when  Mr.  DePuy  changed  his  allegiance 
from  The  Times  to  join  the  New  York 
Herald.  Later  he  went  to  the  Tribune. 
His  activities  alternated  between  the  na¬ 
tional  capital  and  City  Hall,  New  York, 
and  he  had  an  equal  number  of  friends  in 
both  places. 

Seven  years  ago  he  returned  to  the 
New  York  Times,  this  time  as  an  editor 
on  its  night  staff.  For  the  last  year  he 
had  been  planning  how  he  should  cele¬ 
brate  the  completion  of  half  a  century  of 
newspaper  work,  when  this  should  be 
completed  early  next  month.  His  name 
was  also  on  the  ticket  for  Vice  President 
of  the  Newspaper  Gub  of  New  York  in 
the  election  to  be  held  on  May  2. 

Among  the  news  stories  Mr.  DePuy 
covered  in  his  fifty  years’  work  were  the 
opening  of  Brooklyn  Bridge  and  the  acci¬ 
dent  that  occurred  there  and  the  death  of 
President  Garfield. 


STORE  TAX  KILLED 


Pennsylvania  Bill  Affecting  Many  Firms 
Is  Defeated 

The  lower  house  of  the  Penn.sylvania 
Legislature  on  April  4  defeated  a  bill 
which  would  have  provided  for  the  levy¬ 
ing  and  collection  of  mercantile  tax  li¬ 
censes  on  business  transactions  at  each 
separate  place  or  store. 

The  bill  would  have  imposed  a  sep¬ 
arate  mercantile  tax  on  each  establish¬ 
ment  in  a  chain  store  organization  and 
would  have  affected  many  shoe  stores  and 
department  stores  in  the  state. 


NEW  LA  PRENSA  SECTION 

A  new  section  of  La  Prensa,  Buenos 
Aires,  devoted  exclusively  to  the  inter¬ 
ests  and  activities  of  Latin  America  will 
be  .started  shortly.  Dr.  Ezequiel  P.  Paz, 
director,  has  announced-  The  announce¬ 
ment  was  made  upon  the  return  of  Dr. 
Maximo  Soto  Hall,  one  of  the  editors  of 
La  Prensa,  who  has  just  completed  a 
tour  of  all  the  Latin  American  countries 
and  the  United  States,  designed  to  es¬ 
tablish  close  contact  between  the  news¬ 
papers  of  North,  Central  and  South 
America. 


The  under  dog  in  China  is  clearly  the 
Pekingese. — Brooklyn  Eagle. 


G.  W.  HINMAN,  ECONOMIC  EXPERT  AND 
FORMER  HEARST  PUBLISHER  DIES 


Once  Owned  Chicago  Inter-Ocean  and  Later  Directed  Herald 
and  Examiner — Was  President  of  Ohio  College — 
Began  Career  on  New  York  Sun 


(Veo.  \V.  Hinm.\n 


/"-FORGE  WHHKl.ER  HIXM.AN, 
noted  economist,  lornier  C  hicago  pul)- 
lisher,  one-time  college  i)resident  and  for 
six  years  writer 
on  financial  sub¬ 
jects  for  the 
Hearst  newspa¬ 
pers,  died  March 
31  at  his  home  in 
W'innetka,  Ill.  A 
heart  attack  was 
t  h  e  immediate 
cause  of  death. 
An  attack  of 
ptomaine  poison¬ 
ing  last  summer 
probably  aggra¬ 
vated  the  heart 
condition,  accord¬ 
ing  to  physicians 
in  attendance  at 
the  time  of  Dr.  Hinman's  death. 

Dr.  Hinman  returned  to  Chicago  a 
month  ago  from  Berkeley,  Cal.,  where 
he  had  gone  in  the  hope  of  restoring  his 
health.  During  the  last  month  he  made 
two  trips  to  Washington,  and  lunched 
with  President  and  Mrs.  Coolidge  only  a 
week  before  his  death. 

Dr.  Hinman  was  born  at  Mt.  Morris, 
X.  Y.,  Nov.  19,  1864.  He  was  the  son 
of  Wheeler  Hinman. 

Before  entering  Hamilton  college  Hin¬ 
man  had  decided  upon  a  newspaper 
career.  He  therefore  concentrated  on 
subjects  which  would  best  fit  him  for 
journalistic  service — history,  political 
economy,  finance,  ecrmomics,  interna¬ 
tional  relations. 

After  graduating  from  Hamilton  col¬ 
lege,  he  continued  his  studies  at  the  uni¬ 
versities  of  Berlin,  Leipzig  and  Heidel- 
herg. 

Mr.  Hinman’s  first  job  on  his  return 
to  America  was  that  of  reporter  on  the 
New  York  Sun.  He  remained  with  the 
Sun  for  ten  years.  From  the  reportorial 
staff  he  advanced  to  the  position  of  edi¬ 


torial  director,  in  which  capacity  he  not 
only  directed  much  of  the  paper's  policy 
but  personally  wrote  many  of  its  edi¬ 
torials. 

Dr.  Hinman  came  to  Chicago  in  1898, 
when  Charles  T.  Yerkes  eibtained  con¬ 
trol  of  the  Intcr-Occan.  Y'erkes  had  ob¬ 
served  Hinman’s  work  on  the  Sun  and 
brought  him  to  Chicago  as  editor-in- 
chief  of  his  daily. 

Four  years  later,  in  January,  1902,  Mr. 
Hinman  purchased  the  Yerkes  interest 
and  became  president  of  the  Inter-Ocean 
Company.  During  the  succeeding  ten 
years  the  name  of  Hinman  became  known 
throughout  the  country,  particularly  in 
Republican  national  politics. 

In  October,  1912,  Mr.  Hinman  sold  the 
Inter-Ocean  to  H.  H.  Kohlsaat  and  for  a 
few  months  he  rested,  read  and  traveled. 
But  in  1913,  when  Dr.  Alfred  Tyler 
Perry,  head  of  Marietta  (O)  College, 
<lied,  Mr.  Hinman  accepted  the  presi¬ 
dency  of  the  institution.  After  five  years 
he  resigned.  During  his  administration 
the  student  enrollment  had  doubled  and 
the  operating  receipts  of  the  institution 
had  tripled. 

For  the  next  tw'O  or  three  years  Mr. 
Hinman  devoted  himself  to  public  serv¬ 
ice  and  to  quiet  participation  in  national 
politics. 

In  February,  1921,  he  became  associate 
editor  of  the  Chicago  Herald  and  Ex¬ 
aminer.  In  September  of  the  same  year 
he  became  publisher  of  the  paper  and 
president  of  the  company. 

Mr.  Hinman’s  editorial  comments  on 
financial  and  business  subjects  had 
gained  him  a  wide  following  and  were 
regularly  telegraphed  from  Chicago  to  all 
Hearst  newspapers. 

In  March,  1923,  he  gave  up  the  post 
of  publisher.  Since  that  titne  he  had  con¬ 
centrated  his  efforts  as  financial  and  busi¬ 
ness  expert  for  the  Hearst  papers  and  the 
naiKTs  that  receive  the  Hearst  news  and 
feature  .-ervices. 


O^bituarg 

TAAVTD  E.  CLE.ARY,  39,  of  the  staff, 
^  Pontiac  (Mich.)  Press  and  formerly 
c  n  the  staff  of  the  Detroit  Free  Press, 
died  in  Detroit  last  week  from  illness 
caused  by  a  gassing  received  while  he 
was  with  the  A.  E.  F.  in  France  during 
the  war. 

Harry  K.  Ai.i.wardt,  western  sales 
manager  of  the  Duplex  Printing  Press 
Company,  Battle  Creek,  died  recently. 
Burial  was  in  Battle  Creek. 

Emanuel  A.  Austerlitz,  88,  founder 
of  the  Freie  Press  at  Cincinnati,  died  a 
few  days  ago  in  the  home  for  the  .\ged 
Jewish  in  that  city. 

Mrs.  William  Harding,  82,  widow  of 
William  Harding,  publisher  of  the  Mount 
Morris  (N.  Y.)  Union,  died  recently  in 
her  home  in  that  village. 

John  Wagner.  51,  formerly  with  the 
Columbus  Ohio  State  Journal  and  later 
with  a  Columbus  printing  concern,  died 
recently. 

George  Norman  Loomis,  83,  former 
newspaperman,  died  March  31,  at  the 
home  of  his  daughter,  Mrs.  Florence  Con¬ 
nell,  Elmhurst,  L.  I.  He  was  at  one 
time  city  editor  of  the  J acksonville  (Ill.) 
Journal,  state  editor  of  the  Minneapolis 
Journal,  and  managing  editor  of  the  Du- 
luth  Tribune. 

Maud  E.  Phelps,  52,  chief  proof 
reader  of  the  Batavia  (N.  Y.)  Times, 
died  in  a  hospital  in  that  city  after 
submitting  to  an  operation.  She  had 
been  with  the  Times  for  15  years. 

Richard  M.  Reilly,  65,  for  a  number 
of  years  with  the  I.ancaster  (Pa.)  In¬ 
telligencer,  died  at  his  home  in  that  city 
on  March  31.  He  was  a  Knight  of  the 
order  of  St.  Gregory  the  Great,  the  title 


DEARTH  ACQUITTED 

JUDGE  CLARENCE  W.  DEARTH 
J  of  the  Delaware  County  Circuit 
Court.  Muncie,  Ind.,  was  acquitted 
.4pril  1,  by  the  Indiana  State  Senate, 
Indianapolis,  sitting  as  a  court  of 
impeachment. 

He  was  tried  on  charges  of  im. 
proper  practices  in  the  selection  of 
juries  and  illegal  censorship  of  the 
press.  Judge  Dearth  ordered  news¬ 
boys  distributing  the  Muncie  Post- 
Democrat  before  him  and  had  their 
papers  taken  from  them  because  of 
an  article  in  the  paper  objected  to 
by  the  judge. 

George  R.  Dale,  editor  of  the  I’ost. 
Democrat  is  now  awaiting  triu'  on  a 
charge  of  criminal  libel  preferred 
against  him  by  Judge  Dearth. 


Mrs.  N.  .a.  Churchill,  mother  of  X 
K.  Churchill,  circulation  manager  of  tit 
Olympia  (Wash.)  Recorder  and  O/v*. 
pian,  died  March  21,  at  her  hume  a 
l  harleston.  Wash. 

John  S.  O’Connell,  for  16  yean 
secretary  and  treasurer  of  Typographical 
Union  No.  6,  New  York,  died  Sunday,  at 
his  home  in  Floral  Park.  L.  I. 


1.  A.  A.  CONVENTION 
PLANS  ANNOUNCED 

Hubert  Work  to  Be  Speaker  at  Deimr 
Meeting,  £.  D.  Gibbs,  Progna 
Chairman,  Says  in  New  York 
— Other  Speakers  Named 


being  conferred  by  Pope  Benedict  XV. 

Edward  .A.  Hi:ring.  pioneer  Alaska 
newspaperman  and  father  of  George  E. 
Hering,  news  editor  of  the  Davenport 
(Wash.)  Timcs-Tribune,  died  March 
at  Fairbanks,  Alaska. 

.Andrew  J.  Meu  her,  68,  publisher  of 
the  Christiatta  (Pa.)  I^ocal  Ledger  and 
the  printer  who  taught  William  C.  Sproul, 
former  Governor  of  Pennsylvania,  his 
trade,  died  at  his  home  in  Christiana  on 
■April  2. 

W.  A.  Carter,  73,  until  recently  editor 
of  the  Bayfield  (Wis.)  Progress,  died 
recently  at  his  home  in  Bayfield.  At  one 
time  he  published  the  Dickinson  (N.  D.) 
Recorder-Post. 


Hubert  Work,  Secretary  of  the  Interior, 
will  address  the  twenty-third  annual  coo- 
vfiition  of  the  International  Advertisinj 
.Association  in  Denver  the  week  of  J 
2t),  E.  D.  Gibbs,  Dayton,  chairman 
the  program  committee,  announced  here, 
in  reporting  that  plans  for  the  general 
and  twenty  departmental  sessions  are 
rapidly  being  completed. 

Merlin  H.  Aylesworth,  president,  Na 
tioiial  Broadcasting  Company  will  bean- 
other  general  program  speaker.  Mrs. 
Emily  Newell  Blair,  Washington,  of  the 
Democratic  National  Committee;  Colonel 
Paul  Henderson,  Chicago,  general  man¬ 
ager,  National  .Air  Transport,  and  Harold 
F.  Ritchie,  Toronto,  president  of  Harold 
F.  Ritchie  Company,  Ltd.,  said  to  be  the 
largest  independent  sales  organization  « 
the  American  continent,  are  also  sched 
uled. 

Gilbert  T.  Hodges  of  New  York,  gen¬ 
eral  chairman  of  the  On-to-Denver  (Com¬ 
mittee,  asserted  that  625  cash  deposits 
and  750  additional  applications  for  hotel 
reservations  in  Denver  have  already  been 
received.  The  Adertising  Gub  of  New 
York  has  reserved  150  rooms  for  its  dek- 
gation.  Mr.  Hodges  anticipates  a  total 
registration  of  at  least  2,000. 

Montreal  promises  to  be  a  strong  bid¬ 
der  for  the  1928  convention. 


SHERLOCK  HOLMES  RETURNS 


In  Three  New  Stories 
By  Sir  Arthur  Conan  Doyle 


FOR  RELEASE 
Mav  8.  15  and  22 


LEDGER 

INDEPENDENCE  SQUARE 


Supplied  in  Full-Page 
Mats 

SYNDICATE 

PHILADELPHIA,  PA- 
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Good  Plates  mean~ 

1.  Quicker  Press  Starts  2.  Few  Paper  Breaks 
3.  Small  Newsprint  Waste  4.  Well  Printed  Papers 

5.  Sooner  on  the  Street 

6.  Earlier  in  the  Mails 

AND 

Money  Saved  all  along  the  line 


Autoplate  Machines 

make  Good  Plates 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 
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ADVERTISING  AGENCY  AFFAIRS 

New  York  Agents  Plan  Advertising  Exhibit  at  Public  Library — Walter 
Clare  Martin  with  Bedford  Advertising  Agency — Gale  and 
Pietsch  Take  Over  Randall  Company 

T I  E.  LESAN,  president  of  the  H.  E.  Airency  has  moved  from  127  Duane 
Lesan  Advertising  Agency,  Inc.,  street,  Xew  York,  to  2d  \’esey  street. 

New  York,  has  been  appointed  chairman  _ _ 

of  a  committee  to 

consider  a  pro-  Rudolph  Guenther-Russell  Law,  Inc., 

p  o  s  a  1  for  gath-  - 

ing  a  permanent  m  M  I  WHATS  WHAT  IN  ^ 

collection  of  ad-  _ 

yertising  e.xhibits  International  Illustrated  News  Anno 

in  the  New  lork 
Public  Library. 

The  appointment 
was  made  by 
James  \V.  Young 
of  the  J.  Walter 
Thompson  Com¬ 
pany,  Chicago  of-  un.l  lU  u\.  nuunn 

fice,  and  president  n  k  i  ®  ®  International 

of  the  American  Illustrated  News. 

Association  of  M.  Koenigsberg, 

Advertising  Agencies.  president  of 

Mr.  Lesan’s  associates  on  the  commit-  King  Features  W 

tee  are :  Ernest  Elnv.i  Calkins,  Calkins  &  Syndicate,  selling 
Holden;  Francis  11.  Sisson,  vice-presi-  agents,  announced 
dent  of  the  Guaranty  Trust  Company,  this  week  the  ap- 
and  H.  M.  Lydenberg,  reference  librarian  pointment  of  ^9 

of  the  New  York  public  library.  Clark  Kinnaird 

“The  library  has  indicateel  its  willing-  jg  editor  of  Inter- 
ness  to  house,  index  and  maintain  a  rep-  national  Ulus- 
resentative  collection,  going  back  as  far  (rated  News. 
into  the  past  of  advertising  as  it  is  pos-  Daily  service 

sible  to  obtain  suitable  e.xhibits,  and  add-  pf  spot  news  and  - 

ing  each  year  exhibits  selected  from  con-  sports  mats  will  p,  k, 


lias  opened  a  Chicago  office  with  J.  He  is  drawing  at  the  head  of  his  SunA, 
Harry  Alderton  in  charge.  comic  page  each  week  what  he  callL 

-  “Rinky  Dink  Stamp.”  They  may  be  cnJ 

National  Service  Bureau  of  New  York,  sidered  similar  to  the  old  cards  forn^ 
creators  of  bank  advertising,  are  now  sold  with  cigarettes.  Branner  is  divi? 
located  m  new  quarters  at  80  John  street,  his  stamps  into  sets  of  10.  The  first^ 

L'  1  D  u  Z -  *  V  baseball  set,  and  represents*; 

hrank  Presbrey  has  returned  to  New  series  of  baseball  players.  Another  J 
\ork  alter  a  seven  weeks  vacation  spent  be  the  motion  picture  set,  with  dravfjl 
in  Florida.  of  noted  movie  actors  and  actresses.™ 

V  George  Bernard  Shaw  has  written 

LVt  an  accoirSeSiS  one-column  raview  of  “Tha  SaiS'p' 

panv  as  an  account  executive.  pf  VVisdom,”  the_ famous 

word  book  by  Col.  Thomas  Edwan 

•HE  FEATURE  FIELD  ^o^Sd^’KinTorArabt''” 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


International  Illustrated  News  Announced  by  King.  Features  Syndicate —  Rev.  John  Roach  Straton,  noM 

G.  B.  S.  Writes  for  Ledger  Syndicate — Branner  fundamentalist  preacher,  will  report  lb 

Creates  a  New  Stunt  Gray-Snyder  murder  trial  for  the  Fmiob 

Feature  Syndicate,  New  York.  The  tri: 
is  scheduled  to  start  April  18,  lb 

'T'HE  news  picture  division  of  Inter-  use  his  own  words,  Kinnaird  went  to  the  Famous  Features  Syndicate  is  planni™, 

^  national  News  Service  has  been  re-  Louis-Alle  (Ky.)  Courier-Journal.  His  daily  wire  feature  service  from  the^ 

organized  as  a  separate  unit  to  be  known  further  experience  includes  work  on  Chi-  room  similar  to  the  one  operated  durini 

a  s  International  cago  and  Detroit  newspapers  and  free  the  Hall-Mills  trial.  Zoe  Beckley  of  S 

Illustrated  News.  ^  lance  correspondent  in  Europe.  During  syndicate  staff  will  also  write  daih 

M.  Koenigsberg.  the  War  he  was  in  the  Navy.  stories  on  the  trial. 

president  of  Kinnaird  will  have  headquarters  in  - 

King  Features  f  York  but  will  leave  shortly  for  a  Robert  MacHatton  has  joined  the  ti 

Syndicate,  selling  brief  inspection  trip  to  the  mid-western  torial  staff  of  the  Ullman  Feature  Sen- 

agents,  announced  bureau  in  Chicago  and  the  Far  Western  ice,  Washington,  D.  C. 

this  week  the  ap-  office  in  San  Francisco.  - - 

pointment  of  -  The  Xcza  York  Evening  Post  has  ok- 

Clark  Kinnaird  Martin  M.  Branner,  creator  of  “Win-  tained  articles  written  by  students  i 

as  editor  of  Inter-  nie  Winkle,  the  Breadwinner.”  which  is  various  eastern  colleges  on  “Has  ib 

national  Ulus-  distributed  by  the  Chicago  Tribune  News-  .American  Undergraduate  a  Post-Wt 

trated  News.  papers  Syndicate,  is  cashing  in  on  the  Neurosis  ?”  The  articles  are  being  of. 

Daily  service  B^B^'^^^T^B  collecting  habit  common  to  most  kids,  fercd  nationally  by  the  Post  Syndicate 


organized  as  a  separate  unit  to  be  known 
a  s  International 
Illustrated  News. 

M.  Koenigsberg. 
president  of 

King  Features  W 


syndicate  staff  will  also  write  ^  I 
stories  on  the  trial. 

Robert  MacHatton  has  joined  the  ti 


temporaneous  advertising,  Air.  Lesan  be  continued  with  ^ 

s*'d.  emphasis  laid  on 

"It  is  the  intention  to  make  the  cqllec-  illustrated  news- feature  stories  with  both 
tion  cover  as  many  phases  of  advertising  (ext  and  photograph  in  mat  form, 
a.s  possible,  and  to  give  it  the  maximum  Until  recently  Kinnaird  was  editor  of 
ot  educational  value  to  present  or  future  FJjtors’  Feature  Service,  Inc.  and  John- 
students  of  the  subject.  5^,^  Features.  Inc.  Previously  he  was 

I'urther  details  are  now  being  worked  managing  editor  of  the  Central  Press 
out  by  the  committee  to  present  to  the  As.sociation 

next  quarterly  meeting  of  the  E.xecutive  ‘  Kinnaird  began  newspaper  work  as  cub 
B«.rd  oi  the  American  Association  ot  Lc.rh,g;or(Ky.)  Herald. 

Advertising  Agencies  on  April  26  and  ^^orking  there  as  star  reporter  and 

desk  man  he  became  editor  and  publisher 
TT  7-  T  •  „  of  the  Hazard  (Kv.)  Herald.  Tired  of 

Agency  in  New  York  as  vice-president 
Tliis  agency  has  opened  new  offices  at  55 

president,  is  remaining  in  active  charge 

Mr.  Martin  was  business  news  editor  ' 

of  the  Kansas  City  Daily  Kansan  and  / 

was  also  publisher  of  his  ow'u  paper  in  / 

Kansas  before  coming  east.  Prior  to  WOU/ 

joining  the  Bedford  organization  he  was  ■DW/ 

advertising  manager  of  B.  W.  Sangor  &  A  In 
Co.,  a  national  realty  concern.  He  is  (  BB  —  ^ 
director  of  the  .American  Poetry  Award  ^  F 

which  donates  annually  a  prize  of  $1,000  ^ 

A.  L.  Gale  and  W.  G.  Pietsch,  who  ^ 

have  been  associated  with  the  Fred  M.  ^ 

Randall  Company,  advertising,  have 

taken  over  the  organization,  following  the  t»*  i  • 

recent  death  of  Mr.  Randall,  head  of  the  JQJ*  Bjtf  PrOuUCtlOl 

company.  The  firm  name  will  be  Gale  &  ® 

Pietsch  and  the  company  will  continue  ^^MALL  in  size  hut  big  in  pre 

to  handle  the  accounts  formerly  taken  ^  duction.  the  Elrod  will  tuc 

care  of  from  Randall  s  Oiicago  office.  ^  ^.vay  into  a  corner  of  you 

Fred  K.  Miller  has  resigned  as  adver-  composing  rtKim  and  produce  a 

tisinja:  manager  of  the  L.  S.  Donaldson  great  quantity  of  leads,  slu^ 

Company  of  Minneapolis,  and  has  gone  and  plain  rules  as  you  can  use. 

to  Chicago  to  qrpnize  his  own  advertE-  So  efficient  is  this  machin 

MmeTSenS*  aLV’”"'"  "  *'!“*  “  "".-rr'  "r 

_  ator  and  yet  its  material  is  of  s 

Harry  G.  .Atkinson,  six  years  ago  a  high  a  quality  that  it  will  stan 

one-man  advertising  business  in  an  up-  uP  under  even  the  severest  c 

stairs  office  in  State  street,  has  just  moved  pressandstereotypingcondition 

into  a  suite  in  the  Wrigley  building  as  You  can  produce  all  vourow 

.P.cinjn.a,eri.la.bu.li.,le™„ 
Atkinson  came  to  CltlcaRO  after  12  years’  ‘b""  the  -KJ!  ot  slug  metal-l, 
experience  with  the  George  Batten  Com-  now. 

pany;  Frank  Seaman,  Inc.,  and  Hanff 

Metzger,  Inc.  _  Ludlow  Typograph  Co 

C.  S.  Hardy  has  joined  Albert  Frank  2032  Cly bourn  A ve., Chicago 

&  Co.  Boston— Atlanta 

_  New  Y  ork— San  F  rancisco 

The  A.  M.  Stockman  Advertising 

LUDLOW  QUALITY  COMPOSITION 


The  Elrod — 

for  Big  Production 

SMALL  in  size  hut  big  in  pro- 
I  duction,  the  Elrod  will  tuck 
away  into  a  corner  of  your 
composing  rtKim  and  produce  as 
great  a  quantity  of  leads,  slugs 
and  plain  rules  as  you  can  use. 

So  efficient  is  this  machine 
that  it  requires  no  expert  oper¬ 
ator  and  yet  its  material  is  of  so 
high  a  quality  that  it  will  stand 
up  under  even  the  severest  of 
pressand  stereotyping  conditions. 

You  can  produce  all  your  own 
spacing  materialat  hut  littlemore 
than  the  cost  of  slug  metal — let 
us  tell  you  how. 

Ludlow  Typograph  Co. 


The  Effective 
Advertisemeet 

Must  First  Attract 
Favorable  A  ttention 

.A.  bi^  element  in  the  success  of  any  newspaper 
advertisement  is  its  appearance.  Clean,  bright  adver¬ 
tisements,  set  in  attractive  faces,  command  attention 
and  produce  results  for  the  advertisers! 

It  stands  to  reason  that  worn,  broken,  battered 
type  cannot  create  an  atmosphere  of  snappy  freshness 
for  up-to-the-minute  merchandise.  This,  then,  is  the 
real  secret  of  the  tremendous  success  of  the  Ludlow 
— the  reason  why  the  country’s  successful  newspa¬ 
pers,  large,  medium-sized  and  small  have  almost  uni¬ 
versally  adopted  the  Ludlow  System  for  producing 
ads  and  heads. 

With  this  system  the  printer  always  has  at  instant 
command  all  the  type  needed  in  all  sizes  up  to  full-width 
72  point  and  even  84  point  for  streamer  lines.  Without 
machine  or  mold  change,  these  sizes  are  now  cast  fresh 
as  needed  in  slugs  and  delivered  on  the  galley  at  the 
front  of  the  machine. 

Regardless  of'ichat  your  idea  of  the  best  method 
of  setting  rim-of-thc-hook  ads  and  heads  may  he. 
the  system  that  sets  the  advertising  of  the  nation ’s 
leading  papers  will  he  of  interest  to  you. 

Let  us  tell  you  about  it. 


2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  .S  Third  Street 


SET  IN  LUDLOW  QUAUTT  SLUGS 
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Bringing  Baltimore  Newspaper 
History  Up  to  Date 

For  March,  1927  Average  Net  Paid  Circulatioii 

THE  NEWS  ....  137f695 
The  Evening  Sun  .  .  .  129^132 

For  Six  Months 

Oct.  1, 1926,  to  Mar.  31, 19X7 

THE  NEWS  ....  130,287 
The  Evening  Sun  .  .  127*031 

The  News  Has  the  Largest  Circulation  Any  Baltimore  Evening 
Paper  Ever  Had  for  One  Month  or  Six  Consecutive  Months 


Advertising: 

For  March,  1927 

The  NEWS  Gained  32,089  Lines  Local  Advertisements 
The  Evening  Sun  Lost  72)S44  Lines  Local  Advertisements 
The  Post  Lost .  .  .  349I2S  Lines  Local  Advertisements 


For  Six  Months 

Oct.  1,  19X6,  to  Mar.  31,  19X7 


The  NEWS  Gained  I829I48 
The  Evening  Sun  LostVJO^hXh 
The  Post  Lost ....  202,342 


Lines  Local  Advertisements 
Lines  Local  Advertisements 
Lines  Local  Advertisements 


62 


Editor  &  Publisher  for  April  9 ,  1927 


READERS  RESPOND  TO  COPY  APPEAL 
STRESSING  NEW  USES  FOR  PRODUCTS 


Many  Firms  Using  Newspaper  Space  to  Give  Buyers  Fresh 
ideas  on  How  to  Widen  Usefulness  of  Their  Wares — 
Follows  Recipe  Idea 


By  HAMMOND  EDWARD  FRANKUN 


ing  Cloth* — CoU  Crrwn  Itenn 


that  in  a  f««  apara  momenta  a  auppl> 
of  the  9  inch  aciuarea  be  cut  from  the 
bolt,  andj^caa  in  a  bos  in  the  bureau 
drawer.  Than,  when  in  a  burry,  (bay 
wiU  be  all  raa^  tar  a 


SlOAicardEach  ir««k  iw«cloili  IM  ^ily 

auunttoo  be  seized  fma  coO'  harried  mocninf  mealjlwt  bread  for 
m^uooe  ****  loaet  in  ibe  e%eiunf  and  lea%e  it  in 

Th«  may  be uaea  for  che«ieck>th;yt  toaatin*  rack  over  night.  It  driei 
»  it  eomea  w  the  piM.  «  ywto  JJJ  ^Soijhto  toart^.  “ 

8‘Toavoidtbenuimnceo(cbeckiiig 

A.tdr~  rAndMl^.fo,d"L,-i. 

M«df«,uh.,C<A.  Wdp*.  M-. 

I  The  finert  quality  of  cbeeaeclotb— 


me  is  a  dmeodable  aaiety  device." 
“To  help  in  tbe  preparatioo  of  the 
fried  moreinc  mew,  1  cut  bread  for 


you’re  in  doubt  as  to  what  — 

^  copy  appeal  will  make  an  impres-  Helpful  Household  Hints 
sion  on  women,  see  what  you  can  do  *  gy  carolyn  crawford 

to  feature  uses  of  the  product”  is  the  ^ - ; - T7 - ^ - TTT. - 

j.  r  X-  \’i  I'x-A  Thu  Week »  SuggPttiOH  f*.v-.irBminit  pad«— cold  craam  re- 

advice  of  a  New  lork  cf)pv  chief  to  ^  aw.erv— «bdoibs. 

hio  ctiiff  Cold  Cream  HfmovM  The  Ten  Major  Im 

.  .  .  Matmeli  rtetiirrd-  DuMn,  —  Poluhin*  Clolh,  fo, 

‘The  product  may  be  hum-drum,  it  r'lS!- 

may  be  much  like  competition,  it  may  ,■»  w, . ,  „  u  «d, 

seem  to  lack  an  interrupting  or  core  ^re.wbtcbevaryouprrfer  Ducard 
idea.  But  dig  into  ways  and  means  to  ror“  ‘mvenienoa  it  is  tu|vr«t«d  j  r  I 

,  ^  a,  1  f-  •  1  tfaatinafewaparaiDomenUaaupplk  .  (1) 

use  and  you  soon  tind  vourself  with  a  of  the  9  inch  Muaita  be  cut  from  the  y<:\y 

t  i  c  0*1  *  tt  bolt,  andjilacadm  a  bos  m  tbe  bureau  ItfldhCai 

wealth  of  material  to  start  on.  dr.ww -^.hmio.hurei.. ui,)  Bir^l 

Dr.  Daniel  Starch  of  Harvard  in  his 
recent  study  of  3,(X)0,000  inquiries  re- 

ceived  by  98  firms  from  2,339  advertise-  tR  helpful  discoveries 

ments  came  to  the  conclusion  that  the 

copv  which  pulled  best  was  that  which  i.-iru»d^faoi„u.ib,miiio 

apparently  was  written  to  one  reader  at  tio  Aieant  Each  w»ei 

a  time  about  a  single  problem  important  JiS^ J;J,sSHCT£‘kidtS 

to  that  reader.  Several  pieces  of  copy 

written  as  editorials  or  in  the  first  per- 

son  were  especially  fruitful.  On  food 

copy  especially,  ways  to  prepare  regis-  ^.",SidTo?  EIJT  ^ 

tered  heavily  with  Madame  Housewife.  \illISdnSS!’co..‘^dtoS  aC2! 

Any  editor  of  a  womens  page  ot  a  Tii.«»«m»iitvo<chre«*,ih- 

newspaper  can  assure  you  that  recipe  /TIBI  \ 

articles  and  departments  arc  perennially  _ 

popular.  The  problem  of  ‘‘what  to  eat”  ’+i 

is  that  of  every  reader  who  runs  a  home.  VMT  .  7 

Closely  associated  with  it  are  many  other  *«p *"  aisoabent cheesecioth 
home  and  personal  questions.  I  TVf«  art  tofTM  women  who  put  |  I  1 1 

An  example  of  how  a  manufacturer 
can  profit  from  the  study  of  the  women’s  !r.;^E.3’’^,r.iIi’ihE''ElE2i; 
page  is  that  of  the  Lewis  Manufacturing  iE 

Company  of  Walpole.  Mass.  This  com-  Elrjrk,'’E;v5lriS^K''(EhS  JEE 
pany  has  always  been  a  large  maker  of  -»ai  ■■v.-t.Ty  ,u.|Ain.-  . 

cheesecloth  in  all  its  forms,  much  of  ~~  ~  ~  ' 

which  was  sold  in  bulk.  Of  recent  How  Curity  Cheesecloth  is  stressing 
years,  it  has  marketed  Curity  Absorbent  uses  for  its  product  in  newspaper 

Cheesecloth  in  package  form  in  5  and  space.  Copy  is  by-lined  and  written 
10-yard  bolts  in  six  different  weaves,  in  feminine  style, 

with  a  further  variety  of  grades  and 

colors  sold  by  the  yard.  These  have  meringue,  butter  (extending  the  quan- 


“A  French  woman  told  me  not  long  a^o  what  FNIY  PRFSS  AftlTISTT  ARlieir 

impressed  her  most  about  American  women.  It  riUL33  AUlin  1  ABUbE 

was  their  constant  interest  in  new  recipes!  TYoors  nf  Alhanv  rV  V  Y 

“Dishes  that  taste  better  and  are  more  whole-  a 'V  '  V  "^"^P^Per 

some,  menus  that  are  daintier,  nure  perfectly  Ottices  are  tuarred  hcncetorth  to  theatre 
balanced — to  these  things  American  women  are  presS  agents  who  propose  “circulation- 
giving  e\er  greater  attention.  Hundreds  of  boosting”  contests.  Puzzle  and  picture 
letters  reach  me  every  month  asking  mform.ition  .  l  j  .  *  viure 

and  making  suggestions.  contcsts  based  on  current  theatre  attrac- 

“l.et’s  start  a  recipe  club!  Every  Friday,  tions  have  proved  Unsatisfactory  and  two 
a  *‘■'^*'"11]'''' recent  experiences  are  believed  to  have 

full  of  good  ideas  tested  out  m  Lihby  s  kitchen  _ ,  .  j  .v  ,  ,,  c  "“VC 

— some  my  own.  others  sent  me  by  my  friends.  SOUndCu  the  death-knell  Of  the  Show 
I  hope  and  believe  that  e.-^ch  week 'you  will  agents’  ventures.  Through  the  Contests 
heading  nscf'ii  idea,  w  atch  for  the  the  theatres  were  given  priceless  Page 

■  One  advertising  for  nothing  and  the 

A  suggestion  for  a  menu  for  a  bridge  newspapers  met  a  flood  of  protests  from 
luncheon  is  printed,  ideas  for  salads,  their  readers  as  a  result  of  careless  meth- 
recipes  for  South  American  baked  po-  ods  in  handling  the  contests.  The  shows 
tatoes.  Chicken  a  la  King,  baked  bean  and  their  agents  had  left  town,  leaving 
loaf,  etc.,  are  offered,  all  indirectly  aH  the  abi-''  for  the  newspapers. 

recommending  Libby  products.  - - 

The  copy,  which  is  three  columns  wide  LAWSON  HOME  SOLD 

by  a  full  page  deep,  is  as  readable  as  „.  . 

any  regular  recipe  department  of  a  paper.  .  apartment  buddings,  one  2 

From  this  kind  of  advertising  in  news-  [’•"fics  in  height  and  the  other  18,  will 
papers  and  magazines,  the  company  has  ,  ‘  ^’rected  on  the  site  occupied  by  the 
received  utiwards  of  80.000  innnirie*;  from  l-**ke  Shore  drive  home  of  \  ICtOr  F. 


received  upwards  of  80, (XK)  inquiries  from  ,  ,  ,  , 

women  in  recent  months.  l.^wson,  late  editor  and  owner  of  the 

CherrUc'-  ihe  uce'  Chicago  Daily  Acu'S,  It  was  announced 

following  the  sale  of  the  property. 
While  the  price  paid  for  the  land  and  the 
McLaughlin  host  to  reporters  house  was  not  made  public,  it  was  said 


V  V-  ,  ,  •  ,  ,  that  the  guaranty  policy  will  be  for 

New  \ork  reporters  covering  Manhat-  5;ixX).0(X).  The  home  occupied  by  Mr. 
tan  and  Brooklyn  police  headquarters  i^awson  during  his  latter  years  will  be 
were  the  guests  ot  the  retiring  Police  torn  down.  It  was  valued  at  $400.- 


•  in  MniUni  packafn.  .\ak  for  it 


Commissioner,  George  \’.  McLaughlin  at 
a  luncheon  held  on  ^londay  at  the  Cres¬ 
cent  Club  of  Rrooklyn.  Diuis  Davidson, 
A’cti’  1  ork  Ez'cning  Post,  presented  the 
Commissioner  with  a  gold  mounted  foun- 


RICHMOND  DAILY  BROADCASTING 

Commencing  Monday,  April  4,  the 


*"  aisoabent  cheesecloth 


tftq  Linen  Cloeet 
TVr«  art  aomt  women  wko  pot 
thrtr  lru*t  in  fate  .  .  .  and  bofie  tnat 


tain  pen.  “Doc”  Wallace  of  the  New  Richmond  (\’a.)  Xcu’s-Leader,  is  broad- 
York  City  News  Association,  representeri  casting  daily,  with  the  exception  of 
the  Manhattan  headquarters  men,  and  Saturday  and  Sunday,  late  news  flashes 
I^fayette  Gammage,  of  the  Ezrning  at  12 :30  o’clock  through  Station  WRVA 
Journal,  spoke  for  the  Brooklyn  writers.  .Richmond. 


<A-*dpnt*«iU  nes  *r  happm  about  tl 


imprrpMred.  Not  ao  wiUi  ibr  woman 
•  hill  VeepN  a  •aaitary  parkaae  of 
chivvcfcHh  in  Ih^  Linra  Cli>><l'  Sbr 
•UwBva  ha*  bnndaae*.  drt**inf4  and 
piNilltct  rovnina  hanilv.  (Nhrr  prr- 


tolU  in  rir  dtjifrml  tMoret.  A 
further  mtiWv  uf  prodrt  and  a 
itide  ntnae  uf  kwetv  eolara  muv  hr 
had  by  w^d.  Fat  our  inkrttt- 
(nf  hooklef  of  tuta  eaU  a/  vour 


'•Mui  u*n  arr:  Saut.try  rupkin*- 


atote,  at  urite  Carolyn  Crmt}atd, 
Lrtria  Manafactutina  Ca.,  VCof* 
pair,  Mao*.  —  A 'i. 


How  Curity  Cheesecloth  is  stressing 
new  uses  for  its  product  in  newspaper 
space.  Copy  is  by-lined  and  written 
in  feminine  stvle. 


been  advertised  to  the  trade. 


tity),  whipped  cream  (to  stiffen),  in 


The  company  through  various  sources  breakfast  dishes,  as  garnishes,  used  as 
has  built  up  a  wide  variety  of  popular  glossy  coating  for  pieces  of  meat,  in 


uses.  In  addition  to  advising  cheese-  fruit  drinks,  candies,  and  so  on  ad  in- 
doth  for  dusters,  polishing  cloths,  dish  finitum. 


cloths,  strainers  and  filters,  draining  hags  The  Gorton-Pew  Fisheries.  Gloucester, 


for  vegetables,  curtains  for  windows  and  Mass.,  run  small  space  steadily  in  lists 
closets,  mosquito  nettings,  comfort  covers,  of  papers  in  cities  where  they  have 


automobile  cleaning  cloths  and  cold  brokers.  I.,ast  year  this  concern  spent 
cream  removers,  the  company  suggests  at  least  $80,(X)0  on  this  kind  of  adver- 
to  the  consumer  many  fre.sh  ideas.  tising,  much  of  which  is  built  around 
For  instance,  it  shows  the  mother  how  new  recipes  for  ready-to-fry  codfish 
to  make  a  Spanish  gypsy  costume  for  cakes,  etc. 

her  daughter,  ironing  board  covers,  gar-  The  traveling  cooking  school  which 
ment  covers,  lettuce  bags,  blanket-top  goes  from  city  to  city  under  auspices  of 
protectors,  bassinet  puffs,  wash  cloths,  newspapers  and  national  adverti.sers  has 
etc.  It  states  material  required  and  just  become  an  institution.  Naturally,  manu- 
how  to  make  these  and  other  things.  The  facturers  who  exhibit  at  these  schools 


company  in  a  folder  it  furnishes  the  use  space  in  the  new’spaper  to  interest 
public  and  dealers  lists  or  describes  the  public  while  the  cooking  school  ex- 


*T01  uses  for  Curity  CTieesecloth.” 

Now  the  Lewis  Company  is  running 


pert  IS  in  town. 

The  makers  of  Crisco  have  hit  upon 


in  paid  space  a  department,  “Helpful  a  very  intimate,  chatty  style  of  copy  in 
household  hints”  by  Caroline  Crawford,  generous  space,  which  they  give  the 


pnee  a  week  in  the  Boston  Globe. 


boxed  heading  of  “Cooking  school 


special  use  is  featured  every  week,  other  echoes.”  Then,  as  in  this  one,  the  head- 
uses  are  referred  to,  helpful  discoveries  ing  “How  I  make  good  pies  every  time” 

given  in  editorial  form,  and  a  prize  of  is  followed  by  detailed  instructions  in 

$10  a  week  offered  for  the  best  weekly  the  first  person,  told  simply  and  plainly 
suggestion  sent  in  by  a  reader  for  uses  as  the  cooking  school  teacher  might  well 
for  cheesecloth.  explain  it.  Below  are  other  recipes  and 

This  is  test  advertising  being  used  for  a  suggested  test  for  ascertaining  the 
the  first  time  by  the  company  to  see  difference  between  Crisco  and  other  cook- 
what  the  reaction  of  the  public  will  ing  facts.  Ample  white  space  is  allowed 
be  and  to  obtain  new  uses.  A  contest  to  set  off  body  type.  The  effect  is  very 
for  uses  is  almost  always  a  sure-fire  readable. 

rouser  of  interest.  Probably  the  best  example  of  current 

The  “Dictionary  of  uses”  for  so  or-  capitalizing  of  uses  now  appearing  in  the 

dinary  an  article  as  lubricating  oil  for  newspapers  is  that  of  Lihby,  McNeill 

“Three-in-one”  has  passed  into  mer-  &  Libby,  meat  packers  and  canners  of 
chandising  history.  all  kinds  of  foods,  from  pickles  to  milk. 

Mrs.  (Charles  B.  Knox  of  Johnstown,  The  advertisement  looks  much  like 
N.  Y.,  a  veteran  advertiser  of  gelatine,  a  fascinating  department  of  recipe  hints, 
lays  great  emphasis  on  uses  in  her  news-  It  is  headed  “What  shall  we  have  to 
paper  copy.  In  one,  the  heading  sug-  eat  today?  Libby’s  timely  suggestions, 
gests,  “Every  woman  should  know  the  by  Mary  Hale  Martin.”  The  whole  de¬ 
table  use  of  Knox  Sparkling  Gelatine.”  partment  is  written  in  the  first  person 
Below  are  listed  15  ways  to  use  in  with  a  distinct  feminine  touch, 
various  dishes,  then  many  other  kinds  Interesting  sub-heads  in  hand-drawn 
of  uses,  such  as  in  milk  for  children,  boxes  catch  the  eye.  This  introduction 
in  soups,  in  mayonnaise,  pudding  sauces,  from  the  opening  advertisement  gives  a 
%'ostings,  sandwich  fillings,  unbaked  clue  as  to  its  motif : 


People  Who  Live  in  Glass  Houses 

and  those  who  don^t  want  to  . 


.  .  .  Should  read  newspapers 
set  in  Linotype  Ionic  No.  5,  the  new 
body  type  that  is  kind  to  the  eyes. 


LINOTYPE- 


MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 


SAN  FRANOSCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Representatiyff  in  the  Principal  Cities  of  the  World 


LINOTYreO  IN  THE  CLOISTER  FAMILY 


I 


V 


Editor  &  Publisher  for  April  9 ,  1927 


Metropolitan  Dry  Mats 

Original  Selling  Price  25  Cents 
Until  now  20  Cents 

Now  18  Cents 


When  The  Philadelphia  Bulletin,  in  February  1925,  began  to  use  the 
METROPOLITAN  dry  mat  the  best  price  that  could  be  made  for  it  was  25 
cents.  Following  The  Bulletin  its  adoption  by  The  Chicago  Daily  News,  The 
Philadelphia  Inquirer,  The  Boston  American,  The  Chicago  Herald-Examiner, 
etc.,  made  a  price  of  20  cents  possible. 

The  recent  installation  of  METROPOLITAN  dry  mats  by  such  big  plants 
as  The  New  York  American  and  Journal,  The  New  York  Sun,  The  New 
York  Telegram  and  others  has  brought  the  monthly  production  to  the  point 
where  a  further  cut  can  be  made. 

We  are  glad  therefore  to  announce  that  the  price  is  now 

18  Cents 

In  less  than  two  years’  time  the  increased  sale  of  this  incomparable  dry , 
mat  has  reduced  its  cost  to  the  newspaper  nearly  30  per  cent. 

Now  you  can  afford  to  use  the  best  dry  mat.  At  the  end  of  the  year  it  will 
cost  less  money  to  use  the  METROPOLITAN  than  any  other  because  you  will 
have  no  waste  and  no  remolds.  You  will  get  better  printing  and  will  save  much 
physical  labor  and  time  by  reducing  by  half  the  packing  required  on  the  mats 
you  are  now  using. 

The  METROPOLITAN  dry  mat  has  become  the  fashion  because  none  other 
compares  with  it  in  quality  or  dependability. 


Wood  Flqng  Corporation 

STILLWATER,  .NEW  YORK  .  ^ 


J\y  is  the  ideal  time  to  focus  your 
attention  on  the  South.  Grow  in  the 
South  as  the  section  itself  is  growing. 
Create  a  demand  for  your  products  that 
is  in  line  with  the  needs  and  wants  of  a  normal, 
prosperous  people. 

The  South’s  population  is  not  concentrated 
in  any  one  particular  spot.  When  you  consider 
that  the  area  covered  is  nearly  one-third  of  the 
total  area  of  the  United  States,  it  becomes 
apparent  that  this  sunny  land  cannot  be  covered 
adequately  through  one  publication — or  by  a 
few  publications. 


Sell  The  South  Thru 

SOUTHERN  NEWSPAPERS 


For  General  Inforin<ition,  IF  rite 

SOUTHERN  NEJUSPAPER  PUBLISHERS'  ASSN. 

Cranston  Williams,  Manager, 

Box  468,  Chattanooga,  Tenn. 


Statistics  prove  that  Dixie’s  millions  are  best 
reached  through  daily  newspapers.  No  other 
medium  is  so  effective.  One  out  of  every  six 
persons  in  this  thriving  part  of  America  reads 
a  daily  newspaper.  Newspapers  go  into  prac¬ 
tically  every  Southern  home. 

The  combined  circulation  of  papers  in  this 
area  is  5,197,306.  Line  rates  are  cheap  in  the 
South.  In  what  other  section  of  the  country 
can  you  talk  to  thirty-one  million  people  at  a 
cost  as  low? 


Ask  any  recognized  advertising  agency  for 
further  facts  and  figures  on  media  and  coverage 
in  the  South. 


Editor  &  Publisher  for 


April  9.  1927 


()() 

CALLS  MERCHANTS  SHORT-SIGHTED  WHO 
ESTABLISH  SHOPPING  NEWS  PAPERS 


Depriving  Newspapers  of  Legitimate  Revenue  Hurts  Prestige 


and  Progress  of  City, 
Counselor 

IVIEKCIIAXTS  who  are  depriving 
local  newspapers  of  legitimate  reve¬ 
nue  by  the  establishment  of  Shopping 
News  publications  are  pursuing  a  short¬ 
sighted  policy,  in  the  opinion  of  Louis 
Blumenstock,  advertising  counselor, 
Chicago.  In  a  special  copyrighted  ar¬ 
ticle  written  for  Women’s  Wear  Daily, 
New  York,  he  compared  the  Shopping 
papers  with  newspapers  and  arrived  at 
the  conclusion  that  the  former,  by  at¬ 
tempting  to  hamper  the  newspapers  are 
hurting  the  prestige  and  progress  of  the 
cities  in  which  they  publish. 

Mr.  Blumenstock’s  article,  reprinted 
by  special  permission,  follows : 

The  request  for  my  opinion  regarding 
the  growing  tendency  of  merchants  to 
establish  their  own  advertising  mediums 
is  being  complied  with  extreme  hesitancy. 
Opinions  are,  after  all,  opinions  and  no 
one  can  take  into  consideration  all  of 
the  motives  and  conditions  that  prompt 
the  establishment  of  a  Shopping  News. 

There  are,  however,  certain  funda¬ 
mentals  that  can  be  applied  and  which 
deserve  utmost  consideration.  Without 
going  into  the  merits  of  any  particular 
publication  of  this  character,  1  would 
say  that  merchants  are  making  a  serious 
mistake  in  their  efforts  to  establish  such 
mediums. 

The  newspapers  provide,  or  ought  to 
provide,  the  opportunity  for  reaching  the 
public.  If  the  newspapers  are  losing 
their  pulling  power  the  fault  is  not  en¬ 
tirely  theirs.  It  must  be  shared  by  the 
merchants. 

Let  us  approach  this  subject  by  asking 
ourselves  a  few  questions.  Is  the  news¬ 
paper  an  important  factor  in  the  develop¬ 
ment  of  a  city?  Is  it  an  essential  insti¬ 
tution,  a  real  public  utility?  Does  it 
reflect  the  spirit,  the  character  and  the 
business  enterprise  of  the  community? 
Is  it  the  purveyor  of  news  in  all  its 
forms?  Is  advertising  news? 

If  we  answ'er  these  questions  in  the 
affirmative  we  will  begin  to  appreciate 
what  an  important  factor  a  strong  news¬ 
paper  is  in  a  community. 

Because  of  the  high  cost  of  publica¬ 
tion  and  the  small  revenue  derived  from 
circulation  the  newspaper  depends  on  ad¬ 
vertising  for  revenue  to  sustain  it.  If 
the  newspaper  does  not  obtain  revenues 
from  legitimate  business  interests,  it  must 
secure  revenues  in  other  forms  and  then 
it  is  no  longer  serving  the  community.  It 
is  serving  special  interests. 

The  strength  of  the  newspaper  lies  in 
its  independence  and  independence  can 
only  be  brought  about  through  revenues 
that  enable  it  to  be  independent. 

The  newspaper  cannot  improve,  cannot 
make  progress,  cannot  institute  new  and 
interesting  features  and  cannot  carry  the 
volume  of  news  that  is  necessary  to  make 
it  an  outstanding  publication,  unless  it 
secures  a  sufficient  amount  of  advertising 
that  justifies  the  extension  and  expansion 
of  its  service. 

It  seems  to  me  that  the  merchants 
who  are  depriving  newspapers  of  their 
legitimate  revenues  are  rather  short¬ 
sighted.  They  are  not  injuring  the  in¬ 
dividual  property  quite  as  much  as  they 
are  injuring  the  reputation  of  the  com¬ 
munity,  and  in  consequence  they  are 
bringing  injury  to  their  own  enterprise. 
Business  is  so  correlated  that  those  who 
ought  to  work  in  harmony  and  do  not  are 
merely  hurting  each  other. 

In  every  city  where  the  newspapers 
and  the  merchants  do  not  get  along  very 
well  injury  is  sustained  by  the  merchants, 
the  newspapers  and  the  public.  Every¬ 
body  suffers. 

Is  the  New  York  Times  an  asset  to 
the  city  of  New  York?  Is  the  Chicago 
Tribune  an  asset  to  the  city  of  Chicago? 
Is  the  St.  Louis  Globe-Democrat  an 
asset  to  the  city  of  St.  I.ouis?  If  they 
are.  then  the  business  houses  are  inter¬ 
ested  in  protecting  their  assets. 


Chicago  Advertising 
Believes 

If  these  publications  do  not  measure 
up  to  the  standards  that  are  required  by 
good  business  houses  there  might  be  some 
reason  for  an  effort  to  destroy  their 
prestige  by  depriving  them  of  just  reve¬ 
nues.  But  if  they  are  rendering  an  es¬ 
sential  service  they  should  be  encouraged 
to  continue  that  service  and  improve  it. 
Merchants  are  inclined  to  approach  the 
problem  of  newspaper  advertising  from 
a  selfish  standpoint,  and  in  many  cases 
the  newspapers  too  have  been  just  as 
sellish,  with  the  result  that  co-operation  is 
entirely  lacking. 

The  blame  for  this  lack  of  co-opera¬ 
tion  in  most  cases  should  be  attached  to 
the  merchants.  They  cannot  get  to¬ 
gether  among  themselves  and  for  that 
reason  cannot  W'ork  in  harmony  with  the 
newspapers.  However,  they  have  given 
evidence  of  being  able  to  get  together 
when  they  desire  to  punish  the  news¬ 
papers.  A  vindictive  spirit  evidently 
creates  greater  determination. 

In  no  city  have  the  merchants  es¬ 
tablished  standards  of  practice  for  ad¬ 
vertising  in  the  newspapers,  although 
many  newspapers  would  welcome  such 
action.  They  have,  however,  established 
standards  of  practice  for  their  own 
Shopping  News.  And  because  they  were 
extremely  careful  about  the  character  of 
announcements  they  permit  in  the  Shop¬ 
ping  News,  they  have  naturally  developed 
mediums  that  have  earned  a  greater 
measure  of  public  respect. 

Are  the  newspapers  to  blame  for  this 
condition,  or  are  the  merchants?  Is  it 
right  for  the  merchants  to  publish  truth 
in  their  own  medium  and  the  most  fla¬ 
grant  lies  in  the  newspapers,  and  then 
blame  the  newspapers  because  they  are 
losing  their  pulling  power? 

There  are  several  courses  left  open 
to  the  newspapers  to  combat  the  situa¬ 
tion  but  such  reprisals  would  be  ex¬ 
tremely  harmful  to  the  retail  businesses 
<ff  their  city.  War,  however,  merely 
means  further  destruction  although  the 
merchants  really  are  at  war  with  the 
newspapers. 

It  seems  to  me  that  the  most  sensible 
thing  to  do  would  be  for  the  newspapers 
and  the  merchants  to  get  together.  Let 
the  merchants  take  an  interest  in  the 
character  of  advertising  that  the  news¬ 
papers  publish,  thereby  protecting  their 
investment  in  newspaper  space  and  de¬ 
veloping  greater  confidence  in  their  own 
announcements. 

They  should  interest  themselves  in  the 
typographical  appearance  of  the  news¬ 
paper  and  lend  their  efforts  toward  the 
maintenance  <>f  standards  that  would  re¬ 
flect  to  the  credit  of  the  community. 

It  is  really  surprising  to  see  how  much 
business  there  is  in  the  wrong  hands  and 
the  reason  for  this  condition  is  entirely 
due  to  the  fact  that  merchants  have  not 
cooperated  with  the  newspapers. 

great  deal  of  good  can  he  accom¬ 
plished  if  it  is  approached  from  the 
viewpoint  of  public  service.  Everyone 
will  agree  that  the  newspaper  is  an  essen¬ 
tial  public  utility.  The  people  want  to 
read  news.  They  want  to  know  what 
is  going  on.  They  have  come  to  accept 
advertising  as  important  information. 
For  that  reason  the  publication  of  a 
newspaper  is  a  necessity. 

The  Shopping  News  is  strictly  a  cir¬ 
cular.  If  the  same  service  can  be  ren¬ 
dered  by  the  newspaper,  then  it  is  an 
economic  wrong  and  creates  a  greater 
burden  on  the  community  without  adding 
>  to  its  material  ■  welfare.  If  the  money 
that  is  spent  for  Shopping  News  was  put 
into  the  newspaper,  the  public  would  get 
a  great  deal  more  out  of  it.  The  entire 
community  would  benefit. 

Every  successful  enterprise  helps  to 
build  a  metropolitan  center.  There  can 
he  no  -hig  cities  without  big  Successful 
institutions,  and  if  you  do  not  believe  the 
newspaper  is  an  important  institution 


just  try  to  imagine  your  city  without  a 
newspaper,  then  think  of  the  cities  that 
are  suffering  today  because  their  news¬ 
papers  are  unknown  and  do  not  make  an 
important  contribution  to  the  prestige  of 
the  communities. 

And  so,  it  seems  to  me  that  we  must 
have  newspapers  because  they  are  very 
essential  in  the  development  of  the 
American  city  of  today,  .^nd  the  news¬ 
papers  must  have  revenue,  or  advertising, 
which  is  just  another  word  for  it.  To 
deprive  the  newspaper  of  its  natural  reve¬ 
nues  and  divert  the  money  into  channels 
that  do  not  contribute  to  the  prestige  and 
progress  of  a  community  is  a  serious 
mistake. 

I  was  talking  to  an  outdoor  advertising 
man  a  short  time  ago,  who  was  very 
enthusiastic  about  the  great  value  of  his 
medium ;  in  fact,  in  his  opinion,  it  was 
the  only  medium  that  was  really  worth 
while.  After  quite  a  lengthy  argument, 
which  I  shall  not  attempt  to  repeat,  I 
made  this  concluding  statement : 

“If  there  are  300  bulletin  boards  on  a 
stretch  of  road  3  miles  long,  the  cost  of 
maintenance  of  those  boards  is  only  justi¬ 
fied  providing  the  information  they  con¬ 
vey  is  worth  that  much  money  to  the 
people  who  traverse  that  highway,  and 
that  if  the  boards  did  not  convey  infor¬ 
mation  that  was  valuable  enough  to  jus¬ 
tify  their  maintenance,  they  were  both  an 
eyesore  and  an  economic  wrong.” 

There  are  so  many  forms  of  advertis¬ 
ing  that  there  ought  to  be  more  reforms. 

If  you  gather  from  the  foregoing  that 
I  am  not  enthusiastic  about  the  Shopping 
News  idea,  you  have  the  right  impression 
regarding  my  personal  opinion  of  the 
matter.  I  can  see  no  earthly  reason  for 
turning  away  from  mediums  that  cover 
cities  like  blankets,  that  are  welcomed 
into  the  homes  and  read  with  interest.  I 
can  only  see  an  enthusiastic  acceptance 
of  the  opportunity  the  newspaper  pre¬ 
sents.  and  also  I  can  see  the  greed  and 
avarice  that  has  partially  destroyed  this 
great  influence  that  has  played  such  an 
important  part  in  the  development  of 
American  industry. 

And  so,  I  would  say  use  the  news¬ 
papers.  Use  them  intelligently  and  un¬ 
selfishly.  Make  them  serve  the  public 
and  they  will  serve  you. 

The  above  article  is  copyrighted  by 
.Mr.  Blumenstock  and  is  not  to  be  re¬ 
produced  without  his  permission. 


RASCOE  TO  EDIT  BOOKMAN 

Burton  Rascoe,  formerly  literary  edi¬ 
tor  of  the  Chicago  Tribune,  and  later  of 
the  .\czo  York  Herald  Tribune,  has  been 
named  editor  of  the  Bookman,  effective 
July  1.  The  George  H.  Doran  Company 
has  .sold  the  magazine  to  a  new'  organiza¬ 
tion.  The  Bookman  Company,  which  will 
take  charge  on  that  date.  "Rascoe  now 
\v rites  a  daily  column  under  the  title, 
■■  The  Daybook  of  a  New  Yorker,”  and  a 
weekly  book  review',  both  syndicated 
through  Johnson  Features,  Inc.,  and  Edi¬ 
tors  I'eature  Service,  Inc. 


“CONTRIBS”  BACK  MAGAZINE 

The  “Wayside  Gang,”  composed  of 
contributors  to  the  Charlotte  (N.  C.) 
(Vycn'cr's  “By  the  Way”  column, 
edited  by  Harold  C.  Brown,  have  decided 
to  publish  an  8-page  monthly  magazine 
devoted  to  poetry  e.xclusively. 


Angles  EvatingHeraU^ 


Circulation\*'«*w*“/  -  ,  , 
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Btatement  Advertising 

196,050Vl7.SOr,474 
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Arate  Line* 


Nri  York  V  ~  CMmbi  Bm  Frutlsto 

Brrb.  W.  lioUaer  John  B.  LeOntr  A.  J.  NorrliVlll 
sn4  TIidm  Bld|.  OlOHtentBUc.  610  Beuit  Bide. 


ENWRIGHT’S  APPEAL  IS 
REFUSED  BY  COURT 

Former  Boston  Publisher  Miut  Serve  g 
Months  in  Jail  an<l  Pay  $500  Fine 
for  Cartoon  Libelling 
Former  Mayor 


(By  Telegraph  to  Editor  &  Publishir) 

Boston,  Mass.,  April  6. — Frederick  U’ 
Lnwright,  former  publisher  of  the  now 
bankrupt  Boston  Telegram  and  later 
Telegraph,  wljo  recently  was  found  guilty 
of  having  criminally  libelled  former 
Mayor  James  M.  Curley  of  Boston,  must 
serve  eight  months  in  jail  and  pay  a  $5(X) 
fine  the  Massachusetts  Supreme  Court  to¬ 
day  ruled. 

The  full  bench  of  the  Supreme  Court 
handed  down  a  decision  over-ruling  En- 
wright’s  exception  taken  at  trial.  The  libd 
charge  was  based  upon  an  editorial  and  i 
cartoon  in  which  Curley  was  represented 
as  a  convict. 

Judge  Sanderson,  who  wrote  the  opin¬ 
ion,  said  concerning  the  case : 

“In  deciding  whether  the  cartoon  was 
interided  to  depict  Curley  the  jury  could 
consider  the  part  of  the  publication  above 
and  below  the  picture  as  well  as  its  re¬ 
semblance  or  lack  of  resemblance  to  the 
individual  from  such  observation  of  him 
as  they  could  get  in  the  court  room  but 
they  also  were  entitled  to  hear  the  evi¬ 
dence  offered  in  the  case.  The  fact  that 
Curley  was  in  the  court  room  did  not 
as  matter  of  law  deprive  the  common¬ 
wealth  of  its  right  to  introduce  evidence 
which  would  have  been  competent  in  his 
absence.  By  reason  of  his  presence  the 
jury  were  enabled  to  some  extent,  at  least, 
to  test  accuracy  of  the  evidence  by  their 
own  observations.” 

A  stay  of  execution  had  been  granted 
but  as  a  result  of  today’s  decision  it  is 
expected  that  this  will  be  removed  within 
a  week. 


buildiag^l 
circulation* 


conducting  the  greatest  circulation-buUAoi 
campaign  in  its  history.  Naturally,  the  HOLLISTD 
CIKCI  LATION  OHIJAMZATION  is  in  charge  for  pub¬ 
lishers  cverYwhere  recognize  this  organization's  b- 
rivalled  pre-eminence  in  increased  circulation  Iv 
many  thousands  in  sure  and  rapid-fire  fashion,  loi 
hy  ab>o)utely  clean  and  satisfactory  methods.  A  loq 
line  of  metropolitan  dailies,  such  as  The  Philadelphli 
Inquirer.  The  Clneland  Plain  Dealer.  The  Mempiiii 
('ommercial  Appeal.  The  Indianapolis  News  and  otboi 
attest  Hollister  supremacy. 

C.  B.  HOLLISTER,  general  manager  of  the  «• 
ganization,  will  be  at  the  Waldorf-Astoria  Hotel  dv- 
ing  the  publishers’  convention,  and  will  gladly  detiH 
his  plan  to  interested  publishers. 

The  Herald  and  Examiner.  CHICA60 

HOLDSTEKS 

Circulation  OrganizatkXi 

Htne  A6.:  717-8  Commercial  E>th.  Bl|.,  Lm  AnfoM 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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A  great  new  humorous  series  for 
Sunday  Newspapers 


#£%  •%>.' 


**OLD  DOC 
HAWLEY” 


DON 


MARQUIS 


Americans  Foremost  Humorist 


First  Release,  April  17,  1927 


Cr\ON  Marquis,  famous  author  of  “The  Old  Soak”  and  other  master- 
-^-^pieces  of  humor,  is  creating  a  classic  series  in“01d  Doc  Hawley.”  This 


weekly  release,  illustrated,  will  bejthe  outstanding  newspaper  feature 
of  its  kind  in  years.  To  apply  for  this  genuinely  brilliant  series — 


Wire  for  Exclusive  Local 
Reservation  Terms 


Ring  Features  Syndicate,  inc. 


M.  KOENIGSBERG,  President 


241  West  58th  Street 


New  York  City 
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K.  C.  DAILY  GIVES  MINISTER  A  COLUMN  IN 
WHICH  TO  ANSWER  ITS  EDITORIAL 

Asks  Why  Paper  Solicits  Church  Advertising  and  Hits 
“Ballyhooing”  Preachers  Editorially — Then  Preaches 
Sermon  on  ^‘Careless  Editorial” 


/''EKTAIX  ministers  in  Kansas  City,  i 
Mo.,  who  led  the  storm  against  Sin-  i 
clair  Lewis’  “Elmer  Gantry"  when  that  i 
l>ook  api)eared  early  in  March  now  have  « 
turned  their  attention  to  the  Kansas  City  < 
J ounial-Fost  on  account  of  an  editorial 
in  its  columns  March  27.  ( 

The  editorial,  written  by  Doug  Meng,  t 
chief  editorial  writer,  pointed  out  that 
"ballyhooing  clerics”  and  “pulpiteers”  are 
a  reality  in  Kansas  City.  “There  is  no 
need  to  name  them ;  they  answer  their 
own  roll  call,”  the  editorial  set  forth.  * 

Eollowing  appearance  of  the  editorial. 
Dr.  I.  M.  llargett,  pastor  of  the  Grand 
.\venue  Methodist  church,  Kansas  City’s 
downtown  church,  appeared  in  the  edi-  j 
torial  rooms  of  the  Journal-Post  and  ^ 
asked  space  to  reply  to  the  editorial.  He 
was  given  that  space  to  the  extent  of  a  ^ 
column  on  page  one  of  last  Sunday’s  , 
e<lition.  j 

Following,  in  part,  is  what  Dr.  Hargett 
had  to  say: 

“The  Journal-Post  has  been  very  gen-  ] 
erous  this  past  week  with  expert  editorial  j 
advice  to  the  preachers  and  the  churches  , 
of  Kansas  City,  having  at  least  two  edi¬ 
torials  within  the  week.  It  hurled  one  ] 
very  sarcastic  tirade  against  what  it  , 
called  ‘ballyhooing  clerics,’  whatever  that  ] 
means.  , 

“Is  it  a  sin  to  make  the  gospel  in¬ 
teresting  enough,  to  attract  folk — espe¬ 
cially  wideawake  young  folk?  The 
greater  sin  would  seem  to  be  for  a  church 
to  be  so  dull  and  so  deep  in  the  rut  as  to 
he  utterly  uninteresting  and  forbidding, 
and  tints  empty  its  own  pews.  ’ 

“If  the  churches  are  only  half  full  they  ' 
are  criticised  for  having  no  message  for 
these  modern  times  and  being  so  reaction¬ 
ary  they  cannot  adjust  themselves  to  the  ' 
age  in  which  they  live.  Then,  if  a  church  ' 
makes  its  programs  and  ministry  and 
music  attractive  and  interesting  and  color¬ 
ful,  it  is  accused  of  jazzing  and  bally¬ 
hooing. 

“I  have  been  wondering  this  week  if 
the  Journal-Post  could  find  nothing  more 
sinful  and  hurtful  in  the  public  life  of 
Kansas  City  to  attack  than  the  churches 
and  their  ministers. 

“It  does  seem  just  a  bit  inconsistent 
for  tlie  newspapers  to  send  a  high-press¬ 
ure  salesman-solicitor  around  every  week 
with  his  ‘fervent  oratory’  urging  the 
ministers  to  take  cliurch  ‘ads’  and  to 
make  them  larger  and  still  larger  and 
more  attractive,  and  then  when  these 
‘ads’  appear  and  are  paid  for,  to  make 
fun  of  them  from  the  editorial  columns. 

It  looks  a  little  Hke  ‘a  house  divided 
against  itself.’  doesn’t  it?  It  smacks  a 
bit  of  a  desire  to  commercialize  the 
patronage  of  the  church,  or  maybe  it  is 
just  a  desperate  effort  to  find  something 
sensational  to  play  up.” 

Rut  Dr.  Hargett  took  the  sting  out  of 
his  reply  by  placing  in  the  Journal-Post 
last  Saturday  a  generous  display  ad  an¬ 
nouncing  his  Sunday  night  sermon  would 
he  on  the  subject  of  “Careless  Editorial, 
Written  by  a  Man  Carried  .\way  by 
Elmer  Gantry  Philosophy.” 

PRIN’HNG  RRM  EXPANDS 

Cuneo  Press,  Chicago,  to  Spend  $2,- 
000,000  on  New  Buildings 

Plans  for  a  $2,000,000  series  of  addi¬ 
tions  to  the  Cuneo  Press,  already  said  to 
be  the  largest  commercial  printing  or¬ 
ganization  under  one  head  in  existence, 
have  been  announced.  In  addition  to 
building  two  big  printing  units,  the  Cuneo 
Press  has  taken  a  long  term  lease  on  a 
six-story  structure. 

The  Cuneo  Press  already  occupied  two 
good  sized  buildings  at  22nd,  Canal  and 
Grove  streets  and  the  south  branch  of 
the  Chicago  river.  One  of  the  new 
buildings,  work  on  which  has  just  started. 


will  be  just  south  of  and  adjoining  the 
first  unit  at  22nd  and  Grove.  The  other 
new  unit  will  be  on  the  river  bank  south 
of  the  other  building  already  owned  and 
occupied. 

In  a<idition  to  these  five  units,  the  con¬ 
cern  plans  to  erect  two  more  big  struc¬ 
tures  later  in  the  year. 


FORMER  STAFF  MAN  SUES 

Peck  Asks  $100,000  Libel  Damages  of 
New  York  Daily  News 

former  employe  of  the  Xcxv  York 
Daily  Xews  is  the  plaintiff  in  a  libel  suit 
now  on  the  calendar  of  a  New  York 
court  for  April  25. 

He  is  George  A.  Peck,  once  a  re-write 
man  on  the  News,  and  he  objects  to  a 
story  published  by  the  tabloid  concerning 
the  death  by  suicide  of  V’allie  Belasco 
Martin,  an  actress.  In  the  story  there 
was  a  mention  of  Peck  to  the  effect  that 
he  had  told  the  girl  just  before  she  killed 
herself  that  he  could  not  marry  her  be¬ 
cause  he  was  a  married  man. 

After  the  publication.  Peck  alleges  in 
his  complaint,  his  wife  deserted  him 
temporarily,  but  has  now  returned  to  him. 
He  alleges  also  he  was  damaged  other¬ 
wise  to  the  extent  of  $100,000. 

McDonald  Dewitt  will  defend  the  Daily 
News. 

JOINS  BOAT  CREW 

Edward  Van  Syckle,  marine  editor  of 
the  Aberdeen  (Wash.)  World,  sailed  the 
last  of  March  with  Captain  Ralph  Peas- 
ley  aboard  the  schooner  Vigilant  for 
Honolulu.  Captain  Peasley  is  the  hero 
of  Peter  B.  Kyne's  “Cappy  Ricks”  .stories 
and  Van  Syckle  expects  to  gather  mate¬ 
rial  for  news  stories  and  a  series  of  short 


PUBLICITY  BILL  FAILS 

The  Grossman  bill  which  would  have 
created  a  bureau  of  public  information 
in  the  New  York  state  government  was 
among  the  hundreds  of  measures  that 
“died"  in  committee  when  the  legislature 
adjourned.  The  prop<isal  never  got  be¬ 
yond  the  judiciary  committee  in  the  As¬ 
sembly. 

DAILY  STARTS  BROADCASTING 

The  Portland  (Ore.)  Telegram  has 
entered  the  radio  broadcasting  field 
through  an  alliance  with  KEX,  the  broad¬ 
casting  station  of  the  Western  Broad¬ 
casting  company.  The  same  company 
has  stations  in  other  Pacific  Coast  cities. 

[Editor  &  Publisher,  is  the  news¬ 
paper  for  newspaper  and  advertising  men. 
read  every  week  from  beginning  to  end.] 


Which  Department  of 
Your  Newspaper 
Needs  Strengthening? 

□ — Financial 
□ — Management 
□  — Production 
□ — Editorial 
□ — Advertising 
□ — Circulation 

Consult  us  in  confidence. 

PUBLISHERS’ 

COUNSELLORS 

55  W.  42d  Street 
New  York 


THE  1927  EDITION 
OF  THIS  VALUABLE  BOOK 
IS  NOW  READY— 
SEND  FOR  IT  TODAY! 


Between  the  covers  of  this  comprehensive  merchandising  ’ 
authority  the  potential  distributing  and  consuming  resources 
of  every  city  and  town  of  1,000  population  or  more  in  the 
United  States  are  revealed  as  never  before.  ' 

First,  you  find  the  93  key  cities  of  the  United  States  with  a  • 
population  of  100,000  or  more,  surrounded  by  the  3,770  cities  , 
and  towns  of  1,000  population  or  more  that  lie  within  their 
retail  trading  areas.  Each  key  city  and  its  group  of  surround¬ 
ing  cities  and  towns  is  a  separate  market.  All  markets  are  j 
arranged  alphabetically  in  a  section  of  3.38  pages. 

A  specially  drawn  detailed  two-color  map  of  each  individual 
market  is  accompanied  by  interesting  descriptive  text  and  is 
followed  by  a  detailed  study  of  the  population  and  business 
characteristics  of  each  separate  town.  The  population  charac¬ 
teristics  are  taken  from  the  records  of  the  Government  Census 
of  1920  and  also  include  estimates  as  of  January  1,  1927, 
divided  into  the  following  groups: 

Total  Population.  Male*  15  years  and  over. 

Number  of  Families.  Females  IS  years  and  over. 

Number  of  Dwellings.  Bank  Deposits  as  of  Sept.,  1926. 

Automobile  Registrations  for  1926. 

Following  is  a  state  section  where  curry  city  and  town  in  the 
United  States  with  a  population  of  1,000  or  more  is  listed 
alphabetically  by  states,  giving  detailed  population  and  business 
characteristics  of  each  as  previously  described. 

A  Large,  New  Wall  Map  with  Each  Book 

(^ographical  experts  have  drawn  a  special  merchandising  map 
of  the  United  States,  44  x  67}4  inches  in  size,  which  locates 
every  city  and  town  of  1,000  population  or  more.  The  (Jeneral 
Index  of  the  book  not  only  contains  a  key  to  the  location  of 
every  community,  but  also  gives  the  reference  pages  upon 
which  the  individual  study  of  every  city  and  town  may  be 
located. 


THE  100,000  GROUP  OF  AMERICAN  CITIES 

SUITE  1221-E  at  19  SOUTH  LA  SALLE  ST. 

CHICAGO,  ILL. 
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ctvrrmioKT. 


WASmXOTuN  POST 


Wichita  (Kansas)  Eagle 
Augusta  (Ky.)  Chronicle 
Lexington  ( Ky . )  Leader 
Paducah  ( Ky . )  News-Democrat 
Somerset  ( Ky. )  Journal 
Walton  ( Ky . )  Advertiser 


Zanesville  (Ohio)  Times-Recorder 
Altus(Okla.) Plain  Dealer 
Altus  (Okla. )  Times- Democrat 
O.K.  Poultry  Journal,  Mounds,  Okla. 
Oklahoma  City  (Okla.)  News 
Poteau  (Okla.)  News 


Ottawa  (On.)  Citizen 
Peterboro  (Can. )  Examiner 
Prince  Rupert  (On.)  News 
T oronto  ( On . )  Express 
Toronto  (On. )  Star 
T  oronto  ( On . )  Telegram 


MERGENTHALER  LINOTYPE  COMPANY 


Linotyped  in  the  Cloister  Family  Except  Large  Title  Lirte 
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6  Suiade  Attempts 
Fail:  Pneumonia  Fatal 
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One  of  the  more  than  210  newspapers  now 
conserving  their  readers’  eyesight  by  using 

IONIC  No.  5 


Arkansas  Gazette,  Little  Rock,  Ark. 

Benton  ( Ark . )  Courier 

Little  Rock  (Ark.)  News 

Marvel  ( Ark. )  Citizen 

Mena  (Ark.)  Star 

Pine  Bluff(Ark.)OMnmercial 

Arizona  Gazette,  Phoenix,  Ariz. 

Anaheim  (Calif. )  Bulletin 

Hemet  (Olif . )  News 

Lemoore  ( Calif . )  Advance 

Valley  Sentinel,  Lompac,  Calif. 

Los  Angeles  (Calif.)  Times 
Mojave  ( Calif. )  Record 
Monterey  ( Calif. )  Herald 
Napa  (Calif .)  Register 
Oroville  (Calif . )  Mercury 
Placerville  (Calif. )  Republican 
Riverside  ( Olif . )  Enterprise 
Sacramento  ( Calif. )  Union 
San  Diego(Calif.)Evening  Tribune 
San  Diego  (Calif.)  Union 
Santa  Cruz  (Calif.)  Sentinel 
Denver  ( Colo. )  News 
Rocky  Mountain  News,  Denver,  Colo. 
Weld  County  News,  Greeley,  Colo. 
Hartford  ( Conn . )  Courant 
New  Haven  (Conn.)  Union 
New  London  (Conn.)  Day 
Torrington  (Conn. )  Register 
WiImington(Del.)Every  Evening 
Wilmington  (Del.)  Journal 
Wilmington  (Del.)  New< 

Labor,  Washington,  D.C. 

Washington  (D.C.)  Post 
Florida  State  News,  Tallahassee,  Fla. 
Florida  Times-Union,  Jacksonville,  Fla. 
Montezuma  (Fla.) Georgian 
Pensacola  (Fla. )  Journal 
Pensacola  (Fla. )  News 
Perry  ( Fla . )  Independent 
Daily  Report,  Atlanta,  Ga. 

Southeast  Georgian.  Kingsland,  Ga. 
Pocatello  Tribune,  Idaho 
Belleville  (Ill. )  Advocate 
Chicago  (Ill.)  Daily  News 
U  Salle  (Ill.)  Post 
Peoria  (Ill.)  Star 
Quincy  ( 111 . )  Herald- Whig 
Goshen  (Ind. )  News 
Munciejlnd.)  Press 
Rockville  (Ind. )  Tribune 
South  Bend(Ind.)News-Times 
W  abash  ( Ind. )  Journal 
Glenwood  ( Iowa )  Opinion 
Griswold  (Iowa)  American 
Manchester  ( Iowa )  Press 
Sheldon  (Iowa)  Sun 
Sioux  City  (lowa)Tribune 
Storm  Lake  (Iowa)  Pilot 
Union,  West  Union,  Iowa 
Dighton  (Kansas)  Herald 
Hiawatha  ( Kansas)  World 
Lewis  Press.  Kansas 


I  Christian  Advocate,  New  Orleans,  La. 
Homer  ( La. )  Guardian- Journal 
Jena(La.)Times 

Lafayette  ( La. )  Advertiser-Gazette 
New  Orleans(La.)Item 
New  Orleans(La.)Tribune 
Shreveport  ( La . )  Times 
Afro-American.  ^Itimore.  Md. 

Boston  (Mass. )  Herald 
Boston  (Mass.)  Traveler 
Haverhill  (Mass.) Sunday  Record 
Salem(Mass.)Evening  News 
Capac  ( Mich . )  Journal 
Detroit(Mich.)Inland  Press 
Holland  ( Mich . )  Sentinel 
Ionia  (Mich.)  Standard 
Jackson(Mich.)Square  Deal 
Suttons  Bay  (Mich. )Courier 
Appleton  ( Minn . )  Press 
Ruleville  (Miss. )  Record 
Kansas  City (Mo.)Star 
Richmond  ( Mo. )  Missourian 
Springfield  ( Mo. )  Leader 
Belgrade  ( Mont . )  Journal 
Fremont  (Neb.)  Tribune 
Grand  Island  ( Neb.  )IndefMndent 
Interboro  Review,  Bergenheld,  N.J. 

Newark (N.J.)  Evening  News 

Newark(N.J.)Sunday  Call 

Sunday  Times  Advertiser,  Trenton,  N.J. 

Trenton(N.J.)State  Gazette 

Trenton  (N.J.)Times 

W  ashington  ( N.  J . )  Star 

Buffalo  (N.Y.)  Times 

Dansvilte  (N.Y.)  Advertiser 

Dansville  (N.Y.)  Express 

New  York  Evening  Post,  New  York,  N.  Y. 

New  York  Telegram,  New  York,  N.  Y. 

Evening  World.  New  York,  N.  Y. 

The  World,  New  York,  N.  Y. 

Hudson  (N.Y.)  Daily  Star 
Ogdensburg (N.Y.) Republican  Journal 
Port  Jervis(N.Y.)Union-Gazette 
Rochester  ( N.  Y. )  Times-Union 
Skaneatelesf  N.Y.)  Press 
Schenectady  ( N.  Y. )  Union-Star 
Staten  Island(N.Y.)Staten  Islander 
Syracuse  (N.Y. )  Post-Standard 
Asheville  ( N  .C. )  Times 
Roxboro(N.C.)  Courier 
Carrington  ( N.D. )  Independent 
Harvey  (N.D.)  Herald 
Akron  (Ohio)  Beacon-Journal 
Ashtabula  (Ohio)  Star-Beacon 
Mahoning  Dispatch,  Canfield,  Ohio 
Billboard,  Cincinnati,  Ohio 
Cleveland  (Ohio)  Leader  News 
Cleveland  (Ohio)  Press 
Columbus  (Ohio)  Dispatch 
Georgetown  (Ohio)  News-Democrat 
Sandusky  (Ohio)  Journal 
Sandusky  (Ohio)  Register 
Toledo  (Ohio)  Daily  Times 


Shawnee(Okla.)Morning  News 
Portland  (Ore. )  Journal 
Capital-Journal,  Salem,  Ore. 

Brownsville  (Ore. )  Times 

Joseph  (Ore. )  Herald 

Bellefonte( Penn.) Centre  Democrat 

Belle  Vernon(Penn.)Enterprise 

Qairton  ( Penn . )  Progress 

Erie  ( Penn . )  Dispatch-Herald 

Independent  Gazette,  Germantown,  Penn. 

Lancaster  (Penn.)  Intelligencer 

Philadelphia  ( Penn . )  Record 

Portage  ( Penn . )  Dispatch 

Scranton  ( Penn. )  Sun 

W  aynesboro  ( Penn. )  Record-Herald 

Providence  ( R .  I . )  Journal 

Woonsockec(R.I.)Evening  Call 

Anderson  (S.C.)  Independent 

Florence  ( S.C. )  News-Review 

Greenville(S.C.)Daily  News 

Chattanooga  (Tenn. )  News 

Knoxville (Tenn.)  Journal  and  Tribune 

Memphis  (Tenn. )  Press-Scimitar 

Murf  ree$hK>ro  (Tenn. )  News-Banner 

Southern  Standard.  McMinnville,  Tenn. 

Arlington  (Texas)  Journal 

Brownwood  (Texas)  Bulletin 

Denton  (Texas)  Record-Chronicle 

Edinburg  (Texas)  Review 

El  Paso  (Texas)  Post 

Forney  (Texas)  Messenger 

Greenville  (Texas)  Banner 

Houston  (Texas)  Press 

La  Ward  (Texas)  Enterprise 

Marfa  (Texas)  New  Era 

Perryton  (Texas)  Herald 

Weatherford  (Texas)  Herald 

Park  City  (Utah)  Record 

Brattleboro(Vt.)  Reformer 

Virginia  Star,  Culpeper,  Va. 

Danville  (Va.)  Register 
Fredericksburg  (Va.)  Free  Lance-Star 
Norfolk(Va.)  Journal  and  Guide 
Norfolk  (Va.)  Virginian- Pilot 
Roanoke  ( Va . )  T  imes 
RoanokejVa.)  World-News 
Aberdeen  (Wash.)  World 
Bellingham  (Wash.)  Herald 
Farm  News,  Yakima,  Wash. 

Colfax  ( W  ash . )  Commoner 
Colville  (Wash. )  Statesman-Index 
Omak  ( Wash.)  ^ronicle 
Yakima(Wash.)Daily  Republic 
Charleston  (W.Va.)Gazette 
Parkersburg  ( W .  Va . )  News 
Milwaukee  ( Wis. )  Journal 
Whitehall  (Wis.)Times 
Sheridan  ( W  yo. )  Journal 
Brockville (Can.) Recorder  and  Times 
Garanoque (Can.) Reporter  Journal 
London  (Can.)  Free  Press 
Manitoba  (Can.)  Free  Press 
Napanee  (Can. )  Beaver 
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SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Representatives  in  the  Principal  Cities  of  the  World 


DOCTOR  SUES  TAMPA  TRIBUNE  WHEN  IT 
BARS  MEDICAL  ADVERTISING 


BRYAN  GIVES  HISTORIC  CIVIL 
WAR  TABLE  TO  MUSEUM 
_ By  A.  B.  TUNIS 

TOHX  STEWART  BRYAN,  presidej, 
"  of  the  American  Newspaper  Pt^. 
lishers’  Association,  has  presented  to  tl* 
Confederate  Mu¬ 
seum.  at  Rich- 
mond,  Va.,  the 
table  on  which 
Generals  Robert 
E.  Lee  and  U.  S. 

Grant  signed  the 
terms  of  surren- 
der.  In  making 
the  informal  pres- 

cntation  Mr.  Bry-  ^B 

asked  that 
be  accepted  by 

the  Confederate  X 

Memorial  Liter- 
ary  Society  in 

honor  of  Charles  Stewart  Bitai 

H.  Taylor,  pub¬ 
lisher  of  the  Boston  Globe. 

When  this  priceless  relic  is  viewed  b 
visitors  at  the  museum  they  may  reji 
this  inscription: 

Ghvn  in  Honor  of  Charles  H.  Tayk 
by  John  Stewart  Bryan. 

Mr.  Bryan,  who  is  publisher  of  th 
Richmond  News  Leader  and  recentl 


‘Specialist”  Claims  $50,000  Damages  in  Action  Started  This 
Week — Dentist  Suing  for  $25,000  Claiming  Im¬ 
properly  Cancelled  Contract 


Cass  street.  He  is  represented  by  Jones 
and  Dewey,  attorneys. 

No  declaration  was  filed  when  the  suit 
was  docketed,  and  no  allegations  were 
made  in  legal  form  as  basis  for  the  action 
Dr.  Sikes  when  questioned  as  to  the  na¬ 
ture  of  the  suit  declined  to  make  a  state¬ 
ment. 

C.  E.  Jones,  of  the  law  firm  said  the 
action  was  instituted  on  the  ground  that 
the  Tribune  had  improperly  cancelled  a 
contract  for  advertising  with  Dentist 
Sikes,  and  as  a  result  caused  the  dentist 
financial  damage,  and  that  further  dam¬ 
ages  expected  to  result  would  reach  the 
amount  he  seeks  to  recover.  He  did  not 
state  whether  Dr.  Sikes’  advertising  was 
discontinued  under  the  censorship  rule  or 
for  other  rea.sons. 

Resolutions  endorsing  the  stand  of  the 
Tribune  in  rejecting  medical  advertise¬ 
ments  were  adopted  Tuesday  at  the  an¬ 
nual  meeting  of  the  Florida  Medical  As¬ 
sociation,  in  session  at  West  Palm  Beach. 

The  question  was  brought  up  on  the 
floor  after  members  of  the  Association  in¬ 
dividually  and  as  members  of  local  . . 

societies  had  approved  the  newspaper’s  consoli^ted,  "acrording" 
policy.  ^  made  Monday  and  he 

“I  am  glad  to  see  the  Tribune’s  stand  lisj,  jn  evening  fii 
against  the  advertising  doctor,”  said  ress-Bulletin. 

James  Schemerhorn,  former  publisher  of  c.  £.  King  and  Nel 
the  Detroit  Times,  in  Tampa  for  a  few  with  Roy  S.  Driscoll  1 
days  on  business.  “The  Detroit  Times,  Bulletin  for  the  past  1 


Table  on  which  Generals  Robert  E. 
Lee  and  U.  S.  Grant  signed  the  terms 
of  surrender,  ending  Civil  War,  pre¬ 
sented  by  John  Stewart  Bryan  to 
Richmond  Museum. 


POMONA  DAILIES  MERGE 


to  an  end.  Terms  of  peace  were  ar 
ranged  in  the  famous  McLean  house  a 
.■\ppomattox. 

Mr.  Jenkins  has  prepared  a  complete 
history  of  the  table,  telling  how  it  cam 
into  his  possession  and  how  he  is  cer 


POINTS  OUT  DANGERS  IN 
INTERPRETIVE  NEWS 


Cline -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

IS  used  by 

Akron  Beacon  Journal 

Akron,  Ohio 


Y.  World  Warns  Public  Against 
Assertions  of  Correspondents 
Carried  in  Their  Stories 
from  China 


Ask  them  about  it. 


CLINE  ELECTRIC  MFC.  CO. 

^  Chicacot  111  West  Waafilncton  Straet 
N*w  York:  47  West  34th  Street 
San  Frandacox  Firat  National  Bank  Buildinf 


LINAGE  GAIN 
IN  1926 

The  Tribune  gained 

652,092 


lines  in  total  advertising  in 
1926  —  the  only  Salt  Lake 
daily  paper  to  show  a  gain 
over  1925. 


STrtbune 


The  S.  C.  Beckwith  Special  Agency 
,Sole  Eastern  Agents. 

M.  C.  Mogensen  &  Co. 

Coast  Representatives. 


■Pacific 
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Congratulations 

To  The  MIGHTY  Pittsburgh  Press 

This  great  National  newspaper  has  just  moved  into  its  new  home. 

It  is  not  the  value  of  a  newspaper  plant,  or  its  large  annual  profits,  that  makes  a  news¬ 
paper  great;  it  is  the  service  a  newspaper  gives  its  readers. 

To  actually  give  its  readers  HEALTH  the  Pittsburgh  Press  has  taken  on  the  McCoy 
Health  Service.  Before  our  contract  was  signed  by  the  Press,  their  editors  inquired 
about  us — they  looked  at  us,  they  looked  into  us,  and  they  looked  through  us.  And 
catching  the  spirit  of  the  great  good  Dr.  McCoy’s  daily  health  talks  are  doing  for 
the  people  of  America,  the  Press  selected  the  McCoy  Health  Service. 

How  Do  They  Like  It"" 

Read  The  Following  Telegram: 


WESTERN 
UNION 

mwcow  CAKLTOH.  .M.IMWT _ J.  C.  WILLIV«I1.  W..T  yic«.w..o««T 

Smi  ik/olloainf  mataec,  Kihieel  to  (Ac  (omc  cn  taek  kmf,  which  art  hmhy  afttcd  to 

MCCOY  HEALTH  SERVICE  PITTSBURCH,  PEHN 

BRACK  SHOPS  BUILDING  March  30,  1927 

LOS  ANGELES  CALIF 

DOCTOR  MCCOY  LECTURED  TODAY  TO  TWO  GREAT 
AUDIENCES  IN  THE  CARNEGIE  HALL  PITTSBURGH  PRESS  stop 
CROWDS  JAMMED  THE  HALL  AFTERNOON  AND  EVENING  WITH 
EXTRA  SEATS  CROWDED  ON  THE  FLATFOPJI  AND  ALL  OTHER 
AVAILABLE  PLACES  stop  THIS  A  CLEAR  DEMOlsSTRATION 
OF  GREAT  APPRECIATION  ON  FART  OF  THE  PEOPLE  OF  THE 
HEALTH  TEACHINGS  OF  DOCTOR  MCCOY  AS  GIVEN  THRU  HIS 
DAILY  ARTICLES  IN  THE  PITTSBURGH  PRESS  stop  ALTHO 
DOCTOR  MCCOYS  ARTICLES  HAVE  ONLY  APPEARED  IN  THE 
PRESS  FOR  A  SHORT  TIME  LETTERS  ARE  POURING  IN  DAILY 
FROM  READERS  SEEKING  HEALTH  ADVICE. 

PITTSBURGH  PRESS 
PER  HUGHES. 


J  NO. 


cashorchgX 
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^ _ r 
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Dr.  Frank  McCoy’s  daily  health  talks  are  today  the  greatest  public  service  any  newspaper  can 
give  its  readers.  In  a  plain  commonsense  understandable  way  Dr.  McCoy  gets  across  to  his 
readers  the  newer  knowledge  of  food  chemistry  and  health  mechanics.  He  shows  his  readers 
how  to  get  healthy  and  how  to  keep  healthy. 


IF  A  NEWSPAPER  IN  YOUR  CITY  IS  NOT 
ALREADY  CARRYING  THIS  HEALTH  SERVICE, 
GET  IT  FOR  YOUR  PAPER  TODAY 


McCOY  HEALTH  SERVICE 

Brack  Shops  Bldg. 

Los  Angeles,  Calif. 
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NEW  INVENTION  MAKES 
CUT  FROM  NEGATIVE 


INVENTION  MAKES  HALF-TONES 
FROM  TYPE  SLUGS 


A  “FORDOGRAPH”  MADE  WITH  5  CHARACTERS 


(ContiuucJ  from  I'd: 


Klischeephot  Process  Reproduces  Fili 
on  Zinc  by  Interposing  a  Screen 
of  Variable  Density — Being 
Patented  Abroad 


proufs  un  iK  v\  sprint  of  the  characters  al-  . 

tecl  die  dot  innnation.  The  inventor  be-  = 

lieves  that  the  pictures  set  in  slugs  will 
print  nnich  better  than  the  etched  plate. 

Screens  as  high  as  12.S  can  be  run  off 

The  process  is  eiiually  adaptable  to  * 

wiUiin  24  hours,  according  to  Mr.  Ford,  j 

by  setting  them  in  linotone,  and  then  i||fcy||y 

printing  one  over  the  other  in  the  usual  4iijiGisfli^H 

way.  This  four-color  work  will  work  '  ‘ 

out  splendidly  on  newsprint,  the  inventor  ^ 

believes.  ,,  .  JUKjI 

Mr.  Ford  naturally  has  enthusiastic  ‘ 

e.xiiectations  for  telegravure.  .Xnyone’s  tF I 

imagination  would  run  wild,  given  the  .  '  | 

lead  Mr.  Ford  has  developed.  -  ■  f 

-Mready  he  has  negotiated  with  the  ' ' 

.•\s.sociated  Press.  If  the  linotone  fonts  '  ''9^ 

are  developed  and  sold  to  members,  and 

there  is  sufficient  demand  for  a  daily  pic-  j|||||||||P^ 

ture  service  by  Mr.  Ford’s  code  over  the 

Morkrum  machine,  the  A.  P.  will  under-  Cotyri^ht  l-ordo^rapu 
take  such  a  service,  an  official  has  in- 
formed  Editor  &  Publisher. 

An  option  has  been  sold  by  the  inventor  .  *1  r^»nartm<>nt 

.  .  ^  i/.  r  showing  the  reenactment 

on  his  process  to  a  wealthy  group  of  Mr.  Ford 

ii»i  II  it,  and  then  typed  it  on  tl 

IfJ"  '  r  It  — duced  above  is  the  result. 


l!y  .\ll.\x  Uel.xkons 

Lo.mkin,  March  20. — A  new  process 
that  greatly  simplilies  the  making  of 
half-tone  cuts  for  newspaper  work,  an^ 
also  speeds  it  up,  is  being  patented  in 
England  and  other  countries.  The  Kljj. 
cheephot  process  consists  in  printing  the 
original  negative  direct  on  the  zinc  plate 
by  interixjsing  a  screen  of  variable  den¬ 
sity. 

Ihe  photographic  print,  the  retouching 
and  the  halftone  negatives  previously  re- 
tjuired  are  stated  to  be  eliminated  by  this 
new  process,  in  which  the  drawing  as 
well  as  the  graduations  of  tone  are  well 
repre  iduced. 

The  Klischeephot  process  has  a  special 
printing-down  apparatus,  the  lower  part 
of  which  carries  a  levelling  ground  plate, 
and,  in  an  accurate  bearing,  a  frame  to 
the  bottom  part  of  which  the  screen  is 
attached.  If  the  frame  is  moved  down 
for  printing  a  catch  is  actuated,  so  that 
the  lower  surface  of  the  screen  is  exactly 
on  the  same  spirt.  This  catching  device 
is  released  after  printing,  and  the  screen 
automatically  tips  up  by  spring  pressure 

The  arc  lamp  is  patented  construction 
burning  at  20  amperes  with  about  4; 
volts.  The  zinc  plate  is  coated  with  sen¬ 
sitive  solution  and  placed  on  the  ground 
plate  of  the  printing  down  frame,  the 
screen  frame  of  which  is  tipped  over  foi 


up,  when  needed,  on  the  regular  machines. 

“Similarly,  the  newspapers  may  be 
furnished  with  a  geography  file  with  pic¬ 
tures  translated  into  the  of  the 

code  for  re-translation  into  type,  pictures 
of  Fleet  street  in  London,  Westminster 
.\bbey,  Xotre  Dame.  The  number  is  un¬ 
ending.” 


Copyright  Fordograph 

PRINCE  OF  WALES 
No  retouching  of  any  kind  was  done  on 
this  print  which  was  made  by  .Arthur  S. 
Ford,  inventor  of  telegravure,  on  a  stock 
typewriter  provided  with  only  five  let¬ 
ters  of  the  Ford  Picture  .Alphabet. 


A.  B.  C.  STARTS  PROMOTION 

The  Audit  Bureau  of  Circulations  hi 
started  a  promotion  service  which_  wi 
send  news  stories  of  .A.  B.  C.  activities  t 
nublisher  members  for  use  in  thew  pul 
lications.  Special  stories  will  be  pn 
pared  on  request,  with  photographs. 


NOTICE 


The  Playograph  Company  infringement  suit 
against  Star  Ball  Player  Company  based  upon  mov¬ 
ing  ball  patents  of  Henry,  Wilson,  Parker  and 
Baker,  was,  on  April  1st,  dismissed  by  Federal  Judge 
Runyon. 

There  are  no  other  patent  suits  pending  against 
Star  Ball  Player  Company. 

74  Cortlandt  Street  New  York  City 
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EDITOR  &  PUBUSHER 

Offers  cin  Opportunity 

in  the  Convention  Numbers 
of  April  23,  28  and  30 
to  reach  91% 

of  the  leading  Newspaper  Space  Buying  Units 
among  Gener2J  Advertisers 


The  same  remarkable  coverage  applies,  of  course,  to  any  issue  of  EDITOR  &  PUB¬ 
LISHER.  But  it  becomes  particularly  significant  when  it  is  remembered  that  these 
Conventions  Issues  of  EDITOR  &  PUBLISHER  will  be  eagerly  consulted  by  its  more 
than  900  General  Advertiser  subscribers  as  the  promptest,  the  fullest  and  the  most  bril¬ 
liant  reports  of  the  proceedings  of  the  newspaper  men — especially  as  those  proceedings 
affect  the  interests  of  the  Advertiser. 

Have  you  reserved  your  space 
in  these  great  issues?  If  not, 
isn’t  it  time  that  you  were 
doing  so? 

EDITOR  &  PUBUSHER 

will  be  at  home  to 
all  of  its  legions  of 
Convention-attending  friends 

both  at  room  116,  Astor  Gallery  Floor,  the  Waldorf-Astoria  Hotel,  where  the 
Convention  Sessions  will  be  held,  and  at  its  publication  offices.  Suite  1700,  Times 
Building,  Broadway  and  42nd  Street.  And  everybody  knows  what  that  means 
— in  the  way  of  heartiness  of  welcome,  lavish  provisions  for  the  comfort  and 
convenience  of  its  guests,  and  generous  bestowal  of  time,  attention,  cpurtesy, 
and  genuine  helpfulness  in  any  form  that  may  be  required.  Be  sure  to  come  to 
both  places.  Plenty  of  chairs,  desks,  stenographers,  information  clerks  —  and 
SMOKES. 


L 


BIRMINGHAM  STORE  REPEATS  $100,000 
DAY  BY  DARING  AD  CAMPAIGN 


.  I.  THOMPSON  BUYS 
MONTGOMERY  TIMES 


pageant  was  given  with  girls  from 
different  departments  dressed  in  the 
merchandise  offered  by  their  department. 

“All  day  Sunday  it  rained  heavily  and 
on  Monday  morning  an  advertisement 
stated  that  the  sale  would  be  held  Tues¬ 
day  if  the  rain  continued  Monday. 

“The  store  was  decorated  with  flags  of 
the  foreign  countries  from  which  mer¬ 
chandise  was  obtained  for  the  sale.  Im- 

spots  in  the  Pizitz  store  to  receive  the  ^ense  banners  and  pennants  in  colors  Frederick  1.  Thompson,  publisher  of 
coupons.  were  used  on  the  outside  of  the  building,  the  Mobi/e  (Ala.)  Register,  MobUe 

“All  through  the  week  small  white  “Monday  was  a  bright  sunny  day  and  Nenfs  Item  and  the  Montgomery  Jour- 
'in  the  Xews  within  ten  minutes  after  the  basement  tiol,  has  anounced  his  purchase  of  the 

_  „  .  ‘Can  Birmingham  doors  were  opened  at  7:30  (the  usual  Montgomery  Evening  Times.  hij 

hich  has  Repeat?’  Small  circulars  were  scattered  opening  hour  is  8 :30)  the  doors  had  to  be  Thompson  stated  that  immediate  merger 
byword  throughout  retail  all  over  the  city,  left  in  i^i-^.^  .,^.^1  .i._  t - 1  — i  t-; - - u  l 


Consolidates  It  Immediately  with  Hj, 
Evening  Journal  —  Announces 
Plans  for  New  Publishing 
Plant 


Two  Weeks’  Newspaper  Advertising  Preceded  Sale  Which 
Grossed  $128,000 — 20-Page  Tahloid 
Section  Printed 


CCOFFERS  said  it  was  an  accident 
^  that  couldn’t  ev'er  happen  again.  They 
were  referring  to  the  $i00,0()()  taken  in 

during  a  single  day  by  the  Pizitz  depart-  on  black  blocks  appeared 
ment  store  of  Birmingham,  Ala.,  on  asking  the  question.  " 

March  IS,  1926 — a  turnover  w'  ’  '  '  " 

become  a  , 

circles.  The  scoffers  were  put  to  rout,  <1 
for,  by  generously  judicious  use  of  news¬ 
paper  advertising,  plus  organization  of 
selling  plans,  the  store  a  few  days  ago 
accomplished  a  one-day  turnover  in  ex¬ 
cess  of  $128,000. 

The  story  was  told  to  Editor  &  PrB- 
LiSHER  by  Charlie  Miller,  assistant  gen¬ 
eral  manager  of  the  store,  whose  career 
as  a  newspaper  advertising  man  covers 
the  past  quarter  century  and  includes 
service  in  Louisville,  Birmingham,  At¬ 
lanta,  and  other  cities.  Mr.  Miller  was 
for  several  years  president  of  the  Asso¬ 
ciation  of  Newspaper  Advertising  Execu¬ 
tives  and  has  been  in  retail  store  work 
for  the  past  three  years. 

“Pizitz  $100,000  Day  was  first  at¬ 
tempted  in  1926  on  March  15,’’  Mr. 

Miller  said  “as  a  result  of  the  many 
statements  made  that  Mr.  Pizitz  had 
built  too  large  a  store  for  a  city  the 
size  of  Birmingham — proof  of  which  was 
offered  in  the  statement  that  stores  in 
Atlanta,  New  Orlecms  and  Memphis,  the 
three  southern  cities  that  compare  with 
Birmingham  in  size,  had  sold  as  much 
as  $100,000  in  one  day  while  no  store 
in  Birmingham  had  ever  done  much 
more  than  half  that  in  one  day. 

“Mr.  Pizitz  made  these  statements 
public  and  asked  for  help  to  prove  that 
Birmingham  could  do  as  well  as  any 
other  southern  city  with  the  result  that 
the  store  passed  the  $100,000  mark  at 
4  o’clock  of  the  day  set  and  total  net 
figures  exceeded  $104,000  for  the  day. 

“It  was  not  the  intention  for  Mr. 

Pizitz  to  repeat  the  day  this  year,  but 
when  so  many  statements  were  made  that 
last  year’s  success  was  one  of  those 
fortunate  business  accidents  and  that 
Birmingham  could  not  repeat,  Mr.  Pizitz 
decided  to  demonstrate  that  it  could  re¬ 
peat. 

“The  first  announcement  was  made  in 
a  full  page  in  the  Sunday  Neivs  of  Feb. 

27  reproducing  a  letter  from  Col.  Fred 
Levy  of  Louisville,  Ky.,  asking  Mr. 

Pizitz  if  he  expected  to  repeat  the  day. 

“The  rest  of  the  page  was  cleverly 
handlerl  to  make  it  appear  like  a  regular 
news  page  and  was  filled  with  interest¬ 
ing  stories  regarding  the  event.  Scattered 
through  the  same  issue  were  small 
blocks,  white  on  black,  reading  ‘Can 
Birmingham  Repeat?  See  Page  7  today.’ 

“At  the  bottom  of  the  page  was  a 

coujwn  for  readers  to  express  their  .  „  .  _  _ 

opinion  and  asking  them  to  suggest  the  peared  in  the  News  reading,  ‘Here’s  your  back  the  crowds  who  could  not  be  ac- 
kind  of  merchandise  they  want^  ad-  Answer,  Col.  Levy’  and  carrying  stories  commodated. 

vertised  in  the  event.  Enough  votes  of  the  immense  number  of  coupons  and  “In  Tuesday’s  papers  appeared  a  card 
were  sent  in  to  show  that  the  Birming-  calling  attention  to  the  display  of  coupons  signed  by  Mr.  Pizitz  thanking  the  public 
ham  public  wanted  last  year’s  $100,000  (nearly  50,000  w'ere  gathered  from  the  for  the  liberal  response  and  the  News 
Day  repeated.  All  letters  and  bills  sent  boxes  at  the  theatres  and  in  the  store)  carried  a  two-column  news  story  com- 
out  on  March  1  carried  a  card  with  a  shown  in  the  large  corner  window.  menting  on  what  everyone  declared  to  be 

similar  coupon.  “In  the  same  issue  appeared  blocks  the  greatest  day  ever  known  in  Birming- 

“In  all  the  leading  theatres  a  100-foot  printed  white  on  black  in  nearly  every  ham’s  business  circles, 
reel  titled  ‘Can  Birmingham  Repeat  ?’  was  knowm  foreign  language  calling  attention  “In  addition  to  the  newspaper  advertis- 
shown  all  week.  The  movie  opened  with  to  the  large  announcement.  This  an-  ing  outlined  there  were  several  special 
a  scene  in  Mr.  Pizitz’s  private  office  nouncement  was  followed  daily  with  other  window  stunts,  such  as  showing  a  moun- 
showing  him  receiving  and  reading  Col.  teaser  ads  white  on  black  to  arouse  civic  tain  made  of  coupons. 

I/ivy’s  letter,  which  was  followed  with  pride,  then  on  Sunday,  March  13,  the  “A  display  was  made  of  $100,000  in 
the  title  ‘I  want  every  man,  woman  and  Birmingham^  News  carried  a  full  sec-  cash,  100  money  bags  each  containing  a 
child  in  Birmingham  to  help  me  answ'er  tion  containing  ^  tabloid-size  pages  in  thousand  silver  dollars,  .some  of  the  bags 
Col.  Levy’s  letter.’  two  colors  offering  a  pictorial  story  of  being  open  with  silver  dollars  pouring 

“The  letter  was  shown  in  detail  and  the  bargains  featured  for  the  day.  out.  This  display  was  guarded  by  several 

then  the  audience  read  a  message  from  “In  addition  to  this  section  teasers  policemen  armed  with  rifles. 

Pizitz  calling  attention  to  the  folders  headed ‘Only  With  Your  Help  Tomorrow  “An  aeroplane  dropped  imitation  dollar 
handed  them  by  pretty  girls  as  they  Can  Birmingham  Repeat’  and  calling  at-  bills  from  the  skies  all  over  the  city,  each 
entered.  .  tention  to  the  20  page  section  were  bill  was  numbered  and  each  window  dis- 

“These  folders  carried  the  story  in  full  scattered  on  various  pages  of  the  News,  play  contained  from  two  to  five  articles 
and  on  the  back  also  carried  a  coupon.  “In  the  same  issue  appeared  a  picture  of  different  value  with  numbers  on  them. 

“The  girls  were  dressed  in  bright  and  a  story  about  a  pep  meeting  held  in  The  finders  of  the  bill  containing  the 
smocks  on  which  were  painted  giant  the  Pizitz  store  Friday  night  to  acquaint  same  numbers  as  shown  in  the  windows 
question  marks.  On  their  heads  they  wore  the  store  personnel  with  tbe  merchandise  received  the  articles  free, 
a  band  from  which  arose  another  ques-  advertised.  “The  wimlows  were  constantly  sur- 

tion  mark.  Large  boxes  were  plac^  at  “Each  department  displayed  the  mer-  rounded  by  thousands  of  people  trying  to 


automobiles  and  locked  to  keep  out  the  people  and  from  of  the  Journal  and  Times  would  be  made 

. .  ’  ■"  a  plans  had  been  approved  for  the 

‘On  March  6  a  large  advertisement,  a  score  of  policemen  and  firemen  had  to  be  - -  ^  • 

and  installation  of  e.xtensive 

■■II .1111 1— •  -  >'•  for  the  consolidated 

.  :j  merger  took  place  April  1. 

I  '  The  Evening  Times  was  established  in 

"’fe  ■  j  1903  by  J.  B.  Sterne,  who  has  continued 

direct  the  newspaper  for  the  24  years 

‘‘  4  of  its  publication. 

'f^he  consolidated  paper  will  he  pub- 


in  the  afternoon 


construction  of  a  new  publishing  hou^ 
e  equipment 

newspaper. 


A.  P.  BOND  ISSUE  DISCUSSED 

.\.  L.  Fish,  publisher  of  the  Salt  Lake 
City  Telegram,  was  elected  chairman  of 
the  Utah-Idaho  division  of  the  Asso¬ 
ciated  Press  at  the  annual  meeting  held 
last  week  in  Ogden.  Roy  .A.  Read  of 
the  Twin  Fulls  Xczvs,  was  elected  vice- 
chairman.  The  principal  business  was  a 
discussion  of  the  movement  in  the  P. 
to  change  the  bylaws  in  regard  to  the  vot¬ 
ing  power  of  the  bonds,  and  also  the 
right  of  protest.  Both  sides  were  given 
but  no  decision  was  made.  The  dele¬ 
gates  were  guests  of  .\.  L.  Glasmana 
publisher  of  the  Ogden  Standard-Ex- 
it  a  luncheon. 


aniiner,  retiring  chairman, 


Two  of  the  costumes  represented  the  Pizitz  store  advertising  in  the  Birmingham 
News.  At  the  left,  in  the  picture  above,  is  Miss  Ethel  Winslow,  whose  “gown” 
consisted  of  pages  from  the  special  tabloid  section  of  20  pages  issued  by  the 
News  Sunday  in  connection  with  the  opening  of  the  sale.  In  the  center  is 
Charlie  Miller,  assistant  general  manager  of  Pizitz,  and  ringmaster  for  the 
meeting,  while  at  the  right  is  Miss  Denna  Mae  Seales,  “Miss  Full  Size  News,” 
representing  the  store's  regular  advertising 


5  NEW  A.  N.P.  A.  MEMBERS 

ivc  newspapers  have  recently  beei 


GERMAN  STUDYING  U.  S.  ADS 

Dr.  Kurt  Kauffmann.  German  adver¬ 
tising  man,  arrived  in  the  United  State! 
.April  3,  to  tour  America,  studying  ad 
vertising  methods.  He  will  visit  manu¬ 
facturers  in  all  large  cities.  He  for- 


The  most  profitable  way  to  reach 

the  SOUTH 


OiMLY  NEWSPAPEP- 


•  liH'W 


iilirwi  mndfil 

»ni\un(i(i<i< 


Do  you  know  how  the  2,600,000 
Southern  families  do  their  shop¬ 
ping?  Those  who  live  in  the  city 
of  course  trade  with  the  loca.1  mer¬ 
chants,  but  the  great  bulk  of  the 
people  who  live  in  the  rural  com¬ 
munities  come  to  town  at  least 
once  or  twice  a  week  where  they 
spend  a  whole  day  in  shopping 
among  the  stores. 

These  country  folks  are  great 
newspaper  readers  and  all  sub¬ 
scribe  to  the  big  city  dailies.  They 
read  carefully  all  the  advertise¬ 
ments  and  make  note  of  the  mer¬ 
chandise  advertised,  listing  every 
item  that  they  are  interested  in. 
When  they  come  to  town  they 
visit  their  favorite  merchant  with 
whom  they  do  their  trading. 

An  advertising  campaign  in  the 
Southern  newspapers  therefore 
not  only  reaches  all  the  city  folks, 
but  the  great  buying  power  in  the 
surrounding  communities,  and  an 


1(11 


advertising  appropriation  to  be 
used  in  all  the  leading  cities  prac¬ 
tically  means  covering  the  entire 
South. 

The  papers  listed  below  circulates 
among  this  great  class  of  rural 
buyer  and  a  campaign  in  these 
papers  will  cover  the  entire  South. 


dited 

cek- 

‘sdx! 

to 


AXASAHA 

**Binni]irham  A^Herald  . (Ml 

''Birmingham  A^HeraJd  . (S) 

"Mobile  Newr-Itcm  . (E) 

"Mobile  Register  . (Ml 

"Mobile  Register  . (SI 

FLORIDA 

ttDaytona  Beach  Nows . (ESI 

•Florida  Timea-Drion  (M)  49.903 . (81 

"Lakeland  Ledger  . (E) 

"Miami  Herald  . (Ml 

"Miami  Herald  . (S) 

"Orlando  Reporter-Star  . (E) 

"Orlando  Sentinel  . (MASl 

"Pensacola  News  and  Journal . (EftMl 

tSt.  Augustine  Record . (EftSl 

"St.  Petersburg  Independent . (E) 

"Tampa  Times  . (E) 

"Tampa  Tribune  (M)  38.316 . (S) 

"West  Palm  Beach  Post . (Ml 

GEORGIA 

"Augusta  Herald  . (E) 

"Augusta  Herald  . (8) 

"Macon  Telegraph  . (Ml 

••Macen  Telegraph  . (81 

"Savannah  Morning  News  (M),  tl.405.(S) 

KENTDOKT 

"The  Lexington  Leader . (El 

"The  Lexington  Leader . (SI 

ttPaducah  Sun  . (E) 


Circu¬ 

2,600 

10,000 

lation 

Lines 

Lines 

39.256 

,09 

.09 

51.542 

.11 

.11 

12.995 

.06 

.06 

23.024 

.08 

.08 

33.870 

.10 

.10 

5.560 

.04 

.04 

59.239 

.12(8.161  .12(8.16) 

5.531 

.03 

.03 

41.966 

.11 

.11 

47.874 

.12 

.12 

9.072 

.06 

.06 

9,175 

.06 

.06 

9.490 

.07 

.07 

3.388 

.04 

.04 

9.708 

.066 

.066 

24.389 

.08 

.08 

68.468 

.10(.14B)  .10(.14S1 

11.339 

.06 

.06 

14.515 

.06 

.06 

16.864 

.06 

.06 

25.903 

.08 

.08 

26.198 

.08 

.08 

82.040 

.06(.0781  .06(.0TS) 

19.262 

.07 

.07 

19.266 

.07 

.07 

9,287 

.04 

.04 

NORTH  CAROLINA 

"Greensboro  Daily  News . (Ml 

"Greensboro  Daily  News . (81 

"Salisbury  Post . (E) 

SOUTH  CAROLINA 

"Columbia  State  . (Ml 

"Columbia  State  . (SI 

"Greenville  News  . (Ml 

"Spartanburg  Journal  . (El 

"Spartanburg  Herald  (Ml  6,118 . (SI 

TENNESSEE 

"Chattanooga  Times  . (Ml 

"Chattanooga  Times  . (SI 

ttMemphis  Conunercial  Appeal . (Ml 

ttMemphis  Commercial  Appeal . (SI 

"Nashvillo  Banner  . (El 

"Nashville  Bannc-r  . (SI 

VIRGINIA 

"Danville  Register  and  Bee . (MAE) 

"Danville  Bee  and  Register . (EASl 

"Newport  News  Times-Herald . (El 

"Newport  News  Daily  Press . (SAMI 

"Roanoke  Times  A  World  News...(MAEl 

"Roanoke  Times  . (SI 

"Staunton  News-Leader  (Ml,  Leader.. (El 

'  A.  B.  C.  Statement,  March  31,  1926. 

"  A.  B.  C.  Statement,  October  1,  1926. 
t  Government  Statement,  March  31,  1926. 
tt  Government  Statement,  October  1,  1926. 
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Lines 

Lines 

27,666 

.08 

.07 

30,691 

.09 

.08 

7,324 

.04 

.04 

22.627 

.07 

.07 

24.281 

.07 

.07 

22.835 

.075 

.07 

6.118  ) 
9.110  ( 

.05 

.05 

31.107 

.10 

.10 

30.673 

.10 

.10 

101.603 

.18 

.18 

130.794 

.81 

.81 

64.570 

.11 

.11 

66.087 

.18 

.18 

14.336 

.06 

.06 

19.217  ’ 

.07 

.07 

7.853  ) 
5.338  i 

.05 

.05 

25.846 

.08 

.08 

16,458 

.07 

.07 

6.893 

.036 

.035 
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Editor  &  Publisher  for  April  9 ,  192  7 


PUBLISHERS  MUST  KNOW  COSTS  TO 
SURVIVE  MODERN  COMPETITION 

Haphazard  Methods  Still  Prevail  in  Many  Shops,  Hobart 
Tells  Missouri  Editors — Says  30c.  an  Inch  for 
Weeklies  Is  Too  Low 


^OST  fi 


finding  is  the  most  vital  prob-  ducted  from  the  $198,  leaving  $163  for 
lem  in  the  newspaper  business  today,  the  ■^2  inches  of  advertising.  This  is 
and  it  is  becoming  more  important  every  practically  37c  an  inch,  2c  more  than 

year  as  costs  continue  to  mount,  C.  L.  N.  K.  A.  schedule  for  a  paper  with 

Hobart,  editor  of  the  Holden  (Mo.)  1,300  circulation. 

Progress  and  president  of  the  Missouri  “But  that  includes  only  the  production 
Press  Association,  told  members  of  that  cost  items  of  the  newspaper,  everyone  of 
organization  at  the  last  meeting  in  St.  which  is  mechanical  with  the  exception 
Joseph.  of  the  pay  of  the  reporter  and  solicitor, 

“If  there  is  anyone  in  the  community  who  are  to  a  certain  extent  routine  em- 
who  should  know  his  costs,  and  burn  the  ployes.  There  is  not  a  penny  of  re¬ 
midnight  oil  in  the  study  of  them,  it  is  muneration  for  the  editor  for  that  in- 
the  country  newspaper  man,”  he  stated,  tangible  thing  that  he  puts  into  his  paper 
“The  time  is  here  when  the  average  coun-  to  make  it  an  outstanding  agency  of  ser- 
try  shop  costs  $15,000.  Mounting  costs  vice  to  the  community.  Here  is  an  illus- 

are  like  Banquo’s  ghost — with  us  all  the  tration  I  have  used  before,  but  it  applies.  i  tn 

time  and  ‘will  not  down.’  We  pay  a  surgeon  $250  for  an  hour’s  -  ®  ^ 

“It  is  incredible  to  many  owners  of  work  removing  part  of  our  anatomy, 
small  plants,  but  it  is  a  fact  neverthe-  Don’t  think  I  am  idiot  enough  to  say  it 
less,  that  the  cost  of  an  hour’s  comjwsi-  is  not  worth  that  amount.  But  let  us 

tion  in  a  small  plant  is  the  same  as  in  a  look  at  it  from  another  angle.  Suppose  one  could  escape.'  He  would  be 

large  one.  The  numerous  items  entering  that  $50  is  enough  to  i«y  the  surges  followed  by  another  who  in  one  breath 
into  production  cost  are  counterbalanced  for  his  hour  s  time.  What  is  the  $200  asked  my  views  on  Reunion,  the  coal 
in  offices  of  various  sizes.  Then  the  for?  For  the  surgeon  s  long  years  of  strike  and  the  Church  Congress  views  on 
hranklin  Price  List  came  along,  and  liKe  study  and  experiment,  labor  and  sacri-  Hell.  The  next  one  wanted  a  few  words 
many  country  editors  having  57  varieties  fice,  that  fitted  him  to  do  that  hour’s  on  the  revision  of  the  Praver  Rook  and 
of  tasks  I  got  lazy.  work.  Should  not  the  editor  have  some-  soon.  I  managed  to  colLctsomTof  tS 

But  I  used  this  entirely  on  job  work,  thing  for  his  long  years  of  study  and  papers  next  day  and  I  am  glad  to  say 
Up  to  a  year  or  two  a^  I  gave  no  study  labor  and  sacrifice?  that  what  I  said  was  accurately  reported, 

to  newsi»per  c(Mts.  Today,  after  two  “This  is  the  era  of  consolidations.  The  which  led  me  to  feel  forgiving.” 

decades  in  which  oi^rating  costs  have  question  that  every  newspaper  owner  must 
quadrupled  and  equipment  investments  answer  sooner  or  later  is  this;  Am  I 
have  increased  almost  tenfold  we  have  a  making  the  real  money  that  will  enable 
suggested  rate  of  30c  for  1,000  circulation  me  to  absorb  my  competitor,  or  will  my 
or  less.  This  rate  is  suggested  by  the  competitor  with  a  cost  system  absorb 
best  authority  the  newspapers  of  the  me?” 

United  States  have,  the  advertising  com¬ 
mittees  of  the  National  Editorial  Associa¬ 
tion. 

and  they  include  President  Roe,  E.  K. 


INTERNATIONAL  “PEP” 

To  Editor  &  Publisher:  Now  and 
then  there  are  animadversions  on  the 
zeal  of  American  reporters  in  pursuit  of 
the  fleeting  news  item.  It  is  rather  re¬ 
freshing  to  note  from  a  communication 
which  has  just  crossed  my  desk  that  the 
brethren  on  the  other  shore,  to  wit, 
Scandinavia,  are  not  altogether  old- 
worldly  in  their  methods. 

My  Lord  Batty  Bishop  of  Fulham, 
who  is  in  charge  of  English  churches 
and  chaiilaincies  in  North  and  Central 
Europe,  thus  writes  of  a  recent  ad> 
venturous  day  in  Copenhagen; 

“I  spent  an  amusing  morning  dodging 
such  pressmen  as  I  could  and  being  in¬ 
terviewed  or  photographed  by  those  I 
failed  to  elude.  I  always  thought  .Ameri¬ 
can  and  British  reporters  were  the  most 
henceforth 
the  Danish 
confraternity.  Whilst  writing  letters  the 
door  would  open  and  a  man  appear  with 
a  camera.  Words  of  protest  were  met 
with  polite  bows  and  a  photo  was  taken 


out  the  customary  intervale  of  visiting  eak- 
easies  or  covering  the  story  from  a  phone  ioth, 
that  “the  one  living  personality”  was  a  sai  l,  not 
to-be  believed  young  man  in  the  eyes  of  the  cite 
desk. 

Or  have  I  talked  too  much  and  said  nothing’ 
Jack  Hv.mi. 


WRIGHT  WITH  CHICAGO  NEWS 

To  Kditor  &  I’i  blisher:  In  your  edition  g 
-April  2  an  article  appears  under  the  ti^^ 
"Uovering  l.'hina  War  Stories  Against  Oddj* 
In  that  article,  in  the  last  paragraph,  there  ii 
a  list  of  names  of  correspondents  in  China,  and 
Paul  Wright,  who  has  represented  the  Chirag,, 
liaily  .Viter  Fi  reign  Service  in  China  for  the 
last  two  years,  is  accredited  to  the  New  Fert 
Sun.  I  should  appreciate  it  very  much  if  jod 
would  correct  this  error.  Mr.  Wright’s  article 
aiipear  in  the  Sun,  which  is  supplied  wnk 
foreign  news  by  the  Consolidated  Press,  anj, 
as  vou  know,  the  Consolidatetl  Press  syndicates 
the  Chicago  Daily  News  Foreign  Service. 

It  is  undoubtedly  true  that  the  correspondents 
in  China  have  worked  against  odds,  but  if  you 
will  investigate  the  situation  ‘you  will  find  that 
the  Chicago  Daily  News  Foreign  Service  has 
overcome  the  odds  and  has  produced  in  the  last 
few  months  an  unusually  accurate,  speedy  and 
complete  report  of  everything  that  has  hap. 
pened.  We  have  been  consistently  ahead  of 
every  other  service  in  the  Far  East  and  cer¬ 
tainly  our  reiKirts  have  been  more  complete. 

The  Daily  News  maintains  three  correspond, 
ents  in  China.  They  are  Paul  Wright,  Jame- 
I  .  Butts  and  Reginald  Sweetland.  Mr.  Buns 
and  Mr.  Sweetland  are  men  of  years  of  ejt- 
perience  in  the  Far  East,  and  Mr.  Wright  has 
made  an  intensive  study  of  the  political  situa¬ 
tion  since  he  went  out  there  two  years  ago. 

Hal  O’Flaherty. 

Foreign  Editor. 


WiLUAM  HoSTER. 


CONCERNING  MR.  GARLAND 


To  EotTOR  &  PfBLiSHER:  May  I  take  some 
slight  issue  with  the  hard-pressed-to-fill-the- 
colyum-today  Robert  (iarland.  New  York  Even- 
ing  Telegram  columnist  from  whose  column  you 
, -wT  quote  (.April  2  issue)  excerpts  of  “lessons  to 

All  the  cost  experts  in  the  N.  E.  \A/ni  II  H  RAD  Dir’TI  TDCC  'ork  newspaper  men?” 

PresiHont  Pr«»  R  IC  Tv  1  IV..  1  LJ  Garland,  who  is  of  course  a  damned  good 

newspaper  man,  erred  a  bit  in  this  instance  I 


SEEKING  A  FRIEND 

To  Editor  &  Publisher:  I  would  like  to  get 
in  touch  with  “Brick”  Garrigus,  an  old  pal  of 
mine.  The  last  time  I  heard  from  him  was  on 
the  coast.  Will  you  please  run  a  line  asking  in¬ 
formation  as  to  his  whereabouts? 

Fred  Seelig,  St.  Paul  Daily  News. 


Whiting  of  Owatonna,  Minn.,  one  of  the 
cost  system  pioneers;  W.  H.  Bridgman 
of  Stanley,  Wis.,  member  of  last  year’s 
advertising  committee  and  chairman  ot 
the  present  committee,  and  others,  all  de¬ 
clare  that  the  schedule  presented  at  the 
Los  Angeles  1926  convention  is  still  too 
low. 

“Here  is  a  concrete  instance  of  news¬ 
paper  cost.  It  is  the  issue  of  Dec.  30  of 
my  own  paper,  eight  pages,  six  columns. 


UNTIL  COURTS  CONVICT 


Illinois  Bill  Seeks  to  Protect  Innocent 
Persons — Officer  Permitting  Photos 
Liable  to  $1,000  Damages  and 
Year  in  Jail 


No  newspaper  or  other  publication 

_  _  _ ,  ^^tcr  July  1,  be  able  to  carry  pic- 

1,350  run,  amoun'ts  based  on  the  latest  tures  of  persons  taken  while  they  are 

Hour  Selling  Rates  (Sec.  10  of  the  held  in  custody  in  the  State  of  Illinois, 

List)  :  3  bill  which  came  up  for  second  read- 

.  .  ing  last  week  in  the  Illinois  Legislature 

;5tock  (5c).  ink.  freight,  drayage  and  a 

spoilage  .  $7.50  Decomes  a  law. 

Straight  comiwsition  for  newspaper.  9-  Xhe  bill  provides  that  it  be  “unlawful 

iMjtnt  on  lO'Point  slun  (20  ems  to  x  li-  iy-  *  T’  —  Vt . "’ij  —  - v'',* 

line),  06  528  ems  at  75c .  49.90  any  public  omcer  or  other  person  lK*me—  would  not  be  home  until  ten  at  night/* 

. .  having  custody  of  any  person  committed  $‘'ll  ."O. verification.  Finally  an  attorney  men 

or  imprisoned  or  restrained  of  his  liberty 
for  any  alleged  cause  whatever,  e.xcept  in 


think.  He  writes  that  little  attention  was  paid 
to  .Anatol  Josepho  in  the  Pholomaton  story. 

Here’s  one  reason  why,  on  the  Americart,  the 
“little  attention”  was  lacking.  The  advertising 
and  publicity  man  who  sent  in  the  three  pages 
of  blah  about  Josepho  said  “story  can  be  veri¬ 
fied  by  calling  anyone  named  in  same.” 

•All  right,  said  the  city  editor — check  on  the 
story.  That  was  my  assignment  for-  the  day, 
which  happened  to  be  Sunday.  I  not  alone 
called  Mr.  Morgenthau  and  Mr.  J.  Clarence 
Davies  on  the  phone  but  went  to  their  homes. 
A  high-powered  butler  turned  a  cold  shoulder  to 
all  entreaties.  Mr.  Davies  was  very  ill,  Morgen¬ 
thau  “out,”  the  latter’s  son,  "away  for  the 
week  end.”  Other  members  of  the  Board  ^f 
Directors  were  unavailable — every  last  one  of 
them;  one  had  his  phone  discontinued,  another 
was  “in  Europe.”  Still  no  verification.  The 
publicity  man's  office  and  home  were  called  re- 
lie-atedly.  No  answer.  He  was  not  in  his  office 
or  his  home.  Josepho,  the  inventor,  was  not  at 


9.000  ems  of  legal  advs.  in  7-point,  at 
70c.  $9.30.  (one-fourth  because  average 

legal  runs  four  weeks)  . 

4.b00  ems  mi-scellaneous  adv.  composition 


.Mach 

Hand  composition  (making  up  260  inche; 
of  ads.  practically  all  linotype  compo¬ 
sition  and  making  up  eight  pages)  17 

hours  at  $3.60  .  6'-?? 

Four  hours  cylinder  press  at  $4  . 

One  and  one-fourth  hours  auto-fed 

folder  at  $2.80  . . .  . . 

Four  hours  hand  bindery  (mailing).... 

Plate  . 

Twine,  wrapping  paper,  etc .  .  -  r  -  ,  , 

Postage  (pound  rates)  . . .  l.SO  teiise,  tortcit  and  pay  to  the  person  ag- 

Charge  for  standing  type  and  miscel¬ 
laneous  items  . 


16.00 

3.50 


i.OO 


oil  machine  at  $1.20  .  5.50  cases  of  commitment  or  imprisonment 

.  ...  after  conviction,  to  photograph  or  draw 

or  knowingly  allow  to  be  photographed 
or  drawn,  the  picture  of  the  person  so 
imprisoned,  restrained  or  committed.” 

It  further  provides  that  “if  any  public 
4.00  officer  or  other  person  violates  the  pro- 
50  shall,  for  each  of¬ 

fense,  forfeit  and  pay  to  the  person  ag¬ 
grieved  $1,000,  to  be  recovered  by  an 
action  of  debt  in  any  court  of  competent 
Total  cost  of  924  inches  . $158.30  jurisdiction  and  .shall  be  imprisoned  for 

Basis  or50°5Vrla^ng  and' ads'  'cosi  of  ''  ’"I  m  of  not  to  exceed  one  year.” 

ail.,  inch . 34  .Advocates  of  the  bill  argued  that  pic- 

,  , _ -„„i  tures  of  innocent  persons  would  thus  be 

-the.newspaper  going  through  the  plant  Holmgren,  repre.sentative  from  Chi- 

as  a  job,  for  which  th^e  Propnet^  has  no  declarcil  that  the  publications  of 

more  res^nsibility  than  for  5(W  let  -  photographs  in  newspapers  does  great 
heads.  No  charge  was  made  for  Joca  to  innocent  people  who  are  falsely 

editor,  advertising  solicitor,  advertising  accused.  M.  P.  Rice,  representative 
cut  or  mat  service,  and  country  corre-  fj-om  Lewistown,  suggested  that  both  the 
spondence.  In  one  of  the  illustrations  photograph  and  negative  thereof  should 
(taken  from  actual  records)  in  the  re-  destroyed  when  a  suspect  was  found 
port  at  the  Los  Angeles  conventwn,  the  innocent.  He  argued  that  regardless  of 
advertising  committee  reported  $80  for  ^yhether  any  picture  ever  appears  of  the 
these  Items.  As  that  might  be  high  tor  accused  person,  his  name  is  on  the  rec- 
th  average  Missouri  suppose  we  ords,  permanently.  It  was  also  argued 

put  it  at  $40  a  week.  That  makes  the  that  pictures  are  needed  for  identifica- 


tioned  in  the  advance  publicity  notice  was 
reached.  He  “yessed”  everything  we  asked. 

The  editor  didn’t  aimear  satisfied.  We  did 
Slot  run  the  story,  if  I  recall  correctly.  Now 
perhaps  I  fell  down  on  the  job  by  not  punching 
the  Morgenthau  butler  in  the  jaw  and  rushing 
into  the  12-room-4-bath  Morgenthau  apartment 
like  the  proverbial  movie  reporter  and  demand¬ 
ing  the  low-down  on  the  whole  story.  Perhaps 
Mr.  Garland  would  have  done  likewise.  But  he 
is  experienced  enough  in  the  game  I  think  to 
admit  that  since  we  were  unable  to  locate  the 
young  inventor  after  seven  hours  of  effort,  with- 


Southern  colleges  will  never  get  an  even 
break  with  Northen  schools  until  coonskin 
coats  go  out  of  style. — Arkansas  Gazette. 


HANGUPALOCAL 
UNEAGE  RECORD 
THISYEAR-^- 


That  will  convince  foreign  ad¬ 
vertisers  of  the  wisdom  of  using 
your  columns.  With  the  aid  of 
the  Briggs’  organization,  you  can 
get  one  or  more  extra  pages  a 
week  from  jobbers,  manufacturers, 
and  wholesalers  without  extra 
selling  cost  to  you. 

ITrite  us  for  details. 


THOS.W.  BRIGGS  CG 

Columbian  "Aever  Buildmcr 

MEMPHIS  TENN.^ 


iiiiiiiiiiieiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHii 


total  cost  of  that  one  week’s  issue  $198.30. 
Divide  that  by  924,  and  we  have  21j4c; 
on  the  50-50  basis,  we  have  43c  per  ad¬ 
vertising  inch.  .Advertising,  of  course. 


tion. 


Memory  courses  may  appeal  to  some, 


does  not  carry  all  the  burden,  and  so  the  but  a  lot  of  folks  would  rather  learn  to 
.subscription  revenue,  about  $35,  is  de-  forget. — florence  (Ala.)  Herald. 


covers  everytriing  co 
vers  everything  cove 
everything  covers  ev 
rything  covers  every 
ers  evervthing  covers 
.thing  c 


s  cover 

everytMy  g^  ers  ev 
vers  ev^S^^ig  cove 
ng  covers  everything 
thing  covers  everyth! 
overs  everything  'cov 
thing  covers  everyth! 
covers  everything  co 


Away  Ahead! 

2,196,676 

>,699,155 

1,502,479  *  Gain 

The  New  York  Eve¬ 
ning  Graphic  shows 
greater  gain  in  line¬ 
age  (4t%)  than  any 
other  New  York 
paper. 
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the  headune  writer  tells  his  small 

DAUGHTER  SOME  FAIRY  TALES 

_ By  E.  J.  STRONG  - 


SjfALL  daughter:  Daddy  tell  me  a 
fairv  tale. 


D  fairy  tale. 

Headline  writer  (Laying  aside  evening 
paMr) :  Hm-m-m  fairy  tale? 

Small  daughter:  Yes — The  one  about 
(goldilocks  and  the  Three  Bears. 

Headline  writer:  Goldilocks  and  the 
Three  Bears — oh,  yes.  (Business  of  run¬ 
ning  bands  through  hair  absent  mindedly 
and  counting  off  letters  on  fingers.) 


Puss  May  Look  at  Queen  But  This 
One  Kids  a  King 


Curiosity  Killed  a  Cat  But  This 
Cat  Killed  an  Ogre 


Master  Weds  Princess,  Thanks  to 
Wiles  of  Precocious  Pet 


blonde  tot  escapes 

FROM  TRIO  OF  BRUINS 


Small  daughter :  Well,  you  didn’t  tell 
that  one  right  either,  but  surely  you  know 
Little  Red  Riding  Hood. 

Headline  writer:  You  mean  the  one 
about  the  wolf  in  grandma’  clothing? 


I  Chiu>  Lost  in  Wood  Wanders  Into 
Bear  Bungalow 


SCARLET  CLOAKED  TAD 

ESCAPES  WOLF’S  FANGS 


Sips  Soup  Set  to  Cool,  Alleging  Big 
Bowl  Hot,  Medium  Cold,  Wee 
One  Fit  to  Eat 


Voracious  Lupine  Devours 
Child’s  Grandma 


Also  Tries  Chairs,  Smashing  One 


Hibernators  Discover  Tampering  On 
Return  From  Stroll 


Cunning  Brute  Disguises  Self  in 
Nightgown  and  Cap  of 
Aged  Victim 


Gbl  Caught  Taking  Nap  Leaps 
Through  Window,  Escapes;  Zoo 
,  Keeper  Quizzed 


Tot’s  Suspicions  Aroused  by  Bright 
Eyes,  Long  Ears  and 
Large  Teeth 


Small  daughter:  That  doesn’t  sound 
right.  May^  you  know  the  one  about 
Cjnderella. 

Headline  writer:  Cinderella?  To  be 
son. 


Woodsman  Ends  Masquerade  With 
Gun  as  Beast  Is  About  to 
Make  Dessert  of  Girl 


Headline  writer :  Lord  bless  me,  the 
child  is  asleep. 


mistress  of  glass 

SLIPPER  DISCOVERED 


THIRTY  FOR  -‘UNITED  NEWS” 


Asserted  Charmaid  Possessor  of 
Smallest  Foot 


All  Dispatches  Day  and  Night  Now 
Slugged  United  Press 


Gbl  Who  Accuses  Stepmother  of 
Abuse  Becomes  Protege  of 
Alleged  Witch 


Tols  of  Mysterious  Transformation 
From  Rags  to  Beautiful 
Ballroom  Gown 


Prince,  Victim  of  Love  at  First 
Sight,  Plans  to  Marry 
Cinder  Charmer 


Hateful  Stepsisters  Fail  to  Fool 
His  Majesty  by  Slashing 
Feet  to  Fit  Shoe 


Use  of  the  “United  News”  credit  lint- 
lias  been  discontinued  and  all  copy,  both 
day  and  night,  is  now  being  slugged 
United  Press,  Ralph  Turner,  assistant 
general  news  manager  announced  this 
week. 

The  significance  behind  the  change  as 
ex|>lained  by  Mr.  Turner  was  that  in 
the  last  two  years  both  the  morning  and 
evening  services  had  added  on  extra  hours 
so  that  today  the  organization  is  running 
on  a  24-hour  basis.  Editors  were  notified 
that  if  they  wished  to  continue  using  the 
United  News  slug  they  might. 

United  News  was  founded  eight  years 
ago. 


Small  daughter:  It  seems  as  though 
you  are  telling  them  backwards.  Daddy. 
N*w  see  if  you  can  tell  me  the  one  about 
Jack  and  the  Bean  Stalk. 

Headline  writer :  Ah  yes,  that’s  the 
one  about - 


DAILIES  DISCUSS  AD  DRIVE 


Iowa  Committee  Meets  in  Davenport  to 
Consider  Year’s  Program 


STRANGE  BEANS  GROW 

SKYHIGH  OVER  NIGHT 


Youth  Swaps  Family  Cow  for 
Mystic  Vegetable 


Mars  Believed  Inhabited  as  Lad 
Discovers  Weird  Land  at 
Pinnacle  of  Vines 


Returns  From  Explor.ations  With 
Talking  Harp  and  Hen  That 
Lays  14  Karat  Eggs 


Gigantic  Inhabitant  of  Sky  Realm 
Follows  Him  But  Is  Killed 
As  Boy  Cuts  Stalk 


Anthropologists  to  Hold  Inquest; 
Slayer  Sentenced  to  Live 
Happily  E\t.r  After 


Small  daughter :  You’re  leaving  a  lot 
out,  Daddy.  Now  tell  me  about  Puss  in 
Boots. 

Headline  writer ;  Cat  that  wears  boots 
— h-m-m  gontl  yarn. 


talented  fei.ine  makes 

FORTUNE  FOR  POOR  YOUTH 


The  advertising  committee  of  the  Iowa 
Daily  Press  association  meeting  in 
Davenport,  la.,  last  week  considered  plans 
for  its  $25,000  campaign  which  will  be  a 
continuation  of  the  successful  co-opera¬ 
tive  state  advertising  program  begun  a 
few  years  ago.  Representatives  of  the 
('oolidge  -Advertising  .Agency  of  Des 
Moines,  which  will  handle  the  campaign, 
conferred  with  the  committee.  Trade 
papers  and  metropolitan  newspapers  will 
he  used. 

Frank  D.  Throop,  publisher  of  the 
Pai’cufKirt  (la.)  Democrat  is  chairman 
of  the  committee  and  briefly  explained 
the  purpose  of  the  campaign  with  this 
statement :  “Throughout  the  Unitecl 

States  there  is  a  wealth  of  misinformation 
about  Iowa.  Our  campaign  will  endeavor 
to  correct  that  by  giving  true  informa¬ 
tion — actual  facts,  concerning  the  Hawk- 
eye  state. 

Other  members  of  the  committee  are 
John  F.  D.  .Aue,  Durlin^ton  I!a%i’k-Eyc ; 
l-ingcne  Kelly,  Sioux  City  Tribune;  Lee 
Loomis,.,  Mason  City  Glohe-Gazcttc ; 
X'erne  Marshall,  Cedar  Raf>uls  Gazette; 
Robert  O’Brien,  Council  Bluffs  Ron- 
barcil;  George  Thayer.  Marshalltoum 
Times-Rc publican;  Fred  Woodward,  Du¬ 
buque  Telegraph-Herald.  .  ■  • 


EARING  Boots  Queer  Hobby  of 
Edi'cated  Kitty 


Sortsmen  say  the  bass  is  the  smartest 
fish.  But  the  sardine  is  the  canniest. — 
ITorcester  (Mass.)  Post. 


SPORTING 

GOODS 


form  an  important  part  of  Long  Island 
life.  Long  Islanders  take  their  recrea¬ 
tion  in  all  forms  of  sport,  particularly 
golf,  tennis,  swimming  and  boating. 


Queens,  Nassau  and  Suffolk  Counties 
compose  a  territory  i  lo  miles  long  and 
22  miles  in  width  at  its  widest  part.  In 
this  territory  there  are  93  country 
clubs,  and  both  the  north  and  south 
shores  of  the  island  are  made  up  of  a 
continuous  line  of  beaches. 


We  mention  these  facts  not  only  as  proof 
of  the  excellent  market  which  Long 
Island  affords  sporting  goods  manufac¬ 
turers,  but  also  as  an  example  of  the  un¬ 
usual  prosperity  which  makes  this  an 
important  market  for  all  nationally 
advertised  products. 


Whether  your  product  comes  under  the 
heading  of  luxury  or  necessity,  the  news¬ 
papers  listed  below  will  establish  it 
solidly  in  Long  Island  life. 


Publication 


Rate  per 


Town 

Paper 

Days  Circulation 

Inch 

Babylon 

Leader 

Suffolk 

Friday 

3,4(K) 

.35 

Bay  Shore 

Consolidated  Press 
(South  Shoic  ij:  !  . 

Thursday 

2.730 

.45 

Elmhurst 

Newtown  Register 

Saturday 

2,500 

.75 

Farmingdale 

Post 

Friday 

1,100 

.30 

Floral  Park 

The  Sunrise  Trailer 

Friday 

5,200 

.60 

Freeport 

Recorder 

Friday 

3,100 

.42 

Great  Neck 

North  Hempstead  Record 

Wed. 

2,400 

.50 

Jamaica 

Queens  County  News 

Friday 

14,675* 

1.00 

Lynbrook 

New  Era 

Tue.  &  Fri. 

2,800* 

.60 

Mined? 

Central  Island  Weeklies 

(Hicksville,  Westbury,  New 
Hyde  Park) 

Friday 

4,000 

Loot 

Oyster  Bay 

Enterprise  &  Pilot 

Friday 

2,000 

.45 

Patchogne 

Advance 

Tue.  &  Fri. 

3,226* 

.55 

Queens  Village 

Queens-Hollis  Times 

Thursday 

8,000 

1.00 

Richmond  Hill 

Long  Island  Weekly 
News 

Friday 

12,000 

1.40 

Woodhaven 

Leader-Observer 

Thursday 

8,600* 

.84 

*Sworn  Net  Paid  Circulation. 

fTliis  rate  inclndc.s  the  Farmingdale  Post. 

Figures  not  marked  with  a  star  indicate  total  run  of  paper. 
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SELLING  PAPERS  ON  EDITORIAL  MERIT 
SUREST  WAY  TO  HOLD  READERS 


SPENT  $21,000  IN  A  DAY 
TO  ADDRESS  PUBLIC 


H.  R.  SCHAEFFER  PROMOTED 


Contest  Subscribers  Take  Paper  as  a  Secondary  Consider¬ 
ation,  Circulation  Man  Declares — ^They  Fail  to 
Renew  When  Subscriptions  Expire 


By  K.  P.  SEXTON 

Circulation  Manager,  Wenatchee  (Wash.)  Daily  World 

TN  the  mad  scramble  for  increased  cir-  What  reason  is  there  for  not  disposing  of 
culation  which  had  gripped  a  large  it  in  a  like  manner  ? 
percentage  of  the  circulators,  thought  is  In  the  continual  drive  for  new  subsenp- 


not  given  to  the  type  of  circulation,  vol-  lions,  the  renewal  is  not  given  the  thought 


ume  is  all  that  counts. 


it  deserves.  If  a  circulator  could  con- 


Premia,,  prize  offers.  Cubbing  offers,  toeouM 


„„.es.s  and  wh«  «  are  pressed  upon  ^7  desired  ^*0  (0^  of  e^la.iok: 


WILLIAM  C.  DURANT  spent 
^  $21,000  in  advertising  Thurs¬ 
day  to  announce  his  policies  to 
the  American  people.  Through  J. 
H.  Newmark.  Inc.,  advertising 
agency.  New  York,  he  used  1,200 
lines  each  in  forty-eight  newspapers 
in  twenty-nine  cities.  These  news¬ 
papers  have  an  aggregate  circula¬ 
tion  of  8,800,000. 

And  he  used  newspapers  because, 
said  he,  ‘‘they  are  the  only  way  to 
reach  all  the  people  quickly.” 

Mr.  Durant  plans  to  concentrate 
most  of  his  automotive  attention 
on  a  new  six-cylinder  Star. 


Named  General  Manager,  Wm.  H. 
Rankin  New  York  Office 


..  , _ T,  oc  ucbircu  iii  iiic  loriii  oi  cii  vuictiiuii. 

the  prospective  subscriber.  It  is  becom-  .  ,  _ _  .  , 

.-...v  ,  fi,»  w  r,  npwsnancr  ^^15,  of  course,  IS  impossible.  But  a 


The  Wm.  H.  Rankin  Company  an¬ 
nounced  this  week  the  promotion  and 
appointment  of  Herbert  R.  Schaeffer  as 
general  manager  of  the  New  York  odice. 

Mr.  Schaeffer’s  experience  in  the  ad¬ 
vertising  agency  field  covers  a  period 
of  20  years  during  which  time  he  has 
served  in  all  agency  capacities,  lbs 
latest  post  was  that  of  manager  of  pro¬ 
duction  and  merchandising. 

Two  recent  merchandising  accounts 
Mr.  Schaeffer  has  handled  are  Thomas 
J.  Lipton,  Inc.  and  the  B.  F.  Goodrich 
Rubber  Company  “Zipper  Boots.” 

Previous  to  his  association  with  the 
Wm  H.  Rankin  (Company  he  served  with 
the  Charles  H.  Fuller  Company,  Chi- 


s.bCdeS^ir^  rco«M %  n.  y..paris  press  rate 
SV'’^rr,b1  reduced  by  french 

.  .  : _ . _ J  everlasting  drive  for  new  subscriptions  ^  _  Durintr  the  war  Mr.  Schaeffer  serwd 


A  large  field  is  being  opened  up  and  expended  toward  keeping  the  old  Cut  by  Western  Union  in  London 


Thomas  Adv.  Agency,  Jacksonville,  Fla, 
and  M.  P.  Gould  Company,  New  York. 

During  the  war  Mr.  Schaeffer  served 
with  the  navy. 


TYPE  FOUNDERS  MEET  CALLED 


IS  being  taken  advantage  of  to  supply  ones.  —New  York  Charge.  Force.  — - 

circulation  men  with  promotion  stunts.  Circulation  has  been  truly  quoted,  the  Second  Slice  in  Pari.  tvpit  PTMiisinFRq  mfft  r  Al  I  Fit 

everything  conceivable,  all  but  the  one  ufe-blood  of  a  newspaper.  Keep  this  ^cond  5l.ee  m  Pan.  TYPE  FOUNDERS  MEET  CALLED 

real  circulation  builder,  that  is,  selling  life-blood  healthy.  It  can  be  done,  if  you  schedule  ^  special  meeting  of  stockholders  of 

a  newspaper  on  its  own  merits,  ggg  that  your  newspaper  has  the  „  the  American  Type  Founders  Corpora- 

The  various  plans  differ  but  all  ac-  proper  qualifications  and  you  in  turn  sell  .  •  French  Ministry  of  Commerce  tion  has  been,  called  for  April  26  to  vote 
complish  the  same  result.  They  give  them  to  the  public.  »  announced  a  further  reduction  cm  an  amendment  to  the  charter  to  pro- 

circulation  that  is  not  lasting,  the  kind  _  in  press  transmission  rates  between  Paris  vide  for  an  increase  in  the  authorized 

that  is  not  healthy.  One  day  you  have  and  New  York.  W  ithin  a  few  days  press  common  stock  to  $12,000,000  of  $100 

a  eain  the  next  a  slump  The  circula-  NFW  SPORT^s  PHI  IPV  ON  “'sP^tches  will  be  sent  at  Syi  cents  a  par  from  $6,000,000  and  the  authorized 

»ord.n,todof  lOJ/,  cents,  the  rate  up  7  per  cent  preferred  to  $6,000,000  nl  $100 


ocneoiue  ^  special  meeting  of  stockholders  of 

.  ,  the  American  Type  Founders  Corpora- 

_The  French  Ministry  of  Commerce  tion  has  been,  called  for  .April  26  to  vote 
this  week  announced  a  further  reduction  cm  an  amendment  to  the  charter  to  pro¬ 
in  press  transmission  rates  between  Paris  vide  for  an  increase  in  the  authorized 
and  New  Y'ork.  Within  a  few  days  press  common  stock  to  $12,000,000  of  $100 


not  sleep  well  if  he  does  not  have  some 
“red  hot”  stuff  planned  for  the  morrow. 


DENVER  PAPERS 


to  a  few  weeks  ago. 


About  six  weeks  ago,  due  to  the  ini- 


par  from  $4,000,000. 


ea  nor  siu.i  p.anneu  lor  cue  nior.uw.  :~;r“  ,  ^  .  tiative  of  the  Western  Union  Cable  Com-  n  v  TELEGRAM  CHANGES  TYPF 

Some  few  months  ago  a  reputable  Rocky  Mountain  New.  and  Evening  pany,  the  press  rate  from  London  to  ’  »  f-ajlijicawi  VenAnvrfo  iirt 


New.  RaiM  Salarie.  of  Sport.  Writ¬ 
er.,  After  Ruling  Again.t  Work¬ 
ing  for  Promoter. 


If  Quality 


of  circulation  is  your  first  consid¬ 
eration 


circulation  contest  manager  of  the  regu-  New.  RaiM  Salarie.  of  Sport.  Writ-  New  York  was  cut  from  7  to  5  cents  The  New  York  Evening  Telegram  has 

lar  order  called  on  the  writer  with  a  After  Ruling  Again.t  Work-  ®  word.  With  the  French  rate  remain-  adopted  the  new  seven-point  Linotype 

view  of  selling  his  publication  on  a  con-  '  ‘  f  P  t  centimes  gold,  or  more  than  Ionic  type. 

test.  He  had  recently  finished  a  con-  10  cents,  it  became  apparent  that  Paris  _  — ^ — 

test  for  a  small  neighboring  newspaper  ^  r>  t.  •  «r  would  lose  to  London  in  its  importance  It  is  estimated  that  we  have  five  million 

which  both  he  and  the  paper  termed  a  Dmver  Rocky  Mountain  News  as  a  European  news  centre.  illiterates  in  the  United  States,  and  an 

very  successful  contest,  showing  many  Denver  tvemng  News  have  an-  Therefore  the  French  cut  the  rate  to  even  larger  number  of  unfortunates  who 

renewals  and  a  f  large  gain  in  new  busi-  "ounced  a  new  sports  policy  with  a  view  42  centimes  gold,  or  8%  cents.  It  took  cant  read  traffic  signals. — Clevelcmd  Plain 

ness.  The  writer  being  familiar  with  the  presenting  their  readers  with  ac-  only  a  short  time  for  Paris  to  see  that  Dealer. 

territory  in  which  the  contest  had  been  unbiased  and  honest  sporting  this  cut  was  not  sufficient,  with  the  re-  _ _ _ 

conducted  was  surprised  at  the  unusual  ^  suit  that  M.  Bokanowski,  Minister  of 

gain  and  asked  to  see  a  list  of  the  names  The  new  policy  prohibits  members  of  Commerce  announced  that  the  future  v., 

and  addresses  of  the  new  subscribers.  A  'he  sporting  staf^  of  the  two  papers  press  rate  from  Paris  to  New  York  iJUSlllty 

check  proved  the  following  to  be  correct.  acting  as  officials  in  any  sporting  would  be  the  London-New  York  rate  ^ 

Twenty  per  cent  of  the  new  business  was  events  or  to  work  for  and  receive  pay  plus  3  gold  centimes,  the  latter  being  the  of  circulation  is  your  first  consid- 

out  of  the  home  field  and  when  I  say  it  promoters.  cost  of  sending  news  from  Paris  to  eration 

was  out  it  was  out,  in  a  district  where  Declaring  that  the  two  papers  believe  ^ndon  by  leased  wire.  Thus  Pans  ^  ^ 

far  better  newspapers  giving  a  day  earli-  hi  sports  and  want  to  see  them  grow  hopes  to  retain  its  importance  as  ffie 

crservice  w^re  eSaS^  and  thrive,  the  announcement  of  the  news  centre  for  European  dispatches 

cent  was  out  of  the  state.  The  gL-  changed  policy  continued:  rhe^^World^  wTr'^  following  With  Sun<Uy  Morning  Edition, 

graphic  location  of  the  newspaper  was  “We  do  not  intend  to  blurb  up  fake  that  the  reduced  Washington,  D.  C. 

such  that  out  of  the  state  meant  com-  hghts  or  fixed  wrestling  matches.  We  .u.  prpnrh  npwsnanprs 

pletely  out  of  the  territory.  Five  per  do  not  propose  to  built  upand  press-  to  nublish  more  direct  news  from^he  y®"*’  Preference— same 

cent  of  the  gain  were  papers  sent  to  agent  men  who  are  intended  merely  as  [j  ^  gt  tes  instead  of  Dublishine  onlv  preference  of  prac- 

Europe.  It  seemed  that  one  of  the  lead-  set-ups  in  exhib^ns  staged  purely  for  the  dispatchL  IJ^don  National 

ing  contestents  worked  in  a  foreign  settle-  the  purpose  of  bilking  the  sport  fans.  their  American  correspondents.  Hnn,, 

ment  throughout  the  contest.  While  I  ‘In  short,  the  sporting  staffs  of  these  -  .  The  Star  s  arculation  is  home 

had  no  means  of  checking  up  on  the  other  papers  are  striving  to  print  the  truth  Fdicnn  didn’t  ^pt  hie  rpnntation  hv  in  circulation— both  quality  and  quan- 

63  per  cent  of  the  increased  circulation,  as  it  is  given  them  to  see  the  truth.  veS  exSsesSan 

I  am  confident  from  my  past  personal  exl  They  will  make  mistakes-errors  of  excuses.-Nan  Francisco  Chron-  ^.th  advertisers, 

perience  in  contests,  that  a  very  large  judgment  and  observation  and  fact— but,  ,^^**** 

portion  of  it  could  be  traced  to  former  at  least,  they  will  be  honest  mistakes.”  ^  C«itoU 

newsstand  and  street  sales  customers  sub-  Salaries  of  men  on  the  sporting  staffs  Chicago  Office — ^Tower  Building 


|ll)c  Jbening 


With  Sunday  Morning  Effition. 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and  quan¬ 
tity — the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  Ao  Carroll 


newsstand  and  street  sales  customers  sub-  salaries  ot  men  on  the  sporting  staffs 
scribing  for  home  delivery.  two  papers  have  been  raised,  ac- 

Contestants  seldom  use  a  word  of  sales  T*  Leecl^  editor  in  charge, 

talk.  Their  opening  and  closing  line  is,  ,  enthusiastic 

“Won’t  you  help  me  win  such  and  such  ,u’,  because  I 

a  prize  by  subscribing  for  such  and  such  that  they  realize  they  are  now  on 

a  newspaper.”  It  may  be  a  friend  who  f  self-respecting  basis,  and  do  not  have 
subscribes  through  sentiment.  It  may  be  mooching  m  order  to  live, 

a  merchant  who  feels  that  unless  he  helps  I " 

the  contestant  he  will  lose  business.  Cir-  ^^ink  from  a  purely  selfish  stand- 

culation  sold  on  other  than  its  merits  is  the  ethics  entirely  out  of 

good  ott'y  ^ot"  such  time  as  the  order  jj,  this  is  one  of  the  best  moves  we  have 
IS  made  tor.  ,  .  , .  ,  made  for  promoting  the  interest  and  con- 

The  subscriber  who  buys  his  paper  for  fidence  of  the  public  in  our  sporting 
a  contest  premium  takes  the  paper  as  a  pages.” 

secondary  item.  It  is  well  known  that  - 

a  man  thinks  a  great  deal  more  of  some¬ 
thing  he  pays  for  at  a  fair  price  than  for  NEW  COMPANY  FORMED 
what  he  receives  without  cost  or  is  ^he  New  Haven  (Conn.)  Union, 
forced  into  buying.  A  newspaper  is  no  fo^^ded  in  1871  by  the  late  Alexander 
exception  to  this  rule.  If  the  buyer  buys  jroup,  is  now  being  reorganized  under 
in  the  above  manner’  he  will  never  read  the  direction  of  its  recent  purchaser, 
and  follow  your  newspaper  with  the  David  E.  FitzGerald,  attorney  and  four 
respect  that  makes  a  good  prospective  times  mayor  of  New  Haven.  The  law 
...  ,  .  firm  of  FitzGerald  &  Haven  has  in- 

All  other  commodities  are  sold  strictly  corporated  the  New  Haven  News  Pub- 
on  their  own  value.  A  merchant  does  not  lishing  Company  to  conduct  the  Union  as 
give  something  out  of  his  stock  with  some  an  evening  and  Sunday  newspaper.  The 
other  article  in  order  to  dispose  of  it.  A  Union  will  use  International  News 
newspaper  is  an  article  of  merchandise.  Service  leased  wire  service. 


Chicago  Office — ^Tower  Building 
J.  E.  Lutz 


We  wonder  if  all  newspaper  pub¬ 
lishers  have  stopped  to  figure  out 
their  actual  expense  in  sending 
out  complete  copies  as  proof  of 
insertion  to  agencies  and  adver¬ 
tisers.  A  "free"  copy  mailing  list 
is  an  unnecessary  expense  that 
could  be  eliminated  entirely. 
Newsprint  and  postage  costs  for 
sending  out  unnecessary  copies  is 
"waste."  By  accepting  our  Com¬ 
plete  Checking  Proof  Service  a 
publisher  saves  tons  of  newsprint 
and  automatically  places  in  oper¬ 
ation  a  service  that  would  prove 
much  more  satisfactory  to  his 
agencies  and  advertisers,  as  well 
as  to  himself. 


G-CO-rtl 


NOW — 400  subscribers 


Dhe  Advertising 
CHECKING  BUREAUAux 


Dirlif  1926  Th,  Coliiik,.  Dli- 
patek  carried  aiore  aiate  llnai  Pf  paid 
adrcrtlslni  than  any  nthcr  OMs  naan- 
paper. 

Advertlien  whp  im  The  Dally  Ca- 
liBikas  Diipateh  ara  paarantaed  a 
tptal  act  paid  eirealatlan  t(  106.814. 
....  Nany,  aiany  thapuade  adra 
than  any  athar  Maahae  iianpapar. 


CHIOS  GREATEST  HOME  QAIIY  j 


79  Madiion  At*. 
Bear  York 


538  Bo.  Clark  Bt. 
Chicago 
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AD  TIPS 


u.rrv  Atkirson,  Inc.,  410  North  Michigan 
"  , Chi«;-n.  Making  up  sclieilules  for  the 
ii-  u.r'  I'ritchlow  Company,  Wheaton,  Illinois. 
r^**'nlacing  account  for  the  Bernard  Schwartz 
ci'  arCotl>ora'ion,  makers  of  R.  G.  L)un  cigars. 

N  W.  Ayer  &  Son,  308  Chestnut  street, 
ui^Udelohia  Again  placing  orders  with  news- 
^  oers  in  \arious  sections  for  Bayuk  Cigars, 
j  “Havana  Ribbons  Cigars,”  Philadelphia, 
also  placing  orders  with  newspapers  in  various 
^ions  for  .\rmour  &  Company,  Clover  Bloom 

butter,  Chicago.  . . 

George  Batten  Company,  383  Madison  avenue.  Shirts). 
York.  Again  placing  orders  with  news-  puiiin 
in  various  sections  for  the  Florence  Stove 
ffiny,  Gardner.  Mass. 

AustfB  F.  Bement,  Inc.,  General  Motors 
Budding.  Detroit.  Placing  orde.s  with  some 
Western  newspapers  for  Haag  Bros.  Company, 

•ashing  machines,  Peoria.  HI. 

■pioW*  M.  Bowers  Company,  Kimball  build¬ 
ing,  Chicapo.  Will  use  a  list  of  about  30  towns 
for'  tie  advertising  of  Green  River.  Western 
cities  eiU  ttsed  on  this  list. 

OMltell  •  Ewald  Company,  General  Motors 
Building.  Detroit.  Again  making  contracts  with 
ocnspapers  for  the  Crosley  Radio  Corporation, 

Cincinnati.  Has  prepared  a  list  of  newspapers 
so  the  Apex  Electric  Manufacturing  Company, 

CleveUnd,  Ohio. 

Dorrantx,  Sullivan  dh  Co.,  130  West  43nd 
street.  New  York.  Placing  the  Chancellor 
(jprs  account  of  the  American  Tobacco  Com- 
jany.  New  York. 


East.  Detroit,  Michigan.  Placing  orders  with 
newspapers  in  various  sections  for  Gabriel 
Snubliers  Mfg.  Company,  auto  accessories.  Cleve¬ 
land. 

Matteson-Fogarty-Jordan  Company,  307  No. 
Michigan  avenue.  Chicago.  Preparing  a  list  of 
newspai>ers  for  the  advertising  of  Prem.er  Malt 
Products  Co..  Chicago.  , 

Lewis  H.  Mertz  Company,  400  North  Michi¬ 
gan  avenue.  Chicago.  Now  placing  the  account 
of  the  Siinlite  Dessert  Co.,  Waukesha.  Wis. 

Michaels  &  Heath,  Inc.,  113  Lexington  ave¬ 
nue,  New  York.  Placing  orders  with  news 
Iiapers  for  the  Hennafuam  Corporation,  shampoo. 
New  York. 

Mitchell-Faust  Advertising  Company,  7  South 
Dearborn  sreet,  Chicago.  .Making  up  a  list  on 
Reliance  Mfg.  Co.,  Chicago  (Big  Yank  Work 


II 


Bickard  A.  Foley  Advertising  Agency,  1600 
Arch  street,  Philadelphia.  P.acing  orders  with 
iggM  New  England  newspapers  for  Adam 
Schcidt  Brewing  Company,  Valley  Forge  bever- 
iges,  Norristown,  Pa. 

AJbtrt  Frank  A  Co.,  134  S.  La  Salle  street, 
Cbicago.  Now  placing  the  account  of  W.  F. 
McLaughlin  Co.  (Coffee)  Chicago. 

FuDer  A  Smith,  Inc.,  1501  Euclid  avenue, 
Clcvelaiid,  Ohio.  Acain  placing  orders  with 
newspapers  in  selected  sections  for  the  Westing- 
house  Electric  &  Mfg.  Co.,  Pittsburgh. 

(kiAwr  Advertising  Company,  360  North 
Michigan  Boulevard,  Chicago.  Will  send 
schedules  covering  400  lines,  ten  times,  on 
Kepublic  Motor  Truck  Co.,  Alma,  Mich.,  to  a 
list  of  about  a  dozen  towns. 

Glen  Buck  Advertising  Company,  39  South 
La  Salle  street,  Chicago.  Will  handle  the  con¬ 
templated  spring  campaign  of  W.  A.  Sheaffer 
Pen  Company,  Fort  Madison,  la.,  to  introduce 
I  new  desk  set. 

Grmell  Advertining  Agency,  912  Michigan 
Thatre  Building,  Detroit.  Placing  account  for 
the  Leschin  Millinery  Company,  New  York. 
Gruesbeck-Heam,  Inc.,  415  Lexington  avenue. 
New  York.  Placing  account  for  the  Day  Fan 
Electric  Company,  “Handy  Vac”  electric 
Vacuum  cleanet. 

E.  W.  Hellwlg  Company,  9  East  40th  street, 
.N'ew  York.  Again  placing  orders  with  news- 

S.pers  in  various  sections  for  the  Corn  Products 
efming  Company,  “Mazola  Cooking  Oil,”  New 
York. 

Hobws,  Inc.,  Stephenson  Building,  Detroit. 
Issuing  contracts  to  newspapers  on  the  Mulkey 
Salt  Company,  Detroit. 

H«uf.Haoper  Company,  507  Montgomery 
street,  San  Francisco.  Placing  orders  with 
some  Pacific  Coast  and  Western  newspapers  for 
M.  J.  Brandensteiii  &  Company,  coffee  and 
lea.  San  Francisco. 

E.  T.  Howard  Company,  .33  West  42nd  street, 
.New  York.  Again  placing  orders  with  news¬ 
papers  in  various  sections  for  Adnlph  Gobel. 
Inc.,  meat  products.  Brooklyn,  N.  Y. 

Hughes,  WoUT  A  Co.,  133  East  avenue, 
Rochester,  N.  Y.  Placing  orders  with  some 
newspapers  for  the  International  Chem¬ 
ical  Co.  “Bi  Nesia,”  Rochester,  N.  Y. 

Duke  Hutchhuen,  161  East  Erie  street,  Chi¬ 
cago.  Issuing  small  one-time  orders  to  a  list 
ot  newspapers  on  Dr.  Berry  Company,  Chicago. 
.  Kmtor  A  Sons  Advertising  Company, 

Lyfton  Building,  Chicago.  Renewing  some 
newspa^r  contracts  for  the  Kraft  Cheese  Com¬ 
ply,  Chicago.  Also  placing  orders  with  some 
esfern  newspapers  for  the  Federal  V'arnish 
Lompany,  Chicago. 


Morris  Advertising  Company,  First 
National  Bank  building.  Ctiicago,  will  use  a 
list  of  newspapers  for  the  advertising  of  Premier 
Malt  Extract  Co.  (Blue  Ribbon  Malt)  Chicago. 

O'Connell-Ingalls  Advertising  Agency,  100 
Boylston  street,  Boston.  Reported  to  have  se¬ 
cured  account  of  the  Elliott  Addressing  Machine 
Company,  Cambridge.  Massachusetts. 

Patterson-Andress  Company,  1  Madison  ave 
nue.  New  York.  Now  handling  account  of  the 
Socony  Burner  Corporation,  oil  Imrner,  New 
Y'ork. 

Porter,  Eastman,  Byrne  Company,  22  West 
Monroe  street,  Chicago.  Reported  to  have  se 
cured  account  of  the  Standard  Sanitary  Mfg. 
Company,  Pittsburgh.  Has  taken  over  the  ad¬ 
vertising  account  of  the  Standard  Sanitary 
Manufacturing  Company  of  Pittsburgh.  Penn 
sylvania,  effective  July  1. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  Y'ork.  Placing  orders  with  some  news 
Iiapers  that  have  roto  sections  fur  Warner  Bros., 
corsets,  Bridgeport,  Connecticut. 

Reimors  A  Osborn,  Inc.,  285  Madison  avenue. 
New  York.  Now  handling  account  of  the  Taylor 
Company,  grape  juice,  Hammondsport.  N.  Y. 


Richardson-Briggs  Company,  216  Superior 
avenue,  N.  E.,  (Meveland,  O.,  will  place  the 
advertising  of  the  Mountain  Valley  \Vater  Co., 
Cleveland,  O.,  who  will  advertise  their  Ginger 
■Me  in  towns  where  they  have  distribution  on 
the  water. 

Fred  Rabbins  Company,  360  North  Michigan 
Boulevard,  Chicago.  Will  compile  a  list  of  news- 
paiicrs  on  Burgess  Battery  Co.,  Madison,  Wis., 
within  the  next  month. 

F,  J.  Roas  Company,  19  West  40th  street, 
-New  Y'ork.  Now  handling  account  of  W.  A. 
Hathaway  furniture  company.  New  York. 

Smith  A  Ferris,  Inc.,  739  South  Hope  street, 
I, os  Angeles.  Placing  orders  with  some  West¬ 
ern  and  Pacific  Coast  newspapers  for  Boericke 
&  Runyon  Company,  "Eopa  Remedies.”  San 
Francisco. 

Stack-Goble  Advertising  Agency,  Heyworth 
Building,  Chicago.  Placing  orders  with  some 
Western  papers  for  C.  &  N.  W.  &  U.  P., 
( 'hicago. 

J.  P.  Storm  A  Sons,  2  West  46th  street. 
New  York.  Placing  orders  with  newspapers 
ill  selected  sections  for  the  Park  &  Tilford  Com¬ 
pany,  “Tintex,”  New  York. 

Tumer-Wagener  Company,  400  North  Michi¬ 
gan  avenue,  Chicago.  W  ill  handle  the  adver¬ 
tising  on  Prima  Malt,  a  product  of  the  Priiralt 
Products  Co.,  Chicago,  in  about  a  dozen  towns 
in  the  northwest.  Schedules  cover  three  months. 
'The  account  was  formerly  'laiulled  by  Dade 
Epstein. 


SIR  THOMAS  UPTON  HERE 


Titled  Tea  Grower  and  Advertiser 
Inspects  Hoboken  Plant 


2% 


///>.  ^  ^  ^ 

THE  GREAT  CENTRAL  MARKET 


Sir  Thomas  Lipton,  British  tea  grower 
and  yachtsman,  arriv^  in  New  York  on 
.-Kpril  4  prepared  to  put  his  own  official 
slogan  into  action.  His  slogan  is  “There’s 
No  Fun  Like  Work.” 

-^bout  the  first  thing  he  did  after  land¬ 
ing  was  to  visit  the  Lipton  plant  in 
Hoboken,  study  the  sales  and  merchandis¬ 
ing  plans  prepared  to  sell  more  Lipton’s 
Klmg-Cibm  Company,  310  South  Michigan  Tea  to  the  American  housewives. 

Mwue,  Chicago.  Now  placing  the  account  of  Sir  Thomas  vigorously  denied  he  had 
V  ’  retired  from  business,  asserting  he  was 

AdvertUing  Agency.  201  Dei 

W  aTverii,C°7or  uLding^me^^^^  the  board  of  directors  of  the  tea  com- 

21  East  40th  street.  New  that  bear  his  name  m  America  and 

if"'-.  handling  account  of  the  Norwalk  threat  Britain.  The  tea  grower  will  stay 
e  &  Rubber  Company,  Norwalk,  Connecticut,  in  this  country  until  the  middle  of  May. 
m.  t®  High  street.  Boston.  Plac-  He  is  here  on  a  business  and  pleasure 

S?  H  r?  -*“5  "'wspapers  in  selected  sections  trjo 
York”  A1  Sauce,  New 

Frank  Lenhoff  Comply,  612  North  Michi- 
rf  the  account 

Chicago  *'**^“t' Paint  8-  Varnish  Company, 


CONDUCTING  RADIO  CONTEST 


The  Worcester  (Mass.)  Eventing  Ga- 
Rav  D  I  am,  ,  zette  is  conducting  a  novel  “Missing 

New  York.  Phei^’  sfe't.  Word”  Contest  through  its  radio  broad- 

nrious  sections  for  the  CanadUn  picifirs*  s”  casting  plant.  Station  WTAG.  Each 

”  I'ew  York.  night  a  quotation,  taken  from  the  classics, 

Organizatioii,  Stock  Ex-  is  read  by  Joseph  DeWolf,  managing 
“init  of  the  "reviii- of  the  paper,  with  one  word  of 
Phite^a.  manufacture?;  quotation  left  out.  The  contestants 
snow er  bath  curtains,  duck  and  canvas  goods  are  required  to  fill  in  the  missing  word. 
IWM  The  stunt  runs  for  a  month  and  $1,000 

«nus,  incnporated.  82  Hancock  avenue,  in  prizes  are  being  offered. 


Power: 


Illinois  investment  in  electrical  systems  is 
$260,000,000.  One  plant  alone  now  prac¬ 
tically  completed  costs  nearly  $40,000,000 
and  Engineers  claim  it  will  produce  four  times 
as  much  energy  as  Muscle  Shoals. 

Nearly  75%  of  the  homes  in  Illinois  are  wired 
for  electricity.  There  are  1 ,220,000  domestic 
electric  lighting  customers,  who  are  interested 
in  electrical  appliances  and  equipment.  What 
manufacturer  who  has  an  electric  product  or 
appliance — large  or  small — for  the  power 
plant  or  for  the  home  can  find  a  more  respon¬ 
sive  market  than  this  important  State. 

Are  not  these  facts  sufficiently  interesting  to 
warrant  at  least  an  investigation  of  this  rich 
market? 

The  newspapers  listed  below  have  the  informa¬ 
tion.  Send  for  it. 


Rates 

Ratea 

for 

for 

2,500 

10,000 

Circulation 

Linea 

Linea 

•Aurora  Beacoii-iNews . 

.(E) 

18,918 

.07 

.07 

tChicago  Herald  &  Examiner... 

(M) 

385,276 

.55 

.55 

tChicago  Herald  &  Examiner... 

.(S) 

1,153,360 

1.10 

1.10 

Chicago  Daily  Journal . 

.(E) 

123,169 

.26 

.24 

•Evanston  News  Index . 

.(E) 

7,631 

.05 

.05 

•Freeport  Journal-Standard . 

.(E) 

9,545 

.045 

.045 

•Joliet  Herald  News . 

.(E) 

19,644 

.07 

.07 

•Mattoon  Journal  Gazette . 

.(E) 

5,836 

.04 

.04 

•Moline  Dispatch . 

.(E) 

12,048 

.05 

.05 

•Monmouth  Daily  Review  Atlas. 

..(E) 

5,338 

.035 

.035 

•Peoria  Star . (S)  23,030 

E) 

30,429 

.085 

.07 

•Rock  Island  -4rgus . 

.(E) 

11,364 

.05 

.05 

•Waukegan  Daily  Sun . 

.(E) 

5,348 

.03 

.03 

•A.  B.  C.  Statement,  Oct. 

1,  1926 

tGovemment  Statement,  ' 

March  31, 

1926 

rcspundents.  Its  staff  is  made  up  largely  to  be  had 
i)t  graduates  from  the  Missouri  Univer-  Shirley-Sa\ 
sity  School  of  Journalism.  hotels.” 

The  Osaka  Maiiiiciti  is  also  an  intclli-  The  Adv 
gent  and  valuable  co-operator.  The  Mai-  reservt 

nichi  publishes  an  English  edition  and  is  t'ori. 
widely  quoted  and  respected  as  an  organ 
of  English-speaking  Japanese  in  the  Em¬ 
pire. 

h'very  day,  in  addition  to  their  other  as¬ 
signments.  the  correspondents  call  at  the 
office  of  Marquis  Koniura,  chief  of  the 
Intelligence  Division  of  the  Foreign  Of- 
lice,  where,  at  11  o'clock,  there  is  an  in¬ 
formal  conference  on  Japanese  affairs.  It 
is  true  that  there  is  a  press  censorship 
on  news  affecting  the  royal  family  or  the 
state,  but  Marcpiis  Komura  is  a  real  dip¬ 
lomat,  and.  despite  occasional  rulings 
made  necessary  by  his  official  position,  is 
justlv  popular  with  all  American  corre¬ 
spondents. 


IMPERIAL  HOTEL  IS  STAMPING  GROUND 
OF  U.  S.  CORRESPONDENTS  IN  TOKIO 

- By  W.  H.  PORTERFIELD - 


BERMUDA  ADVERTlSIN(j 
TO  BE  INCREASED 


Conference  Held  at  Hamilton 

Discuss  Bigger  Appropriation _ 

Important  Interests  Repre. 
sented  at  Conference 


riaiis  were  discussed  this  week  ioj 
greatly  increased  advertising  e.xiienditur 
to  advertise  Bermuda  at  a  meeting  )iej- 
at  Hamilton,  Bermuda. 

Among  those  attending  the  conk: 
were  H.  C.  Blackiston  and  A.  J.  Chn^ 
bridge  o' 

ness.  W  ithy  &  L'ompan; 

Furness-Bennuda  Line ,  _  ^ 

Heller,  passenger  traffic  manager  of  t: 
Royal  Mail  Steam  Packet  Company,  an- 
(ieorge  White,  tour  manager,  Thonii 
Cook  &  Son.  Other  delegates  includt; 
representatives  of  the  American  Expre 
Company,  Colpitts  Tourist  Company  at; 
Xational  Tours. 

At  the  conference  a  report  was  rt 
eeived  from  James  Albert  Wales,  hea; 
of  the  Wales  Advertising  Company,  Xc 
York,  which  places  the  advertising  oi  tij 
Bermudti  Trade  Development  board,  re 
resenting  Bermuda  business  and  goven 
inent  interest.  Important  data  was  al- 
submitted  by  John  L.  Leighton  of  Lor. 
&  Thomas  and  Logan,  advertising  agen 


>f  the  Xew  York  office  of  Fc 

owners  of  tl; 
Frederick  k 


consi 
week 
in  19 
to  4f 
1915, 


.American  newspaper  correspondents  stationed  at  Tokio 


SIGNING  UP  FOR  DENVER 


1,400  Reservation.  Already  Made  for 

23rd  I.  A.  A.  Meeting  was  justified. 

Aliout  1,400  reservations  have  already  'Evidence 

been  made  by  those  wishing  to  attend  Xew  \ork  to  I 
the  twenty-third  annual  convention  of 
the  International  Advertising  Associa-  Ivoyal  Mail  Stea 
tion  to  be  held  in  Denver  during  the  operated  two  st 
week  of  June  26,  Gilbert  T.  Hodges,  Prcsfnt  season, 
chairman  of  the  On-to-Denver  Com-  pt'atedly  booked 
mittee  and  an  executive  of  the  Neze  •i^’^^-Bermuda  Li 
York  Sini,  announced  this  week.  steamer  of 

'T  have  had  a  wire  from  Joseph  E.  season. 

Moorehead  at  Denver,  chairman  of  the  _ 

local  convention  committee,  in  which  he 
says  that  to  date  625  cash  deposits  have  QUIZZING 
been  received  for  hotel  reservations,  and  A  local  auditor 
750  additional  applications  for  hotel  day  by  a  “Ask-lk 
reservations  not  accompanied  by  cash  ducted  by  the  A^ 
deposits,”  Mr.  Hodges  said.  “One  hotel  as  a  circulation 
in  Denver  is  already  filled  to  capacity.  tliir<l  prizes  wer< 
However,  there  are  fine  accommodations  game  is  still  ver 
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TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

'Tr inters  ^  Supplies 

KELLY  PRESSES^  KLYM  AX  FEEDERS  -  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  foUtrwing  Selling  Houses  of  the^ 
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SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOUS 
KANS  iS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


Editor  &  Publisher  for  April  9 ,  1927 


311  WEEKLIES  DISAPPEARING  EACH  YEAR 
PROFESSOR’S  SURVEY  SHOWS 


Only  34  More  Being  Published  in  1924  Than  in  1890,  While 
2,800  Died  in  Period  from  1915  to  1924 — East  and 
Middle  West  States  Lose 


weeklies  accounts  for  one-fifth  of  the 
weekly  deaths  since  1915. 

The  greatest  number  of  weeklies  thrive 
in  towns  having  a  population  of  500  to 
1,000  in  the  middle  west,  west,  south,  and 
Pacific  states.  In  the  Middle  Atlantic 
division,  towns  of  2,500  to  5,000  support 
the  greatest  number  of  weeklies.  New 
England  weeklies  are  most  numerous  and 
stable  in  towns  of  5,000  to  10,000.  Only 
59  weeklies  in  towns  and  cities  under 
25,000  population  have  a  circulation  of 


By  ELMER  BETH  stable  in  towns  ot  o,UUU  to  tU.UUU.  uniy 

,  .  ,  •  ,  59  weeklies  in  towns  and  cities  under 

Each  year  since  1915,  more  than  311  This  fact  argues  against  the  continued  25,000  population  have  a  circulation  of 
American  weekly  newspapers  have  dying  of  weekly  newspapep,  and  ^i-  ^  more, 

expired  and  not  been  replaced,  according  cates  that  the  “survival  of  the  fittest  has  ’  survey  covering  21  states 

to  unnecessary  competing  %veek-  ^ein^r  conducted  by  the  depfrtment  of 


the  University  of  Wisconsin  Tlie  study  lie^  publishing  weeklv  journalism  at  the  University  of  Wis- 

„.as  made  by _Prof.  Roy  L.  French  of  the  ,The  Practice  ot  publishing  i  determine  the  snecific  causes 


rt-as  made  by  Prot.  Koy  L.  French  ot  the  i.ne  pracm-c  _  determine  the  snecific  causes 

University  of  North  Dakota,  under  the  editions  of  daily  newspapers  has  declined  .vppi-iv  newsnaner  deaths  and  the  con- 
direction  of  Prof.  E.  M.  Johnson,  Wis-  steadily  since  1890,  with  a  drop  from 

consin  professor  of  journalism.  1.046  to  519  during  the  past  ten  years  ditions  under  which  new  weeklies  have 

During  1915  and  1924,  the  loss  of  The  passage  of  these  “small  brother  recently  been  established.  _ 

weeklies  was  2,800,  the  research  shows.  - - - - - - - 

The  United  States  in  1924  had  11,707  MANY  A  “HOWLER”  IN  COPY  SENT  BY 

weeklies,  which  is  but  34  more  than  were  ^ 

doing  business  in  1890.  During  the  COUNTRY  CORRESPONDENTS 

quartet*- 1  century  from  1890  to  191d.  how-  a*  t  pki 

ever,  tlie  weeklies  increased  to  14,507,  the  — WILLIAM  S.  ALLEN 

SroSSjfhf  THERE'S  man,'  a  .augh  in  conn.ry  h.a  a,  in  .a. 

Western  states.  ^  news  correspondence.  The  man  who 


Western  states.  ^  news  correspondence.  The  man  who 

Weeklies  reached  their  oeak  in  1915  sends  items  regiilarlv  from  the  small  town  The  editor’s  daily  work  on  country  cor¬ 
and  then  they  started  on  the  decline!  to  the  city  newspaper  is  better  equipped  res^uulence  leads  him  to  parties  that  “oc- 
Every  New  England  and  Middle  Atlantic  ^is  ta.sk.  generally  speaking,  than  his  ^r  mid  accidents  that  take  p|ace 
state  except  New  jersey  and  New  York  predecessor  of  a  decade  ago.  but  flights  He  finds  that  mi  in  ant  arrived  last  week 

lost  instead  of  gaining  in  the  number  of  of  fmicy  or  piece.s  ot  unconscious  humor,  at  the  home  ot  John  I-lick  and  wife  ; 

weeklies  during  the  25  years  preceding  creep  into  the  da.lv  news  budgets,  hat  the  minister  referred  m  his  sermon 

the  oeak  vear  Vireinia  Ohio  and  Once  an  editor  paused  occasionally  to  to  the  harron  tig  tree  ;  that  the  meet- 

icansL  also  lost.  Durfng  the  nine’ years  Pa=>te  such  “gems”  on  his  office  waHs.  ing  was  .  harm.m.ous  a.ul  everything  went 

following  1915,  however,  the  decline  was  Then  a  paper-lianger  got  m-unhe-  simiothly  that  a  duet  was  sung 

general  throughout  the  country,  with  the  knownst-and  ruthlessly  des  roved  them,  several  members  ot  the  choir  ;  that  the 

greatest  losses  recorded  in  the  Western,  But  the  editor’s  enthusiasm  did  not  wane  par  y  .broke  up^  ;  that  _^o-and-So  vvill 

Middle,  and  Southern  states.  anf’  here  are  a  few  lines  from  his  new  hold  a  .supper  ;  that  Mr.  and  Mrs. 


The  western  states  gained  i644  weeklies  collection  : 


A  social  hour  will  be  held  between  7.30  and 

Miss  Minnie  Bright  was  brought  here  for  stands  in  some  measure  the  newspaper’s 


bunal  last  week.  requirements.  And  frequentlv  he  can 

The  mail  train  aid  not  reach  town  Tniirs*  1*1  ^  4  if  a.  ..i. 

day  evening  until  quarter  of  two  Friday  opportunity  to  poke  fun  at  the 

morning.  City  men.  Not  long  ago  a  press  asso- 

The  schTOl  remains  closed  .another  ■week,  as  ciation  wire  carried  the  following  lines : 
many  of  the  chddren.  mclnding  the  teachers,  t,.  r  r 

are  sick  with  the  mumps.  The  foreman  of  the  Imemen  id^ified  the 

r..l  We.lnesdav  in  Rostnn  photo  ot  the  girl.  Who  demanded  food  at  the 


between  1890  and  1915,  or  58  per  cent  Sevenal  ski  accidents  have  been  reported  ...  T  I  I't,  ” 
of  the  total  increase.  Oklahoma  added  ‘hf.past  two  weeks,  mostly  females,  but  Airs,  tea  jonn.son. 

447  weeklies  to  the  48  whicll  were  in  ex-  mascarTde^partv  occurred  last  night.  ne 

istence  in  1890.  The  reason  for  this  state’s  A  social  hour  will  be  held  between  7.30  and 
exceptional  gain  is  its  change  from  an  ^  i  i.  u*.  u  r'  c-*- 

Indian  territory  to  a  settled  state.  bu|al'last' week  "  f.' 

Arizona  is  the  only  state  which  has  The  mail  train  did  not  reach  town  Tinirs*  i-*'. 

consistently  increased  its  number  of  ''*7  evening  until  qimrter  of  two  Friday 
weeklies  since_  1890,  when  it  had  but  22;  -j-Ijp  school  remains  closed  another  week,  as  (-j; 

in  1915  these  increased  to  44,  and  in  1924  many  of  the  children,  indnding  the  teachers, 
to  45.  Missouri  had  544  in  1890,  688  in  sick  with  the  mumps. 

1Q15  and  54i  in  10'74  Carl  Jones  spent  Wednesday  in  Boston. 

IVID  ana  Od-t  in  which  was  a  holiday.  ' 

ine^  most  thickly  populated  weekly  She  leaves  a  sister  and  a  quantity  of  friends.  * 

states  in  the  several  geographic  divisions  The  same  officers  were  re-elected.  ^ 

MassMin, sett.  161.;  New  York  633;  J,”  oYaoeT'"""  ”  fl 

Texas,  636;  California,  435;  Illinois,  M 

708 and  Iowa,  610.  Fourteen  states  Another  editor  collected  the  following;  & 
publish  60  per  cent  of  the  weeklies,  all  Willie  Kellogg  was  killed  by  a  train  today; 

of  them  except  Texas,  Pennsylvania  and  are  all  very  sorry. 

New  York  hointr  in  tlie  vooct  nr  middle  .  Napolcon  Bourgmis  is  very  ill  at  his  home. 


Earl  Liidingjon  are  the  parents  of  a  son 
born  Mendav  at  the  home  of  Mr.  and 


But  while  such  items  continue  to  reach 
newspjiper  offices,  the  country  correspond- 


many  of  the  children,  including  the  teachers, 
are  sick  with  the  mumps. 

Carl  Jones  .spent  W'eJnesday  in  Boston, 
which  was  a  holiday.  ' 

She  leaves  a  sister  and  a  quantity  of  friends. 
The  same  officers  were  re-elected. 

He  was  arrested  while  operating  an  auto 
under  the  influence  of  liquor. 


photo  of  the  girl,  who  demanded  food  at  the 
point  of  a  revolver,  and.  after  eating,  raven¬ 
ously  disappeareil  in  the  woods. 


New  York  being  in  the  west  or  middle 
west  divisions. 

"Tlie  smallest  number  of  weeklies 
exists  in  Rhode  Island,  whose  figures  for 
1890,  1915,  and  1924  respectively  are  29, 
20,  and  16;  for  Delaware  they  are  re¬ 
spectively,  26,  22,  and  21 ;  and  for 
Nevada,  respectively,  16,  29,  and  26. 

The  fact  that  the  general  level  has  re¬ 
turned  to  that  of  1890  shows  that  the 
rise  to  1915  was  due  to  temporary  and 
unstable  causes.  Politics  and  community 
booming  in  the  west  undoubtedly  had 
niuch_  influence  in  starting  new  weeklies, 
especially  in  communities  already  served 
by  papers. 

In  1915.  exactly  1749  towns  had  two 
weeklies,  while  only  1450  were  similarly 
served  in  1890 ;  by  1924,  the  number  had 
dropped  to  only  1266.  It  is  significant, 
further,  that  although  there  were  366 
fewer  one-paper  towns  in  1924  than  in 
1915,  there  are  really  2,633  more  one- 
paper  towns  now  than  existed  in  1890. 


having  been  struck  with  a  locomotive  on  the 
D.  &  H. 

A  little  man  has  arrived  to  gladden  the 
Beals  home.  Three  sisters  and  two  brothers 
are  bidding  him  welcome  with  puzzled  little 
faces. 

The  reported  mysterious  person  in  the  east 
part  of  the  town  several  times  during  the  past 
week  has  no  foundation  whatever. 

•Miss  Minerva  Brown,  who  fell  recently  and 
broke  a  hone  in  her  linih,  is  resting  comfort¬ 
ably  at  the  hospital.  Her  limb  had  to  be 
placed  in  a  plaster  cast,  which,  of  course, 
uas  very  uncomfortable,  especially  for  a  lady 
of  her  age. 

Little  Marjorie  and  Louisa  Smith,  who  have 
been  at  the  hospital,  have  been  operated  on  for 
appendicitis,  are  home  and  able  to  sit  on  the 
piazza  in  the  sun. 

A  brand  new  bouncing  boy  has  arrived  at 
the  G.  R.  Lawrence  home. 


"You  Take  the  Honors” 


ANOTHER 

GAIN 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 


1  otganizatiOT  specializing  solely  in  news- 

^  Sn  “d  pro. 


For  the  first  three  months 
of  1927  The  Transcript  had 
a  gain  in  National  Advertis¬ 
ing  of  42,098  lines. 

Another  instance  of  this 
paper’s  far-reaching  power. 


You  take  the  honors  when  it 
comes  to  giving  service.  We  take 
our  hat  off  to  you  and  cannot  let 
this  opportunity  go  by  without  ex¬ 
tending  our  thanks  for  the  excellent 
service  rendered  the  Progress. 
Imagine  our  surprise  when  we  re¬ 
ceived  the  10-point  liner  in  less  than 
two  days  time  after  our  night  letter 
left  O’Fallon  and  Chicago  300 
miles,  or  600  miles  to  and  from,  it 
is  a  feat  of  which  vour  sales  organ¬ 
ization  may  feel  justly  proud. 

VC'e  also  pride  ourselves  in  be¬ 
ing  connected  with  an  organization 
of  this  kind  and  it  is  certainly  a 
pleasure  and  satisfaction  to  feel 
that  we  made  the  right  decision 
when  we  purchased  one  of  your 
new  No.  14’s.  While  the  machine 
is  giving  exceptional  satisfaction  it 
also  makes  us  proud  to  know  that 
in  addition  there  is  a  concern  in 
back  of  the  product  that  is  ready 
to  serve  at  our  beckoning— and  the 
speed  with  which  it  is  done  is  more 
than  gratifying. 

The  O’Fallon  Progress 
O’Fallon,  Illinois 


s.  P.  WESTON 


Newspaper  Buildings 
Plant  Layouts 
Production,  Operation 

120  West  42nd  Street 


Boston  ilrsnsrrqjt 


New  York 


Est.  1830 

National  Advertising  Representatives 
CHAS.  H.  EDDY  CO. 

Boston  New  York  Chicago 


But  this 
cannot  be 
done  every 
year  or 
with  every 
paper. 


One  of  our  New 
Y  ork  State  papers 
had  an  increase  in 
income  from  national 
advertising  in  1 926 
of  63%  over  1925. 


‘Trained  to  sell  ' 

And  serve  you  well” 


Howland 


Howland 


Newspaper  Representatives 

New  York  Chicago 
Philadelphia 


**Fair  dealing 
begets  good  feeling** 


—  CLIP  HERE-- 


Howland  and  Howland, 


New  York  Office 
393  Seventh  Avenue 
(Equitable  Life  Bldg, 
opposite  Penn  Station) 


Gentlemen ; 


Please  send  some  one  to 
tell  us  how  you  have  built 
national  advertising  income 
for  the  newspapers  you 
represent. 

It  is  understood  that  we 
commit  ourselves  in  no 
way. 


I 


1 


I*  n  h  I  i  s  h  4‘  r  f  tt  r  i  p  r  i  I  9  ,  19  2  7 


SHOPmaTHIRCY 


By  MARLEN  PEW 


A  T  the  last  meeting  of  this  debating  and  referred  to  in  SlKip  'I'alk  at  PhirtN  in 
society  we  were  discussing  Thomas  last  week's  issue,  Mr. 

Jefferson  as  the  patron  saint  of  the  free  Charles  Yancey,  Janua 
press.  Editor  &  Publish kr  got  into  the  “Where  the  press  is  free 
mails  on  Saturday  and  on  Tuesday  we  able  tn  read,  all  is  safe." 
received  from  Louis  h".  Jordan,  of  ♦  *  ♦ 

Waynesboro,  Va.,  a  scholarly  contribu-  'X'HE  value  of  these  i 
tion  to  the  subject,  presenting  so  much  A  lefferson’s 


t  I  di>appriive;  to  veer  from  ahstrait  jrcc- 
i.iiin.  Iv.o  let.ers,  prescrve<l  in  his 
\\  riling.  Ford  edition,  IX,  30,  reveal 
somewhat  varying  attitudes,  separated  by 
a  span  of  seven  years. 

'lo  Thomas  .Seymour,  F'ebruary  11, 
18<)7,  Jefferson  wrote  as  follows:  "Con¬ 
scious  that  there  was  not  a  truth  on  earth 
which  1  feared  should  be  known,  I  have 
lent  myself  willingly  to  a  great  experi¬ 
ment,  which  was  to  prove  that  an  admin¬ 
istration  conducting  itself  with  integrity 
iuid  common  understanding  cannot  be 
battered  down,  even  by  the  falsehoods  of 
a  licentious  press,  and  consequently  still 


last  week's  is.sue,\Mr.  Jefferson  wrote  by  the  press  as  restrained  within  the 
Charles  Yancey,  January  16th,  1787:  wholesome  limits  of  truth. 

“Where  the  press  is  free,  and  every  man  e.xpenment  was  wanting  for  the 


^HE  value  of  these  utterances  as  an 


I  nis  experiment  was  wanting  tor  the 
world  to  demonstrate  the  falsehood  of  the 
pretext  that  fredom  of  the  press  is  in¬ 
compatible  with  orderly  government.” 

To  Dr.  Jones,  he  wrote,  January  2, 


tion  to  the  subject,  presenting  so  much  index  to  Jefferson’s  mind  on  censor-  jgjq  “j  deplore,  with  you  the  putrid 
material  that  was  new  to  us  that  we  ^hip  is  apparent  when  one  considers  that  state  into  which  our  newspapers  have 

M rjordan^wrotl  as  follows  malignity,  tl«  vulgarity, 

-Mr.  Jordan  wrote  as  tollows.  Acts  of  his  day.  Whether  writing  to  and  mendacious  spirit  of  those  who  write 

“No  government  ought  to  be  with-  Carrington  or  to  \  ancey,  the  reasoning  is  for  them . These  ordures  are  rapidly 

out  censors;  and  where  the  press  clear  that  Jefferson  was  adhering  to  the  depraving  the  public  taste  and  lessening 

is  free,  no  one  ever  wd  I."  olassic  couplet  which  heads  this  article,  its  relish  for  sound  food  ’As  vehicles  of 

(hrom  a  letter  to  Washington.)  and  meant  what  IS  dearly  inferred  from  information,  and  a  curb  on  our  function- 

^I'^FllS  quotation  from  Ihomas  Jeffer-  his  analysis  that.  Xo  government  ought  aries,  they  have  rendered  themselves  use- 
A  son  stimulated  a  research  which  m  be  without  censors ;  and  that,  so  long  less,  bv  forfeiting  all  title  to  belief.” 
brings  me  to  the  conclusion  that  the  sage  as  there  is  a  free  press,  the  government  '  *  *  * 

of  Monticello  was  a  man  of  paradoxes,  in  "'h  never  be.  It  is  the  most  profound 

somewhat  the  same  degree  as  the  much  argument  in  favor  of  an  uncensored  press  'T'HOLGH  he  thought  certain  news- 
boasted  but  little  realized  Jeffersonian  "iie  can  find  in  a  week  s  hunt.  It  was  papers  flagrantly  wrong,  his  letters 


boasted  but  little  realized  Jeffersonian  one  can  find  in  a  week  s  hunt.  It  was  papers  flagrantly  wrong,  his  letters 
Democracy  of  the  present  day.  There  m  Washington,  Jefferson  wrote  the  lines  thus  far,  seem  to  show  that  Jefferson  was 


is  no  disparagement  meant  by  this  state-  discussed. 


opposed  to  prosecution  of  the  press. 


ment.  If  for  no  other  reason  tlian  my  ^be  quotations^  presented  show'  Jeffer-  There  came  a  period  of  aggravation  to 
birth  in  Jefferson’s  native  state  and  a  ^be  man,  l^lieving  in  the  theory  of  a  the  statesman,  however.  His  exaspera- 
present  residence  of  thirty  miles  from  press.  But  he  was  quick,  as  well,  tion  grew  with  the  conditio:  of  the  times ; 

Monticello,  coupled  witii  an  alumni  re-  - - - - - 

PORTLAND  MEN  PHONE  LONDON  TO  INVITE 

whose  place  in  history  belongs  to  the  HIGHAM  TO  COAST  CONVENTION 

ages.  But,  to  delve  a  bit  into  the  writings 

of  a  man  and  present  his  attitude  on  the  - — - 

press  of  his  day,  seems  pertinent  for  the 
'biuble  reason  that  we  have  just  passed  a 
season  [the  celebration  of  his  birth] 
when  mention  of  Jeffersonianisms  are 
welcome  and,  when,  especially,  any  full 
length  portrait  of  the  man  as  regards  his 
thought  about  newspapers  should  be  in 
the  possession  of  the  fraternity  because  of 
its  historic  value,  if  for  no  practical  rea¬ 
son. 

There  is,  however,  a  practical  value  to 
be  gained  from  such  an  exploration,  it  is 
believed,  and  it  is  that,  despite  Jefferson’s 
paradoxical  attitude,  his  analysis  leaves 
us  with  the  preachment  of  highest  im¬ 
portance  today :  Censorship  of  the  press 
is  a  thing  undesirable  and  unnecessary, 
when  governments  are  conducted  in  such 
manner  that  the  truth  will  not  hurt. 

♦  *  * 

Y^'l'l  H  the  World  War  not  too  long 
^  jiast  to  offer  a  lesson,  and  the 
troubles  in  China  and  Nicaragua  of  suffi¬ 
cient  moment  to  be  disturbing,  the  dan¬ 
gers  of  newspaper  censorship  both  as  a 
trade  question  and  one  vitally  concerning 
the  American  people,  is  not  one  to  be 
shunned  in  considering  the  philosophies  of 
Jefferson.  In  opiwsing  the  .Alien  and 
Sedition  Acts  of  1798,  Jefferson  Seated  from  left  to  right  are  William  P.  Merrv,  president  of  the  Portland 

&  dSs-T’hc  frWS  of  A  Club,  ,.nd  W  J.  Hofmann,  janoral  chaSman  of  ,hi  1;..« 

and  .to;  canno.  to  to.i.y,  .vi.h-  STn'rMrr.";.  Hl.i’nnffn'a  I.'!  .'cto''rS 

Ac.,^r«™,e  EdnSf  ^rrin'gton  from  “•  TaU'’,]!''^ '' “r'lj.d'' “rborfttb’?’'™!..' 

Paris:  "The  people  are  the  only  censors  pre.ulent,  .Marshall  N.  Dana,  and  Herbert  Cuthbert,  publicity  manager. 

of  their  governors;  and  even  their  errors  ''rKANSCONTINENTAL  and  trans-  Club  of  London  and  chief  of  a  London 
will  tend  to  keep  these  to  the  true  prp-  Atlantic  telephone,  over  the  longest  advertising  agency,  expressed  a  desire  to 
ciples  of  their  institution.  To  punish  connection  that  has  yet  been  made,  was  attend  the  Portland  meeting  and  the  hope 
these  errors  too  severely  would  be  to  used  a  few’  days  ago  to  invite  Sir  Charles  that  he  might  do  so.  When  Mr.  Hof- 
suppress  the  only  safeguard  of  the  public  Higham  of  London  to  attend  the  June  mann  got  his  call  through.  Sir  Charles 
liberty.  The  way  to  prevent  these  irreg-  convention  of  the  Pacific  Coast  .Advertis-  was  about  to  take  the  Leviathan  for  New 
ular  interpositions  of  the  people  is  to  ing  Clubs  at  Portland.  Ore.  York  and  arrangements  were  made  for 

give  them  full  information  of  their  at-  \\ .  J.  Hofmann,  general  chairman  of  further  discussion  after  he  reaches  this 
fairs  through  the  channel  of  the  public  the  convention  committee,  conducted  the  country. 

papers,  and  to  contrive  that  those  papers  conversation  from  the  Portland  end,  with  The' Pacific  Coast  .Association  has  high 
should  penetrate _ the  w’hole  mass  of  the  William  P.  Merry,  president  of  the  Port-  hopes  of  having  a  considerable  British 


Seated  from  left  to  right  are  William  P.  Merry,  president  of  the  Portland 
Advertising  Club,  and  W.  J.  Hofmann,  general  chairman  of  the  Pacific  Coast 
convention  committee,  who  is  talking  to  Sir  Charles  Higham  in  London. 
Standing-  Miss  Harriett  Hofmann;  .Anna  P.  Keil.  convention  secretary;  Charles 
Chatterton,  assistant  to  the  chairman;  Lindsay  Spight,  assistant  to  the  associa¬ 
tion  president;  Marsh.ill  N.  Dana,  and  Herbert  Cuthbert,  publicity  manager. 


papers,  and  to  contrive  that  those  papers  conversation  from  the  Portland  end,  with  The  Pacific  Coast  .Association  has  high 
should  penetrate _ the  w’hole  mass  of  the  William  P.  Merry,  president  of  the  Port-  hopes  of  having  a  considerable  British 
people.  The  basis  of  our  government  be-  land  club,  listening  in,  and  an  interested  delegation  at  Portland  for  its  convention, 
ing  the_  opinion  of  the  people,  the  very  group  of  convention  staff  members  stand-  which  will  be  one  of  the  largest  ever 
first  object  should  be  to  keep  that  right;  ing  by.  Trans-.Atlantic  ’phone  coniiec-  held  in  the  West.  Sir  Charles  was  urged 
and  were  it  left  to  me  to  decide  whether  tions  from  the  Pacific  Coast  have  been  to  have  the  British  delegation  come  to 
we  should  have  a  government  without  available  for  only  a  short  time.  The  dis-  Portland  for  the  coast  meeting  and  then 
newspapers,  or  newspapers  without  a  gov-  tance  is  greater  from  Portland  than  even  go  on  to  Denver  for  the  international 
ernment,  I  should  not  hesitate  a  moment  from  the  other  coast  cities,  because  the  meeting  which  is  to  follow  a  few  days 
to  prefer  the  latter.”  route  is  north  to  Seattle  and  then  across  later. 


to  prefer  the  latter.”  route  is  north  to  Seattle  and  then  across 

Shortly  after  this  declaration,  a  part  the  continent  instead  of  directly  from 
of  which  is  quoted  bv  Mr.  Bowers  in  his  Portland. 


admirable  work  Jefferson  &  Hamilton, 


e  continent  instead  of  directly  from  The  telephone  conversation  gave  them 
irtland.  reason  to  think  that  this  may  be 

Sir  Charles,  who  is  head  of  the  Thirtv  done. 


and.  like  the  best  of  philosophers,  hi>  the¬ 
ories  broke  down  under  the  stress  of 
circumstances. 

Ihe  Federalist  Press  was  attacking 
and  Jefferson,  smarting  under  the  attacks' 
began  to  ta.k  prosecution,  and  restraint 
as  provided  by  the  law  of  the  day.  In  a 
letter,  written  during  this  period,  he  said: 
“The  restraint  provided  by  the  laws  of 
the  states  are  sutficieiit  if  applied.  .\nd  I 
have  long  thought,  that  a  few  prosecu¬ 
tions  of  the  prominent  offenders  would 
have  a  wholesome  effect  in  restoring  the 
integrity  of  the  presses.  Not  a  general 
prosecution,  for  that  would  look  like  per- 
secution;  but  a  selected  one.” 

*  *  « 

'T'HE  canniness  of  Jefferson  is  a  trait  of 
his  character  which  is  prominent 
throughout  his  career.  The  last  lines  of 
this  letter  about  prosecution,  prosecution 
of  a  selected  nature,  shows,  to  my  mind, 
that  he  had  not  surrendered  his  attitude 
about  censorship,  but  that,  as  a  lawyer,  he 
saw  clearly  that  the  word  freedom  did  not 
mean  then  (nor  did  it  mean  afterwards) 
mere  license. 

.A  considerable  period  of  time  elapsed 
between  Jefferson’s  arraignment  of  the 
.Alien  and  Sedition  Act,  his  espousal  of  a 
free  press,  and  his  thought,  under  the  lash¬ 
ing  of  a  Federalist  Press,  of  prosecution. 

It  is  comforting  to  scrutinize  these  let¬ 
ters  and  realize  that  Jefferson,  out  of  his 
love  for  truth,  allowed  his  ire  to  become 
aroused  purely  in  the  interest  of  a  press  of 
integrity.  We  can  excuse,  whatever  dis¬ 
comfort  he  may  have  undergone,  because 
of  his  own  relationship,  because  of  the 
Feeleralist  attacks,  and  whatever  para¬ 
doxical  statements  his  letters  reveal  be¬ 
cause  he  had  aged,  suffered,  and,  like  all 
human  beings,  tired  of  persecution. 

There  is,  however,  no  word  about  cen¬ 
sorship,  in  his  last  letters.  If  there  was 
ever  a  time  in  his  career  when  he  might 
have  turned  to  this  last  resort,  it  was 
under  Federalist  attacks.  When,  in  the 
earlier  days  he  fought  the  .Alien  .Act  he 
spoke  of  censorship  and  denounced  it. 
When  he  wrote  Washington,  and  Car¬ 
rington  from  Paris,  he  had  censorship  in 
his  mind  and  said:  “The  people  are  the 
only  censors  of  their  governors.”  And, 
again  he  announced  his  doctrine  in  favor 
of  the  people,  when  he  declared  they 
should  have  “full  information  of  their 
affairs.” 

*  ♦  ♦ 

TT  is  a  sound  inference  that  Jefferson 
held  his  original  belief  that  censorship 
was  an  undesirable  attribute  of  govern¬ 
ment  and,  while  his  last  letters  show 
somewhat  his  loss  of  faith  in  the  press, 
and  are  paradoxical,  in  a  way,  when  com¬ 
pared  with  his  earlier  ones,  he  was  in 
reality  only  aiming  at  newspapers  which 
actually  abused  the  fair  construction  of 
freedom,  rather  than  weakening  on  his 
first  stand  against  censorship. 

ADVERTISING  MAN  MURDERED 

Two  Associates  Are  Held  Following 
Finding  of  Body  in  Hotel 

(By  Telegraph  to  Editor  &  Publisher) 

Vancouver,  B.  C.,  April  6. — Marshall 
Douglas,  advertising  solicitor,  formerly 
of  Edmonton  and  Montreal,  was  battered 
to  death  in  a  room  in  the  Canada  Hotel, 
Vancouver,  early  Tuesday  morning,  and 
Kol)ert  Moore  and  Angus  Nicholson,  34, 
also  advertising  men,  of  Vancouver,  are 
held  at  Police  Headquarters  on  a  charge 
of  murder.  The  three  men  took  a  room 
in  the  hotel  shortly  after  11:30  o’clock 
Monday  night.  Less  than  two  hours 
later,  Frederick  R.  Gould,  elevator  at¬ 
tendant,  took  Aloore  and  Nicholson  to  the 
ground  floor  and  they  left  the  building. 
His  curiosity  was  aroused  and  he  went  to 
their  room  to  investigate  and  found  the 
body  of  Douglas  lying  on  the  bed.  De¬ 
tectives  arrested  the  two  accused  a  few 
hours  later. 

Douglas  had  lived  in  Vancouver  a 
number  of  years  prior  to  his  departure 
six  years  ago  for  Montreal,  where  he 
went  as  advertising  writer  for  a  cha.n 
of  clothing  stores.  Some  time  ago  he 
returned  West,  acting  as  promotion  man¬ 
ager  for  the  Edmonton  Bulletin  and  the 
Calgary  Albertan. 
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Editor  &  Publisher  for  April  9 ,  1927 


WHAT  CAN  IT  BE  SINGING? 


M 


and  partial  shelter  from  the  rising  night 
wind.  In  the  west  the  silver  galleon  of 
day  was  sailing  down  to  night  through 
a  sky  sea  blessed  with  crimsoned  island 
clouds  .  .  .  Deep  in  the  quiet  depths  of 
many  thoughts,  they  watched  the  happy 
islands  fade  to  lavender  .  .  .  ilarken  to 
violet  .  .  .  shift  from  olt%e  to  gray  .  .  . 


Julian  Harris,  publisher  of  the  Colmn- 
hus  (,Ga.)  Sun  was  a  visitor  at  the  New 
York  office  of  the  S.  C.  Beckwith  Special 
Agency  this  week. 


IDNIGHT  past  ...  an  hour  past  .  .  .  the  lights  of  Port  Royal  vaguely  gleam...  many  thoughts,  they  watched  the  happy  \-isiting  the  New  York  office  of  Verree 
two  hours  past  .  .  .  and  that  lilting  Nearer  rides  the  trim  ship  Relief  .  .  .  islands  fade  to  lavender  .  .  .  ilarken  to  ^  Conklin  this  week  was  1.  W.  Mc- 
tvoewritcr"  across  the  way  still  is  singing.  Sounds  of  singing — negro  chanteys —  violet  .  .  .  shift  from  oli%e  to  gray  .  .  .  dliytt.  manager  of  rotogravure  advertis- 
^  nick-i-ty  click!  Click-i-ty  click!  Click!  from  smaller  boats  off  the  lower  piers —  gradually  lose  themselves  tti  tire  shrouding  the  Detroit  Free-Fress. 

dimly  lighted,  banana  laden  -  sky  ...  - 


Click-i-ty  click !  Click-i-ty 

song  is  becoming  familiar. 

Every  night  for  the  last  week  and 
more  it  has  been  caroling.  Promptly  at 
midnight  it  begins,  and  lilts  its  way  along, 
with  varied  pauses,  to  one  o’clock  .  .  . 
one  thirty  .  .  .  one  forty-five.  Round 
two  its  singing  ceases,  leaving  the  shadow- 
haunted  court  to  reluctant  and  brooding 
silence. 

One  of  many  such  machines  in  this 
house,  that  particular  one  stands  out. 
Others  there  are  almost  as  ambitious, 
nearly  as  late  working.  But  none  of 
them  is  quite  the  same  as  it.  It  has  a 
]ilt  all  its  own.  It  has  a  heart.  It  has 
a  soul. 

Oick-i-ty  click !  Click-i-ty  click !  Click  ! 
Oick! 

Who  can  be  guiding  its  song? 

A  man  of  some  sort,  of  course,  for 
this  is  a  men’s  club.  His  window  is 
raised  a  little,  but  the  shade  is  low — an 
amber  shade.  Can  it  be  a  mere  boy  look¬ 
ing  bravely  out  over  a  troubled  world, 
strong  and  joyous  in  his  heaven  sent 
belief  that  deep  within  his  own  heart  he 
holds  the  answers  to  its  countless  pro¬ 
blems— the  panacea  for  its  many  ills — the 
song  of  songs —  of  hope  and  guidance — 
for  the  ages  yet  to  be  ?  Or  is  it,  possibly. 


Click-i-ty  click!  Click-i-ty  click!  Click! 
Click! 

\Yhat  can  it  be  singing? 

Possibly  a  more  substantial,  more  satis¬ 
fying  story: 

.  .  .  Reaching  the  wood  on  the  hill  too 
late  to  see  the  sun  go  down,  they  still 
were  in  time  to  enjoy  the  afterglow.  A 
fallen  oak  trunk  afforded  an  inviting  seat. 


Click-i-tv  click!  Click-i-t\  click!  Click! 
Click ! 

Oh,  what  can  it  be  singing? 

— Jack  Edwards  in  The  Linoty[<e  Ncus. 


D.  J.  Randall,  newspaper  representative, 
is  moving  April  15  to  larger  offices  in  the 
same  building,  341  Fifth  avenue.  New 
York. 


Buyers  of  corsets  supposed  to  have 
lieen  worn  by  Queen  Elizabeth  can  he 
sure  of  one  thing:  that  they  are  relic., 
whether  Elizabeth  ever  wore  them  or 
not. — ll’iehita  Tragic. 


REPRESENTING  THE  NEWSPAPERS 


M.  C.  Mogenten  &  Co.,  Inc.,  Appointed  by  Orange  (Cal.)  News 
Allen  Klapp  Company  Moves  to  New  Offices — Visitors  at 
Offices  of  New  York  Specials 


CORRESPONDENT  WARNED 

A  correspondent  of  the  London  Daily 
F.xLrcss  filing  from  Bucharest  this  week 
was  warned  that  if  he  continued  send¬ 
ing  uncensored  news  to  his  paper  he 
would  be  exiled  from  the  country.  The 
name  of  the  correspondent  was  not  re¬ 
vealed  in  dispatches  from  London  this 
week. 


a  man  of  middle  age  still  struggling  with  advertising 


iVEWSPAPER  representatives  inter- 
viewed  in  New  York  this  week  held 
optimistic  views  on  Spring  business  con¬ 
ditions. 

E.  \V.  Conklin  of  Verree  &  Conklin 
said : 

“Business  looks  very  good  to  me.  1 
look  especially  to  see  more  automobile 
linage  this  year  than  last.  There  is 
talk  of  consolidations  in  the  automobile 
industry,  but  that  shouldn’t  mean  less 


Company,  Inc.,  visited  New  York  head- 
ipiarters  this  week. 

Ralph  Miller,  business  manager  of  the 
Ok-laltonia  Fanner  Stoekman,  was  at  the 
offices  of  his  advertising  representatives 
in  New  York  this  week,  the  Katz  Special 
Agency. 


himself,  still  adjusting  his  life  to  the 
world  life  and  its  inexorable  laws?  Not 
an  aged  man,  of  course,  for  this  is  a 
club  for  younger  men.  A  mere  boy  it 
must  be— just  listen  to  the  lilt ! 

□ick-i-ty  click  !  Click-i-ty  click  !  Click ! 
Oick! 

What  can  it  be  singing? 

Perhaps  it  is  a  newspaper  story — a 
feature  for  a  Sunday  paper — a  throbbing 
editorial — a  first  novel. 

Qick-i-ty  click !  Click-i-ty  click  1  Click  ! 
Oick! 

Can  it  be  an  iliad  of  adventure? 


Dan  A.  Carroll  said: 

"Newspapers  we  represent  have  no 
complaint.  We  have  had  a  very  good 
three  months.  We  see  no  signs  of 
serious  change  on  the  horizon.  I  am 
told  .some  sections  of  the  country  are 
not  doing  so  well.  Perhaps  we  are 
simply  very  fortunate.” 

\V.  H.  Lawrence,  of  Williams,  Law¬ 
rence  &  Cresmer,  said : 

“Our  records  are  fully  as  good  so 
far  this  year  as  last.  Prospects  for 
coining  months  are  also  gcxxl.  No  one 


■A.  W.  Stuck  of  the  staff  of  Gilman, 
Nicoll  &  Ruthman  returned  to  the  New 
York  office  this  week  after  a  business 
trip  to  Pittsburgh.  Baltimore  and  Phila- 
<lelphia. 


L'nder  instructions  from  the  Alcorn- 
.^eymour  Company,  newspaper  represen¬ 
tatives,  the  F.lkhart  (Ind. )  Truth  has 
completed  a  local  market  survey  on  cigars 
which  has  been  forwarded  to  agencies 
baiulling  cigar  advertising  and  to  manu¬ 
facturers. 


classitication  ‘  is  doing  better  than  an- 
. . .  Down  the  murky  way  between  the  other.  It  looks  like  gocnl  times  all  along 
Uvem  and  the  coach  house,  slowly,  tense-  the  line  to  me.” 


ly,  they  glided — the  tall  cavalier  with  his 
nrad  splashed  cape  close  about  him,  his 
dripping  plumed  hat  pulled  low  over  sin¬ 
ister  eyes,  his  scarred  right  hand  grip- 


J.  F.  Craemer,  business  manager  of 
the  Orange  (Cal.)  Xezis,  this  week 
announced  the  appointment  of  M.  . 


ping  his  sword  hilt — the  hilt  of  the  long,  Mogensen  &  Company,  Inc.,  as  their  na 
heavy  blade  that  extended  below  his  cape,  tional  advertising  renresentatives. 
the  dripping  scabbard  of  which,  as  they 
glided  on — slowly,  tensely  on  .  .  . 

Qkk-i-ty  click !  Click-i-ty  click !  Click ! 

Uickl 

What  can  it  be  singing? 

Perhaps  it  is  a  scene  ’neath  Southern 
Skies  : 

. . .  Night  at  the  Myrtle  Bank,  in  Kings¬ 
ton,  Jamaica.  Over  all  rests  the  quiet 
*1*11  of  the  Tropics.  (No  insect  hum- 
mings  here;  no  tree  frogs’  eery  singing, 
ouch  choral ings  are  farther  north,  re- 
^ed  for  Bermudian  nights.)  Across 
the  bay,  to  the  left,  a  pharoah  regularly 
•toshes  ...  In  the  distance,  to  the  right. 


The  Allen  Klapp  Compayn  has  moved 
to  new  offices  in  the  French  Building,  551 
Fifth  avenue.  New  York. 

E.  J.  Hayes,  manager  of  the  Pitts¬ 
burgh  office  of  the  Devine-MacQuoid 
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Other  illustrations  are  many  facsimiles  of 
manuscript  verse. 

To  read  the  “Life  of  Eugene  Field’’  is 
to  know  better  one  of  the  most  lovable 
characters  ever  connected  with  American 
journalism. 


To 

Melville  E.  Stone,  E>q. 

Once  my  employer. 

Always  my  friend 

and  invariably  my  creditor. 

I  present  this  book  with  much  love, 
Ku^ene  Field. 

Here  is  another — this  time  in  rhyme — 
showing,  in  the  language  of  its  title, 
"How  Mr.  Stone  Rewarded  a  Faithful 
Vassal’’ : 

Quoth  i:.eucr‘us,  cental  Mr.  Stone^ 

.Is  onC4'  he  brooded  all  alone — 

"It  doth  euraiie  tne  highly 
To  climb  up  here  and  see  no  sign 
Of  Till  mpson  or  of  Ballantync, 

Of  Ilazvkins  or  of  Reilly. 

These  persons  arc  engaged  to  zirite 
Their  lucubrations,  fair  and  bright, 
epon  tny  paper’s  pages; 

Rut,  by  my  soul!  I  zeeen  they  shirk 
For  zeine  and  actresses  the  u‘ork 

For  zehieh  they  drazv  iheir  zvages. 

.‘ly,  all  are  fake  jtitc  one  alone f" 

Fiercely  continued  Mr.  Stone — 

**And  he  alone  is  dutiful! 

At  all  times  sober  and  on  deck. 

Calmly  he  issues  from  this  wreck 
And  zehoops  his  zeork  up  beautiful. 

Aiiil  seeing  him  in  yonder  room 
Making  the  incandescent  gloom. 

/  t onrrdfr  niy  joker; 

.And  lo!  hozc  eagerly  he  chezvs 
His  humble  plug  zc^uld  he  refuse 
.A  mild  Hazana  smoker.*" 

.•\ny  Comment  about  “Life  of  Eugene 
Field"  would  be  incomplete  without  a 
tribute  to  the  illustrations  which  add  so 
much  to  the  pages.  Often  these  illustra- 
tiotis  are  from  the  pen  of  Field  himself. 


lyrAGNUS  BREDEXBECK,  editor  of 
the  week-end  section  of  the  New 
York  Evening  Graf<h{c,  is  represented  in 
the  American  Monthly  for  March  with  an 
article  entitled  “Those  Terrible  Tabloids.’’ 
In  it  he  attempts  to  answer  the  question, 
“What  is  the  secret  for  their  success?" 
and  “Why  does  the  public  read  them?" 

He  outlines  somewhat  in  detail  what  he 
puts  into  his  own  tabloid  and  _  gives  his 
reasons  for  so  doing.  He  believes  that 
while  a  few  tears  are  necessary,  the  well 
edited  tabloid  should  have  its  pages  scat¬ 
tered  lieie  and  there  with  many  smiles. 

What  do  the  tabloids  want  ?  Here  is 
his  official  answer  for  his  own  paper: 

Fir-t,  it  must  have  appeal. 

Second,  it  must  carry  some  messase,  either 
inspirational  or  educational,  and  be  entertaining. 

Third,  it  must  be  newsy  and  “different." 

Fourth,  it  must  have  material  warranting  big 
headlines. 

Fifth,  it  must  not  be  depressing. 

Sixth,  it  must  not  moralize,  but  carry  its  own 
moral.  , 

Seventh,  it  must  be  based  upon  TRLTH, 
or,  even  though  it  has  all  the  foregeing  six 
qu.alifications  for  acceptance,  it  will  be  rejected. 

Mr.  Bredenbeck  concludes  his  artide 
about  “Those  Terrible  Tabloids”  with  a 
comment  that  in  his  opinion  their  editors 
have  greater  editorial  freedom  than  those 
who  work  on  standard  size  newspapers. 


By  JAMES  MELVIN  LEE 


INTERTYPE  MAN  STUDIES  BRAZIL  MARKET 


p.\SCAL  COVICI  of  Chicago  pub- 
lishes  this  month  “Innocents  Aloft” 
by  Henry  Justin  Smith,  author  of  “Dead¬ 
lines,”  “Josslyn,”  etc.  and  managing  edi¬ 
tor  of  the  Chicago  Daily  News.  Its  big 
story  is  how  six  novices  “did”  the 
French  Alps.  Its  fillers  are  the  briefer 
sketches,  “Souvenirs  of  Days  in  France." 
This  paragraph  is  only  an  advance  story. 


pROFESSOR  LEON  R.  WHIPPLE 
of  the  Department  of  Journalism  at 
Newr  York  University  contributed  to  the 
April  issue  of  the  Surz'cy  Graphic,  an 
article  on  “Books  Table  d’Hote.”  It 
tells  about  the  newspaper  advertising  of 
campaigns  to  sell  books  in  advance  so 
that  publishers  may  not  take  such  heavy 
risks  on  the  works  they  bring  out.  Ad¬ 
vertising  managers  may  find  some  tips  in 
the  new  scheme  to  market  books  that  may 
be  helpful  in  marketing  other  products.' 

♦  ♦  ♦ 

gLASON  THOMPSON,  who  workeil 
— and  I  am  tempted  to  say  at  times 
loafed— with  Eugene  Field  in  a  Chicago 
newspaper  office,  has  just  published  his 
“Life  of  Eugene  Field.”  (D.  Appleton  & 
Co.)  Both  seriously  and  facetiously,  he 
received  the  assignment  direct  from  Field 
to  prepare  a  biography. 

In  addition  to  knowledge  obtained 
through  intimate  association  with  Field, 
Mr.  Thompson  has  supplemented  his  own 
observations  with  such  comment  as  pre¬ 
viously  appeared  jn  type  about  Field. 
For  example,  Solomon  B.  Griffin,  for 
many  years  managing  editor  of  the 
Springfield  Reptihlican,  furnishes  a  letter 
which- tells  about  the  cap  and  gowm  days 
of  Field  at  Williams  College.  On  pages 
.10  and  44,  Mr.  Thompson  refers  to  Field 
as  having  flitted  through  Williams,  Knox, 
and^  Columbia.  The  last  of  these  three 
institutions  pbviou.slv  should  have  been 
the  LTniversitv  of  Missouri  which,  it  is 
true,  is  located  at  Columbia — a  fact  that 
mav  have  misled  the  author. 

The  volume,  interesting  as  it  is.  would 
have  been  more  complete  and  would  have 
had  greater  value  had  it  contained  more 
about  Field’s  days  at  the  University  of 
Missouri.  One  r  n  not  visit  Journalism 
Week  at  that  institution  without  hearing 
many  a  good  storv  about  Field. 

An  interesting  bv-product  of  “Life  of 
Eugene  Field”  is  the  side  light  which  it 
sheds  on  Chicago  journalism  during  those 
years_  when  Field  w'as  a  member  of  the 
working  press  of  that  citv.  Amusing,  for 
example,  is  the  description  of  the  library 
of  the  Dail"  Neivs  and  the  den  where 
Field  ran  off  his  “Sharps  and  Flats”  for 
more  than  a  decade. 

One  can  not  turn  the  pages  of  this 
volume  without  seeing  how  frenuentiv 
Field  clipped  from  exchanges  his  tips  for 
comments.  5?ome  of  his  remarks  about 
contemporary  editors  and  publishers  are 
worth  marking  for  the  principles  set 
forth.  Here  is  a  squib  quoted  as  having 


t^ROM  the  viewpoint  of  news  the  most 
^  imporant  book  of  the  week  is  “The 
Revolt  of  Asia”  (G.  P.  Putnam’s  Sons) 
by  Upton  Close.  As  a  subhead  the  vol¬ 
ume  has  “The  End  of  the  White  Man’s 
World  Dominance.”  The  revolt  re¬ 
corded  in  this  volume  consists  of  three 
stories :  first,  that  against  the  white  man  s 
political  rule;  second,  that  against  the 
imposition  of  his  culture  and  religion; 
third,  that  against  his  assumption  of 
social  superiority.  These  are  the  three, 
but  the  greatest  is  the  third. 

“The  Revolt  of  Asia”  ought  to  appeal 
especially  to  members  of  the  working 
press  because  the  author  begs  leave  to  be 
a  reporter  rather  than  a  prophet.  As  he 
says  in  his  opening  chapter,  he  is  the 
spokesman  of  no  “yellow  peril”  scare,  nor 
“rising  tide  of  color”  theme.  He  expres¬ 
ses  his  obligation  to  Eugene  Young,  for¬ 
eign  editor  of  the  Netv  York  World,  with 
whom  stories  about  Asia  have  been  swap¬ 
ped. 

The  attitude  of  the  jingo  press  of 
Japan  is  of  course  recorded.  But  the 
stress  is  laid  upon  an  annual  edition  of 
the  .conservative  and  moderate  Osaka 
Mainichi  which  depicts  America  and  the 
British  Empire  building  up  a  proud 
Tower  of  Babel  which  a  just  heaven 
must  destroy.  .\n  editorial  adviser  to  the 
Tokio  Asahi  is  quoted  as  saying,  “A 
nationalized  China  and  an  awakened  Asia, 
standing  behind  Japan  on  this  question  of 
racial  equality,  may  make  Congressmen 
in  Washington  less  reckless  about  rank¬ 
ing  us  in  an  inferior  category  of  the 
human  race.” 

In  reading  the  volume  one  should  not 
confuse  the  words  of  the  author  with 
those  of  men  he  interviews.  It  is  T.  V. 
Soong  and  not  the  author  who  says  these 
words  in  the  volume: 

“You  foreisners  are  still  talking  about 
concessions  ycu  ought  to  make  tc  an  awakened 
China.  You  have  it  all  w-ron(f.  The 
is.  rather,  what  genercsities  is  an  awakened 
China  to  extend  to  you,  who  have  got  yono 
selves  involved  in  properties  here  under  privil¬ 
eges  you  never  should  have  enjoyed.  I  hfhrve 
China  is  going  to  be  magnanimous.  I  bnow 
she  is  going  to  assume  her  full  sovereignty. 

But  it  is  the  author  who  thus  speaks 
on  page  119: 


L)r.  J.  A.  Mitre  (.right),  publisher  of  La  Nacion,  Buenos  Aires  and  M.  M.  Sama- 
de-Alero,  assistant  to  the  president  of  Intertype  Corporation,  photographed  in 
Buenos  -Aires.  Mr.  Sania-de-.Alero  recently  completed  a  three  months'  study 
of  the  Brazilian  market  for  printing  machinery,  visiting  all  the  principal  cities 

of  Brazil. 


Editor  <Sl'  t*  u  b  I  i  s  It  r  i  or  April  *)  .  I  9  2  T 
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It  was  no*  **’*  white  partner  of  Joaquin  Miller,  the  "Poet  of 

ition^  ConfucUn  China'°and  Sierras,”  in  the  ••tiftie_s"  and  “sixties." 


BATTLE  OVER  STATE  PAPER 


WESTCHESTER  WEEKUES  MERGED 


**'r:.and  hat  although  Confucian  China  and  u-  ^  \ 

““aJA  South  Asia  were  inclined  to  look  upon  His  CUD  days  were  in  Washington.  But 
^“““rfruggle  an  expression  of  primodial  mirahilc  dictu  he  was  once  editor  of  the 

than  a°s  a“  heroic  con-  possibly  a  direct  descen- 

P^lant  prog  i- les.  ^  jj,e  daiit  01  the  oldest  newspaper  in  the  world. 

^Ilieerency  as  *>*'  hypocrisy  of  the  westeqier  *  *  ♦ 

in  the  war  and  in  the  ensuing  * 

struggles,  that  “killed”  him  in  Asia.  •  i  •  u  «  • 


oaniicsit  ,i,3t  “killed”  him  in  Asia.  .  ,  .  ,  ,  .  ,, 

aiplomatic^*  ^11  article  in  the  American  Magazine 

^’''imagined  the  westerner’s  great  virtue  to  A  March.  Filzhugh  Green  tells  how 

(le  brut.ll  fran  -ness.  George  Matthew  Atianis,  head  of  the 

Throughout  the  volume  are  scattered  newspaper  syndicate  that  bears  his  name, 
—jnv  expres'ions  from  the  press  in  order  built  up  his  enterprise.  Incidentally  he 
flat  the  reader  may  get  public  opinion  tells  how  .^dams  discovered  the  two 
rather  than  personal  impressions.  _  A  sjreat  newspaper  poets.  Walt  Mason  and 
chapter  that  must  have  taken^  consider-  Kddie  Guest.  The  general  theme  of  the 
able  research  is  “How  the  White  Man  article  is  that  there’s  not  much  use  to 
Came  to  Dominate.”  Other  chapters_  re-  “rind  unless  you  advertise  your  grist — 
cord  the  story  that  has  been  written  »et  forth  in  these  words  in  the  title, 
after  20,000  miles  of  investigation  _  in  One  difficulty  Adams  encountered  in 
even'  country  from  Japan  to  Palestine,  running  a  syndicate  is  thus  set  forth: 

In  a  tew  chapters,  chiefly  toward  the 


l«t"the  author  becomes  an  interpreter.  ,  -'Jos*  embarrassing  were  the  moments  when 
lasi,  ne  had  sold  an  editor  a  leature  service,  only 

£sp€ci2lb’  this  true  of  those  headed  have  the  e<litor  lower  his  voice  after  the 

“The  Cultural  Revolt/*  “The  Revolt  of  ileal  and  say  confidentiallv,  “Now,  Adams,  I 
rhristianitv,”  and  “America  and  the  «ant  ycu  to  do  something  for  me.  A  friend 
t-ni‘3““  .  pf  mine  writes  the  most  lieaiitiful  poems  you 

Revolt.  ever  read.  People  here  in  town  are  mad  aliout 

The  interview  with  Gandhi  in  Chapter  '’'I,.'!'*’'''*- ”  i.  r  r  .  •, 

•  ,,  ■ _ _  r _ Whereupon,  a  sheaf  of  manuscript  would  be 

XI  IS  especially  illuminating  for  those  ,hrust  upon  the  unhappy  young  syndicate  man, 
«-ho  want  to  know  about  the  situation  in  and  promises  exacted  that  he  wdilid  go  through 
India  Interesting  too  is  how  Gandhi  ''rry  bit  of  it,  and  wriie  exactly  what  he 
iiiuia.  o  thought  about  the  work. 

gjants  an  interview.  The  author  found 

bim  whirling  his  spinning  wheel,  which  Here  is  Mr.  Adams’  answer  to  the 

incidentally  is  an  emblem  both  of  the  question.  "What  sort  of  printed  matter 
bnak  down  of  caste  and  of  the  battle  of  would  in  the  long  run  win  the  widest 
native  industry  against  machine  produc-  number  of  followers”: 
lion.  “Do  you  always  spin  during  your 


Wisconsin  Legislators  Finally  Pick 
Madison  Capital-Times 

.\rguing  that  ownership  of  a  newsiwper 
by  a  syndicate  withdraws  profits  to  an¬ 
other  state,  the  Wisconsin  state  senate 
killed  a  bill  to  make  the  Madison  ll'is- 
c(msin  State  Journal  the  official  state  pa¬ 
per.  The  State  Journal  i>  a  member  of 
the  Lee  Syndicate  with  headquarters  in 
Davenport,  la..  'I  he  battle  over  the  state 
paper  was  carried  on  for  several  days. 
By  a  vote  of  21  to  12.  the  senate  finally 
made  the  Madison  Ca>'ital  Times,  the 
official  state  paper  for  the  seventh  year. 
Before  the  vote  was  taken,  amendments 
were  presented  and  defeated  to  make 
official  .state  paper>  of  the  Mihivnkee 
Journal,  Mihoankee  .S'entinel,  .Mihoankee 
Trader.  .Snkerior  Telegram  and  ITilten- 
t’crg  Tnlerj'risr. 


A  consolidation  of  two  Westchester 
County  weeklies  took  effect.  Friday, 
April  1.  when  the  lirtm.rrznlle  Press  and 
the  Tiiekalwc  T.asteliester  Citizen-Bulletin 
were  combined  into  one  twice-a-week 
newspaper.  It  is  published  Tuesday  and 
I'riday  mornings  as  The  Press  of  Rron.r- 
z-ille.  Tuekahoe.  ,S'carsdale.  Crestxeood  and 
T'leetii’ood.  Major  C.  F.  Lovejov,  who 
directs  the  company  that  started  the 
Bronxville  Press,  more  than  two  years 
ago.  and  last  year  purchased  the  Fast- 
chester  Citizen-Bulletin,  continues  as  edi¬ 
tor  and  publisher  of  the  new  semi-weekly. 


LISBON  EDITOR  IN  U.  S. 


STARTS  “IDEA  SHOP’ 


To  establish  contact  with  Portuguese 
in  the  United  States,  Antonio  Ferro,  for¬ 
eign  editor  of  Diario  dc  Xotielas,  Lisbon, 
arrived  in  the  I’nited  States,  April  5. 
Ills  mission  will  include  visits  to  Portu¬ 
guese  colonies  in  New  Bedford  and  Fall 
River.  loiter  he  will  go  to  California, 
and  possibly  Hawaii. 


hour  for  interviews?”  he  was  asked.  "Uaving  out  straight  news  which  I  do  not 

“W..  handle,  I  think  pictures  come  first,  inspirational 
^es  was  the  kindly  ironic  reply,  by  matter  second,  humor  third.  You  will  note  that 


so  doing  I  can  always  feel  that  my  time  more  and  more  are  the  active  newspapers  he- 
«itir(»lv  Inst  ”  ginning  to  use  pictures  in  connection  with  their 

n  ju-  nnnofc  *^'*''  features.  Good  humor  will 

Gandhi  grave  editors  of  church  papers  alwavs  have  a  strong  grip  on  readers.  But  it 
a  good  topic  for  discussion  when  he  said :  is  the  tonic  effect  of  brief,  forceful  editorials 

.  1 1  _.ir  ...I,:... _ _  .»  that  in  the  long  run  catches  and  holds  the 

'IVTiy  sjivuld  you  average  American  hurrying  through  his  favorite 

te%i;teib«te"rd"1n^er^^  a- 

ttr'orfa'ct?  ChHst°^was^oGg“naUy  AsUtic^a^s  The  article  not  Only  contains  valuable 
were  all  founders  of  religions,  and  I  think  material  about  syndicates  but  also  gives 
«e  iinderrtand  Him  much  better  than  you  do.  interesting  personality  sketch  of 

We  would  have  thanked  you  for  bringing  ■' 

His  gospel  befere  us  had  you  not  mingled  it  George  Matthew  Adams. 

so  much  with  your  Western  culture,  dress  and  _ 

madimery.  We  will  go  on  and  present  the 

true  Christ  to  India.  ”  PARIS  MAN  BROADCASTS 

In  passing  it  may  be  remarked  that  ....  rxer- 

Gandhi  has  ordered  the  New  Testament  Harnard  Ragner,  originally  of  Mckees- 
reid  in  all  Swaraj  schools,  for  which  P*’*’*'  la-.  Pans  edition  of 

he  is  being  roundly  condemned  by  old  Clitcago  Tribune,  on  April  5  gave  a 
Brahmins  in  the  Indian  press.  hour  radio  broadcast  on  The  Role 

.\n  old  topic  presented  in  a  new  light  o*  ,'he  American  Newspaper  in  France, 
can  be  found  in  the  chapter  “Asia  and  the  auspices  of  the  University  of 

the  Making  of  America.”  Most  news-  vans  at  Sorbonne. 

I  paper  readers  do  not  know  how  much  - 


M.  J.  Klein,  of  the  advertising  de¬ 
partment  of  the  .V.ti"  York  Daily  Mirror, 
has  re.signed,  to  found  the  Idea  Shop, 
Inc.,  165  Broadway.  New  York.  It  will 
have  for  its  stixk  in  trade  advertising 
ideas  that  can  Ik  applied  to  any  line  of 
business,  but  will  not  act  as  an  adver¬ 
tising  agency.  The  first  idea  the  Idea 
-Shop  is  promoting  is  a  "Buy  to  Save 
Uampiiigii”  for  banks,  where  the  co-op¬ 
eration  of  merchants  is  obtained,  and 
calls  for  a  large  amount  of  newspaper 
advertising  space. 


EDITOR’S  ASSAILANT  HNED 


M.  Mass,  laboratory  technician,  was 
recently  fined  $10  and  given  a  30-day’s 
suspended  jail  sentence  when  convicted  on 
a  charge  of  assault  and  battery  upon  W. 
().  Saunders,  editor  of  the  Elizabeth  City 
(X.  C.)  Weekly  Independent.  Mass 

pleaded  guilty  to  a  charge  growing  out  of 
an  altercation  with  the  editor  in  a  down¬ 
town  drug  store,  following  an  alleged  dis¬ 
pute  over  a  printing  bill. 


SSorid 


.\sia  has  actually  contributed  to  the 
growth  and  development  of  the  United 
States. 

In  his  concluding  chapter  the  author 
begs  leave  again  to  end  as  he  began  a 
reporter  rather  than  a  prophet. 

“The  Revolt  of  Asia”  is  an  excellent 
volume  with  which  to  supplement  the 
news  columns.  Amid  the  conflicting  re¬ 
ports  that  crowd  the  news  from  China 
here  is  a  new  streak  of  light  breaking 
over  the  hills  of  Twang,  even  though 
the  dawn,  with  apologies  to  Kipling,  is 
coming  up  like  thurider. 

The  real  name  of  the  author  of 
‘The  Revolt  of  Asia”  is  Josef  Wash¬ 
ington  Hall  whose  father  was  a  mining 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

jpittjeifturgl)  <©a^ettc  €ime0 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


I  ©be 


Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


(Iforninf  and  Sunday) 


AND 

PinSBUMn  ClIRONIClE  TaEBRAPH 


A  N 

QianJarcl 


20,276,943 


1926  advertising  linage 


(Evening  except  Sunday) 


Z'ictlotv! 


”*?•*  n*w*P«peri  in  Newt  and  Adver- 
™ing  have  the  conddenee  of  their 
wedera. 

readers  have  the  power  to 

parcAtte, 


Sold  Singly  or  Combined 
DRBAN  K.  dice.  Nafi  Advg.  Mgr. 
uaxette  8<|uarr,  Plttaliurgh,  Pa. 


’SNAR-ED! 

TTiOSE  LUCKY  PULLENS 
LA  11. A 
LOVE  TDRA  MILLION 
[SECOND  LOVE 


18%  increase  January, 
February  1927  over 
same  period  1926. 


E.  M.  BCnKE.  Inc., 
esJ^Q^  Xew  York. 

8.  MleblKNn  nWd..  Cblcaco. 
CoDRtltutliiQ  Blda.,  Atlanta.  Oa. 

742  COMPANY. 

^  rranclai-o.  Cal. 

AuBHea.  Cal. 

Whlte-Henry-Stuart  Bl.lg.,  Seattle.  Weah. 


Daily  •  yn  opt  1 1 

vnaro  -i  llustrations 

Promotion  materia! 


Evening  Courier 
Morning  Post 


Trocluced  Su^ene.  MscLea^ 


E.tCLVSIVE  AGENTS 


Tie  McClure  Mwspa/>ei- 

373  FOUnTM  Av/e  new  VDRK. 


Camden,  N.  J. 

Story,  Brooks  &  Finley,  Nat.  Rep. 


NEW  YORK  STATE 


Westchester  County’s 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 


Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 


Both  Members  of  A.  B.  C. 
Wrslfhester  Newspapers,  Inc. 


Franklin  A.  Merrlain.  Pres. 
Mount  Vernon — New  Bochelle 


South  America's 
Greatest  Newspaper 

“Buenos  Aires  IS  the  Argentine 
Republic” — 


“If  you  introduce  an  article  in  Buenos 
Aires  it  is  introduced  in  the  whole 
of  the  Argentine." 

“We  know  that  LA  PRENSA  has 
a  larger  circulation  than  all  the 
local  papers  put  together,  and 
that  this  circulation  is  amongst 
the  very  beat  claaa.” 

(Extract  from  letter  written  by  the 
dtiitrthutnr  in  Argentina  oE  important 
American  prodiieta,  urgina  hla  princlpala 
to  place  their  idrertlalnf  in  LA 
PRENSA—) 

National  sales  and  distribution  in 
Argentina  can  quickly  be  attained 
by  advertising  in  LA  PRENSA. 


JOSHUA  B.  POWERS 

Exclusive  Advertising  Representative 

250  Park  Avenue  New  York 


(^RAUURE 

SECTIONS 

PRINTED 


SPECIAL  AND  REQULAR 
EDITIONS.  MAQATINE 
INSERTS  AND  COKt- 
MERCIAL  UJORK 


Standard  Qrauure  / 
Corporalioi 


LOU15U1LLL  Kii  1  I  *1 
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ISSUES  STEREOTYPING  HISTORY 

“A  Short  History  of  Stereotyping” 
written  by  George  A.  Kuhler.  presi¬ 
dent  of  tlie  Certified  Dry  Mat  Corpora¬ 
tion  has  just  been  issued  by  that  com¬ 
pany.  It  is  being  distributed  without  cost 
to  leaders  in  the  printing  craft. 


PLAN  $500,000  PLANT 

M.  K.  Foster,  editor  of  the  Houston 
(  Te.\. )  Press,  has  announced  that  plans 
for  a  new  $.s(K),(X)0  Press  plant  would  be 
drafted  within  a  week.  Foster  said  the 
site  for  the  Houston  Scripps- Howard 
paper's  new  home  cost  $200,0(X). 


PLANES  TO  AID  REPORTERS 

The  United  States  .\rmy  .\ir  Corps 
has  assigned  eight  airplanes  from  flying 
fields  at  San  Antonio  for  use  of  news¬ 
paper  men  including  photographers,  dur¬ 
ing  the  combined  .\ir  Corps  and  Second 
Division  maneuvers  around  San  .Antonio 


Fa*teit,mosr  easily  operated, 
most  accurate  and  durable  flat 
casdns  box  you  can  buy.  Per> 
fectly  oalanced.  New  design  lock* 
up  bar  allows  for  quick  change 
when  regulating  thickness  of  casts. 
Posidve  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


HOE  LOW 
UNIT  QUAD 

Also  16  and  24-pg. 
straight  line  stereotype 
presses  available  for 
quick  delivery. 

Write  for  particulars 

DUPLEX  PRINTING 
PRESS  COMPANY 

Battle  Creek  Michigan 


VAIN? 

Not  exactly  —  just 
reasonably  proud  of 
the  results  we  are 
securing  for  Claissi- 
bed  advertisers. 

Classified  Department 

Editor  ^  Publisher 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  in¬ 
stallation  on  the  Pa¬ 
cific  Coast  is  a  100- 
h.p.,  a-c.  equipment  on 
a  4- unit  Hoe  press  at 
the  San  Diego,  Cal., 
Union.  This  is  a  re¬ 
peat  order. 


Modem 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  ao,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

3Ionocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

You  can  save  waste  paper,  in¬ 
crease  production  and  obtain 
better  printing  when  your  ma¬ 
chines  are  properly  blanketed. 

We  specialize  in  the  maunfacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Hoe  Pedestal  Saw  Table 


-A  compact,  convenient  and  effi¬ 
cient  Saw  Table  with  a  world- 
famous  Hoe  Saw  that  has  the 
requisite  number  of  Teeth  prop¬ 
erly  set  for  cutting  Wood  or  Metal. 
The  Table  is  adjustable  as  to 
height  to  vary  the  protrusion  of  the 
saw  while  the  Side  Gauge  can  be 
set  quickly  through  a  Hand  Wheel 
and  a  Lock  Xut. 


If  It's  a  Hoc.  It's  the  Best. 


R.  HOE  &  CO..  IXC..  504-520  Grand  Street,  New  York  City 


South  Dearborn  Street 
CHICAGO,  ILL. 


Pere  Marquette  Bldg. 
NEW  ORLEANS,  LA. 


7  Water  Street 
BOSTON,  MASS. 


EDITOR  Lf  PUBLISHER 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  with  Ordw) 

1  Time  —  .4t  per  Une 
3  Times  »  .30  per  line 
AIX  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .60  per  line 
4  Times  —  .55  per  line 
13  Times  ^  .50  per  line 
26  Times  ^  .45  per  line 
White  space  charge  at  same  rate  per  Itm  ^ 
insertion  as  earned  by  frequency  of 
Minimum  Contract  space,  three  lines.  Vu 
rates  quoted  for  52  insertions.  The  Fii;^ 
&  Publisher  reserves  the  right  to  classify,  ed) 
or  reject  any  advertisement. 


ADVERTISING 

General  Promotion 

If  You  Want  More  Local  Advertiaing  pot  • 
to  work  for  you  celling  our  “Wortliwhile' 
Features.  Write  F.  G.  Hogan  Syodiette, 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Pi. 

Supplies 

Shading  Sheets  for  Art  work  and 
fects.  Bourges  Service,  Inc.,  144 
St.,  New  York. 

Benday  d- 
Wett  IM 

BUSINESS  OPPORTUNITIES 


Brokers 


April  Bargains— Very  desirable  weekly  and  jol) 
pl.int  within  40  miles  of  Chicago.  Initial  pay¬ 
ment  $10,000;  controlling  interest  evening  paper 
southwest,  circulation  _  LSOO.  good  advmistng 
patronage,  modern  equipment,  price  right,  tenp 
reasonable.  J.  B.  Shale,  Times  Bldg.,  Ner 
Ytrk. 

Trtxle  Journal,  established,  in  good  condition 
capable  of  expansion.  Gross  aliout 
Asking  price,  $17,500  cash.  Harris -Dibble  Ci, 
345  Madison  Avenue.  New  York  Gty. 

(Continued  on  following  page) 


ST.VTKMKNT  OK  THE  OWNEltSIlIP,  Mi.V- 

•VGEMENT,  flUCTL.VTION.  ETC..  RI 
yUlUEI)  BY  THE  Arr  OK  COXOUESS 

OK  A  r  <:  r  s  t  24.  mij.  ok 

EDITOU  &  I’l  BI.ISIIEIt 
publishiHl  weekly  at  New  York,  N.  Y..  (or 
AKUIL  1,  l!>-_>7, 

State  of  New  York,  County  of  New  York.  m. 
Before  me,  a  Notary  I'liblic  in  and  (or  the  State 
anil  County  a(ore»niil,  personally  appeared 
Charles  B.  Groomes.  who,  haring  been  dnly  swon 
ncoording  to  law,  deposes  and  says  that  he  It  the 
Business  Manager  of  EDITOK  &  I’l’Bl.ISHEK 
and  that  tlie  following  is.  to  the  be'st  of  Ui 
knowledge  and  belief,  a  true  statement  of  the 
owmrsliip,  management,  etc.,  of  the  aforenid 
rublicatlon  for  the  date  shown  in  the  above  etp- 
tlon,  required  by  the  .\ct  of  August  24,  1M2. 
emlKxlled  In  section  443,  •  Postal  Laws  and  Best- 
lations,  to  wit; 

1.  That  the  names  and  addresses  of  the  pub¬ 
lisher,  editor,  managing  editor,  and  busine* 
maTiBgers,  are: 

Pliblislier,  .lames  W.  Brown, 

2.34  Valentine  I.ane,  Yonkers,  N.  Y. 

Editor,  Marlen  E.  Pew. 

Wading  River,  b.  I-.  N.  I. 
Managing  Editor,  Artlnir  T.  Robb.  Jr., 

IT.'i  Linden  St.,  Rockville  Centre.  L.  I..  N-  L 
Business  Manager,  (3iarle8  B.  Groomes, 

343  liye  Beach  Ave.,  Rye,  N.  Y. 

2.  That  tlie  owners  are: 

James  W.  Brown,  2.34  Valentine  Lane.  Yonkett 
N.  Y.;  Marlon  E.  Pew.  Wading  River,  L.  t. 
N.  Y. 

3.  Thnt  the  known  bondholders,  mortgagMi 
and  other  swurity  holders  owning  or  holding  1 
l^er  cent  or  more  of  total  amount  of  bonds,  mort- 
gagfs.  or  other  seeurities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giviaf 
the  names  of  the  owners,  stockholders  and  ^ 
enrity  holders,  if  any,  contain  not  only  the  Iw 
of  Rto*‘kholderR  and  security  holders  as  they  tp- 
pear  upon  the  hooks  of  the  company,  bnt  tlij 
in  cases  where  the  stockholder  or  security 
holder  appears  upon  the  ho^ks  of  the  comptij 
as  Iriisti^e  or  in  any  other  fiduciary  relation,  tw 
name  of  the  person  or  corporation  for  wb<w 
such  trustee  is  acting,  is  given:  also 

said  two  paragraphs  contain  statements 
ing  affi.ant’s  full  knowledge  and  belief  as  to  tM 
circumstances  and  conditions  under  which  stoci* 
hohh*rs  and  security  holders  who  do  n<d 
upon  the  books  of  the  company  as  tnistees.  Mfl 
sti's’k  and  securUles  In  a  capacity  other  tnii 
that  of  a  bona-fide  owner:  and  this  affiant  hii 
no  reason  to  believe  that  any  other  |H‘rson, 
riation.  or  corporation  has  any  interest. 
or  indirect,  in  the  said  stock,  bonds,  or  otM 
se«Miri*ies  than  as  so  stated  by  him. 

CHARLES  B  GROOMES. 

Business  Managet- 

Sworn  to  and  snhscrihfd  before  me  this  21*^ 
dav  of  March.  1927. 

MART  E.  SANT\M<^R1NA 
Notary  Public, 

WfStchester  Couptv.  Certificate  file<l  in 
York  Co.  No  0-IR.  New  York  Co..  R»g.  No 
Term  exidres  March  30.  192S. 
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Employment— Equipment— Services 


business  opportunities 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Help  Wanted 


Situations  Wanted 


Equipment  for  Sale 


Tine  Weekly— Only  paper  in  county  Advertising  Man— Experienced,  who  can  create  Combination  Man— Advertising  copy-layout-  Duplex  24-page  Tubular  Press,  with  full  stereo- 
town  f  S(  uih-central  state,  nets  $4,000  an-  crates,  salesman,  staff  photographer  and  artist.  Effi-  type  equipment,  for  sale.  Will  be  available  in 


cMt  town  t  S( utn-ceiurai  state,  nets  an-  _  * '  *  i  *  4.  u  a  — .  “““  . .  . .  - -  ”T  - - - -  — — —  .  --  - . — 

*  allv  and  Raining  steadily.  Machine  equipped  lown  01  4a,uw,  central  state,  paper  nas  aom-  cient  m  any  me  or  combination  any  two.  Wide  late  summer.  Now  m  use  by  publication  moying 

f  .Ml  for  $14,000  and  only  $5,000  cash  »nant  circulation,  good  environment.  State  experience,  now  employed  advertising  manager,  into  new  building  with  new  plant.  For  full 
L  Prnn  Th#»  it  F  H^nriphs  expcricncc  and  salary.  B-971,  Editor  &  Pub-  Canable  man — far  above  average.  H-986.  Editor  information,  address  Journal  of  Commerce. 


Prop.  1509x.  The  H.  F.  Henrichs  experience  and  salary.  B-971,  Editor  &  Pub-  Capable  man — far  above  average.  H-986.  Editor  information,  address  journal  of  Commerce, 
Litchfield,  Ill.  lisher.  _ _ &  Publisher.  32  Broadway,  New  York. _ 

High  Class  Daily  in  exclusive  mid-  Editor  of  experience  and  maturity  wanted  in  Ccmposkig  Room  Superintci^nt  or  I^reraan  Sale— Duplex  heavy  duty,  double  page 

Ofr«nna  »  ,r  _•  _  r _ _ e;  mm  nr^A  wishes  position  where  capability  and  efficiency  _ _ _ _ a': _ _ 


/wr«nng  High  Class  Daily  in  exclusive  mid-  Editor  of  experience  and  maturity  wanted  in  Ccmposkig  Room  SuperinteiAnt  or  I^reraan  Sale— Duplex  heavy  duty,  double  page 

uw  citv  of  15,000,  yielding  owners  for  time  daily  field  who  can  invest  at  least  $5,000  and  wishes  position  where  capability  and  efficiency  steam  table  or  matrix  drying  press  with  exten- 
investment  about  $25,000  a  vear.  Growing,  become  part  <  wner  and  editorial  head  of  paper  will  count;  in  present  position  two  years,  but  apron  attached.  Gas  fired  automatic  steam 

i?ftffTessive.  healthful  field.  Offer  includes  val-  in  good-sized  Northern  city.  Address  B-979,  ^®***'^.  to  locate  permanently  with  good  generator.  Will  accommodate  8-column  form, 

hiiilding.  Complete  with  $10,000  good  ac-  Editor  &  Puhli'^ber.  Experience  of  years  with  large  paper,  ^riad  excellent  condition  and  will  sell  for  first 

'srR-iSrj.  m.™,,..  e,«„  .o.  ..b,,... 

^Icv.  Litchfield.  Ill.  J.?  .l"  Str«t-Newsparerm.-in.  younp,  col-  = - TT - .  o  c  .  x,.  . 


Newspaper*  for  Sale 


Idufria'l^e.xecmivrth'oSly  an.?  For  Sale  at  a  B-r^Scott  Rotary  Press. 

?earK“‘R‘yS4  %'d?to?*rPublH,er“  dallv.  Available  socm.  Nat  Laddin.  712  Olive,  Factory  overhauled  1926;  new  gears  and  bear 

\carl>.  B-984.  Kititor  \  I  iihlwner.  _  Kansas  Citv  Mo  ttiRS-  Prints  up  to  24  pages,  7  or  8  columns. 

Man  of  Mature  Years  wanted  to  take  charge  Desk  Man.’  telegrarh  editor,  copV  reader,  ^|^‘’v.'A*‘c.T,*Xostatret?!'"ciine*push°^^^^^ 
of  newspaper  reference  department.  Must  have  experienced,  desires  position  <m  Southern  after-  ton  control.  Nothing  else  to  buy;  all  ready  to 

noon  daily.  Address  B.914.  Editor  &  Publisher,  run.  Consolidation  reason  for  safe’.  Outfit  cU 
technical  side  of  reference  room  work  also  re-  Editoi— Now  employed  on  metropolitan  daily,  plete  as  it  stands  oii  our  floor.  $9,000.  Bedford 

qiiired.  Salary  commensurate  with  ability.  Ad-  15  years  experience  in  all  branches  of  news  and  t-nnting  Lp.._  La  Salle.  ! IL _ 

dress  Managing  Editor.  Post-Dispatch.  St.  Louis,  editorial  department  of  newspapers,  desire  Qoss  Comet  for  sale;  with  8  turtles,  chases, 

-  v-  -  -  •  :  ■  ■  -  - s  I'’  .  r*u  .T’emwratic  newsp.-ipcr  in  Vincennes  Sun 

South,  of  which  he  is  native.  Testimonials  and  Cnmnanv  Vinreen^s 
Situation*  Wanted  references  fiimisheil.  B.987.  Editor  &  Publisher.  Company.  \  incennes.  Indiana. - 


ensack.  New  Jersey. 


owner  is  ni  t  a  newspaper  man.  A  cash  pay¬ 
ment  of  *15.000  will  swing  the  deal.  B-983. 

yjitor  &  Publisher, _ 

|ii..««ehii«Mta  Weekly  Newsrumer  and  prin^g 
plant  iic.ir  Boston.  Fine  equipment.  Two  No. 
14  Lini'itypes.  Doing  profitable  business,  capa- 


Evening  j  e  of  newspaper  reference  department.  Must  have  experienced,’ desires  position  ,'m’ Southern  after-  ton  c^trol'  Nithinr^ef'i  to'^’^uy -"an ’’ready  tt 

trsn  Add,,..  R-9H.Edu„<i  p„H^  ™.  c»»,id;.,o.j.™  ^ 

newspaper  man.  Reason  for  selling,  present  technical  side  of  reference  room  work  also  re-  Editoi— Now  employed  on  metropolitan  daily,  plete  as  it  stands  on  our  floor,  $9,000.  Bedforc 
_ _  ie  tut  A  n#»wsnrin#p  man  A  ra^n  nav-  r,..:~^A  swK;i:*w.  A.l_  15  vears  exnrrienc#^  m  all  hranrncs  of  news  and  printing  LO.,  La  J'aiie.  lU. 


Situations  Wanted 


Editor,  successful  in  building  up  small  city 


Job  Presses,  Paper  Cutters,  Wh^  Stitchers, 


bk  of  large  increase.  Illness  cnmiwls  immedi-  Advertisi^  Manager  “ow  in  charge  of  depart-  dailies,  seeks  new  field  to  conquer.  Suburban,  ***^'  ^  complete  line.  Overhauled  and 


ate  sacrifice.  B-98S,  Editor  &  Publisher. 

Newspapers  Wanted 


ment  producing  more  than  twenty  million  lines  E^.t  preferred.  Owners  of  small  weekly  papers  atiteed  machines  at  bargain  prices.  Easy 


per  year  without  high  pressure  methods  and  take  notice.  B-945.  Editor  &  Publisher. 

well  versed  in  business  end  of  a  newspaper  ■= — ■  ,  ■ — w — , - v — ^ 

seeks  connection  as  business  manager  or  as-  Experlen^  Newspaper  Woi^-Book  and  art 


terms.  Hoffman  Type  4  Engraving  Co.,  114 
E.  13th  St.,  N.  Y.  City. 


TW  Experienced”  Executives,  present  hiisil^s  sistant  to  publisher.  Experience  with  both  I''^***-  feariu-e  stories.  M.  S.  reader,  assist.ant  PrtotmTi  and  B^^s  equipsaent,  machin- 
Sj^agef^iml  mamaging  cl.mr  want  to  lease  morning  and  evening  newspapers.  Well  known  »»  *'•'‘.0*-  Wants  position  with  newspaper,  tmde  ery,  type,  supplies,. Kelly  pressCT,  cut  cost. ma- 


manager  ami  man.agmg  c-iuor.  %>ani  lo  lease  iimjiiuhk  anu  evening  y»cu  auuwu  magazine  or  other  mihlUher  in  New  York*  Citv 

small  ilailv  nr  operate  it  on  profit  sharing  Usis  m  agency  field  Can  show  successful  record  traveled,  knowledge  of  French.  S^ni^h 

Timsual  rcconls  and  references.  Prefer  West,  and  furnish  A-1  references.  Will  go  anywhere  n_077  Kow 

Write  B-981.  Editor  &  Publisher.  right  opportunity  U  offered.  B-973,  Editor  &  - 

f  Publisher.  Feature  Writer,  leaving  shortly  all  parts  Ten 


Publisher  sh.wtly  all  i«rts  l  en-  ^,*6  Goss  Matt  Roler  for  wet  mats  onlv.  for 

_ _ F.vcific  Coast,  r^en  for  si^c.al  ^oss  Printing  Press  Co.,  1535 

Advertising  Manager  and  balesman,  six  years  interviews  and  assign:nents.  Will  var>*  itine-  Pa,,!;**®  Qt  Tii 

experience  Now  Y'ork^s  leading  paper;  at  present  rarv  to  suit.  B-990,  Editor  &  Publisher.  '■  *  **  K  »  • 

i"  ^’inS’ono’^^Ai""  Layout  Artia^Cirt^ist7“ageTic^ exp^rien-T.  - 

E°d?t  f&’ Publi  hlf  '  wpet'ence.  B-932.  .eek^newspaper  opportunity.  B-923,  Editor  ,5:  Equipment  Wanted  « 

- - -  Pnhlisher. - 


terial,  send  for  revised  pre-used  machine  sheet. 
Conner  Fendler  Branch  A.T.F.  Co.,  96  Beek- 
man  St..  New  York  City. _ 


CIRCULATION 


Ckciilaflon— When  quick,  additional  circulatioa 


tion  300,000.  Also  agency  experience. 
Editor  &  Publisher. 


Equipment  Wanted  < 


oovenge  becomea  necessary,  remember  that  our  Ailvertising  Manager — Eixpenenced,  excellent  Managing  Editor  desires  change  at  expiration  Wanted  to  Buy  thirty  used  eight  cohinin,  12!4 

twenty  year*  fn  this  one  line  of  endeavor  ts  record,  thorough  practical  knowledge  of  all  de-  of  present  contract  covering  several  years.  newspaper  chases,  st.m,  anl  size.  -’2^^j4-incli 

Tonr  proof  against  experijnenting.  Write  or  partments  of  newspaper  publishing,  lacking  op-  Prefers  connection  with  small  dailv  in  growing  length,  at  once.  Write  tilulie  Ne« s  I  uhlisliing 

me  Pacific  Coast  Circulation  Service,  Bell  portunity  in  present  position,  desires  contact  with  fieM.  Age  40.  married.  20  vears’  experience.  * '"ni'any.  Amarilln,  I  exas. 


twenty  years  fai  this  one  line  of  endeavor  ts 
jour  pr^  against  experimenting.  Write  or 
wire  Fkcific  Coast  Circulation  Service,  Bell 
tledc,  Oncinnati,  Ohig _ 

Oedatian  Builders — Blair  4  Austin,  1504  Cen- 
trt  are.,  Reading,  Penn.  Originators  of  Sates - 
aanahip  Club  Campaigns. _ 

Sqwiior  Circulation  Buflders — The  W.  S.  Ken- 


publisher  needing  business  or  advertising  man-  Making  approximately  $10,000  annually,  salary 
ager  who  wjll  accept  responsibility.  A;^  36,  profit  commissions.  ?alnrv  secondary  con- 

married,  University  graduate.  -Address  B-950,  sifleration  if  working  Interest  offers  opportunity. 


Editor  &  Publisher. 


Referenees  after  co-tiile-’tiat 


rs  opportunity, 
orrespendenee. 


Advertising  Manager,  twenty  years  classified  B-991.  Editor  &  Publisher. 

and  display  experience.  Prefer  commission  ar-  N^^pap^r  MaiT” tborongbly  trained,  wants 


dir^pany,  104  North  Bailey  Ave.,  Louis-  ^n^ement.  rather  than  salary.  B-936,  Editor  &  pk.ance  to  travel.  TTiited  States  nrefernd. 

rille.  Kentucky.  The  circulation-building  or-  ^ '°‘”"er. -  - ^ -  -  Press  agent,  promc'ion  or  speoal  feature 

imization  that  has  set  the  standard  for  aggres-  Advertising  Manager  or  Assistant  Busasess  stories.  Experienced  m  r.ainer.a  work.  Married. 

ave,  successful  circulation  campaigns  for  nearly  Managet^Man  with  twenty  years’  experience  references  B  978.  Edit. r  &•  Publisher. 

tweaty  years. _  is  available  to  newspaper  offering  permanent  Newspaper  Executive,  capable  of  handling 

TU  Wa4,p«  _ _  Ri«n,4in.  'I'on  t**^'*^”*  entire  propertv  and  developing  it  to  the  best 

Tbs  Woriirs  LargWat  UXtUatfem  BUUding  Or-  m  cities  of  100,000  to  275,000  population  in  ™ss!b:iities  r-in  fumisti  references  nWe 

ftaksHmi— The  only  dreulstioss-bnilding  serr-  New  England  and  the  South.  B-920,  Editor  &  ,  come  at  once  For  full  oarticiilars  Address 

ice  in  Newspaperdom  furnishing  publishers'  Publisher. _  P  <J)T  PnWi.W  Address 

ifidaviti  of  the  exact  resulti  of  ita  every  Advertixins'  gnite**—-  oodv writer*  5  Tears’  nub-  gf — — — '■ - ; - , 

Company,  M^^^^’^retary.  di’s^  man,  ’classified  mnn-  d^iT^tea^Mririon 

Octideiital  Building.  Indianapolis. _  ager,  promotion  and  retail  store  manager.  Age  i^l  week  v  ^  Free  wwfe 

Wire  Oiw  Pottery  Direct  for  supplies  to  start  Caiarl”ll^on^arv*to"orosDects  'Sdito^r' &  responsible,  and  experienced  in  music, 

a  dish  offer.  Results-Ix>w  cost.  The  Albright  Salary  s^ondary  to  prospects.  B-943,  Editor  &  dub.  society,  art.  dramatic  and  religious  new,, 

China  Co.,  Carrollton,  Ohio.  runiisner. - - -  campaign  and  special  publicity.  Refer- 

- - Advertising  Mamger— 12  years’  experience  on  ences  in  Chicago  and  in  Oklahoma  Cutv.  Avail- 

Special  Service  state’s  now  leading  newspaper.  Available  upon  able.  Ready  immediately.  B-959,  Editor  & 

_ _ _  reasonable  notice.  Hopes  to  make  connection  in-  Puhlisher. _ 

Local  Appeid~If  you  are  building  a  vigorous,  Reportei^Rewrim  Man^Thi^  _  years’,  experi- 

progressive  paper  and  want  to  increase  its  local  rted.  Reference. B  953.  Editor  &  Publisher._  morning  and  afternoon  dailies,  and  year  as 

appeal  with  a  distinctive  touch,  then  I  have  Advcrtishig  Copy  _  and  Layout  Artist  seeks  publisher-editor  of  strong  country  weekly,  desires 
something  of  value  for  you.  Don’t  write  if  newspaper  connection.  15  years’  experience,  position  on  gcod-sized  daily,  east  of  Chicago.  B- 
merely  seeking  a  flash-in-the-pan  circulation  Can  handle  15  accounts  in  addition  to  copy  work.  942.  Editor  4  Publisher. 

splurge.  This  is  a  continuous,  year-round  Now  employed  as  advertising  ra.anager  and  i»»nortwr _ College  student  wants  summer  vaea. 

plan,  loaded  with  definite  local  appeal  An  in-  salesman.  B-985.  Editor  &  Publisher. _ cXe  htXkw" oVv 

quiry  00  your  letterhead  will  bring  an  unusual  Advertising  Manager— Solicitor  available,  bix  Consider  anvthing.  Middle  West.’  B-980,  Edi- 

rcply.  B-972.  Editor  &  Publisher.  years’  experience,  twenty-nine,  single,  college  tor  4  Publisher. 


Tht  World’s  Lu-gest  OrctdatlaD  Building  Or-  in  cities  of  100,000  to  275,000  population  in 
fsshntkn— The  only  dreulstion-bnilding  serr-  New  England  and  the  South.  B-920,  Editor  & 
ice  in  Newspaperdom  furnishing  publishers’  Puhlisher. 

ifidiyiu  of  the  met  result*  of  it*  every  Advertising  SoOdtor,  copywriter;  5  years’  pub- 
j.  Compamy,  Usher's  secretary,  display  man,  classified  man- 

UccidenUl  Butiding,  InQianapolf, _  ager,  promotion  and  retail  store  manager.  Age 

Wire  Oir  Pottery  Direct  for  supplies  to  start  ""B''-  Christian,  reliable.  Now  employed 
a  dish  offer.  Re,ults-Ix>w  cost.  ’The  Albright  Sahryjiecondary  to  prospects.  B-943,  Editor  4 
China  Co.,  Carrollton,  Ohio.  Publisher. _ 


publisher-editor  of  strong  country  weekly,  desires 
position  on  gcod-sized  daily,  east  of  Chicago.  B- 

942.  Editor  4  Puhlisher. _ 

Reporter — College  student  wants  summer  vaca¬ 
tion  iob.  College  bi-weeklv  only  experience. 


reply.  B-972.  Editor  &  Publisher.  years’  experience,  twenty-nine,  single,  college  tor  4  Publisher 

=========  education,  good  character,  ^st  references,  in-  5.,^  Reporter  and  Editor.  28.  at  present  with 

EDITORIAL 

Advertising  Maiw^r  on  small  daily  seeks  T>tve»-ri^v  graduate,  married.  Wants  eeneral 

Syncficate  Feature*  larger  field.  Writes  copv  that  sells  space,  new*  nr  financial  work.  B-966,  Editor  &  Piih- 

• - - Knows  tvpe  and  lavout.  Christian.  Age  27,  1i«>ie^ 

“Foim  S<^  Gospel”  and  problems  confront-  "'“rried.  $50  weekly.  B-976,  Editor  4  Pub-  story  WrHer,  partly  blind,  desires  position 

^^®me  Life  today  by  Mbs.  Aimee  ^  ^  ^ - — - — - — — - — — -  writing  stories  and  siiecial  editorials.  Fr.ink 

OEicPLE  .McPherson.  Immediate  release.  Daily  Advertismg  Salesman,  Classified  Manager,  at  Steinert.  809a  .Mien  .Ave.,  St.  Louis.  Mo. 

releases,  about  1,500  words.  Illustrated.  Mat-  liberty  account  consolidation.  .Age  34,  well  ^  ^ - 

nces  or  photos  furnished  with  copy.  The  fob  educated.  7  years’  exr.erience.  last  three  on 


nces  or  photos  furnished  with  copy.  The  fob 
lowing  cities  are  closed:  Denver,  Nebraskr 


Syndicate  Man,  now  employed,  seeks  new  con¬ 
nection.  Fourteen  years’  experience  in  phases 


kerfieTd^’'s„V™!:  5S0  minimum.^^  Beft  ^f^W^her.  ®  * 


Iie^eserC-ij  e  —  *  *  ' ‘ I i t  s  anywiicrc  ^ntn  lutiire.  ?ou  minimum.  oes 

references.  Wire  collect  or  write  C.  E.  Hutch 


Young  Lady  desires  position  as  stenographer 
and  bookkeeper.  Have  had  experience  as  proof 


ramento,  Wichita.  Habana, ’Mansfield,  San ’luan,  Business  Manager  w  Asdstairt  Publ^et^  reader  and  socirtv  writer,  in  addition  to  regular 


New  Bedford.  Rush  your  order.  Graphic  Syn-  Competent  to  assume  full  responsibility.  If  vou  office  work.  Willing  to  start  on  low  salary  with 
oicate.  Inc.,  25  City  Hall  Place.  New  York,  have  the  second  paper  or  are  losing  motley,  let  possibility  of  advancement.  B-974,  Editor  4 
IV,  Y.  me  demonstrate  mv  ability.  38  years  old.  mar-  Publi.sher. 

rieil,  employed  at  present  and  love  hard  work.  — 

Cmani  /WaapiEi'i'  References  furnished.  Prefer  salary  and  bonus.  MECHANICAL 

tMrLOYMENT  B-982.  Editor  4  Publisher.  - -  *v*a.v-* s-exivs^s-ss., _ 


MECHANICAL 

Equipment  for  Sale 


Business  Manager  or  Assistant  to  Publisher,  Equipment  for  Sale 

Helo  Wanf»J  -Auditor,  Accountant.  College  education.  Ex-  - ; - - - 

11^  — - - - - _ perienced  in  .Advertising.  Circulation.  Office  Bargain — Hoe  Quad  Stnught  Line  press  with 

otlM*  Advertising  Man,  competent  and  dependable.  Management.  Costs.  Purchasing,  Credits  and  extra  color  attachment  (fudge),  up  to  32  pages, 
one  able  to  take  charge  of  advertising  depart-  General  Promotion.  Prefer  location  near  Phil-  standard  size,  with  Kohler  controller  and  two 
ment  on  growing  morning  newspaper  situated  in  otidphia  or  New  York.  Salary  commensurate  motors;  in  A-1  condition;  best  press  of  its  kind 
-er.  •  mtdwestern  city  that  offers  most  desirable  home  position  ability.  Available  at  once.  B-97S,  ever  built  by  HOE;  convertible  into  Sextuple. 

■  2l»t  “f*  and  educational  facilities.  Applicant  must  Rditor  4  Puhlisher. _  .Also  complete  stereotyriing  outfit  and  six  lino- 

know  the  advertising  game,  able  and  Classffied— Want  more  classified?  25  years’  machines,  rtc.  No  reasonahle  offer  re- 

o  t  ,m?*f  .natd  competition  and  should  state  experience.  Come  to  your  office,  suggest  meth-  \\  arheit,  L53  East  Broadway, 

c  ‘l’^®.!l”“fmns,  experience  in  first  letter,  ods.  train  help,  well  known.  Eight  years  large  N  ew  York .  _ _ _ 

suits'^  CiJij  ffoverned  largely  by  future  re-  New  York  daily.  No  system,  just  know  how.  Complete  Printiiig  Plant,  suitable  for  daily 
I  that  h*  L,.  a  man  who  can  prove  Weekly  charge  and  percentage  on  increased  busi-  paper,  available  at  once  on  account  of  suspeneion 

I  dIt  All  L  ability  and  no  others  need  ap-  ness.  Especially  good  on  ten  to  fifty  thousand  of  publication  of  New  York  Commercial.  Ad- 
I  B  9^4  F4-f°  treated  confidentially,  circulation.  W.  H.  Yale.  New  Haven.  Conn,  dress  loumal  of  Commerce,  32  Broadway,  New 

O  V54,  td, tor  4  Publisher.  Send  copies  of  city  papers.  York  City,  for  full  particulars. 


1-954,  Editor  4  Publisher, 


Send  copies  of  city  papers. 


CONSOLIDATION 

’The  merging  of  newspaper  interests  Is 
a  aubject  that  hai  received  ipeoial  study 
and  investigation  by  this  firm  for  nearly 
17  yean.  It  ii  a  big  subject  and  requires 
considerable  technical  knowledge,  both  as 
to  valuation  and  operating  methods. 
When  properly  organized,  the  results  are 
never  disappointing. 

We  have  been  factors  in  many  Im¬ 
portant  conaolidationa,  tales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


iWE  CONNECT  THE  WIRES! 


-ANTED:  E.xperienced  adver¬ 
tising  salesmen  and  copy 
writers  for  positions  now  open 
in  display  and  classified  depart¬ 
ments  of  well  known  daily  news¬ 
papers  East  and  Middle  West. 
W  rite  fully.  Registration  free. 


FERNALO’S  exchange.  INC. 
■iconiTV  BLDa.  BeainsriiLO.  Masa 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Busiassa  Xstablishad  fai  IMt 
350  Madison  Ave.,  New  Yorii 
PsoUo  Oaast  Ssw—mlattvai 
X.  0.  Xoase,  V.  OaiMa 
Srlvs,  Bsvsciy  KOla,  Oalif. 
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1  DOLLAR  * » 

ONE  DOLLAR  \ 
WILL  BE 

PAID 

» ^  PULLERS 

FOR  EACH 
IDEA 

PUBLISHED 

'  pHE (\*a.)  Titties  atid  IVorhl 
News  recently  published  a  “safety 
campaign”  consisting  of  one  page  once 
a  week  in  each  paper.  The  center  of 
the  page  carried  the  caption  “The  A  B 
C  of  Safety"  and  contained  messages 
from  the  superintendent  of  police  to  mo¬ 
torists  on  the  principles  of  safety.  The 
space  was  decorated  with  illustrations  of 
the  safety  signals  used  by  drivers. 
Around  this  message  was  grouped  ad¬ 
vertisements,  each  of  which  carried  as  a 
heading  safety  slogans  such  as  “Cross 
Crossings  Carefully”  “Stop,  Lx)ok  and 
Listen,”  etc.  Extra  space  can  be  obtained 
from  firms  interested  in  safety. — B.  J. 
Davis. 


“Tuning  Up  the  Car  for  Spring”  is 
the  slogan  that  won  several  pages  of 
advertising  for  one  New  England  paper 
recently.  Each  page  was  divided  into 
eight  equal  parts  and  sold  especially  to 
battery  service  stations,  painters  and  re¬ 
pairmen. — L.  E.  Richwagen. 


covers  the  entire  large  market,  by  pub¬ 
lishing  a  special  edition  once  each  month. 
One  day  a  month  in  addition  to  the 
regular  edition,  5,000  to  7,000  extra  copies 
of  the  paper  are  mailed  out  to  a  selected 
list  not  covered  by  the  regular  circula¬ 
tion.  A  rate  of  25  per  cent  additional 
is  charged  for  this  special  edition  and 
it  has  given  the  merchants  a  satisfactory 
method  of  reaching  otherwise,  non-reach- 
able  prospects,  and  has  diminished  the 
salesbills  in  favor  of  newspaper  adver¬ 
tising.  The  plan  has  made  many  new 
subscribers  in  the  course  of  the  past  year. 
The  regular  edition  and  the  extra  copies 
are  mailed  at  the  same  time  and  extra 
postage  is  paid  on  the  extra  circulation. 
— \V.  T.  Armbruster. 


The  Oelwein  (la.)  Daily  Register  has 
solved  for  itself  the  problem  of  a  small 
daily  newspaper  with  a  limited  circulation 
providing  merchants  a  circulation  that 


Using  photos  and  stories  of  leading 
Daytonian’s  gardens,  the  Dayton  (O.) 
Daily  News  recently  put  some  reader 
interest  in  a  special  page  carrying  ad¬ 
vertising  from  Greenhouses,  Seed  Deal¬ 
ers  and  kindred  firms  dealing  with 
gardening. — Jack  Sedwick. 


One  of  the  most  effective  ways  to  get 
some  display  linage  out  of  used-car  ad¬ 
vertisers  is  to  have  the  concerns  which 
feature  used  automobiles,  list  their  weekly 
offerings  under  price  captions  such  as; 
“What  $100  Will  Buy”;  “What  $250 
Will  Buy,”  etc.  This  is  a  specific  appeal 
to  numerous  prospects  who  have  a  defi¬ 
nite  limitation  of  expenditure  in  view,  .mu 
who  are  attracted  by  the  display  of  price 
figures  which,  necessarily,  cannot  be  dis¬ 
played  very  strongly  in  the  classified  col¬ 
umns. — Victor  N.  Vetronile. 


1 

ONE  DOLLAR 

HUNCHES 

WILL  BE  PAID 
FOR  EACH 
"HUNCH” 

I 

PUBLISHED 

Head  a  column  “May  I  Serve  You” 
and  allow  chefs  of  the  leading  restaurants 
to  express  opinions  alternating  with 
patrons,  as  to  what  order  is  most  popu¬ 
lar.  This  would  give  a  chance  also  for 
information  about  special  service  offered 
by  various  “eating  places”  and  for  fea¬ 
tures  on  special  food  products.  House¬ 
keepers  would  find  new  ideas  in  this  plan, 
general  readers  would  be  keenly  inter¬ 
ested,  I  think,  out  of  curiosity,  and  it 
would  advertise  the  city  and  its  restau¬ 
rants  to  out-of-town  folk. — S.  S.  Smith. 


A  North  Dakota  weekly  editor  sug¬ 
gested  to  the  local  bank  people  of  his 
town  a  copjr  for  a  one-fourth  page  dis¬ 
play  advertisement.  The  follow’ing  is 
the  copy:  “A  FARM  PROGRAM  for 

1927  — - —  Less  wheat  acreage. 

More  corn.  More  alfalfa.  More  sweet 
clover.  More  dairy  products.  Continued 
present  hog  production.  A  few  more 
sheep.  Moderate  increase  in  poultry.  In¬ 
crease  beef  quality  - Raise 

more  high-priced  products.  Less  low 
priced.”  The  name  of  the  bank,  the 
cashier’s  name  and  the  address  were 
given  at  the  bottom  of  the  ad.  Editors 
in  other  states  could  obtain  a  farm  pro¬ 
gram  from  their  agricultural  colleges  and 
run  similar  ads. — R.  A.  Corbett. 


TTNDER  the  heading,  “Law  for  the 
^  People,”  the  Cincinnati  Enouirer  is 
printing  a  series  of  answ'ers  to  legal 
problems  submitted  by  its  readers.  Di¬ 
vorce  questions  alone  are  barred.  This 
feature  anpears  once  a  week. — R.  O.  D. 

The  “What’s  the  Answer”  feature 
might  be  brightened  up  with  a  few  ques¬ 
tions  relating  to  the  early  historical,  po¬ 
litical  religio’-  and  social  life  of  your 
community.  Such  questions,  of  greater 
interest  to  local  readers,  can  be  included 
with  or  substituted  for  the  questions  sup¬ 
plied  by  svTidicates. — Wes  W.  Dunlap. 

Much  good  was  accomplished  early 
this  spring,  through  the  backyard  play¬ 
ground  contest  of  the  Seattle  (Wash.) 
Times.  It  resulted  in  good  photos  and 
local  stories,  the  cleaning-up  of  back- 
\  ards,  and  turning  them  into  playgrounds 
for  children,  thus  keeping  them  off  the 
streets  and  diminishing  accidents  and  au¬ 
tomobile  casualties. — C.  M.  L.,  Seattle. 

The  Fitchburg  (Mass.)  Sentinel  every 
two  or  three  weeks  runs  a  complete  list 
of  new  books  at  the  public  library  to¬ 
gether  with  a  description  (25  to  100 
word,)  of  each,  and  the  library  index  let¬ 
ter  and  number. — H.  S.  B. 


“Why  I  believe  in  Indianapolis,”  a  sym- 
posium  by  several  prominent  business  and 
industrial  leaders,  appears  in  the  Sunday 
edition  of  the  Indianapolis  Star  every 
week. — D.  O.  V. 


Dangerous  and  hazardous  occupations 
are  sources  of  amazement  to  average  per¬ 
sons.  The  steel  worker  who  walks  calmly 
about  at  dizzy  heights,  building  wreckers,’ 
subway  walkers,  chauffeurs  of  trucks 
carrying  explosives,  all  have  their  places 
but  are  considered  apart  from  the  nor¬ 
mal.  Each  has  a  story  which  will  reveal 
a  psychology'  new  to  most  newspaper 
readers. — A.  C.  R. 


The  Davenport  (la.)  Underwriters 
have  been  sold  a  weekly  campaign — a 
page  a  week — advertising  life  insurance. 
Each  page  shows  a  picture  of  a  promi¬ 
nent  citizen  and  is,  in  fact,  a  letter  from 
this  citizen  to  a  certain  gpup,  telling 
why  he  has  so  much  life  insurance  or 
why  it  should  be  purchased.  The  cost  is 
divided  among  all  local  agents. — D.  A. 


In  re-arranging  their  “morgue”  the 
Davenport  Times  librarian  has  come  upon 
many  old  time  pictures — many  showing 
the  styles  of  the  bicycle  nineties.  Some 
of  the  most  amusing  have  been  published 
beside  modem  pictures  and  have  created 
much  comment,  of  course.  Is  there  a 
"feature”  in  your  “morgue”? — L.  De 
Armand. 
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What  Do  You 

KNOW 

? 
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A  Great  Questions  and 
Answers  Feature 


New  Questions’ Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


What  Do  You  Know? 

Q.  What  popular  family  strip 
is  now  appearing  in  more  than 
sixty-five  cities? 

A.  THE  DUFFS;  it  is  being 
printed  in 

Milwaukee  Cincinnati 

Columbus  Pontiac 

Los  Angeles  Lansing 

Newark  Harrisburg 

Springfield  Easton 

Marion  Jersey  City 

Pasadena  Paterson 

Waco  Hudson 

Long  Beach  Waterloo 

Hastings  Beloit 

Battle  Creek  Mason  City 

and  other  cities. 

UNITED  FEATURE 
SYNDICATE 

Worid  Building,  New  York 


The  fact  that  a  certain  city  got  none 
of  the  high  class  musical  comedies  k 
the  basis  for  a  series  of  articles  giving 
the  underlying  causes.  A  reporter  was 
sent  to  New  York  City  to  interview’  weB. 
known  “stars”  in  the  musical  corned* 
field  and  the  controlling  companies  stag¬ 
ing  the  shows.  From  this  was  gathered 
the  real  reasons  why  these  good  shows 
were  each  year  staying  farther  away  from 
the  city. — M.  S.  Sullivan. 


With  the  coming  of  spring  bird  and 
nature  articles  are  sure  to  be  of  interest 
to  your  readers.  Why  not  start  a  se¬ 
ries  of  “Birds  We  See  in  the  Spring* 
or  “Flowers  of  Spring.”  Tell  about  the 
habits  of  these  birds,  of  how  easy  it  k 
to  have  beautiful  birds  about  by  ghkg 
them  food  and  houses.  •  Point  out  5 
beauty  of  the  spring  flowers  and  how 
they  can  be  used  to  beautify  the  home. 
Get  children  to  write  bird  stories  for 
your  paper.  Children  are  often  very  well 
informed  on  this  subject. — C.  E.  Pellissier. 
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Complete  Sport 
Services 
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What  of  The 

FUTURE? 

Are  you  building  features  for 
the  competitor)  Are  you  eure 
you  can  keep  your  circulation- 
producers) 

EFS  i*  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 

EDITORS’  FEATURE 
SERVICE,  Inc. 

W.  H.  Johnson,  President 

Cleveland,  Ohio 


MANAGING  EDITORS 
ATTENTION! 

Let  the  Personnel  Bureau  d 
Sigma  Delta  Chi,  profesaional 
joumaliatic  fratenity,  help  yoa 
fill  that  opening  on  yoor  ataff 
with  an  ambitions  young  man, 
schooled  In  ttil  branches  of  tbt 
newspaper  or  magazine  field. 

Trained  men  give  beat  aervicSi 
Why  spend  time  training  a  man 
to  fill  a  position  when  yoo  cah 
get  one  with  experience  by 
simply  making  yonr  wanta 
known?  Write  or  wire  John 
Earbart,  836  Exchange  Are. 
Chicago,  HL,  and  he  will  pat  yoa 
in  touch  witii  the  right  man. 

No  Charge  To  Employers 
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